





SEGMENT 5A

South Lyon. Pontiac Trail to Dixboro Road
Residential Arterial | Enhanced Sidewalk

6’ Sidewalk

10’ Shared Use Path
Mid-Block Crossing

DIXBORO RD.
PONTIAC TRAIL

NINE MILE RD.

PROJECT EXAMPLE

DRIVING GRASS
LANE BUFFER S'DEg’YA'—K
" 6' - 185’
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Current Segment Characteristics

Corridor Typology Residential Arterial
Segment Speed Limit 35

Average Daily Traffic Volume 10,600

Sidewalk Infill Needed (Yes/No) No

Road Surface Paved

Challenges
Highway Crossing (Yes/No) No
Driveway Frequency (Low, Medium, High) Low

Implementation

Cost Estimate $425,000
Segment Length / Miles Impacted 0.77 Miles
Responsible Party South Lyon

PRIORITY RANKING:

ONONON N0

LOW HIGH

The existing sidewalk between Pontiac Trail and Dixboro Road provides a connection
to downtown South Lyon, the local neighborhood trail system, and two schools.
Users can take the neighborhood trail spur north to the Huron Valley Trail and the
Michigan Air Line Trail. Improvements could include widening sidewalks, planting
trees in the buffer zones between pedestrians and traffic, and adding safety features
and signage around crossings.

PATHWAY RECOMMENDATIONS
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CORRIDOR-WIDE ACTION PLAN

The Action Plan for the Nine Mile Corridor West Plan serves as a guide for implementing the recommended pathway segments. Municipalities along
the Nine Mile Corridor can use this section to prioritize projects based on community needs, identify responsible parties for implementation, and
explore potential funding opportunities for the planning, design, and construction of pathways.

Outside of the individual pathway segments, there are a number of recommendations that can be applied to the entire Nine Mile Corridor. These
recommendations are intended to work simultaneously with the recommended segments and ensure that the Nine Mile Corridor becomes a regional
signature corridor rather than just a sidewalk or pathway.

NINE MILE ROAD
PAVING

FUTURE
DEVELOPMENT

INTERSECTION
SAFETY

About half of the Nine Mile Corridor West project study area consists of gravel road. Given the potential for
the road to be paved in the future, this presents an opportunity to incorporate dedicated space for non-
motorized users. Community engagement feedback strongly favors pedestrian and bicycle facilities that are
separated from the road.

With much of the land around the Nine Mile Corridor West project area being agricultural and undeveloped,
there is significant residential development pressure. Each community has regulations governing the
design and construction of sidewalks and shared-use paths. For instance, Lyon Township and Novi

require a public bicycle path or sidewalk for all new developments along principal arterial, minor arterial,
and collector roads, including Nine Mile Road. As properties along the corridor change ownership

and new developments are planned, pathways aligning with the Nine Mile Corridor West vision and
recommendations can be built.

If a developer faces budget constraints preventing them from building the recommended pathway
segments, financial partnerships between the developer, the municipality, and other stakeholders should be
explored to alleviate the financial burden. Additionally, grants and incentives can be pursued to subsidize
the cost of constructing wider paths that meet community preferences for separated facilities. Phased
construction or using alternative, cost-effective materials may also offer flexible solutions.

Safety improvements at key intersections along the Nine Mile Corridor are a critical focus of the action plan,
particularly where pedestrian and bicycle facilities intersect with major roadways. Enhanced crosswalks,
improved lighting, and clear signage should be prioritized to ensure the safety of non-motorized users. At
Napier Road, a proposed roundabout would significantly improve traffic flow and reduce collision points,
creating a safer environment for all users. Roundabouts have been shown to reduce vehicle speeds and
minimize severe crashes, making them ideal for balancing the needs of motorists, pedestrians, and cyclists.
Additionally, trail crossings should receive safety improvements, incorporating features such as flashing
beacons and clear pavement markings to protect trail users. Incorporating these safety measures, along
with separated pathways where possible, will create a more comfortable and user-friendly corridor for all
travelers.
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FORMALLY
ADOPT THE PLAN
RECOMMENDATIONS

PURSUE STRATEGIC
FUNDING
OPPORTUNITIES

ESTABLISH

A CORRIDOR
MANAGEMENT ENTITY
TO MAINTAIN THE
TRAIL

CONDUCT AN ANNUAL
“CORRIDOR SYSTEM
REVIEW”

On September 19, 2024, the Oakland County Board of Commissioners approved the
Memorandum of Understanding (MOU) for the Nine Mile Corridor project. This non-binding
agreement demonstrates the commitment of the Nine Mile Communities to work together on
planning, designing, constructing, and promoting the Nine Mile Pathway, as outlined in the
Feasibility Study.

Partnerships with state and regional agencies, as well as with foundations and other potential
funders, should be explored and cultivated. These relationships will help the project partners apply
for and receive the funding necessary to begin implementing the recommendations. Ongoing
conversations will be needed to ensure that enough funding is available to complete the corridor.

As the Nine Mile Corridor is a multi-jurisdictional corridor, it may be necessary to establish an
organization responsible for the management and maintenance of the pathway. This entity may
also be best suited to take on corridor plan implementation, work with each individual city, and
coordinate efforts between all stakeholders. Following completion of the pathway segments,
maintenance, repairs, and updates will be needed on an ongoing basis, which this organization
could take on.

A major task of the corridor management entity would be to conduct an annual system review
to determine where maintenance is needed in the coming year. A checklist of items should be
developed and evaluated by a team trained to identify areas of concern.
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PATHWAY PRIORITIZATION

Segments were prioritized based on cost, potential funding, implementation difficulty, community need, anticipated usage, equity considerations, timing,
and potential coordination with other road projects. Advisory shoulder treatments and signed bike routes were identified as the highest priority due
to their relatively low implementation cost, even if they are part of a segment with a lower overall or community priority ranking. Each community will
be responsible for further prioritizing segments within their jurisdiction based on local funding availability, specific needs, development opportunities,
and overall corridor goals.
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MDOT,
Farmington Hills | 1A | 1-275 Haggerty Road 10’ Shared Use Path $90,000 e Farmington
Hills
2A | Haggerty Road Meadowbrook Road 10’ Shared Use Path $900,000 e Novi
28 | Meadowbrook Road | Novi Road 8’ Shared Use Path $660,000 | €Y |Novi
2C | Novi Road Taft Road Enhanced Sidewalk $315,000 e Novi
2D | Novi Road Steeple Path / Nine Mile Road Signed Bike Route $5,000 o Novi
2E | Novi Road Center Street / Nine Mile Road | Signed Bike Route $5,000 e Novi
Novi 2F Taft Road Beck Road 8 Shared Use Path $660,000 o Novi
. . . . Enhanced Sidewalk, 8’ Shared .
2G Nine Mile Road ITC Corridor Trail Use Path $165,000 ° Novi
2H | Beck Road Napier Road Advisory Shoulder $5,000 © |Novi
: . ITC Community Sports Park, , . .
21 Nine Mile Road Maybury State Park 8’ Shared Use Path Maintenance e Novi
Off-Road Trail, Enhanced .
23 | ITC Corridor Trail Napier Road Sidewalk, 8 Shared Use Path, | $300,000 | @) gOCrpH‘,’\:g'\';}gs
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Northville
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TREATMENT

STIMATE

C
E

OVERALL
PRIORITY**

PARTNERS

Nine Mile Road . , . .
3A | (Novi Road) Galway Drive 10’ Shared Use Path $450,000 | @) |Novi, Northville
3B NQV' Road (Galway Center Street Signed Bike Route $5,000 e Novi, Northville

Drive)
3c |GalwayDrive (Center || o Sireet Enhanced Sidewalk $550,000 | €3 |Novi, Northville

Street)

Nine Mile Road . . . . . . .
30 | Chase br) Eight Mile Road Signed Bike Route, 6’ Sidewalk | $5,000 © | Novi, Northville
3E | Eight Mile Road Base Line Road Signed Bike Route $5,000 e Northville
3F Base Line Road Center Street 6’ Sidewalk Maintenance e Northville

1 = Lowest Priority Projects, 5 = Highest Priority Projects
*Ranking of projects within each community
**Overall of projects throughout the entire corridor
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TREATMENT

STIMATE
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OVERALL
PRIORITY**

PARTNERS

Lyon Township,

4A | Napier Road Chubb Road 8’ Shared Use Path $660,000 o RCOC
4B | Chubb Road Currie Road Advisory Shoulder $5,000 e 'E{ygggw”smp’
4B | Chubb Road Currie Road 8' Shared Use Path s660000 | €] Igg)g'cl'ownship,
4C | Currie Road Briar Meadow Road Advisory Shoulder $5,000 e IF_{ycc;)ggownship,
Lyon 4C | Currie Road Briar Meadow Road 8' Shared Use Path seas000 | @) | RSO
Townsnip 4D | Briar Meadow Road | Griswold Road & Shared Use Path, Boardwalk | $5,575,000 | € 'ggggwnsmp’
4E | Griswold Road Pontiac Trail Enhanced Sidewalk $550000 | €) ;gggOW“Ship’
4F Nine Mile Road Deer Haven Dr 8’ Shared Use Path $275,000 e Lyon Township
4F Nine Mile Road Lyon Trail S Signed Bike Route $5,000 e Lyon Township
4F Lyon Trail S Nine Mile Road Enhanced Sidewalk $275,000 e Lyon Township
South Lyon 5A | Pontiac Trail Dixboro Road Enhanced Sidewalk $425,000 o South Lyon

1 = Lowest Priority Projects, 5 = Highest Priority Projects

*Ranking of projects within each community

**QOverall of projects throughout the entire corridor
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PATHWAY COST ESTIMATES

As part of the Nine Mile Corridor Plan, high-level cost estimates were developed to help guide the
four corridor communities in implementation. Cost estimates at the planning stage are intended
to be order of magnitude costs that give an idea of how much funding is necessary to make each
segment a reality. The cost estimates will also be useful in community budgeting, identifying potential
funding streams available at the regional level, and in applying for grant funding.

The cost estimates for each project type were developed using recent linear foot costs derived
from both national research and projects completed around Michigan. These estimates are not final
and are likely to change based on the information gathered during the final design and engineering
stages. Additionally, the cost estimates are based on recently available data and could change based
on inflation, construction costs, or other economic conditions. Note that these costs do not include
any right-of-way acquisition costs, staff management time, or costs associated with trailheads and
placemaking elements along the corridor.

Cost estimates for each typology are as follows:

« 10’ Shared Use Path - $900,000 per mile

e 8 Shared Use Path - $660,000 per mile

e Sidewalk Improvements - $550,000 per mile
» Signed Bike Route - $5,000 per mile

e Advisory Shoulder - $5,000 per mile

e Boardwalk - $3,000 per foot
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There is a correlation between the amount of protection provided by
each pathway type and the cost associated with construction. Generally,
as protection and comfort increase for pedestrians and cyclists, costs
increase. It is important to note that the Nine Mile Corridor Plan is aiming
to maximize safety, comfort, and functionality for the maximum number of
diverse users to ensure that the corridor is highly utilized. This will require a
greater investment overall to achieve the desired goals of the communities.

Based on the construction cost estimates, it would cost about $13M to
construct the entire pathway system from 1-275 to Dixboro Road. Additional
investigation would be needed to identify more detailed costs based on the
specific conditions along Nine Mile Road.

ACTION PLAN

ESTIMATED TOTAL

PATHWAY TREATMENT COST

Farmington Hills $90,000

Novi $2,500,000 - $3,105,000
Northville $1,015,000

Lyon Township $7,350,000 - $8,648,000
South Lyon $425,000

Total $11,380,000 - $13,283,000




RESPONSIBILITIES AND PARTNERS

The Nine Mile Corridor West Plan represents an ambitious regional plan that will require individual efforts
from each of the partner communities, as well as partnerships between neighboring municipalilties,
RCOC, AND SEMCOG, depending on the location of the project. These partnerships are essential
to ensuring that each segment of the corridor is implemented in a way that is consistent through the
four municipalities.

First, each municipality will be individually responsible for implementing the segments that are located
within their specific city, or township limits. Each segment has been prioritized at the municipal level,
as well as for the entire corridor. This will be helpful in determining the order of implementation for
each pathway segment within each community. Staff should focus on moving the top ranked projects
forward to design and implementation as these present the most feasible and most likely projects to
receive funding.

However, larger efforts to complete the corridor pathway could be undertaken as well. Given the regional
nature of the corridor, there is an opportunity for a regional entity such as Oakland County Parks and
Recreation, SEMCOG, or a new regional trail entity to act as a fiduciary to distribute funding and
oversee the construction of the pathway. This group would be responsible for receiving grant funding
and ensuring the recommendations of the plan are implemented in a way that maintains consistency
throughout the nearly 30-mile corridor. .
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FUNDING SOURCES

There are several options to help fund the development of trails. Depending on the funding source, the primary applicant may need to be either a
government agency or a nonprofit organization. Options for both categories are described below. When local government agencies and nonprofit
organizations collaborate, they might be able to leverage one another’s funding efforts, leading to greater opportunities for trail building.

SEMCOG Planning Assistance Program
Grant Amount: $50,000

Match Amount: Minimum 18.2% of the project cost

Funds: Plans for Transportation Equity, Complete Streets & Corridor Safety, Trails & Greenway, EV Infrastructure,
Broadband Access, and Stormwater Management.

Considerations: Geared towards promoting regional plans and priorities. Multi-jurisdictional projects and additional
match are key components.

SEMCOG Carbon Reduction Program
Grant Amount: $1.5M

Match Amount: Minimum 20% of the project cost
Funds: Construction, planning, and design of nonmotorized trail facilities

Considerations: Goal is to reduce transportation and greenhouse gas emissions.
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FUNDING SOURCES

GOVERNMENT
AGENCIES

Land and Water Conservation Fund (LWCF)
Grant Amount: $30,000-$500,000

Match Amount: Minimum 50% of the project cost
Funds: Property acquisition or design and construction

Considerations: Applications due annually on April 1. Must have a
5-Year Parks and Recreation Plan approved by the DNR by February
1 of the year applying. Funds must be spent in 2 years, and properties
on which the trail is constructed are encumbered for public recreation
in perpetuity.

Michigan Natural Resources Trust Fund (MNRTF)
Grant Amount: $15,000-$300,000

Match Amount: Minimum 25% of the project cost
Funds: Property acquisition or design and construction

Considerations: Applications due annually on April 1. Must have a
5-Year Parks and Recreation Plan approved by the DNR by February
1 of the year applying. Properties acquired or developed with MNRTF
grants are encumbered for public recreation in perpetuity. There are
no minimum or maximum funding restrictions on property acquisition
grants.
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FUNDING SOURCES

Safe Routes to School (SRTS) Major Grants
Grant Amount: Variable

Match Amount: Minimum 20% of the project cost
Funds: Design and construction

Considerations: The primary beneficiaries of all infrastructure treatments must be any
K-12 students walking or bicycling between home and school

Transportation Alternatives Program (TAP)
Grant Amount: $200,000 or more

Match Amount: Minimum 20% of the project cost
Funds: Design and construction

Considerations: Applications are accepted at various times throughout the year.
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FUNDING SOURCES

People for Bikes (PFB) Community Grants
Grant Amount: Up to $10,000

Match Amount: Not specified

NON-PROF'T Funds: Design and construction

Considerations: Applications open annually in fall.

ORGANIZATIONS

Michigan Trails Fund
Grant Amount: Varies

Match Amount: Not specified

Funds: Planning, design, engineering, acquisition, and construction of non-motorized, regional
trail projects

Considerations: Funding comes from private resources and distributed to local agencies to implement
trail connections
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FUNDING SOURCES

PHILANTHROPY

Ralph C Wilson Jr. Foundation
Grant Amount: Varies

Match Amount: Not specified
Funds: Design and construction of trail to make connections eliminate gaps in the regional trail network.

Considerations: $50M in funding has been committed for projects that are regionally significant, connect
communities, have significant community support, can effectively operate and maintain following completion,
and garner additional leverage investment that is at 2/3 of the total project cost.

Ralph C Wilson Jr. Legacy Fund - Design and Access Funds
Grant Amount: Up to $50,000

Match Amount: Not specified

Funds: Projects in Southeast Michigan that serve to increase the walkability and bikeability of local
communities and increase outdoor recreation activities

Considerations: Distributed by the Community Foundation for Southeast Michigan
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CONCLUSION

The Nine Mile Corridor Trails Plan represents a collaborative effort between
Oakland County Parks and its partner communities to create a vision for
enhanced non-motorized connectivity. Together, the Phase 1 and Phase
2 plans for the Nine Mile Corridor serve as the region’s blueprint for non-
motorized pathway development along Nine Mile Road. With nearly 30
miles of planned segments, the Nine Mile Corridor will be Oakland County’s
signature cross-county trail, providing increased access to parks, trails,
schools, downtown districts, and other regional assets.

The Nine Mile Corridor Plan examined the corridor’s characteristics and
developed conceptual route alignments. As the project advances, the focus
shifts to detailed feasibility studies, further refinement of the conceptual
routes, and the development of engineering plans necessary for construction.
These next steps will bring the Nine Mile Corridor closer to realizing its
potential as a signature trail, fostering healthy lifestyles, supporting active
transportation, and enhancing the overall quality of life for residents and
visitors alike.
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Oakland County Nine Mile Pathway Phase II Task Force
Memorandum of Understanding

By and Among the Communities of Novi, Northville, Lyon Township, South Lyon, and Oakland County.

This Memorandum of Understanding between these 5 communities is for the purpose of clarification of
the planning and development of the Nine Mile Pathway. This Memorandum is intended to
acknowledge a voluntary, cooperative association among the participating communities and shall not be
construed to create or establish binding or enforceable commitments, responsibilities, burdens,
obligations or liabilities on the part of any participating community. Any participating community may
terminate its participation upon notice to other communities.

Pathway Development

Each community agrees to plan, coordinate and develop the trail through their community as proposed
in the Nine Mile Pathway Phase Il Feasibility Study as they are able. The Nine Mile Pathway Phase Il
Feasibility Study will serve as a guide for pathway development and may be adjusted as necessary for the
success of the pathway.

Management and Maintenance
All issues of pathway development, management and maintenance of each community’s section of the
pathway will remain the sole responsibility and be under the total control of each community.

Quarterly Meetings
Quarterly Nine Mile Pathway Task Force will be scheduled for representatives of each local unit of
government for the purpose of cooperation in areas of mutual benefit.

Concurrence
The communities of Novi, Northville, Lyon Township, South Lyon, and Oakland County concur with the
intent of this Memorandum of Understanding.

City of Novi Date
City of Novi Date
City of Northville Date

City of Northville Date



Charter Township of Lyon

Charter Township of Lyon

Date

City of South Lyon

Date

City of South Lyon

Date

Oakland County

Date

Date
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What Is The 9 Line

The 9 Line follows the existing geographic infrastructure of Nine Mile Road and passes through

South Oakland County, connecting 10 vibrant communities and offers diverse cultural and outdoor
recreation opportunities. The 9 Line connects residents to universities, hospitals, parks, schools,
downtown districts, and employment centers and creates a greener, safer community that increases
the quality of life.

The brand seeks to satisfy the overarching need for connection, while providing a sense of community,
options for mobility and a focus on environmental improvement.
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Connection

Connection, the overarching unifying motivation, is influenced by additional market

drivers that may have a higher level of importance in each community.

\

Community

Strong local interest and support for
improved public spaces, economic
development and recreational amenities
that enhance the quality of life.

Mobility

Increasing demand for safe, accessible
and interconnected non-motorized
transportation options that provide

efficient alternatives to car travel.

Sustainability

Growing emphasis on environmentally
friendly infrastructure that reduces
carbon footprints and promotes green
urban development and healthy living.




Who You Are

Mission
To define a unified concept that unites all the communities along the 9 Line as a whole, while honoring each individual

community’s characteristics.
Vision
A future where the 9 Line is recognized regionally for its innovation in community infrastructure, connectivity and

sustainability.

Values

The brand values of inclusivity, sustainability, creativity, connectivity, and safety form the foundation of our identity for
the 9 Line.
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Purpose

To establish the 9 Line as more than just a pathway, but as a cultural and recreational hub that enriches community life

and mobility.

Promise

To provide accessible, safe, and aesthetically pleasing pathways that encourage active living and community interaction.

Personality

Emphasizes relatability, authenticity, and inclusiveness, aiming to create a sense of belonging and trust. Focuses on

bringing joy, excitement, and fun, often using humor and creativity to engage and delight.

Value Proposition

Enhancing community livability through innovative design, environmental and connectivity solutions.







rand Tone Of Voice

The 9 Line is an Everyperson Archetype that welcomes its audience to use and experience the brand for their own
personal benefit. All are welcome and this something for everyone feeling is supported by a sense of discovery and

adventure.

The tone of voice for this brand should be;

M Friendly and Welcoming: Speak like a trusted neighbor, approachable and inclusive, encouraging everyone to join the journey.

I Optimistic and Encouraging: Inspire a sense of possibility, motivating people to explore, connect, and improve their well-being.

m Adventurous and Curious: Infuse a spirit of exploration, with language that sparks curiosity, inviting people to discover new connections,
places, and ways to engage with the environment.

W Empowering and Inclusive: Use empowering language that makes the journey feel accessible to all, emphasizing collective action and

shared benefits for health, community, and sustainability.

The tone should make the brand feel like a guide to new experiences, emphasizing both the joy of the journey and the

positive impact on the individual, the communities and the environment around all of it.
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Color Palette

The color palette is a visual extension of the 9 Line brand ‘Everyperson’ archetype. It creates a
spirit of fun while staying grounded and connected to the community with its deeper tones

complementing the surroundings and various companion applications.

Sunset midnight

Hex : 35334D Hex : 5OB5B4 Hex : FO4C23 Hex : EEAFIF Hex : 2EGE/5
CMYK: 81, 78, 44, 40 CMYK: 63, 8, 32,0 CMYK: 0, 86, 100, O CMYK: 6, 33,100, O CMYK : 83, 43, 47,15

White *These colors are used in the primary logo and help represent the brand 9 Line. These

colors should be used in most cases for signage and other branded materials.

Hex : 000000 Hex: FFFFFF
CMKY: 0,0, 0,100 CMYK:0,0,0,0
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Secondary

Color Palette

Hex : 12B36A
CMYK:78,0, 80,0

*This Tree green color is not used in the logo but can be used as a
secondary color to compliment the brand. This color should be used

sparingly but works well with the primary brand colors.

Hex : 4F4D87
CMYK: 81, 79,19, 4

*These colors are used to replace the colors midnight and denim on the
dark background version of the logo. These are used in the logo only and
are provided in this guide for clarity purposes only. These colors should

not be used for other purposes.

Hex : 358084
CMYK : 79, 34, 45,7




*The 'I' line should never extend beyond the top or bottom of the area it's

placed to ensure the 9 L and the NE are not visually separated

The 9 Line brand logo is designed to be a direct representation of
its name while expressing a friendly and welcoming mood. The
logograph is a combination of color, line and space to create its
modern and distinctive character. A construct that can easily be

adapted to different applications and uses.
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Logo Dos

O_‘I\I:

This is the how the logo should be used on light backgrounds.

The color usage should always be this way.

C?L‘NE

The logo can be all black on light backgrounds when very

small or when simplification is needed.

) |

This is the how the logo should be used on dark backgrounds.

The color usage should always be this way.

C?L|NE

The logo can be all white on dark backgrounds when very

small or when simplification is needed.



Logo Don’ts

The logo should never be all one color other than black or

white.

O

The ascenders and descenders of other letterform should

never be manipulated.

Do not alter the colors of the lettforms.

O

The “line” that represents the letter | should never be a

different color, it should always be black or white.






ypography

Montserrat SemiBold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%A&*()-=_+2.<>/

* This typeface should be used within the logo subhead for the city name.
*This typeface should be used for headlines for any other branded material.

Montserrat Regular

ABCDEFGHIIJKLMNOPQRSTUVWXYZ
1234567890/ @#$%A&*()-=_+7.<>/

*This typeface should be used within the logo subhead for the location name.
*The typeface should be used for body copy for any other branded material.
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ame & Usage

The 9 Line always represents the overarching project. Each participating community is a subhead to the 9 Line. Each location,
park or point of interest within the community is a further identification of “you are here” and the specific marker or amenity

within a location is a sub to the location. These conventions work primarily as follows:

Naming Conventions (in print):
9 Line should precede any community designation. The community designation should precede any specific location name

which should precede any additional details.

Examples:
9 Line, Southfield, Bauervic Woods Park, Trail Marker .5

9 Line, Farmington, Shiawassee Park, Sled Hill

In this way we ensure mention of 9 Line as an integral connector of the whole, the individual community as a locating guide and

the specific amenity being offered.



* Make sure that the subhead lines up with the letter “N” in 9 Line,
and the space between each letter is equal to the space between
the bottom of the logo and the subhead.

___________________________________________________________________________________________________________

Southfield
Bauervic Woods Park

*The community name should be represented as a subhead to 9 Line.
The city should be in the typeface Montserrat SemiBold and the location
should be Montserrat Regular.



Wayfinding

A Wayfinding sign should indicate general location and directional
guidance to a particular point of interest. The purpose is to direct and drive
pedestrian traffic and to highlight amenities that may be available. The

Wayfinding sign helps reinforce the brand and encourage its use.

In general application, 9 Line can stand alone with directional arrows, icons
or text in bold black. Distance can be added as a subhead to the directional

arrows.

In particular applications within a community or a park, the name of a
location (Seneca Park in the example) is displayed in a primary position

with the name of the community as secondary.
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Entrance Signage

The 9 Line entrance sighage is desighed to complement its surroundings
while providing identity, direction and location of the area. The overall
impression is to brand the area and inform the viewer without obstructing

the surroundings.

Entrance signs can mark the beginning of a trailhead, a park or significant
visitation points along the 9 Line. An entrance sign should utilize the 9 Line

logo with the community and the name of the location as displayed.

It can be enhanced with maps and amenities per the example on the
following page. In the case of marking entry of the 9 Line into a particular
community and not a specific park or location within that community, the

use of maps, icons or location names can be excluded.



*The community name
should be represented as a
subhead to 9 Line. The city
should be in the typeface
Montserrat SemiBold and
the location should be
Montserrat Regular.
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Location Markers

A Mile or Location Marker represents a specific identifier within an already
established location. This could represent a progress point, such as a
distance marker along a walking trail or a particular attraction within an

established park along the 9 Line.

Such a sign should be represented by a solid color included in the primary
9 Line color palette. The use of white text will allow for better readability in

various weather and light conditions.

There is no need to repeat the use of 9 Line or the parent park name on
such a sign if the location has already been established. However, if the
park name is to be added, it should precede the marking identification.
(E.g. Public restrooms might have a sign at any public park. The sign could
be posted as a columnar sign with white text reading restrooms, or the
name of the park could precede restrooms if it is important to reinforce the

visitor's location).

Example: Farmington, Shiawassee Park, Sled Hill. In this particular
example, Sled Hill could exist on its own as a text block on the 9 Line
color background, If it is deemed important to highlight that the Sled Hill
Is within Shawassee Park, then the signage could be treated as its own

Entrance Sign, rather than a Mile/Location Marker.



*The Location Marker identifies an
access point or entrance to specific
amenities or areas of interest within an
already established point along the 9
Line.

Unlike an Entrance Sign, which marks
entry into distinct points of interest,
such as a named park, a Location
Marker highlights nearby amenities or
features. These typically do not warrant
full entrance signage, such as restrooms,
parking or amenities within an existing
park like playgrounds, trailheads or
pickleball courts.

This signage offers flexibility for
participating communities. Cities

with established parks and recreation
branding may choose to retain existing
sighage. However, incorporating
branded Location Markers will enhance
the overall 9 Line brand experience.
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Branded Identifier

The branded identifier sign is a fun and visually engaging representation

of the 9 Line brand. Its purpose is to promote the existence and availability
of the 9 Line throughout its run along Nine Mile Road. It can be used as an
art installation or a location reminder at any point along 9 Line. While the 9
Line brand is paramount it can be supported by its community subhead to

remind users of their community’s investment in their better quality of life.






* Entrance signs can mark the beginning of a trailhead,

a park or significant visitation points along the 9 Line.

* A Wayfinding sign should indicate

general location and directional guidance . -
. . . * Location Marker represents a specific
to a particular point of interest. . . o .
identifier within an already established

location.

)
O
=
[
O
S5
O
ge
-
(O
| -
)
n
<
o
o







3randed Materials

)
)
=
[
O
D)

9 LINE Brand G







9 L{NE



MML REVIEW MAGAZINE:
“OLINE: A COMMUNITY CORRIDOR COLLABORATION”




The 9Line:
A Communit

OAKLAND
COUNTY

Corridor Collaboration

By Emily Landau

The 9Line is a collaborative project between 10 Oakland
County communities to improve and connect the stretch
of Nine Mile Road that runs through all of them. Originally
consisting of cities east of 1-275 (Farmington, Farmington
Hills, Ferndale, Hazel Park, Oak Park, and Southfield), the
9Line effort has expanded in its second phase to include
four communities on the western side of the county: Lyon
Township, Northville, Novi, and South Lyon.

Ultimately, the goal of the 9Line is to create a 30-mile
pedestrian and cycling corridor spanning the whole of
Oakland County, what Ferndale DDA Executive Director
Jennie Beeker described as a “recreational interstate.”
The plan envisions a fully walkable (or bikeable) network
of trails, widened sidewalks, and bike paths, made more
inviting by an array of placemaking projects, including
public art, parks, and respite stations, as well as green
stormwater infrastructure.

The spark happened a few years ago, when Oakland County
Parks and Recreation received American Rescue Plan Act
(ARP) funds to improve parks and trails in under-resourced
communities that had been hit hard by the pandemic.

As they spoke to community residents, “the concept of
Nine Mile Road as a linear corridor for pedestrians and
bikers came up a lot,” said Melissa Prowse, planning and
development manager of Oakland County Parks and
Recreation, who is coordinating the project. A feasibility
study followed in the summer of 2023, funded by the
Southeast Michigan Council of Governments’' (SEMCOG)
Planning Assistance Program, which gauged public interest
and concerns about the project.

“We got a much more robust response than we had
anticipated, which showed the demand,” said Prowse. "We
reached out to the communities along Nine Mile, did a few
pop-up events, heard areas of concern, what amenities
people wanted . ... getting folks to work across their
jurisdictional lines is a role a county is equipped to play, so
it makes sense for us to be the convener.”

Since 2023, representatives of the Nine Mile Road
municipalities have met quarterly as a task force. In a
friendly, hierarchy-free environment, they track progress,
pool resources—Southfield Director of Planning Terry
Croad has proposed a group “library” of funding sources,
potential collaborators, letters of support, and construction
estimates—and just float ideas, including everything from
where to place respite stations to how to most effectively
map the corridor for those using it. This collaborative,
regional approach allowed the communities to focus on
their individual strengths and identities, avoid redundancy,
and present a stronger case for support from residents and
for funding.

A major inspiration for the 9Line has been the City of Oak
Park, whose Nine Mile Redesign Project was a finalist for
the League’s 2024 Community Excellence Award. “The
genesis for that project was an easement along Nine Mile
Road that every city has,” said Erik Tungate, city manager
of Oak Park. “DPW was constantly mowing, picking up
trash and dilapidated fencing. One day, 13 years ago, my
DPW director and | were driving down the road, and | said,
‘Enough is enough.”

Oak Park's Nine Mile Redesign Project took 10 years to
complete and features public art installations by local
artists, a linear park, bike lanes, a walking path, and a road
diet. “We're loyal to good ideas, and we're going to fearlessly
pursue [them],” says Tungate.

Oakland County hired CRIMSON Agency to do branding,
with the 9Line name and design eventually emerging as

the result. “9Line resonated with everyone. There was some
back and forth, and in the end, everyone was happy,” said
Prowse. “We're very fortunate that we got 10 communities
to agree on things.” The municipalities are free to use the
9Line branding and adapt it to their own local identities and
branding campaigns as they see fit.

I We’re loyal to good ideas, and we’re going to fearlessly pursue [them]. I
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Each municipality handles improvements in its own section
of the corridor, recognizing that there should not be a “one
size fits all” approach given the diversity of the communities
involved, as well as the state of Nine Mile itself. In South
Lyon, it’s a dirt road, with bike paths and sidewalks still
unconnected to the eastern municipalities. “Maybe we could
call our section Nine Lyon for now,” remarked Paul Zelenak,
South Lyon city manager.

Seneca Pocket Park, located on Nine Mile in Oak Park, features
a large climbing recreation structure for children to enjoy and a
variety of seating options.

Meanwhile, on the other end of the corridor, Hazel Park was
challenged by a busy, intimidating interchange with [-75.
“Our portion of Nine Mile—specifically that intersection—

is just not really the most bike- or pedestrian-friendly,

and we didn't want to create something that wasn't going
to get used,” said Jim Finkley, planning and community
development director of the City of Hazel Park. “So, we
ended up kind of bypassing [that] intersection altogether
and then taking Woodruff, which is a nice residential street.”

Progress of the 9Line has benefited from great minds
thinking alike. Since 2021, the City of Farmington had
been exploring expanding its non-car infrastructure via
its Pathways Committee. A focus of the City's upcoming
master plan development is enhancing bike and pedestrian
trail access, both to the regional 1-275 trail and to its
downtown. They recently broke ground on a new fitness
court along the proposed trail. Farmington is currently
identifying opportunities for implementing its stretch of
the 9Line, including redevelopment of brownfield sites on
the east side. “We're really excited to be opening up our
downtown to non-motorized traffic,” says Assistant City
Manager Chris Weber.

Likewise, at the time of the feasibility study, Southfield had
begun expanding its trail system to improve pedestrian and
cycling connectivity. The City was focused on building new
pathways along Nine Mile, including a road diet between
Evergreen and Lahser that made space for a 10-foot-
wide trail. They added bike lanes, improved bus stops

in partnership with the Suburban Mobility Authority for
Regional Transportation (SMART) and Detroit Department
of Transportation (DDOT), and began linking parks and

trail networks. Funding came from multiple Transportation
Alternatives Program (TAP) grants, the city’s Metro Fund
account, and a $100,000 Access to Transit Grant for
preliminary engineering on a pedestrian bridge across
M-10 and M-39.

L NINE MILE CORRIDOR

“When | started doing recreation planning 30 years ago,
trails were just looked [at] as a recreational opportunity,”
says Croad, Southfield’s director of planning. “Now

we see the multiple benefits, the physical and mental
health benefits of being outside in nature, the economic
development benefits, the social interaction benefits, the
property values benefits. That's why it's so important to
continue to work on these things.”

"We were building out our system when Oakland County
contacted us and said, ‘Hey, we're forming a consortium of
your adjacent communities to connect |-75 to 1-275,” said
Croad. “The timing couldn't have been better. We jumped
with enthusiasm at [the prospect of] working with the other
partners to support each other on a mutual goal.”

The communities all agreed that the collaborative, cross-
municipal nature of the project has been a great asset to
their planning. “It's been great. All the communities involved
have been so supportive from the start, with everyone
getting a chance to weigh in,” says Weber. “Oakland
County’s done a great job getting everyone involved,
keeping everyone on task.”

“All credit to Oakland County for getting this all started,”
agrees Tungate.

Prowse smiles. “It's been a love fest.” [l

Emily Landau is a content writer for the League.
You may contact Emily at 734-669-6320 or elandau@mml.org.
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