
CITY of NOVI CITY COUNCIL

Agenda Item 3
October 17,2011

cityofnovi.org

SUBJECT: Approval of Resolution to establish Commercial Rehabilitation District for 46100 Grand
River Avenue, proposed hotel and meeting facility for Suburban Collection Showplace

SUBMITTING DEPARTMENT: Economic Development / Neighborhood & Business Relations

CITY MANAGER APPROVAL:

BACKGROUND INFORMATION:

The Commercial Rehabilitation Act, Public Act (PA) 210 of 2005, was amended in 2011 to
provide that the construction of a hotel with meeting/convention space attached to an
existing convention and trade center of a certain size and location can qualify for a tax
abatement of 100% of the value of the hotel improvements (but not the land on which it is
located) for a period of up to 10 years. Enclosed is the formal application package
submitted by the applicant, Blair Bowman of the Suburban Collection Showplace, for a PA
210 Commercial Rehabilitation Tax Abatement for the construction a hotel next to a
convention center. The following package has been vetted by City staff and supplemental
information has been submitted by Mr. Bowman and his team to clarify staff's initial review.
Staff analysis of the application was guided by the PA 210 policy adopted by the City
Council at their September 12, 2011 meeting. The policy was the result of significant
deliberation from the Council's Ordinance Review Committee (ORC. The policy describes
the City's objectives in considering an abatement for the construction of a hotel attached to
a convention center; the criteria under which the City would review an application for an
abatement; and the limitations on any abatement. Specifically the policy allows up to a six
(6) year period for the abatement, at 100% of the value of the hotel improvements, the
abatement only pertains to building; the actual land the building resides does not qualify.

The proposed location for this hotel is 46100 Grand River Avenue, adjacent to the Suburban
Collection Showplace. The estimated value of the planned hotel is between $8.5 and 9
million dollars. The hotel will carry the Hyatt Place brand and produce 1OO~140 rooms.

Similar to other tax abatement programs Public Act 210 requires two public hearings and two
separate decisions by the local governing body. The initial hearing is to receive comment
on the creation of the district; the local governing entity then considers the establishment of
the district. If the local governing body approves the creation of the district then a second
hearing is held specifically on the merits of the application. A public hearing for the district
formation has been advertised for the October 17, 2011 City Council Agenda, notices
enclosed.



 RECOMMENDED ACTION:  Approval of Resolution to establish Commercial Rehabilitation District 
for 46100 Grand River Avenue, proposed hotel and meeting facility for Suburban 
Collection Showplace 
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 CITY  O F  NOVI
 NOTICE  O F  PUBL IC H E ARING

 CONS ID E RATION O F  TH E  IS S UANCE  O F  A 
 CO M M E RCIAL  RE H ABIL ITATION E XE M PTION CE RTIF ICATE

 UN D E R ACT P.A. 210 OF  2005, AS  AM E N D E D

 N o tice  is h e r e b y  give n  th a t H e y o ts, L L C  h a s  s u b m itte d  a  r e qu e s t to  th e  C ity  o f 
 N o vi fo r th e  is s u a n ce  o f a  C o m m e rcia l R e h a b ilita tio n  E xe m p tio n  C e rtifica te  u n d e r th e  
 “C o m m e rcia l R e h a b ilita tio n  A ct P .A . 210 o f 2005.”

 T h e  p r o p o s e d  p r o je ct is lo ca te d  o n  th e  n o rth  sid e  o f G r a n d  R ive r A ve n u e , b e tw e e n  
 B e ck  R o a d  a n d  Ta ft R o a d , d e s crib e d  a s  fo llo w s :

 A  p a rce l o f la n d  in  th e  n o rth e a s t 1/4 o f S e ctio n  16, to w n  1 n o rth , r a n ge  8 e a s t, C ity  
 o f N o vi, O a k la n d  C o u n ty, M ich iga n , b e in g m o r e  p a rticu la r ly  d e s crib e d  a s : co m m e n cin g a t 
 th e  e a s t 1/4 co r n e r o f s a id  S e ctio n  16; th e n ce  a lo n g a  lin e  a s  m o n u m e n te d  a n d  o ccu p ie d , 
 S87º26’37”W  1135.25 fe e t (p r e vio u s ly  d e s crib e d  a s  S86º56’26”W ); th e n ce  N 01º45’51”W  
 306.73 fe e t to  th e  p o in t o f b e gin n in g; th e n ce  S88º14’09”W  270.00 fe e t; th e n ce  
 N 01º45’51”W  111.09 fe e t to  th e  s o u th e a s t co r n e r o f th e  e xistin g S h o w p la ce  b u ild in g; 
 th e n ce  a lo n g th e  e xistin g e a s te r ly  S h o w p la ce  b u ild in g lin e  th e  fo llo w in g five  co u r s e s : 
 N 01º45’51”W  30.67 fe e t, S88º14’09”W  3.77 fe e t, N 01º45’51”W  21.75 fe e t, N 88º14’09”E  3.77 
 fe e t a n d  N 01º45’51”W  189.85 fe e t to  th e  n o rth e a s t co r n e r o f s a id  e xistin g S h o w p la ce  
 b u ild in g; th e n ce  co n tin u in g N 01º45’51”W  195.04 fe e t to  th e  s o u th  righ t-o f-w a y  lin e  o f I-96 
 e xp r e s s w a y  (righ t-o f-w a y  va rie s ); th e n ce  a lo n g s a id  I-96 righ t-o f-w a y  lin e  S74º00’10”E  
 283.51 fe e t; th e n ce  S01º45’51”E  461.91 fe e t to  th e  p o in t o f b e gin n in g.  C o n ta in in g 
 134,474 squ a r e  fe e t o r 3.087 a cr e s  a n d  b e in g to ge th e r w ith  a n d  s u b je ct to  e a s e m e n ts, 
 re s trictio n s  o r righ ts -o f-w a y  o f r e co r d .

 P u r s u a n t to  S e ctio n  4 (2) o f s a id  A ct, a  p u b lic h e a rin g s h a ll b e  h e ld  o n  O cto b e r 24, 
 2011 a t 7:00 p m  in  th e  N o vi C ity  C o u n cil C h a m b e r s, lo ca te d  a t 45175 W e s t Te n  M ile  
 R o a d , N o vi, M ich iga n  48375, d u rin g w h ich  a n y  p r o p e rty  o w n e r w ith in  th e  p r o p o s e d  
 C o m m e rcia l R e h a b ilita tio n  D istrict, a n d  a n y  r e s id e n t o r ta xp a y e r o f th e  C ity  o f N o vi m a y  
 a p p e a r a n d  b e  h e a r d  in  r e la tio n  to  th e  co n s id e r a tio n  o f th e  a fo r e m e n tio n e d  C o m m e rcia l 
 R e h a b ilita tio n  D istrict.

 If y o u  h a ve  a n y  co m m e n ts r e ga r d in g th is p r o p o s a l, th e y  m a y  b e  p r e s e n te d  in  
 w ritin g o r a t th e  p u b lic h e a rin g.

 M a r y a n n e  C o r n e liu s, C ity  C le r k

 P u b lis h : O cto b e r 13, 2011  OE0 875 715 7  3x5



DRAFT 10.11.11 
 

AGREEMENT CONCERNING 
ACT 210 COMMERCIAL REHABILITATION ABATEMENT 

(HOTEL/CONVENTION CENTER) 
 
 

The City of Novi (“City”), located at 45175 W. Ten Mile Road, Novi, Michigan 48375, 
and _______________________ (“Company”), a ___________ corporation, located at 46100 
Grand River Avenue, Novi, MI  48374 (collectively, “the Parties”), agree as follows: 
 

Recitals 
 

1. After due notice and deliberation, and taking into consideration the statements 
received by the City Council at a hearing held on October 17, 2011, the City 
Council adopted a Resolution creating a Commercial Rehabilitation District (the 
“District”) pursuant to Act 210 of the Public Acts of 2005, as amended (the “Act 
210”), for the property described on the Legal Description attached and made a 
part of this Agreement (the “Property”), located at 46100 Grand River Avenue, 
Novi, Michigan. 

 
2. The Company submitted an application (“Application”) for issuance of a 

Commercial Rehabilitation Certificate (“Certificate”) for the Property, as 
provided for in Act 210.  The Application was formally received by the City on 
October 18, 2011. The Application is incorporated as part of this Agreement by 
reference. 

 
3. The Company represented in its application that it will construct a hotel on the 

Property (the “Real Property Investment”) and that (1)  the Property is 
Commercial Property as defined in Act 210 and (2)  the hotel will be a Qualifying 
Facility as defined in Act 210. 

 
4. The City and the Company desire to enter into this Agreement for the purpose of 

setting forth the terms and conditions under which a Commercial Rehabilitation 
Exemption Certificate (Certificate) shall be approved and issued by the State Tax 
Commission for the Property proposed to be exempt from ad valorem real property 
taxes. 

 
Therefore, in consideration of the foregoing, the Parties now enter into this Agreement. 

 
Terms and Conditions 

 
1. Subject to and in accordance with the Recitals set forth above, on October 24, 

2011 the City Council adopted a Resolution approving the Company’s 
Application for an abatement of real property taxes related to the Real Property 
Investment under Act 210 (the “Resolution”) for a period not to exceed six (6) 
years, subject to the provisions of this Agreement.  A copy of the Resolution is 
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attached and is incorporated into this Agreement.  At the end of the six (6) year 
abatement period, the Property shall be subject to full ad valorem taxation.  There 
is no contemplation by the Parties that the six () year period will be extended. 

 
2. In consideration of a six (6) year abatement of real property taxes, for the 2013 

through 2018 tax years (imposed based upon taxable values as of December 31, 
2012 through December 31, 2017) (the “Abatement Period”), the Company 
represents and warrants that it will build and occupy the Real Property Investment 
for the entire abatement period.  The Company further agrees as follows with 
respect to the Real Property Investment:   

 
(a)  that the cost of the construction of the Real Estate Investment (hotel) 
will be a minimum of $9,000,000; and that the design, elevations, 
materials, and quality of tenant/occupant (currently proposed to be a Hyatt 
Place) will be and remain of such quality or greater and as proposed and 
depicted in the Company’s application materials; 
(b)  that the Real Estate Investment (hotel) will be in compliance with the 
City’s zoning ordinance and other ordinance requirements, including (but 
not limited to) woodlands, wetlands, storm water management, and all site 
plan approval requirements;  
(c)  that a minimum of 24 full-time equivalent and part-time jobs will be 
created in connection with the Real Estate Investment, including: 
 

Four (4) full-time equivalent administrative positions 
Eight (8) full-time equivalent maintenance/service positions 
Twelve (12) part-time maintenance/service/housekeeping positions 
 

(d)  that a minimum of 50% percent of the vendors, suppliers, and 
contractors will be used in the construction of the Real Estate Investment, 
and thereafter 50%  percent in ongoing supply/service activities;  
(e)  that property taxes for the Real Estate Investment (hotel) and for the 
existing convention and trade center will be timely paid (although nothing 
in this representation will prohibit the company from contesting its 
property taxes), and that there will be no outstanding fines or liens by the 
company or any other entity with regard to the property at issue; and 
(f)  that the Real Estate Investment and/or Property will bear its 
appropriate share, if any, for any existing or future payback or special 
assessments, as determined by the City;  
(g)  that the use of the Real Estate Investment (hotel)  will not change 
during the term of the abatement 

 
Collectively, these representations (a) – (g) shall be referred to as the 
“Undertakings.” 

 
3. No later than the 1st day of October of each year, beginning in the year 2013 

through and including the year 2018, the Company shall submit a report (“Annual 



 3

Report”) to the City Assessor stating (a)  the current number of jobs retained or 
created by the Real Estate Investment; (b)  the name or other identification of the 
entities or “shows” that utilized the convention or trade center; (c)  the name or 
other identification of the entities or “shows” that booked rooms at the hotel in 
connection with their use of the convention and trade center facility, and the 
number of rooms booked/occupied in connection with that use; (d)  the occupancy 
rate for the hotel for the preceding year; and (e)  the name or other identification 
of all Novi suppliers used.  During the term of this Agreement, and through the 
2018 tax year, the City may review and audit the information presented by the 
Company to determine compliance with this Agreement. 

 
4. At the end of each calendar year from and after December 31, 2012 the City shall 

evaluate the Real Property Investment to determine whether the Company has 
defaulted on any obligations Act 210 or under this Agreement, including any of 
the Undertakings set forth in paragraph 2 above.  If any such default is found by 
the City to exist, other than due to the enactment of laws, regulations, or 
ordinances by the City that materially impair the Company’s ability to operate at 
the Property, then upon written demand the Company shall pay the City a sum 
equal to the amount of real property taxes abated for the entire period that the 
Certificate was in effect (i.e., from the effective date of the Certificate)and the 
City shall revoke the Certificate as set forth in paragraph 8.   

 
Following receipt of such a written demand from the City, the Company may 
petition (“Petition”) the City Council to conduct a public hearing to determine if 
the Company should be excused from all or any part of such payment obligation 
for such reasons as may be presented by the Company to the City and if 
revocation should not occur.  The City Council shall conduct a public hearing 
within sixty (60) days from the date that the Petition is filed with the City Clerk. 
The Company’s obligation to make such payment shall be suspended until the 
City Council has conducted such public hearing regarding the Petition and 
decided whether to approve the waiver of some or all of such obligation. 

 
5. Any other provision of this Agreement notwithstanding, if during the Abatement 

Period the Company abandons the facility, relocates the facility’s operations 
outside the District, or closes or otherwise fails to occupy the facility as 
contemplated in this Agreement, the City shall immediately revoke the 
Certificate, and the Company shall pay to the City the entire amount of the 
additional taxes, for the entire period that the Certificate was in effect, that the 
taxing jurisdictions would have received if the Certificate had not been issued. 

 
6. If any of the foregoing amounts are not paid within sixty (60) days of receipt of a 

billing sent for same to the Company, the City may institute a civil action against 
the Company, and the City shall be entitled to recover the amounts stated in the 
billing described above.  In addition, the Company shall pay all court costs and 
attorneys fees incurred by the City in connection with such civil action if the City 
prevails. 
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7. The City shall not initiate any court action seeking a remedy under Sections 4 and 

5 until after both of the following have occurred: 
 

a. The City has given written notice to the Company declaring a default and 
specifying the manner in which the Company is in default.  The notice 
shall include an offer to schedule a meeting of the representatives of the 
City and Company on a date no later than thirty (30) days after the date of 
said notice to discuss the claimed default and how it may be cured; and 

 
b. Thirty (30) days after the written notice described in Subsection 8.a, above 

is received by the Company, if the Company has met with the City and is 
diligently pursuing a cure, the City shall grant the Company an additional 
period of thirty (30) days to cure the default, and the City may grant 
further extensions of this time period in its sole discretion. 

 
8. The City Council retains all right to revoke the Certificate by resolution, in 

accordance with and as set forth in Section 12 of Act 210, if it finds that: 
 

a. Completion of the Real Estate Development Improvements has not 
occurred by December 31, 2012. 

 
b. Company has not proceeded in good faith with the operation of the Real 

Estate Investment (hotel) in a manner consistent with the purposes of the 
act and in the absence of circumstances that are beyond its control. 

 
In addition, the City may revoke the Certificate by resolution if it finds that the 
Company is in default of any provisions of this Agreement, including of the 
Undertakings set forth in paragraph 2 and the Company has failed to cure such 
failure to comply as set forth in paragraph 7. 

 
9. Any all modifications or amendments to this Agreement must be made in writing 

and approved by the City Council and the Company.   
 

10. The covenants and provisions set forth herein shall bind the successors and 
assigns of the parties. This Agreement is assignable and transferable by either 
party, provided that such assignment and transfer by the Company shall be subject 
to the approval of the City. 

 
11. The Agreement will be interpreted, construed, and enforced in all respects in 

accordance with the laws of the state of Michigan. 
 

12. The Agreement constitutes the entire understanding of the Parties regarding the 
abatement of real property taxes in the District and supersedes any other prior 
writings, agreements, contracts, or understandings between the City and the 
Company regarding the abatement of real property taxes in the District. 
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13. The Parties acknowledge that each of them has consulted with attorneys and 

counselors regarding this Agreement and that the City and the Company have 
equally participated in the drafting of this Agreement. The Company 
acknowledges that the terms, conditions, requirements, and obligations of the 
Certificate and this Agreement are lawful and are reasonable in consideration for 
the benefits the Company has determined that it will achieve by issuance of the 
Certificate, and the Company agrees that it shall not be permitted to claim that the 
City is not authorized by law and/or equity to enforce any provision of this 
Agreement. 

 
14. The Parties each represent that the undersigned individuals are authorized to 

execute this Agreement on behalf of the City and the Company. 
 

15. In the event that any portion or provision of this Agreement is deemed to be 
unlawful or unenforceable, the unlawful or unenforceable provision shall be 
stricken and the remaining portions and provisions shall be fully enforced. 

 
16. This Agreement shall become effective upon issuance by the Michigan State Tax 

Commission of an Certificate to the Company with respect to the Property and 
shall be null and void and of no force and effect whatsoever if no Certificate is 
issued by the Michigan State Tax Commission.  A duly executed copy of this 
Agreement shall be filed with the Michigan Department of Treasury. 

 
17. If the Company files a petition with the Michigan Tax Tribunal to challenge the 

assessment of the Property during the Abatement Period that does not result in a 
reduction in the assessment, the Company shall reimburse the City’s reasonable 
costs of defending such action.  The Company agrees to pay all amounts due 
hereunder and under Act 210 and/or the Certificate in a timely manner and shall 
not allow any such amounts to become delinquent.  Failure to pay amounts due 
hereunder and under Act 210 and/or the Certificate within thirty (30) days after 
the Company’s receipt of a written notice of non-payment which refers to this 
Section 18 of this Agreement shall constitute a default and shall be grounds of 
revocation of the Certificate. 

 
18. The company affirmatively states that it would not proceed with the construction 

of the Real Estate Investment if this abatement were not granted. 
 

The Parties have executed this Agreement as of the date of the last signature below (the 
“Effective Date”). 
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[NAME]  CITY OF NOVI 
 
 
By:_____________________________  By:_______________________________ 
              David Landry 
                   Mayor 
 
Date:  October ___, 2011  Date:  October___, 2011 
 
  and 
 
  By:_______________________________ 
         Maryanne Cornelius 
         Clerk 
  
  Date:  October __, 2011  
 
 
1734367 



CITY OF NOVI 
 

COUNTY OF OAKLAND, MICHIGAN 
 

RESOLUTION ESTABLISHING COMMERCIAL REHABILITATION DISTRICT 
 SUBURBAN COLLECTION SHOWPLACE 

 
 

Minutes of a Meeting of the City Council of the City of Novi, County of 

Oakland, Michigan, held m the City Hall m said City on October 17, 2011, at 

____o'clock P.M. Prevailing Eastern Time. 

 

PRESENT: 

Councilmembers_______________________________________________________

__________________________________________________________________ 

 

ABSENT: 

Councilmembers_________________________________________________ 

________________________________________________________________________ 

 

The following preamble and Resolution were offered by Councilmember 

_________________and supported by Councilmember ___________________. 

  
WHEREAS, pursuant to Public Act 210 of 2005, as amended by Public Act 

Nos. 81 and 82 of 2011, this City Council has the authority to establish 

“Commercial Rehabilitation Districts” within the City; and 

 

WHEREAS, Heyots, LLC has petitioned this City Council to establish an 

Commercial Rehabilitation District on property located in the City of Novi 

hereinafter described for the purpose of constructing “Qualified Facility” in the 

form of a hotel that has additional meeting or convention space that is 

attached to a convention and trade center that is over 250,000 square feet in 

size and that is located in a county with a population of more than 1,100,000 and 

less than 1,600,000 as of the most recent decennial census; and 

 



WHEREAS, construction, acquisitions, alterations, or installation of the 

proposed facility had not commenced at the time of filing the request to 

establish this District; and 

 

WHEREAS, written notice has been given by certified mail to Oakland 

County and all owners of real property located within the District, and to the 

public by newspaper advertisement and/or public posting of the hearing on the 

establishment of the proposed District; and 

 

WHEREAS, on October 17, 2011, a public hearing was held at which all of 

the owners of real property within the proposed Commercial Rehabilitation 

District and all residents and taxpayers of the City, and the representatives of 

other taxing jurisdictions, were afforded an opportunity to be heard thereon; and 

 

WHEREAS, the City Council deems it to be in the public interest of the City 

to establish the Commercial Rehabilitation District as proposed, provided that 

the property proposed to be included in the District will be used for a Qualified 

Facility in the form of a hotel attached to a convention and trade center 

meeting the criteria in Public Act 210 of 2005, as amended by Public Act Nos. 81 

and 82 of 2011 and in accordance with the City of Novi’s duly-adopted policy 

for hotel/convention centers within a Commercial Rehabilitation District; 

 

NOW, THEREFORE, BE IT RESOLVED by the City Council of the City of Novi 

that the following described parcel of land situated in the City of Novi, County of 

Oakland, and State of Michigan, to wit: 

 

A parcel of land in the northeast ¼ of Section 16, town 1 north, range 8 east, City of 
Novi, Oakland County, Michigan, being more particularly described as: commencing at 
the east ¼ corner of said Section 16; thence along a line as monumented and occupied, 
S87°26'37"W 1135.25 feet (previously described as S86°56'26"W); thence N01°45'51"W 
306.73 feet to the point of beginning; thence S88°14'09"W 270.00 feet; thence 
N01°45'51"W 111.09 feet to the southeast corner of the existing Showplace building; 
thence along the existing easterly Showplace building line the following five courses: 
N01°45'51"W 30.67 feet, S88°14'09"W 3.77 feet, N01°45'51"W 21.75 feet, N88°14'09"E 
3.77 feet and N01°45'51"W 189.85 feet to the northeast corner of said existing 
Showplace building; thence continuing N01°45'51"W 195.04 feet to the south right-of-
way line of I-96 expressway (right-of-way varies); thence along said I-96 right-of-way 



line S74°00'10"E 283.51 feet; thence S01°45'51"E 461.91 feet to the point of beginning.  
Containing 134,474 square feet or 3.087 acres and being together with and subject to 
easements, restrictions or rights-of-way of record. 
 

be and here is established as an Commercial Rehabilitation District pursuant to 

the provisions of Public Act 210 of 2005, as amended by Public Act Nos. 81 and 

82 of 2011, to be utilized in accordance with the duly-adopted policy of the City 

of Novi relating to hotel/convention center facilities within a Commercial 

Rehabilitation District. 

 

AYES: 

 

NAYS: 

 

RESOLUTION DECLARED ADOPTED. 

MARYANNE CORNELIUS, CITY CLERK 

 

CERTIFICATION 

I hereby certify that the foregoing is a true and complete copy of a resolution 

adopted by the City Council of the City of Novi, County of Oakland, and State 

of Michigan, at a regular meeting held this_________day of ___________,2011, and 

that public notice of said meeting was given pursuant to and in full compliance 

with Act No. 267, Public Acts of Michigan, 1976, and that the minutes of said 

meeting have been kept and made available to the public as required by said 

Act. 

 

 

MARYANNE CORNELIUS, CITY CLERK 
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 TO:    CLAY PEARSON, CITY MANAGER 
       

CC:    VICTOR CARDENAS, ASSISTANT CITY MANAGER 
      ARA TOPOUZIAN, ECONOMIC DEVELOPMENT COORDINATOR 

                    
        FROM:    KATHY SMITH-ROY, FINANCE DIRECTOR/TREASURER 
 
    SUBJECT:    SUBURBAN COLLECTION-HOTEL CONSTRUCTION TAX INFORMATION 

 
     DATE:   OCTOBER 12, 2011 
 

 
 
Pursuant to your request, please find enclosed the following: 
 

 Suburban Collection, TBON LLC – select Industrial Facility (Act 198) Tax information 
for the actual period 2005-2011, and estimated for 2012-2020 

 Suburban Collection, Hotel Construction – select Commercial Rehabilitation (Act 
210) Tax information, estimated 2012-2020. 

 Suburban Collection, Hotel Personal Property Tax information, estimated 2012-2020. 
 Assumptions and additional information pertinent to and used in preparation of this 

schedule. 
 
If you have any questions, or need any additional information, please let me know. 

MEMORANDUM 



The applicant has provided the following information:
Hotel construction estimates $7,000,000 - $10,500,000
Personal property $1,000,000 (used $850,000 for $8,500,000 assumption of investment)
Construction completed by 2013.

"Total All Property Taxes " includes the following applicable taxes:
COUNTY GENERAL
PARKS & RECREATION
HURON-CLINTON
ZOO
OAKLAND INTERMEDIATE
OAKLAND ALLOCATED INTERMEDIATE
OAKLAND COLLEGE
Novi Community Schools - Operating
Novi Community Schools - Recreation
Novi Community Schools - Sinking Fund
Novi Community Schools - Sinking Debt
STATE EDUCATION TAX (6 mils)
Combined City millage (operating & debt)

"Abatement  amount " is the estimated taxes eligible for abatement based on MEDC worksheet.

Personal property tax is not eligible for PA 210 application.

The depreciation method used for the personal property tax is 20 year straight line, which does not reflect actual 
formulas and asset classifications used by the County.

MEDC recommends 1% per year for assumption in growth in taxable value.  This assumption is considered 
conservative by the MEDC, however given the current economic conditions, this is likely aggressive in early years, 
and conservative in later years.

The MEDC recommendation of 1% per year was used for both scenarios, with the exception of the current existing 
facility.  The applicant has a pending tax tribunal case with a proposed value of $5,872,300 (City values at 
$7,715,000; and as such the 2012 value is assumed at the 2011 value for purposes of this illustration. 

The 2011 millage rates was used for this presentation and  remains constant for all entities - including the City, 
which is not a likely scenario, however difficult to predict or estimate.

ASSUMPTIONS AND ADDITIONAL INFORMATION
TBON, LLC - Suburban Collection

Suburban Collection - Hotel Construction
Suburban Collection - Hotel Personal Property Tax

The assumption in this model is construction investment of $8,500,000 (agreement calls for minimum investment of 
$9,000,000), and a six-year abatement period.

10/12/2011



Tax Year 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

Total All Property Taxes (a) 87,441$       241,375$     240,140$    242,484$         243,907$     245,817$       228,419$       228,419$        230,703$      233,010$      235,340$     237,694$     240,071$      242,471$      244,896$      247,345$     3,669,533$      
Less: State Education Tax Paid (b) (18,000)$      (50,100)$      (50,314)$     (50,540)$          (50,486)$      (50,334)$        (46,290)$        (46,290)$        (46,753)$       -$              -$             -$             -$               -$               -$               -$             2,089,935$   

Total City millage (INCLUDED BELOW) 15,812$       44,011$       44,199$      44,398$           44,350$       44,217$         40,664$         40,664$          41,071$         -$              -$             -$             -$               -$               -$               -$             359,387$                  
TOTAL Abatement amount (a) - (b) 69,441$       191,275$     189,826$    191,944$         193,421$     195,483$       182,129$       182,129$        183,950$      -$              -$             -$             -$               -$               -$               -$             1,579,599$               

Note: 2011 Taxable value of $7,715,000; applicant has pending tax tribunal case with proposed taxable value of $5,872,300; assumes City prevails and 2012 Taxable value of $7,715,000.

Tax Year 2012 2013 2014 2015 2016 2017 2018 2019 2020

Total All Property Taxes (a) -$                224,824$      227,072$      229,343$     231,636$     233,952$      236,292$      238,655$      241,041$     1,862,815$      
Less: State Education Tax Paid (b) -$                (122,824)$     (124,052)$     (125,292)$    (126,545)$    (127,811)$     (129,089)$     -$               -$             1,235,310$   

Total City millage (INCLUDED BELOW for 2013-2018 and ABOVE for 2019-2020) -$                44,802$         45,250$        45,702$       46,159$       46,621$         47,087$         47,558$         48,034$       275,621$                  
TOTAL Abatement amount (a) - (b) -$                102,000$      103,020$      104,050$     105,091$     106,142$      107,203$      -$               -$             627,506$                  

Tax Year 2012 2013 2014 2015 2016 2017 2018 2019 2020

Total All Property Taxes -$                18,810$         17,870$        16,976$       16,128$       15,321$         14,555$         13,827$         13,136$       126,623$         126,623$      
Total City millage -$                4,480$           4,256$          4,043$         3,841$         3,649$           3,467$           3,293$           3,129$         

Total of City-share of personal property taxes 2012-2020 30,159$       
Total personal property taxes 2012-2020 126,623$     

Total Estimated Abatements 2005-2020 (all jurisdictions) 2,207,104$               
Total Estimated Taxes 2005-2020 (all jurisdictions) 5,658,972$      

Total Estimated Net Taxes 2005-2020 (all jurisdictions) 3,451,868$   

Total Estimated City Abatements 2005-2020 (included in total abatements above) 635,008$                  

Net Taxes 
Estimated

Total Estimated 
Abatements

Total Taxes 
Estimated

Estimated Value $850,000 (2011 tax rate 44.2596/20 yr depreciation rate)

TBON, LLC - Suburban Collection
HALF RATE - INDUSTRIAL FACILITIES, ACT 198, 2005 to 2020

ACTUAL ESTIMATED

Suburban Collection - Hotel Construction - Estimated Value $8,500,000
COMMERCIAL REHABILITATION, ACT 210, 2012-2020

Suburban Collection - Hotel Personal Property Tax 2012-2020
(not eligible for Commercial Rehabilitation Act 210)

10/13/2011



TBON, LLC.
A Michigan Limited Liability Company
46100 Grand River Ave.
l\Jovi, lVlichigan 48374
Ph: (248) 348-5600 Fax: (248) 347-7720

Mayor David Landry
Novi City Council Members
City ofNovi
45175 West Ten Mile Road
Novi, Michigan 48375

CITY OF ~10Vi
T CLE 'S FFiCE

Owner of

~bBURBANCOLLECTION

SHOWPLACE

RE: Application for Commercial Rehabilitation Tax Abatement Proposed Hotel and
Meeting Facility Expansion, Suburban Collection Showplace

Dear Mayor Landry and Honorable Council Members,

Enclosed please find our fonnal application and package relating to the above referenced
abatement request. We believe that the package is comprehensive in nature and sets fOlih
a very strong case for your granting our request.

While the application criteria and the infonnation required in response is extensive, we
are confident that you will find the package fully addresses all of the criteria that is
outlined in the policy as well as the application. While the merits of the infonnation stand
on its own, there are some key areas I would like to emphasize and direct the Council's
attention to when considering our request:

I.Quality of the Project: Hyatt Place is a very high-quality operator of national
stature with extremely high standards for both for the quality of construction and
for the operations of the hotel (please refer to the plans and renderings located
within Section C, i, ii, iii).

2. The Underlying Basis and Fact an Attached Convention Center Hotel Benefits
the Entire Community: While all of the other projects that are of a similar nature
are too numerous to list, a sampling of these proj ects and infoffi1ation relating to
them is included in our response in Criteria Item V.

3. Overwhelming Demonstration of Positive Impact From the Project: This
positive impact is clearly demonstrated by the infonnation provided in both the
section relating to job creation (criteria items N ) as well as the major additional
economic impact (please refer to criteria item EE, iv).

4. Proactively Addressing Potential Future Competition Thereby Preserving the
Major Cunent Amount of Major Economic Benefit: Perhaps of greatest
impoliance for the Council's consideration is the fact that several other projects
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are being pursued by sUlTounding communities, particularly Dearborn, Romulus
and Troy. These are the subject of a study in the process of being finalized, draft
portions of which have been included in the package (please refer to criteria item
DD). Any decision maker who is concerned that what we are requesting might be
considered a "competitive advantage" need only look at the type of subsidy and
support that these other communities are considering for these potential projects.

The question as to whether or not additional business will come if we build it has
been clearly answered by the numerous Letters of Interest and Intent received
(please refer to criteria item DD). None ofthese letters are more telling then that
of the Society of Automotive Engineers (SAE) which clearly states that while
they would, in fact, like to use a Novi location they will not consider doing so
because of a lack of an on site hotel and an appropriate amount of breakout
meeting facility.

Again, thank you for your consideration of our request and we look forward to the
opportunity to present this package in greater detail at the next available City Council
meeting.

Very Truly Yours,

Blair M. Bowman
Owner
Suburban Collection Showplace

9/21/2011



SUBURBAN COLLECTION

SHOWPLACE
Application for COlnmercial Rehabilitation Tax Abatelnent

Proposed Hotel and Meeting Facility Expansion

TABLE OF CONTENTS
These items correspond to the criteria and requested information in the following City ofNovi

Commercial Rehabilitation Process and Application Package.

1. Response to Criteria Item A

2. Response to Criteria Item B

3. Response to Criteria Items C, D & E

4. Response to Criteria Items F, G, H, I, J & K

5. Response to Criteria Item L

6. Response to Criteria Item M

7. Response to Criteria Items N, 0, P, Q, R & S

8. Response to Criteria Items T & W

9. Response to Criteria Items U & V

10. Response to Critelia Item X

11. Response to Criteria Item Y

12. Response to Criteria Item Z

13. Response to Criteria Item AA & BB

14. Response to Criteria Item CC

15. Response to Criteria Item DD

16. Response to Criteria Item EE

17. Response to Criteria Items FF & GG

9/21/2011 PA210 Application



9/21/2011
Page 2 of2

18. Supplemental Materials: Initial Petition Drive effOlis (these will be ongoing and updated
throughout the approval process).

19. Copy of State Application: To be submitted after District has been established.

9/21/2011: PA210 Applicatioll



City of Novi
Commercial Rehabilitation

Tax Abatements
Hotel/Convention Center

September, 2011

Contact: Ara Topouzian, Economic Development Director
alooouzian{a)cityofnovLorg (248) 347-0583

investnovLorg

The Novi City Council passed a Commercial Rehabilitation Tax Abatement Policy, as it relates to a
proposed hotel at a convention center, at their September 12, 2011 meeting. This policy was the result of
Public Act 82 of 2011 listing a hotel connected to a convention center that is over 250,000 square feet in
size and in located in a county of a certain size (like Oakland County) as a qualified facility. The policy
takes into account the objectives to be achieved by granting a abatement for a hotel connected to a
convention center. The information listed below requires a comprehensive response from the applicant
as the policy is specific in the information required for the City Council to make an informed decision.

Process

The applicant must submit the information requested in the City's Policy and an application provided by
the state of Michigan (attached). The documents and the submission will be judged on its own individual
merits, on a case-by-case basis, with respect the achievement of the economic development goals of
the City and satisfaction of the criteria outlined in this policy.

Applicants bear the burden of proof and must substantially salisfy conditions of the policy at initial
application in order to be considered for abatement.

Review of applications shall be as required by statute. The City may approve, deny, or approve the
proposal with conditions within the time specified by statute.

All procedures, rights, and obligations concerning such exemptions are subject to Act 210. The City
reserves the sole discretion, to the fullest extent available under the law, to review each application and
determine whether the project meets the City's goals and the review criteria, and to determine whether
the project would be beneficial to the City, whether the applicant merits consideration, and whether any
other conditions exist that affect the City determination to grant or deny an application.

Application

An applicant must include the following information in their application:

A. Name and contact information of primary contact for the project

B. The value or cost of the hotel improvement (i.e., the capital investment)

C. The quality of the proposed construction, including:

i. Proposed elevation rendering of proposed hotel

ii. Proposed site plan

iii. Proposed floor plans
I



iv. Proposed amenities (swimming pools, sprinkler systems restaurants, etc.) included in the
project

v. Type of service (full, limited, etc.) and expected rating (star/diamond)

vi. Expectations regarding liquor licensing

D. The aesthetic value of the improvements - fa<;ade, materials, workmanship, etc.

E. The expected economic life of the improvement

F. The total expected local abatement amount

G. Anticipated date of commencement

H. An1"icipated date of completion

I. The amount of real and personal property taxes already paid by the existing development (the
convention center)

J. The total amount of real and personal property value that is expected to be added to the
convention center (if any) during the abatement period

K. The total amount of real and personal property value that is expected to be added to the
entire development [convention center and hotel) at the end of the abatement period

L. Any additional costs to the City, direct or indirect (e.g., additional required infrastructure, public
safety impacts, traffic concerns, and the like)

M. Direct or indirect public benefits to be provided by project (land donations, contamination
clean-up, utility extensions, road improvements, recreational opportunities, other local
"goodwill" to be offered by the end user)

N. The number and kind of jobs to be retained by the existing development (the convention
center) as a result of the improvement

O. The number and kind of jobs to be created by the hotel improvement:

i. Permanent full time jobs

ii. Temporary jobs

iii. Part-time jobs

P. The total projected annual payroll of the newly-created jobs

Q. The skill level of the newly-created jobs

R. The extent to which the jobs are [i) minimum wage; (ii) above minimum wage; (iii) considered
to be "high wage" within the industry; and (iv) provide health care and other benefits

S. The extent to which the jobs are anticipated or projected to be filled by Novi residents

T. The extent to which the applicant commits to the use of local (City of Novi) vendors, suppliers,
and contractors, expressed in a set amount or percentage of total construction costs and
ongoing supply/service expenses.

U. The extent to which the applicant would be in direct competllion with other similar existing
hotels or other businesses in the City of Novi

V. The extent to which the hotel improvement would adversely affect such other existing hotels or
businesses

II



W. The extent to which the project will enhance opportunities for other existing or planned
businesses in the City of Novi as part of the overall net economic benefits of the project to the
City and its businesses and residents

X. The extent to which the other public economic assistance is being provided to the applicant or
the hotel by the City or other governmental agencies

Y. The extent to which other governmental agencies support the project.

Z. The environmental impact of the project and improvements-on woodlands, wetlands, storm
water, air quality, etc.

AA. The applicant must provide information establishing that, in relation to the other similar uses
throughout the City, the project will be of exceptionally high-quality construction and service
reputation, and value to the local community, given the cost to the City of foregone revenue.

BB. The project must be fully compatible with the City's zoning ordinance and master plan for land
use and other ordinance requirements.

CC. The applicant must clearly and convincingly demonstrate that it would not construct or
conduct the improvements in the City if tax abatement was not available. To satisfy this
standard, the applicant must provide a written explanation of the need for the abatement,
including a financial pro forma if requested.

DO. The applicant must clearly and convincingly demonstrate that the hotel will promote the
convention center and that it will fill a need that will assist in the attraction of events and
attendance to the center in order to ensure the center itself remains a viable operation as
relates to other competitive uses. To satisfy this standard, the applicant must provide
information regarding what types of additional or new users are expected to come to the
facility following construction of the hotel, and evidence that they will come only if there is a
hotel attached to the facility.

EE. The applicant must submit information to the Cityrhat:

i. identifies any existing hotels or other businesses within the same service area and with
which the proposed hotel is expected to compete for business;

ii. describes the anticipated adverse effect [if any) on such existing hotels or other
businesses; and

iii. explains why the grant of an abatement does not constitute the grant of a competitive
advantage to the applicant

iv. quantifies, to the extent feasible, the net economic benefits of the project to the City
and its businesses and residents

FF. The applicant-and the proposed end user/operator of the hotel-must be a viable, profitable,
and highly reputable ongoing business concern.

GG. The applicant and proposed end user/operator must commit, in writing, to stay as a viable
business concern for the entire term of the tax abatement and into the future.

III



City of Novi
Tax Abatement Policy

Commercial Rehabilitation Act PA 210
Hotel/Convention Center Only

Real Property Tax Abatement Statement of Purpose

The Commercial Rehabilitation Act, PA 210 of 2005, was amended in 2011 to provide that the construction of a
hotel with meeting/convention space attached to an existing convention and trade center of a certain size and
location can qualify for a tax abatement of 100% of the value of the hotel improvements (but not the land on
which it is located) for a period of up to 10 years. There is a convention center in the City that meets the
description in the amended act. This policy describes the City's objectives in considering an abatement for the
construction of a hotel attachedto a convention center; the crite11a under which the City would review an
application for an abatement; and the limitations on any abatement. This policy also sets f01ih the requirement
that any abatement be accompanied by an agreement between the applicant and the City designed to ensure that
the City's goals are being furthered by the abatement.

It is further the intention of this policy to state the City's general expectation that, while an abatement (if
granted) can be expected to enhance the convention center by increasing its business opportunities (e.g.,
increasing the kind or number of shows, customers, or prospects), the net benefit to the City and its residents
and existing business would have to greatly outweigh the costs to those same affected individuals and entities in
order for it to be considered by the City. In other words, while the temporary tax relief for a given property will
obviously result in the loss of revenue to the City for a specified period of time, the expectation in granting any
such abatement is that at the end of the period the City will have an increased tax base resulting from
investment in a development that would not otherwise have occurred without the tax incentive, and that the
short-tenn costs to the City and its businesses and residents will clearly be exceeded by identifiable and
quantifiable shOli-tenn and long-tenn benefits resulting from the new development.

Objectives to be Achieved by Granting a Hotel/Convention Center Tax Abatement

Applications for tax abatements in connection with the construction of a hotel attached to a convention or trade
center will be evaluated in tenns of the likelihood that they will achieve some or all of the following objectives
ofthe City of Novi:

A. To "phase in" long-tenn tax benefits to the City that result from the construction of a very high
quality, highly reputable, and sustainable hotel that would not have been constructed absent the
abatement.
B. To assist in the economic viability of an existing convention and trade center in a manner that will
provide significant economic benefits to the cOlllil1Unity and its businesses and residents, without
creating a high demand for City Services and City-funded infrastructure improvements.
C. To encourage and promote a significant capital investment that will serve as a catalyst for other
substantial investments within the community, while not undelmining the economic/financial viability
of any existing City businesses.
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D. To create or retain a significant number of employment oppOliunities that offer competitive wages
within the industry.
E. To judiciously and prudently use all tools available to improve the quality of life in the City of Novi,
in a manner that assures that the long-term benefits of such action outweigh the short-term costs and
foregone revenue.

General or Minimum Requirements for Eligibility

Every applicant must satisfy the following

A. The applicant must provide information establishing that, in relation to the other similar uses
throughout the City, the project will be of exceptionally high-quality construction and service
reputation, and value to the local community, given the cost to the City of foregone revenue.

B. The project must be fully compatible with the City's zoning ordinance and master plan for land use
and other ordinance requirements.

C. The applicant must clearly and convincingly demonstrate that it would not construct or conduct the
improvements in the City if tax abatement was not available. To satisfy this standard, the applicant
must provide a written explanation of the need for the abatement, including a financial pro forma if
requested.

D. The applicant must clearly and convincingly demonstrate that the hotel will promote the convention
center and that it will fill a need that will assist in the attraction of events and attendance to the
center in order to ensure the center itself remains a viable operation as relates to other competitive
uses. To satisfy this standard, the applicant must provide information regarding what types of
additional or new users are expected to come to the facility following construction of the hotel, and
evidence that they will come only ifthere is a hotel attached to the facility.

E. The applicant must submit information to the City that:
1. identifies any existing hotels or other businesses within the same service area and

with which the proposed hotel is expected to compete for business;
11. describes the anticipated adverse effect (if any) on such existing hotels or other

businesses; and
111. explains why the grant of an abatement does not constitute the grant of a competitive

advantage to the applicant
IV. quantifies, to the extent feasible, the net economic benefits of the project to the City

and its businesses and residents
F. The applicant-and the proposed end user/operator of the hotel-must be a viable, profitable, and

highly reputable ongoing business concel1l.
G. The applicant and proposed end user/operator must commit, in writing, to stay as a viable business

concem for the entire term of the tax abatement and into the future.

Review Criteria Specific to Project

The following criteria will be used to evaluate specific requests for a tax abatement in tenns of the net benefit
to the City and its residents and businesses, and to determine the number of years of the abatement. The City
Council reserves the right to modify the tax abatement critelia to reflect the changing objectives, priorities, or
conditions of the community. The applicant shall provide sufficient information to the City to allow it to
conduct a full and complete review of the stated criteria.

A. The value or cost of the hotel improvement (i.e., the capital investment)
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B. The quality of the proposed construction
C. The expected economic life of the improvement
D. The aesthetic value of the improvements - fa9ade, materials, workmanship, etc.
E. The total expected local abatement amount
F. The amount of real and personal property taxes already paid by the existing development (the

convention center)
G. The total amount of real and personal property value that is expected to be added to the convention

center (if any) during the abatement period
H. The total amount of real and personal property value that is expected to be added to the entire

development (convention center and hotel) at the end of the abatement period
1. Any additional costs to the City, direct or indirect (e.g., additional required infrastructure, public

safety impacts, traffic concems, and the like)
J. Direct or indirect public benefits to be provided by project (land donations, contamination clean-up,

utility extensions, road improvements, recreational opportunities, other local "goodwill" to be
offered by the end user)

K. The number and kind ofjobs to be retained by the existing development (the convention center) as a
result of the improvement

L. The number and kind ofjobs to be created by the hotel improvement:
i. Permanent full time jobs

ii. Temporary jobs
iii. Pari-time jobs

M. The total projected annual payroll of the newly-created jobs
N. The skill level of the newly-created jobs
O. The extent to which the jobs are (i) minimum wage; (ii) above minimum wage; (iii) considered to be

"high wage" within the industry; and (iv) provide health care and other benefits
P. The extent to which the jobs are anticipated or projected to be filled by Novi residents
Q. The extent to which the applicant commits to the use oflocal (City of Novi) vendors, suppliers, and

contractors, expressed in a set amount or percentage of total construction costs and ongoing
supply/service expenses.

R. The extent to which the applicant would be in direct competition with other similar existing hotels or
other businesses in the City of Novi

S. The extent to which the hotel improvement would adversely affect such other existing hotels or
businesses

T. The extent to which the project will enhance opportunities for other existing or planned businesses in
the City of Novi as part of the overall net economic benefits of the project to the City and its
businesses and residents

U. The extent to which the other public economic assistance is being provided to the applicant or the
hotel by the Cityor other govemmental agencies

V. The extent to which other govemmental agencies support the project.
W. The environmental impact of the project and improvements-on woodlands, wetlands, storm water,

air quality, etc.
X. Any other factor deemed relevant by the City relating to the property, the project, the applicant, or

any end user or hotel operator

Limitations

A. The maximum time period for an abatement is six (6) years.
B. Motels do not qualify for an abatement.
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C. A project must not have stalied more than 6 months before an application for abatement was
received by the City, and must be located in a Commercial Rehabilitation District established before
the commencement of the proj ect.

D. There must be no outstanding taxes, fines, or liens owed by the applicant or entity with regard to the
property at issue.

Agreement Required

The City will require a written agreement with the applicant that will include, as a minimum:

Closure/abandonment/sale of building
Change of use
Failure to use local vendors.
Failure to create new jobs as represented to the City.
Failure to complete constmction in a timely manner.
Failure to meet any reporting requirements.
Delinquency of either the hotel or the convention and trade center with regard to
property taxes and/or to timely and properly follow legal procedures for contest.

(h) Failure to comply with local ordinances.
(i) Assignment without approval of the City

(5) Any "claw back" or restitution provisions determined by the City to be necessary
as appropriate to a specific project, under which the City will be paid back the amount of the
abatement in the event of certain kinds of defaults

(1) The term of the abatement;
(2) Any conditions required by the City Council in connection with the grant of the abatement, as to
which the City reserves all rights to determine in the interests of the City;
(3) Any reporting requirements established by the City with respect to the information stated above
and/or provided by the applicant, whether required and described under PA 210 itself or established
by the City as appropriate to the project and the agreement;
(4) Events of default that will automatically terminate the agreement, including (by way of example
only):

(a)
(b)
(c)
(d)
(e)
(f)
(g)

Procedures

The applicant must submit a submittal form prepared by the City and an application provided by the State of
Michigan. The documents and the submission will be judged on its own individual merits, on a case-by-case
basis, with respect the achievement of the economic development goals of the City and satisfaction of the
criteria outlined in this policy.

Applicants bear the burden of proof and must substantially satisfy conditions of the policy at initial application
in order to be considered for abatement.

Review of applications shall be as required by statute. The City may approve, deny, or approve the proposal
with conditions within the time specified by statute.

All procedures, rights, and obligations concerning such exemptions are subject to Act 210. The City reserves
the sole discretion, to the fullest extent available under the law, to review each application and determine
whether the project meets the City's goals and the review criteria, and to detennine whether the project would
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be beneficial to the City, whether the applicant merits consideration, and whether any other conditions exist that
affect the City detennination to grant or deny an application.

1691261.3
ORC ApprovL\1 VI.'fsion
8.26.1\
Council ;lppronx!
7.12.11
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Instructions for Completing Form 4507
Application for Commercial Rehabilitation Exemption Certificate

The Commercial Rehabilitation Exemption Certificate was created by Public Act 210 of2005, as amended. The application is initially filed,
reviewed, and approved by the LGU and then reviewed and approved by the State Tax Commission. According to Section 3 ofPublic Act 210
of 2005, as amended, the LGU must establish a Commercial Rehabilitation District. Rehabilitation may commence after establishment of
the Commcrcial Rehabilitation District.

Owner I Applicant Instructions
1. Complete Parts 1, 2 and 3 of application

2. Prepare and attach all documents required under Part 2 of the application:

a. General description of the facility (year built, original use, most recent use, number of stories, square footage)

b. Description of the qualified facility's proposed use

c. Description ofthe general nature and extent ofthe rehabilitation to be undertaken

d. Descriptive list of the fixed building equipment that will be a part of the qualified facility

e. Time schedule for undertaking and completing the facility's rehabilitation

f. Statement of the economic advantages expected from the exemption

g. Legal description of the facility

h. Description of the "underserved area" (Qualified Retail Food Establishments only)

3. Qualified Retail Food Establishments:

a. Complete Part 1 ofthe Commercial Rehabilitation Exemption Certification for Qualified Retail Food Establishments
(Form 4753). Submit to LGU clerk along with application.

b. Describe the "underserved area" and provide supporting documentation to show how the project area meets one or more of
the following requirements:

i. An area that contains a low to moderate income census tract(s) which, based on per capita income, are tracts below the
66.67 percentile ($23,643 in 1999 dollars) and a below average supermarket density

ii. An area that has a supermarket customer base with more than 50% living in a low income census tract(s) which based on
the per capita income, are tracts below the 66.67 percentile ($23,643 in 1999 dollars)

iii. An area that has demonstrated significant access limitations due to travel distance and has no Qualified Retail
Food Establishments within two miles of the geo-center for an urban area or has no Qualified Retail Food Establishments
within nine miles of the geo-center for a rural area.

For assistance in determining the project area's eligibility, visit www.michigan.gov/propcliytaxexemptions and click on
Commercial Rehabilitation Act.

4. Submit the application and all attachments to the clerk ofthe LGU where the property is located.

LGU Assessor Instructions

Complete and sign Part 4 of the application.

LGU Clerk Instructions
1. After LGU action, complete Part 5 of the application.

2. After reviewing the application for complete and accurate information, complete Part 6 and sign the application to certify the
application meets the requirements as outlined by Public Act 210 of2005, as amended.

3. Assemble the following for a complete application:

a. Completed Applicationfor Commercial Rehabilitation Exemption Certificate (Form 4507)

b. All required attachments listed under Part 2

c. A copy of the resolution by the LGU establishing the district

d. A certified copy of the resolution by the LGU approving the application

e. Complete FOlm 4753 (Qualified Retail Food Establishments only)

4. Submit the completed application to: State Tax Commission, P.O. Box 30471, Lansing, MI 48909

Application Deadline
The State Tax Commission must receive complete applications on or before October 31 to ensure processing and certificate issuance for the
following ta;x year. Applications received after October 31 may not be processed in time for certificate issuance for the following tax year.

For guaranteed receipt by the State Tax Commission, send applications and attachments via certified mail.

If you have questions or need additional information or sample documents, visit www.michigan.gov/propcrtytaxcxcmptiolls or call
(517) 373-2408.



Frequently Asked Questions
Commercial Rehabilitation Act
(PA 210 of2005, as amended)

The following frequently asked questions are being provided as a service to assessors and
taxpayers to better infOlm them about the administration of Public Act 210 of 2005, as amended.

Note: The information contained in these frequently asked questions constitutes an
analysis of one or more statutes and not legal advice. Since the analysis is limited to
general statutory requirements, individual facts may result in different conclusions being
reached. Therefore, individuals may wish to consult legal counsel.

1. 'What is a Commercial Rehabilitation Exemption?

The Commercial Rehabilitation Act, PA 210 of 2005, as amended provides a tax
reduction for property of which the primary purpose and use is the operation of a
commercial business enterprise, multifamily residential or qualified retail food
establishments. Types of commercial business enterprises include office, engineering,
research and development, warehousing, parts distribution, retail sales, and other
commercial activities. Multifamily residential is housing that consists of 5 or more units.
Qualified retail food establishments are primarily retail supelmarkets, grocery stores,
produce markets or delicatessens that offer fresh USDA inspected meat and poultry, fresh
fmits and vegetables, and dairy products for sale. Applying for a Commercial
Rehabilitation Exemption involves a multi-step process. First, completed applications are
sent to the local governmental unit for review and approval. Qualified retail food
establishment applicants must also submit an additional application at that time. After
the local government finishes their processing of the applications, they are forwarded to
the State Tax Commission for further review and approval.

Commercial Rehabilitation Tax Exemption Celiificate applications are available from the
Michigan Department of Treasury at:

2. What is meant by "Commercial Rehabilitation District?"

A "Commercial Rehabilitation District" or "district" is defined by MCL 207.842(b) as:

"An area not less than 3 acres in size of a qualified local governmental
unit established as provided in section 3. However, if the conunercial
rehabilitation district is located in a downtown or business area or contains
a qualified retail food establishment, as detelmined by the legislative body
of the qualified local governmental unit, the district may be less than 3
acres in size."

3. "Vho establishes a Commercial Rehabilitation District?

The legislative body of a qualified local governmental unit may establish a conm1ercial
rehabilitation district on its own initiative or upon a written request filed by the owner or
owners of property comprising at least 50% of all taxable value of the property located
within a proposed commercial rehabilitation district.

Version: 08.31.09



Frequently Asked Questions
Commercial Rehabilitation Act
(PA 210 of2005, as amended)

4. Can a request to establish a Commercial Rehabilitation District be denied?

Yes. A hearing must be offered to all property owners within the proposed district and to
the county, offering them an opportunity to appear and be heard. The local unit may
deny the establishment of the district but must put the denial into a resolution.

5. What is the definition of a "Qualified Facility?"

A "Qualified Facility" is defined by MCL 207.842(h) as:

"A qualified retail food establishment or a building or group of contiguous
buildings of commercial property that is 15 years old or older or has been
allocated for a new market tax credit under section 45d of the internal
revenue code, 26 USE 45d. Qualified facility also includes vacant
property located in a city with a population of more than 36,000 and less
than 37,000 according to the 2000 federal decennial census and from
which a previous structure has been demolished and on which commercial
property will be newly constructed. A qualified facility does not include
property that is to be used as a casino or a professional sports stadium. As
used in this subdivision, "casino" means a casino or a parking lot, hotel,
motel, or retail store owned or operated by a casino, an affiliate, or an
affiliated company, regulated by this state pursuant to the Michigan
gaming control and revenue act, 1996 IL 1, MCL 432.201 to 432.226."

6. "Vho determines whether a facility qualifies for a Commercial Rehabilitation
Exemption Certificate or not?

Initially, that determination is made when the application is filed and reviewed by the
local governmental unit. However, the local unit of government's detennination is
reviewed and either approved, modified or denied by the state Tax Commission.

7. How do I file an application for a Commercial Rehabilitation Exemption
Certificate?

Applications for Commercial Rehabilitation Exemption Certificates are filed with the
local unit of government by the owner of the property. The application must be
accompanied by the following required documents:

a. A general description of the facility (including year built, original use, most recent
use, number of stories, square footage);

b. A general description of the rehabilitated facility's proposed use;
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Frequently Asked Questions
Commercial Rehabilitation Act
(PA 210 of2005, as amended)

c. A description of the general nature and extent of the rehabilitation to be
undertaken;

d. A descriptive list of the fixed building equipment that will be a part of the
rehabilitated facility;

e. A time schedule for undertaking and completing the facility's rehabilitation;

f. A statement of economic advantages expected from the exemption;

g. A legal description of the property outlined in the application;

h. A copy of the resolution approved by the local unit establishing the eligible
district;

1. The local unit resolution, containing all the required statements, approving the
application for the exemption; and

J. If applicable, a completed Form 4753, Commercial Rehabilitation Exemption
Cetiification for Qualified Retail Food Establishments.

The local unit will review the application and, if all requirements are met, will forward
the application to the State Tax Commission.

8. Who can file an application for a Commercial Rehabilitation Exemption Certificate
and with whom is it filed?

The owner of a qualified facility may file an application for a Commercial Rehabilitation
Exemption Certificate with the clerk of the local governmental unit that established the
Commercial Rehabilitation District.

9. 'What requirements for a Commercial Rehabilitation Exemption Certificate must be
met to gain approval at the local unit of government level?

An applicant seeking a Commercial Rehabilitation Exemption Celiificate must meet the
following qualifications:

a. The commencement of the rehabilitation of the qualified facility does not occur
earlier than 6 months before the applicant files the application for the Commercial
Rehabilitation Exemption Cetiificate. However, through December 31, 2009, for
a qualified facility that is a qualified retail food establishment, the commencement
of the rehabilitation does not occur earlier than 42 months before the applicant
files the application for the Commercial Rehabilitation Exemption Certificate.
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Frequently Asked Questions
Commercial Rehabilitation Act
(PA 210 of 2005, as amended)

b. The application relates to a rehabilitation program that when completed
constitutes a qualified facility within the meaning of the Act and that shall be
situated within a Commercial Rehabilitation District established in a qualified
local governmental unit eligible under the Act.

c. Completion of the qualified facility is calculated to, and will at the time of
issuance of the certificate, have the reasonable likelihood to, increase commercial
activity, create employment, retain employment, prevent a loss of employment,
revitalize urban areas, or increase the number of residents in the community in
which the qualified facility is situated.

d. The applicant states, in writing, that the rehabilitation of the qualified facility,
excluding qualified retail food establishments through December 31,2009, would
not be undertaken without the applicant's receipt of the exemption celiificate.

e. The applicant is not delinquent in the payment of any taxes related to the qualified
facility.

10. Are there provisions in the application process which are time sensitive?

MCL 207.848 requires that the commencement of the rehabilitation of the qualified
facility does not occur earlier than 6 months before the applicant files the application for
the COllli11ercial Rehabilitation Exemption Certificate. However, through December 31,
2009, for a qualified facility that is a qualified retail food establishment, the
commencement of the rehabilitation does not occur earlier than 42 months before the
applicant files the application for the Commercial Rehabilitation Exemption Certificate.

11. How long can a Commercial Rehabilitation Exemption Certificate be issued for?

The certificate may be issued for a period to be determined by the legislative body of the
local govemmental unit of at least 1 year but not to exceed 10 years. If the number of
years determined is less than 10, the certificate may be subject to review by the
legislative body of the qualified local governmental unit and the celiificate may be
extended. The total amount of time determined for the celiificate, including any
extensions, shall not exceed 10 years after the completion of the qualified facility.

12. What determines the starting date of the Commercial Rehabilitation Exemption
Certificate?

The effective date of the celiiticate is December 31 st immediately following the date of
issuance of the certificate by the State Tax Commission.
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13. Can a Commercial Rehabilitation Exemption Certificate be transferred or
amended?

Yes. MCL 207.853 allows a celiificate to be transferred and assigned by the holder to a
new owner of the qualified facility. The new owner must first apply and be approved by
the qualified local governmental unit before the transfer may occur. A certificate may
also be amended if the number of years initially exempted is less than 10. The certificate
may then be subject to review by the legislative body of the qualified local governmental
unit and be extended.

14. Can a Commercial Rehabilitation Exemption Certificate be revoked? If yes, who
holds the authority to do so?

Yes. Pursuant to MCL 207.852, the legislative body of the qualified local governmental
unit may, by resolution, revoke the Commercial Rehabilitation Exemption Certificate of a
facility if it finds that the completion of rehabilitation of the qualified facility has not
occurred within the time authorized by the legislative body in the exemption certificate or
a duly authorized extension of that time, or that the holder of the Commercial
Rehabilitation Exemption Celiificate has not proceeded in good faith with the operation
of the qualified facility in a manner consistent with the purposes of the Act and in the
absence of circumstances that are beyond control of the holder of the exemption
certificate.

15. How is "rehabilitation" defined as it pertains to the Commercial Rehabilitation Act?

MCL 207.842(j) defines rehabilitation as changes to qualified facilities that are required
to restore or modify the propeliy, together with all appmienances, to an economically
efficient condition. Rehabilitation includes major renovation and modification including,
but not necessarily limited to, the improvement of floor loads, correction of deficient or
excessive height, new or improved fixed building equipment including heating,
ventilation, and lighting, reducing multistory facilities to 1 or 2 stories, improved
structural support including foundations, improved roof structure and cover, floor
replacement, improved wall placement, improved exterior and interior appearance of
buildings, and other physical changes required to restore or change the property to an
economically efficient condition. Rehabilitation for a qualified retail food establishment
also includes new construction. Rehabilitation also includes new construction on vacant
propeliy from which a previous structure has been demolished and if the new
construction is an economic benefit to the local community as determined by the
qualified local governmental unit. Rehabilitation shall not include improvements
aggregating less than 10% of the true cash value of the property at commencement of the
rehabilitation of the qualified facility.

16. What is the definition of "Commercial Property?"

MCL 207.842(a) defines "Conu11ercial Propeliy" as:
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"Land improvements classified by law for general ad valorem tax
purposes as real property including real property assessable as personal
property pursuant to sections 8(d) and 14(6) for the general property tax
act, 1893 PA 206; MCL 211.8 and 211.14, the primary purpose and use of
which is the operation of a commercial business enterprise or multifamily
residential use. Commercial property shall also include facilities related to
a commercial business enterprise under the same ownership at that
location, including, but not limited to, office, engineering, research and
development, warehousing, parts distribution, retail sales, and other
commercial activities. Commercial property also includes a building or
group of contiguous buildings previously used for industrial purposes that
will be converted to the operation of a commercial business enterprise.
Commercial propeliy does not include any of the following: land or
property of a public utility."

17. 'What is required of the Local Governmental Unit regarding the yearly status
reporting of Commercial Rehabilitation Exemptions to the State Tax Commission?

MCL 207.854 provides that not later than October 15 of each year, each qualified local
governmental unit granting a Commercial Rehabilitation Exemption shall report to the
State Tax Commission on the status of each exemption. The repmi must include the
current value of the property to which the exemption pertains, the value on which the
conunercial rehabilitation tax is based, and a current estimate of the number of jobs
retained or created by the exemption.

18. How is the Commercial Rehabilitation Tax computed for a rehabilitated facility?

The Commercial Rehabilitation Tax is the sum of the product computed by multiplying
the total mills levied as ad valorem taxes for that year by all taxing units (including local
school district operating and the state education tax) by the taxable value of the real
propeliy (excluding land) for the tax year inunediately preceding the effective date of the
commercial rehabilitation exemption and the product computed by multiplying the local
school district operating and state education tax mills by the difference between the
taxable value of the real property (excluding land) for the current tax year and the taxable
value of the real propeliy (excluding land) for the year inunediately preceding the
effective date of the exemption.

For a qualified retail food establislm1ent that was issued a certificate on or before
December 31, 2009, the tax is the sum of the product computed by multiplying the total
mills levied as ad valorem taxes for that year by all taxing units (including local school
district operating and the state education tax) by the taxable value of the real property
(excluding land) for the tax year immediately preceding the rehabilitation and the product
computed by multiplying the local school district operating and state education tax mills
by the difference between the taxable value of the real property (excluding land) for the
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current tax year and the taxable value of the real property (excluding land) for the tax
year immediately preceding the rehabilitation.

19. For Qualified Retail Food Establishments, how do you determine if you are located
in an "underserved area?"

Visit the Property Tax Exemption Section website at
Under "Commercial Rehabilitation Act,"

click on "Qualified Retail Food Establishments." Then click on "Eligibility
Requirements," which describes how to find the census tract that you are located in.
Last, click on "Census Tracts Regarding Underserved Areas" for a listing of qualifying
census tracts.
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SUBURBAN COLLECTION

SHO\VPLACE

Application for Con11nercial Rehabilitation Tax Abatement
Proposed Hotel and Meeting Facility Expansion

Response To Criteria Item A
Name and contact infonnation of primary contact for the project:

Name: Blair Bowman
Title: Owner
Entity: Suburban Collection Showplace
Address: 46100 Grand River Avenue, Novi, Michigan 48374
Phone Number: 248.348.5600
Fax Number: 248.347.7720
E-mail: ~~~'.'-'-.-:.:-~.c::.==c,,_,,__'-'-c-'...t~=:"=_"-''-'-'

9/21/2011 PA21 0 Application



SUBURBAN COLLECTlON

SHOWPLACE

Application for Commercial Rehabilitation Tax Abatelnent
Proposed Hotel and Meeting Facility Expansion

Response To Criteria Item B
The value or cost ofthe hotel improvement (i.e., the capitol investment):

The value or cost of the hotel improvement (ie: the capitol investment) per the current
plan is estimated between $8.5 and $9 million dollars, the plans call for an expansion of
the meeting facility and one-hundred and twenty-seven (127) hotel rooms.

The plans are based upon a Hyatt Place franchise which is a high end select service hotel.
At this time the planning process for the proposed hotel is an active one and it is
anticipated that the range will fall between no less than one hundred (100) rooms and
upwards of one hundred and forty (140) rooms for the hotel. This would proportionately
change the hotel/meeting facility project budget from approximately $7 million up to
$10- $10.5 million dollars.

This estimate is for the construction costs associated with the hotel and meeting facility
expansion portion ofthe project. In addition, there will be investment in operating
systems and owner and operator equipment as well.

9/21/2011 PA210 Application



§ SHOWPLACoE
Application for Comlnercial Rehabilitation Tax Abatement

Proposed Hotel and Meeting Facility Expansion

Response To Criteria Items C, D & E

C. The Quality of the Proposed Construction, including:

l. Proposed elevation rendering of proposed hotel: See attached renderings,
various elevations for the proposed hotel and meeting facility expansion.

ii. Proposed site plan: See attached proposed site plan
iii. Proposed floor plans: See attached proposed floor plan, including first

floor and second through sixth floors.
IV. Proposed Amenities: swimming pool, sprinkler systems throughout the

facility, both a hotel and guest food service delivery area. As well as an
area from the existing kitchen in the existing Diamond Center facility that
will serve as a sit-down restaurant/lounge/pub area when needed.

v. Type of services: This is a proposed select service hotel being constructed
in conjunction with significant additional meeting space and attached to
the existing conference and convention center. This combination of
amenities would be equivalent to a traditional full service hotel. It is
unknown what level of "Diamond rating" that the hotel will achieve.

VI. Expectations regarding liquor license: It is our anticipation that we would
petition the MLCC for an expansion of our Licensed Area and utilize our
existing liquor license.

D. Aesthetic Value of Improvements- Fayade, Materials, Workrnanship, ect.: The
aesthetics will be highly compatible with the existing Suburban Collection
Showplace and Diamond Center facilities will be consistent with the quality
standards set through the City of Novi and will be an asset to the community.

E. Expected Economic Life of the Improvement: The expected economic life of the
improvement would be in excess of thirty years.

9/21/2011 PA210 Application
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SUBURBAN COLLEcnON

SHOWPLACE

Application for Commercial Rehabilitation Tax Abatenlent
Proposed Hotel and Meeting Facility Expansion

Response To Criteria Items F, G, H, I, J, & K

F. The Total Expected Local Abatement Amount: This calculation has been
prefonned by the City administration. We would anticipate that a reasonable and
appropriate value be established for the improvements prior to the granting of the
fonnal abatement. It is important while this has been estimated to be in excess of
a halfmillion dollars ($500,000) of abatement and that it has been referred to as a
one-hundred percent (100%) abatement, this is true only as it effects the local
units of government. The petitioner and the project will still bare its full share of
school funding and taxes. It represents approximately one-half (1/2) abatement to
the applicant.

G. Anticipated Date of Commencement: The anticipated date of commencement is
Spring of2012.

H. Anticipated Date of Completion: The anticipated date of completion would be ten
to twelve months after initiation of construction.

1. The Amount of Real and Personal Property Taxes Already Paid by the Existing
Development (the convention center): See attached 2010 Tax Bills.

*Important Note: For the purposes of full disclosure, it is commonly known
that the applicant is contesting its real estate tax valuations at the State of
Michigan Tax Tribunal for the subject property as well as others owned
within the community.

J. The Total Amount of Real and Personal Property Value that is Expected to be
Added to the Convention Center (if any) During the Abatement Period: No
particular amount of additional capitol investment is anticipated at the time of
submitting this application. If the project is successful and demand is sufficient,
an area has been identified within the overall site for an expansion of the hotel
room count with the ability to expand up to one hundred and twenty to one
hundred and forty (120-140) additional rooms.

K. The Total Amount ofReal and Personal Property Value that is Expected to be
Added to the Entire Development (convention center and hotel) at the end of the
Abatement Period:

It is anticipated that the total amount at the end, barring expansion or second
phase would be consistent with that which is proposed in this application.

9/22/2011 PA2l0 Application
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STATE EQUALIZED VALUE

iiy. School' College
'-1-2010 to 6-30-2011

FISCAL YEARS
County General
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10-1-2010 to 9-30-2011

o
, % DECLARED'NON_P.R.E. TAX BASEAS P.R.E.

50-22-16-251-021

TAXABLE VALUE

180

NOTICE: When paying in person bring both
portions for a paid receipt. 0% 1,641,570 1,641,570 2,590,650
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328.80
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9,849.42
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404.81
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17,304.77
6,878.17
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3.16870
0.20030
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THE CITY OF NOVI HAS NO CONTROL OVER THE RATES OF COUNTY AND
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BEGINNING MARCH 1ST, 2011 all past due taxes must be paid to
Andrew E. Meisner, Oakland County Treasurer, 1200 N. Telegraph,
Pontiac, MI 48341, with additional penalties.

Checks accepted only as a conditional payment. If not honored by bank,
tax is unpaid and subject to unpaid tax penalties. '
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YOUR CANCELLED CHEC:< is YOUR RECEIPT.
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ENTIRETY ON THIS STATEMENT. (CVT: CITY, VILLAGE,
TOWNSHIP) NO ADDITIONAL CITY OPERATING TAXES WILL
APPEAR ON YOUR WINTER TAX STATEMENT.

TIN, R8E, SEC 16 PART OF NE
1/4, ALSO PART OF SE 1/4 BEG
AT E 1/4 COR, TH S 87-26-37 W
1339.12 FT, TH S 87-42-26 W
124.90 FT, TH S 01-24-20 E

TBON LLC //1 !i "//';;1!
46100 GRAND RIVER f

Novi MI 48374 ,I j J~ ...

,RTIAL DESCRIPTION OF PROPERTY

Payments by mail will be recorded on the date received by the City,
not by the date postmarked. Payments must be physically received
by the Treasurer on or before August 31,2010 to avoid penalty.



o CODE#-' '*P.R.E. TAX BASE PARCEL I.D. NUMBER rSCHOOLOIST.'

STATE EQUALIZED VALUE

Ity, School' College
'-1-2010Jo 6-30-2011

FISCAL YEARS
County General

10-1-2009 to 9-30-2010
State Education

10·1-2010 to 9-30-2011

73,920

, %~~W~ED*NON-P.R.E. TAX BASE

50-99-01-970-049

TAXABLE VALUE.

180

NOTICE: When paying in person br'ing both
portions for a paid receipt. 100% o 73,920 73,920

Payments by mail will be recorded on the date received by the City,
not by the date postmarked. Payments must be physically received
by the Treasurer on or before August 31, 2010 to avoid penalty.

L1·%. .e_:J,:lO:;Y~S\t~G p~r~2[i.y .n:1T f:-s:" ;'\).,':f;:ust 3· , 20'j c.
n'~{3Js:TJr,s'r ~:5 !:,;n.'-·:~' cH'D!V\FHl t'.} ';lI2j~\1e PA?f'l'sdtV,)

BOCO ENTERPRISES INC
ROCK FINANCIAL SHOWPLACE
46100 GRAND RIVER AVE
NOVI MI 48374

46100 GRAND RIVER AVE

TAX DESCRIPTION

OAK. lSD-VOTED
OAK. ISD-ALLOC
OAK.COMM COLLEGE
STATE EDUCATION
SCHOOL OPERATING
SCHOOL DEBT NOVI
SCHOOL SINK 180
SCHOOL SUPP >18
SCHOOL SUPP <18
CITY OPERATING
OAK. COUNTY OPER

RATE PER $1,000 .

3.16870
0.20030
1.58440
6.00000
3.00000
3.44500
0.24660
0.49000
1.56500

10.54160
4.19000

AMOUNT.

234.23
14.80

117.11
443.52
221.76
254.65

18.22
36.22

115.68
779.23
309.72

\RTIAL DESCRIPTION OF PROPERTY

THE CITY OF NOVI HAS NO CONTROL OVER THE RATES OF COUNTY AND
SCHOOL TAXES AND IS ONlYTHE COLLECTING AGENT FORTHE FOLLOWING

ENTITIES:
• INTERMEDIATE SCHOOLS • COLLEGE • STATE EDUCATION

• SCHOOL DEBT • COUNTY GENERAL

·P.R.E. =PRINCIPAL RESIDENCE EXEMPTION

TOTAL AMOUNT DUE

C
IT'lALL CITY OF NOVI OPERATING TAXES ARE BILLED IN THEIR

ENTIRETY ON THIS STATEMENT. (CVT: CITY, VILLAGE,
TOWNSHIP) NO ADDITIONAL CITY OPERATING TAXES WILL
APPEAR ON YOUR WINTER TAX STATEMENT.

----~-~-~---------~---- '-+-f----------L----c:;,..L-----"'""---------------

Checks accepted only as a conditionai payment If not hono(ed by bank,
tax is unpaid and subject to unpaid tax penalties.

,---~~~~~~-~~~-~~~--

lEGINNING MARCH 1ST, 2011 all past due taxes must be paid to
Andrew E. Meisner, Oakland County Treasurer, 1200 N. Telegraph,
Pontiac, MI 48341, with additional penalties.

RETAIN THIS LO\flfER PORTION FOF\ YOUR RECORDS.

YOUR C,tJ,NCELLED CHECf< IS YOUR FtECEIPT.



CODE# *P.R.E. TAX BASE PARCEL 1.0. NUMBER {SCHOOL DIST.

STATE EQUALIZED VALUE

y. School· Coliege
1·2010 to 6-30·2011

FISCAL YEARS
County General

10·1·2009 to 9-30-2010
State Education

10·1·2010 to 9-30·2011

o
* % DECLARED *NON-P.R.E. TAX BASE

AS PRE.

50-IN-Ol-100-084

TAXABLE VALUE

180

JOTICE: When paying in person bring both
lortions for a paid receipt 0% 8,389,050 8,389,050 8,465,400

TAX DESCRIPTION RATE PER $1,000 AMOUNT

of

13,291.19
840.16

6,645.80
50,334.30
37,750.72
14,450.13

1,034.36
2,055.31

44,217.00
17,575.05

1.58435
0.10015
0.79220
6.00000
4.50000
1.72250
0.12330
0.24500
5.27080
2.09500

OAK. ISO-VOTED
OAK. ISD-ALLOC
OAK.COMM COLLEGE
STATE EDUCATION
SCHOOL OPEPATING
SCHOOL DEBT NOVI
SCHOOL SINK FUND
SCHOOL SUPP >18
CITY OPERATING
OAK. COUNTY OPER

i(·'lo autor{~cit.k; r~atid1ated Is:t·&~r August 3'!, 2010.
{l'rieBisvE'':9r ~~" ~\:<,rr ~4H~'}11\Y.~::j t:; Ull8!.hre:. P.r2:k'lqJt\l._~, ~.~

\
---If-:](-~'-ti·;J11', \ I if I""! n'

TBON LLC : n;j ( .t[~':1JJ' .' '1
46100 GRAND RIVER

I
Novi MI 48374 II !

\ '
\ '

46100 GRAND RIVE~:~'"~",~===,p~",,

'ayments by mail will be recorded on the date received by the City,
ot by the date postma.ked. Payments must be physically received
y the Treasurer on or before August 31, 2010 to avoid penalty.

:mAl DESCRIPTION OF PROPERTY

THE CITY OF NOVI HAS NO CONTROL OVER THE RATES OF COUNTY AND
SCHOOL TAXES AND IS ONLYTHE COLLECTING AGENT FOR THE FOLLOWING

ENTITlES:
• INTERMEDIATE SCHOOLS • COLLEGE • STATE EDUCATION

• SCHOOL DEBT' COUNTY GENERAL

*PRE. = PRINCIPAL RESIDENCE EXEMPTION

::GINNING MARCH 1ST, 2011 all past due taxes must be paid to
.ndrew E. Meisner, Oakland County Treasurer, 1200 N. Telegraph,

Pontiac, MI 48341, with additional penalties.

ALL CITY OF NOVI OPERATING TAXES ARE BILLED IN THEIR
ENTIRETY ON THiS STATEMENT. (CVT: CITY, VILLAGE,
TOWNSHIP) NO ADDITIONAL CITY OPERATING TAXES WILL
APPEAR ON YOUR WINTER TAX STATEMENT.

I RETAiN THIS LOWER PORTION FOR YOUR RECORDS.

YOUR CANCELLED CHECI{ is YOUR RECEIPT

Checks accepted only as a conditional payment. If not honored by bank,
tax is unpaid and suoject to unpaid tax penalties. '

PENALTY TOTAL AMOUNT DUE

I



PARCEL I.D. NUMBER / SCHOOL DlST.2009 COUNTY AND SCHOOL TAX STATEMENT
FISCAL YEARS

CODE# ·P.R.E. TAX BASE

o 50-IN-01-100-084 180

STATE EQUALIZED VALUETAXABLE VALUE
J.e. Parks & Rec.• Zoo Authority School H.e.M.A.

10+2009 to 9-30-2010 7-1-2009 to 6-30-2010 1-1-2010 to 12-31-2010 • %~~~L:~EO 'NON-P.R.E. TAX BASE
f---'~""'-+-----_'--:"=-----+----':':'--------+-=-~::""::"::~==--':":"'=:...-j

'PR.E. = Principal Residence Exemption

37,864.35
13,168.37
1,037.48
2,061.50
1,016.02

902.85
420.71

8,414,300

AMOUNT

4.50000
1.56500
0.12330
0.24500
0.12075
0.10730
0.05000

8,414,300

RATE PER $1,000

[)

8,414,300

TAX DESCRIPTION

CITY OF NOVI

SCHOOL OPERATING
SCHOOL DEBT NOVI
SCHOOL SINK FUND
SCHOOL SUPP >18
OAK. COUNTY PK&RC
Ql\K. COUNTY HCMA
OAK. COUtk~} ZJ5D ri

~ H"'\ ~

THE CITY OF NOVI HAS NO CONTROL OVER THE RATES OF COUNTY AND
SCHOOL TAXES AND IS ONLYTHE COLLECTING AGENT FORTHE FOLLOWING

ENTITIES:
• INTERMEDIATE SCHOOLS· COLLEGE· STATE EDUCATION· COUNTY
• SCHOOL DEPT· OAKLAND COUNTY PARKS & REC.• ZOO AUTHORITY

• HURON CLINTON METROPOLITAN AUTHORITY (H.C.M.A.)

46100 GRAND RIVER

TBON LLC
46100 GRAND RIVER
Novi MI 48374

ARTiAL DESCRiPTION OF PROPERTY

NOTiCE: When paying in person bring both
portions for a paid receipt.l_
Payments by mail will be recorded on the date received by the City,
not by the date postmarked. Payments must be physically received by
the Treasurer on or before February 14, 2010 to avoid penaity.

4% automatic penalty mandated after Feb. 14, 2010.
Treasurer is not allowed to waive penalty.

.BEGINNING MARCH 1ST, 2010 all past due taxes must be paid to
Andrew E. Meisner, Oakland County Treasurer, 1200 N. Telegraph,
Pontiac, MI 48341. with additional penalties.

ALL CITY OF NOVI OPERATING TAXES WERE BILLED IN THEIR
ENTIRETY ON THE SUMMER STATEMENT. (CVT: CITY, VILLAGE,
TOWNSHIP) NO ADDITIONAL CITY OPERATING TAXES APPEAR
ON THIS WINTER TAX STATEMENT.

RETAIN THIS LOWER PORTION FOR YOUR RECORDS.

YOUR CANCELLED CHECK IS YOUR RECEIPT.

Checks accepted only as a conditional payment. If not honored by bank,
tax is unpaid and subject to unpaid tax penalties.

~
....JZ
<t w
-:2:
OC/)
WC/)
o..w
C/)C/)

C/)
<t

TOTAL AMOUNT DUE



PARCEL I.D. NUMBER / SCHOOL DIST.

STATE EQUALIZED VALUE

2009 COUl~fY AND SCHOOL TAX STATEMENT
FISCAL YEARS

a.c. Par~" & Rec.• Zoo Authority School H.C.MA
10-1-2009 to 9-30-2010 7-1-2009 to 6-30-2010 1-1-2010 to 12-31-2010

CODE #

% DECLARED
AS P.R.E.

'P.R.E. TAX BASE

o

'NON-P.R.E. TAX BASE

50-22-16-251-021

TAXABLE VALUE

180

NOTICE: When paying in person bring both
pO"~4)ns for a paid receipt.

LlmmJ_
Payments by mail will be recorded on the date received by the City,
not by the date postmarked. Payments must be physically received by
the Treasurer on or before February 14, 201 a to avoid penalty.

4% automatic penalty mandated after Feb. 14,2010.
Treasurer is not allowed to waive penalty.

TBON LLC
46100 GRAND RIVER
Novi MI 48374

0% 1,646,510

TAX DESCRIPTION

SCHOOL OPERATING
SCHOOL DEBT NOVI
SCHOOL SINK FUND
SCHOOL SUPP >18
OAK.COUNTY PK&RC
OAK.COUNTY HCMA

OAK.!=OUtfr'J!
i'l

1,646,510

RATE PER $1,000

9.00000
3.13000
0.24660
0.49000
0.24150
0.21460
0.10000

2,651,100

AMOUNT

14,818.59
5,153.57

406.02
806.78
397.63
353.34
164.65

46100 GRAND RIVER

PARTIAL DESCRIPTION OF PROPERTY

TIN, R8E, SEC 16 PART OF NE
1/4, ALSO PART OF SE 1/4 BEG
AT E 1/4 COR, TH S 87-26-37 W
1339.12 FT, TH S 87-42-26 W
124.90 FT, TH S 01-24-20 E

BEGINNING MARCH 1ST, 2010 all past due taxes must be paid to
I Andrew E. Meisner, Oakland County Treasurer, 1200 N. Telegraph,

Pontiac, MI 48341, with additional penalties.

ALL CITY OF NOVI OPERATING TAXES WERE BILLED IN THEIR
ENTIRETY ON THE SUMMER STATEMENT. (CVT: CITY, VILLAGE,
TOWNSHIP) NO ADDITIONAL CITY OPERATING TAXES APPEAR
ON THIS WINTER TAX STATEMENT.

RETAIN THIS LOWER PORTION FOR YOUR RECORDS.

YOUR CANCELLED CHECK IS YOUR RECEIPT.

Checks accepted only as a conditional payment. If not honored by bank,
tax is unpaid and subject to unpaid tax penalties. '

THE CITY OF NOVI HAS NO CONTROL OVER THE RATES OF COUNTY AND
SCHOOL TAXES AND IS ONLY THE COLLECTING AGENT FOR THE FOLLOWING

ENTITIES:
• INTERMEDIATE SCHOOLS' COLLEGE' STATE EDUCATION' COUNTY
• SCHOOL DEPT' OAKLAND COUNTY PARKS & REC.• ZOO AUTHORITY

• HURON CLINTON METROPOLITAN AUTHORITY (H.C.M.A.)

·P.R.E. = Principal Residence Exemption

TOTAL AMOUNT DUE



CODE # *P.R.E. TAX BASE PARCEL 1.0. NUMBER I SCHOOL DiST.

FiSCAL YEARS 73,920 50-99-01-970-049 180

STATE EQUALIZED VALUETAXABLE VALVE
D.C. Parks & Rec.• Loa Authority School H.C.M.A.

10-1·2009 to 9-30-2010 7-1-2009 to 6-30-2010 1-1-2010 to 12-31-2010 • % ~~~L:~ED *NON-P.R.E. TAX BASE
',-----""'-'-"-"=-'---j---------j--------j------.......:....:.=-=-::=---j

TAX DESCRIPTION

36.22
97.82
17.85
15.86

221.76
231.36

18.22

73,920

AMOUNT

73,920

3.00000
3.13000
0.24660
0.49000
1.32340
0.24150
0.21460
0.10000

RATE PER $1,000

SCHOOL OPERATING
SCHOOL DEBT NOVI
SCHOOL SINK FUND
SCHOOL SUPP >18
SCHOOL SUPP <18
OAK. COUNTY PK&RC
OAK
OAK

100% 0

46100 GRAND RIVER AVE

BOCO ENTERPRISES INC
ROCK FINANCIAL SHOWPLACE
46100 GRAND RIVER AVE
NOVI MI 48374

NOTICE: When paying in person bring both
portions for a pa.id receipt.

l_~

Payments by mail will be recorded on the date received by the City,
not by the date postmarked. Payments must be physically received by
the Treasurer on or before February 14, 2010 to avoid penalty.

4% automatic penalty mandated after Feb. 14,2010.
Treasurer is not allowed to waive penalty.

'ARTIAL DESCRIPTION OF PROPERTY

THE CITY OF NOVI HAS NO CONTROL OVER THE RATES OF COUNTY AND
SCHOOL TAXES AND IS ONLY THE COLLECTING AGENT FOR THE FOLLOWING

ENTITIES:
• INTERMEDIATE SCHOOLS· COLLEGE· STATE EDUCATION· COUNTY
• SCHOOL DEPT· OAKLAND COUNTY PARKS & REC.• ZOO AUTHORITY

• HURON CLINTON METROPOLITAN AUTHORITY (H.C.M.A.)

*P.R.E. = Principal Residence Exemption

BEGINNING MARCH 1ST, 2010 all past due taxes must be paid to
Andrew E. Meisner, Oakland County Treasurer, 1200 N. Telegraph,
Pontiac, MI 48341, with additional penalties.

ALL CITY OF NOVI OPERATING TAXES WERE BILLED IN THEIR
ENTIRETY ON THE SUMMER STATEMENT. (CVT: CITY, VILLAGE,
TOWNSHIP) NO ADDITIONAL CITY OPERATING TAXES APPEAR
ON THIS WINTER TAX STATEMENT.

RETAIN THIS LOWER PORTION FOR YOUR RECORDS.

YOUR CANCELLED CHECK IS YOUR RECEIPT.

Checks accepted only as a conditional payment. If not honored by bank,
tax is unpaid and subject to unpaid tax penalties.

~
...JZ«w
-:;2
OCf)
wCf)
o...w
Cf)Cf)

Cf)
«

TOTAL AMOUNT DUE



SUBURBAN COLLECTION

SHOWPLACE

Application for COlumercial Rehabilitation Tax Abaten1ent
Proposed Hotel and Meeting Facility Expansion

Response to Criteria Item L
Any Additional costs to the City, direct or indirect:

It is anticipated that no additional costs will be required from the City, either
direct or indirect with the limited exception of potential public safety, fire and
police type of responses. The City of Novi's administration would be the best
source of typical costs for calls ofthis nature relating to other similar projects in
this community. If there is any significant costs relating to the services they will
be far out weighed by the anticipated positive economic impact and other benefits
to the community. It is also important to point out that the City of Novi was the
direct beneficiary of utilizing the construction of the new exposition facility as a
lead for the Build Michigan Grant of over $5 million dollars which combined
with the Beck Road interchange project to construct a two mile +/- section of
Grand River Avenue which has preformed extremely well to service all of the
traffic and infrastructure needs of the Showplace and surrounding areas and is
more than adequate for the plmmed hotel improvements.

9/21/2011 PA2l0 Application



SLJBURR'u."1 COLLECTION

SHO\VPLACE

Application for COlnmercial Rehabilitation Tax Abatement
Proposed Hotel and Meeting Facility Expansion

Response To Criteria Hem M
Direct or Indirect Public Benefits to be Provided by Project:

Refer to economic impact in Criteria Item EE, iv.

9/21/2011 PA21 0 Application



SUBURB/,,'! COLLECTION

SHOWPLACE

Application for COlTIlTIercial Rehabilitation Tax Abaten1ent
Proposed Hotel and Meeting Facility Expansion

Response To Criteria Items N, 0, P, Q, R & S

As a primary consideration regarding this Application, the City of Novi must
understand the dynamic and extremely competitive environment in which the
Suburban Collection Showplace operates. As has been stated on numerous occasions
the Showplace facility is an extremely unique one in the fact that it is completely
privately funded and operated. This is not the case for all ofthe local, state-wide and
regional competitors which are all government subsidized. In addition, it is important
to understand that several new projects are being actively considered and the subject
of which a study that is in draft form is in the process of being completed and was
commissioned by the Detroit Metro Convention and Visitors Bureau. I obtained
permission from the bureau to provide sections of this report in our application so that
the City Council can understand that ofthe three projects being considered, all of
them are requiring either full public subsidy or significant subsidization in the form of
a public/private partnership. While the study is still in draft form and could change,
the conclusion must be drawn that ifthe Suburban Collection Showplace is going to
survive and sustain the major positive impact that it cunently produces and in fact,
grow that impact as is shown in the economic impact section. At a minimum this type
of modest support in the form of a Commercial Rehabilitation Tax Abatement should
be granted.

To the best of the petitioner's ability, the job sustaining information and creation
information is provided.

N. The Number and Kind of Jobs to be Retained by the Existing Development as
a Result ofthe Improvement:

Full-time equivalent jobs cunently filled in the main operations ofthe
showplace.

Title Amount
Administration Twenty (20)
High-paying technical and service Ten (10)
personnel
Assistant Manager/ Supervisor Ten (10)
level
Additional support staff (all at least Fifty (50)
$2 dollars above minimum wage on
average)

Part-time staff: Ticket takers, maintenance, seasonal workers-fifty (50).
The wage scale of these individuals average approximately $2 - $3 dollars
above minimum wage.

It is important to hnther note that this does not include a calculation of the

9/21/2011 PA2l0 Application



SUBURBAN COLLECTlON

SHOWPLACE

Application for COlnmercial Rehabilitation Tax Abatelnent
Proposed Hotel and Meeting Facility Expansion

Response To Criteria Items N, 0, P, Q, R & S (continued)

existing jobs that have been filled and remain in place for suppliers, freight
companies, technical companies, display companies, exhibiting companies
that would reasonably estimate in the hundreds if not thousands ofjobs.

Finally under generally accepted practices, the economic impact and spending
that is generated from the current showplace operations yielded a full-time
equivalent in number ofjobs created/retained at the time of construction of the
new exposition facility being 1,957 employees. At the time of the request for
extension of the abatement that figure was estimated to be just under 4,000
full-time jobs and the actual economic impact was estimated to be nearly
double of that calculated prior to construction. Direct evidence of these types
ofjobs and employment impacts are contained in the Letters of Support from
suppliers and customers ofthe facility relating to the positive economic
impact and job creation and sustaining nature of the Showplace operations
(following our response Letters of Support can be found).

O. The Number and Kind of Jobs to be Created by the Hotel Improvement:

1. Permanent full-time jobs: It is estimated that permanent full-time jobs
relating to the hotel will be twelve (12). Approximately four (4) will
be administrative, high paying salaries and will provide health
care/benefits. The balance will be maintenance and service style
personnel, including house keeping and service staff.

11. Temporary jobs: Temporary jobs will be broken down into two
significant categories, first being construction jobs. Enclosed is a letter
of support for the overall project and an estimate of construction jobs
provided by Cunningham-Limp, the selected contractor for the hotel
and meeting facility expansion project. It is estimated that construction
jobs will be approximately four hundred (400) for the one year
construction period. The second will be temporary jobs at peak times
after the hotel is constructed and in operation. These temporary jobs
will be filled largely by customers and event producers holding
functions at the facility, sources for these temporary positions will be
Man-Power or Kelly Services or other temporary employment
agencies as well as registration firms and temporary administration
finns. A reasonable estimate would be two hundred (200) such
temporary jobs and assignments throughout the course of an annual
period.

111. Part-time jobs: An additional twelve (12) to fifteen (15) part-time jobs
will be required for peak operational periods directly related to the
hotel activities.

9/21/20 11 PAllO Application



SUBURBi,,'! COLLECTION

SHOWPLACE

Application for COlnlnercial Rehabilitation Tax Abatelnent
Proposed Hotel and Meeting Facility Expansion

Response To Criteria Items N, 0, P, Q, R & S (continued)

In addition to the jobs directly created from the hotel/meeting facility
expansion the addition of the headquarter hotel and meeting space will allow
for the increase in overall business at the convention facility. Assuming
twenty (20) to thirty (30) additional new events of average size relating to
trade, conference and convention style activity, it is estimated that fifteen (15)
additional set-up personnel, and thirty (30) additional service personnel, and
four (4) additional administrative personnel will be required.

Additional economic impact/spending jobs equivalent: In accordance with the
same model utilized in the underlying Economic Impact Analysis, assuming
an additional $225,000,000 million dollars plus annual economic impact this
would create an additional seven hundred (700) +/- full-time job equivalents
created from the hotel/meeting facility expansion project. This represents
approximately in one-half increase a one-third increase in our trade,
convention and conference business. This increase is clearly demonstrated as
reasonable given the Letters of Interest and Intent contained in response to
Criteria Items DD.

P. The Total Projected Annual Payroll of the Newly-Created Jobs: $300,000 ­
$400,000:
It is important to note that this is the payroll associated only with the actual
hotel and meeting facility expansion, no estimate is made nor attempted as it
relates to the total payroll or wage scale relating to the additional support jobs
or spin-off jobs.

Q. The Skill Level of the Newly-Created Jobs: These skill levels and the general
job descriptions are outlined above in prior response sections.

R. The Extent to Which the Jobs Are (i) Minimum Wage; (ii) Above Minimum
Wage; (iii) Considered to be "High Wage" Within the Industry; and (iv)
Provide Health Care and Other Benefits: All jobs will be above minimum
wage and a reasonable percentage, (approximately fifteen percent (15%» will
be considered to be high wage within the industry and provide health care and
similar benefits.

S. The Extent to Which the Jobs are Anticipated or Projected to be Filled by
Novi Residents: The Suburban Collection Showplace is an equal opportunity
employer and to the extent that Novi residents apply and are qualified they
will be considered equally amongst all candidates. It is fair to estimate due to
geographic location consistent with our CUlTent operations, additional Novi
residents will be employed.

9/21/2011 PA2l0 Application



1 Cunninghanl-Limp
I OESIGr~ 0 CONSTRUCTION DEVEI.OPME~n

3'J300 VV f'.vetVt;: r'or"i1,;: ncl, ':-Jte.200
.,em;""'.n,', Hills HI 40331

main: 248A89.2300 fax: 248,489.2310

September 20, 2011

Mr. Blair Bowman
President
Suburban Collection Showplace
46100 Grand River
Novi, MI 48374

RE: Proposed Hotel Project, Novi, Michigan

Dear Blair,

With respect to the proposed construction of a new hotel at the Suburban Collection
Showplace, we are proud and happy to have been selected as the builder for this project.
As a supporter of the City of Novi in light of over 2,000,000 square feet of construction we
have directed in Novi, we are very excited and fully supportive of the project moving
forward, particularly because of the economic impact it will have to Novi and surrounding
local communities.

With specific respect to this project, the generation of jobs during the construction of the
hotel will be significant. Based on our past history and the economic development tools
we have at our disposal, over 400 construction-related jobs will be the direct result of
this project in the coming year. This does not take into consideration secondary jobs that
will be created, or the economic value of these workers enjoying l\Jovi's restaurants and
retail establishments while the project is underway, not to mention the thousands of hotel
patrons that will experience the benefits of Novi as well.

Blair, please let me know personally how I can help you demonstrate the positive
economic result this project will have to Novi and surrounding communities. It will be
impactful.

Sincerely,
CUNNINGHAM-LIMP COMPANY

Samuel J. Ashley, Jr.
Vice President, Pre-Construction Services



. I l' It.i P':~· 'r'

September 19, 2011

City of Novi
45175 WTen Mile Rd
Novi, MI 48375

RE: Proposed Convention Center Hotel and Expansion of
Meeting Space at the Suburban Collection Showplace

To Whom It May Concern:

On behalf of the Board of Directors of Art Craft Display, Inc., I am writing to you in support of the proposed Convention
Center Hotel and Expansion of Meeting Space at the Suburban Collection Showplace.

Art Craft Display is the official tradeshow contractor for the Showplace and has been since the inception of the original
Novi Expo Center in 1992-1993. Our organization has benefitted greatly from this long term relationship with the Expo
Center/Showplace management. We have enjoyed a continuous increase in revenue and employment over the past 18
years as a result of the opportunity to service the convention center and their clients. Beginning with a staff of one in
1993, we currently employ over 30 local individuals which service our Novi location. Our local revenue has increased
20-fold since then which has resulted in our ability to reinvest in the local community by providing economic support
through consistent employment of local workers as well as charitable and civic contributions.

Furthermore, based on our past and current relationships with other "out-state" clients and suppliers, we are in the
position to assist Showplace management in increasing the client base and local economic impact that this expansion
would create. There are many State Associations that are in need of a convention center/hotel complex located in
southeast Michigan that has the space and ability to house their events. This is the place and the time for the Novi area
to take the next step forward and help create a "Showplace" that the City of Novi and the surrounding area can be proud
of and to provide the basis to encourage business development in our industry.

We strongly urge the City of Novi to provide the means necessary to allow and approve this proposed expansion to
make Novi a "destination city" in the events industry both locally and nationally.

Thank you in advance for your time and consideration.

~c~
David C. Beeman
Senior General Manager
Art Craft Display, Inc.
Novi, MI

-----'",,------------------------------



September 20, 2011

TO:

FROM:

RE:

Blair:

Blair Bowman

Dave Beeman

Estimated Impa
Room Expansio

We are in the process of reviewing our operations with the expectation that the proposed expansion will occur sometime
in the very near future.

Based on the size and scope of the project, we anticipate that we will need to add at least 15 to 20 people to our staff in
order to properly service the increased volume and size of events that the expansion will create for the Showplace. Of
course, the hotel expansion may facilitate our need to increase our on~site warehousing space which we can discuss at
the appropriate time.

Through various discussions with clients and suppliers, we are all excitedly looking forward to the opportunity to service
the larger events and the increase in tradeshows, conventions, meetings and special events.

As always, we appreciate our relationship with you and our mutual desire to help make the Showplace the premier
facility for our industry partners.

Please let us know when we can be of further assistance.

----,~-----------------------------------
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,t just a bar
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Knot just a bar
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Epoch Catering
Novi MI

'Off-Premise Catering
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'Diamond Center
Suburban Collection Showplace
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·Genesys
Conference and Banquet Center
Grand Blanc, MI

The City of Novi
45175 West 10 Mile Road
Novi, Michigan 48375

September 20, 2011

To Whom it May Concern:

It is our pleasure to write this letter in support of the recently proposed hotel at
the Suburban Collection Showplace. As one of multiple companies that enjoy a
partner relationship at the Suburban Collection Showplace, we are very excited
about the promise that this new project will provide. In our role as the exclusive
provider of food, beverage and event services for banquets, conferences and
meetings, we are currently able to provide over 110 full and part-time jobs with
our employees earning over $1.3 million in wages and benefits. Additionally,
our ability to source most of our raw materials and additional services locally
allows us to contribute nearly an additional $1 million to the local economy.

From 1982 to the present, Epoch Restaurant Group has been a leader in the
hospitality industry in our state. Part of the Epoch mission is to positively
impact the people of the communities of which it serves. The proposed hotel
would certainly help our company to continue to fulfill its mission to serve our
community.

As we evaluate the additional business opportunity that the new hotel may bring,
we can project an increase that will nearly double these numbers over time while
attracting neW business and visitors to our facility and to our community. A new
hotel would also attract more out of town guests so we would expect that more
than half of the additional revenue would flow into our community from other
states. Our data represents only the revenue generated for food, beverage and
event services for banquets, conferences and meetings at the Diamond Center
and does not include revenue genera~.ed in the exposition area or revenue for any
other services related to events takin'g' place at the Showplace or additional
revenue generated by the hotel itself.

In a competitive national economy the addition of the proposed hotel will give us
a far greater advantage in attracting events from competing states and venues. It
is our opinion that the additional economic benefit will make a positive impact
on not only our local community but on greater Southeastern Michigan as well.
This project will certainly contribute to an economy in need. The positive
impact should be recognized immediately as many of the jobs that we may
potentially be able to provide are not technical in nature and therefore do not
require long term training or an advanced level of education. However, these
jobs are sustainable and certainly considered necessary in an economic

Well: www.epCJcllrest311rantgrollp.com



environment that welcomes flexible opportunities for working students, working parents and
secondary household incomes. Our local colleges and universities consisting of many stay at
home commuters will have additional opportunities to pay for their education. Furthermore, an
additional full-service hotel is a superb compliment to The International Culinary School at The
Art Institute of Michigan right here in Novi.

In further consideration of the positive economic impact this project would bring to our
community, we can look to Novi City Manger, Mr. Clay Pearson's statements in his Budget
Message for Fiscal Year 2011-12. Mr. Pearson tells us in his report that the valuation of new
construction/additions was conservatively assumed to be only $25 million for FlY 2011-12.
Mr. Pearson further states that amounts in excess of that will obviously compound and assist
future years. The report tells us that the 2010 taxable value from new construction/additions
was approximately $25 million, while during the recent boom times (2006 and earlier) we saw
$100 million in new/additions. It is certainly obvious that the benefitto the tax revenues of the
City of Novi will be positively impacted with the completion of this project. Mr. Pearson goes
on in his report to conclude that economic development efforts and obtaining quality economic
development will continue to improve the City's actual fiscal situation.

In conclusion, we fully support the efforts of Boco Enterprises and the Suburban Collection
Showplace as they seek to improve our community by taking further risk in an economy that
continues to be challenging. Their efforts to grow a business, create jobs, contribute to the
community and help to make a positive impact in Southeast Michigan should be applauded and
supported by all means available.

Thank you for taking the time to read this letter and give your full consideration to this very
worthwhile venture.

Sincerely,

Kevin Aspinall, Vice President
Epoch Restaurant Group &
Epoch Catering

Paul Hess, Treasurer
Epoch Restaurant Group &
Epoch Catering



SUBURB'!',,"! COLLECTlON

SHO\VPLACE

Application for Commercial Rehabilitation Tax Abateluent
Proposed Hotel and Meeting Facility Expansion

Response To Criteria Items T & ~v

T. The Extent to Which the Applicant Commits to the Use of Local Vendors,
Suppliers, and Contractors, Expressed in a Set Amount or Percentage of
Total Construction Costs and Ongoing Supply/Service Expenses: The best
way to answer and respond to this criteria item is our current and past
practices as evidence by the Letters of Support showing significant
concentrations of our local expenditures and local suppliers, particularly
Novi-based suppliers and vendors are used.

Please refer to following letters.

W. The Extent to Which the Project Will Enhance Opportunities for Other
Existing or Planned Businesses in the City of Novi as Part ofthe Overall
Net Economic Benefits ofthe Project to the City and its Businesses and
Residents: Refer to Criteria Item EE, iv.

9/21/2011 PA21 0 Application
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"Connect with Success!"

June 7, 2011

Re: Suburbarl Collection Showplace

The: Novi Chamber of Commerce supports the addition of a hotel to the

Suburban Collection Showplace because of the additiona revenue it
to area, We understand that by adding a hotel, the

Showplace c.ble attract larger conventions a more visitors
a ing communities, Visitors to rba

fesu ~r~

overflow bookings our local hotels,

linda Daly
Executive Director

Novi Chamber of Commerce

41875 Eleven JVIile Road Suite
248.349.3743

48375
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The City of Novi
45175 West 10 Mile Road
Novi, Michigan 48375

September 20, 2011

To Whom it May Concern:

It is our pleasure to write this letter in support of the recently proposed hotel at
the Suburban Collection Showplace. As one of multiple companies that enjoy a
partner relationship at the Suburban Collection Showplace, we are very excited
about the promise that this new project will provide. In our role as the exclusive
provider of food, beverage and event services for banquets, conferences and
meetings, we are currently able to provide over 110 full and part-time jobs with
our employees earning over $1.3 million in wages and benefits. Additionally,
our ability to source most of our raw cnaterials and additional services locally
allows us to contribute nearly an additional $1 million to the local economy.

From 1982 to the present, Epoch Restaurant Group has been a leader in the
hospitality industry in our state. Part of the Epoch mission is to positively
impact the people of the communities of which it serves. The proposed hotel
would certainly help our company to continue to fulfill its mission to serve our
community.

As we evaluate the additional business opportunity that the new hotel may bring,
we can project an increase that will nearly double these numbers over time while
attracting new business and visitors to our facility and to our community. A new
hotel would also attract more out of town guests so we would expect that more
than half of the additional revenue would flow into our community from other
states. Our data represents only the revenue generated for food, beverage and
event services for banquets, conferences and meetings at the Diamond Center
and does not include revenue generated in the exposition area or revenue for any
other services related to events takin~ place at the Showplace or additional
revenue generated by the hotel itself.

In a competitive national economy the addition of the proposed hotel will give us
a far greater advantage in attracting events from competing states and venues. It
is our opinion that the additional economic benefit will make a positive impact
on not only our local community but on greater Southeastern Michigan as well.
This project will certainly contribute to an economy in need. The positive
impact should be recognized immediately as many of the jobs that we may
potentially be able to provide are not technical in nature and therefore do not
require long term training or an advanced level of education. However, these
jobs are sustainable and certainly considered necessary in an economic

Web: www.epochrestaurantgroup.com



environment that welcomes flexible opportunities for working students, working parents and
secondary household incomes. Our local colleges and universities consisting of many stay at
home commuters will have additional opportunities to pay for their education. Furthermore, an
additional full-service hotel is a superb compliment to The International Culinary School at The
Art Institute of Michigan right here in Novi.

In further consideration of the positive economic impact this project would bring to our
community, we can look to Novi City Manger, Mr. Clay Pearson's statements in his Budget
Message for Fiscal Year 2011-12. Mr. Pearson tells us in his report that the valuation of new
construction/additions was conservatively assumed to be only $25 million for FlY 2011-12.
Mr. Pearson further states that amounts in excess of that will obviously compound and assist
future years. The report tells us that the 2010 taxable value from new construction/additions
was approximately $25 million, while during the recent boom times (2006 and earlier) we saw
$100 million in new/additions. It is certainly obvious that the benefit to the tax revenues of the
City of Novi will be positively impacted with the completion of this project. Mr. Pearson goes
on in his report to conclude that economic development efforts and obtaining quality economic
development will continue to improve the City's actual fiscal situation.

In conclusion, we fully support the efforts of Boco Enterprises and the Suburban Collection
Showplace as they seek to improve our community by taking further risk in an economy that
continues to be challenging. Their efforts to grow a business, create jobs, contribute to the
community and help to make a positive impact in Southeast Michigan should be applauded and
supported by all means available.

Thank you for taking the time to read this letter and give your full consideration to this very
worthwhile venture.

Sincerely,

/

Kevin Aspinall, Vice President
Epoch Restaurant Group &
Epoch Catering

Paul Hess, Treasurer
Epoch Restaurant Group &
Epoch Catering



September 19, 2011

City of Novi
45175 WTen Mile Rd
Novi, MI 48375

RE: Proposed Convention Center Hotel and Expansion of
Meeting Space at the Suburban Collection Showplace

To Whom It May Concern:

On behalf of the Board of Directors of Art Craft Display, Inc., I am writing to you in support of the proposed Convention
Center Hotel and Expansion of Meeting Space at the Suburban Collection Showplace.

Art Craft Display is the official tradeshow contractor for the Showplace and has been since the inception of the original
Novi Expo Center in 1992-1993. Our organization has benefitted greatly from this long term relationship with the Expo
Center/Showplace management. We have enjoyed a continuous increase in revenue and employment over the past 18
years as a result of the opportunity to service the convention center and their clients. Beginning with a staff of one in
1993, we currently employ over 30 local individuals which service our Novi location. Our local revenue has increased
20-fold since then which has resulted in our ability to reinvest in the local community by providing economic support
through consistent employment of local workers as well as charitable and civic contributions.

Furthermore, based on our past and current relationships with other "out-state" clients and suppliers, we are in the
position to assist Showplace management in increasing the client base and local economic impact that this expansion
would create. There are many State Associations that are in need of a convention center/hotel complex located in
southeast Michigan that has the space and ability to house their events. This is the place and the time for the Novi area
to take the next step forward and help create a "Showplace" that the City of Novi and the surrounding area can be proud
of and to provide the basis to encourage business development in our industry.

We strongly urge the City of Novi to provide the means necessary to allow and approve this proposed expansion to
make Novi a "destination city" in the events industry both locally and nationally.

Thank you in advance for your time and consideration.

~c~
David C. Beeman
Senior General Manager
Art Craft Display, Inc.
Novi, MI
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September 20, 2011

Mr. Blair Bowman
President
Suburban Collection Showplace
46100 Grand River
Novi, MI 48374

RE: Proposed Hotel Project, Novi, Michigan

Dear Blair,

lillie Rei St€ 2()D

"""""M,-,,-, Ilills ' 1"11 48331
main: 248.4892:300 . fax; :248AB9n 1(J

With respect to the proposed construction of a new hotel at the Suburban Collection
Showplace, we are proud and happy to have been selected as the builder for this project.
As a supporter of the City of Novi in light of over 2,000,000 square feet of construction we
have directed in Novi, we are very excited and fully supportive of the project moving
forward, particularly because of the economic impact it will have to Novi and surrounding
local communities.

With specific respect to this project, the generation of jobs during the construction of the
hotel will be significant. Based on our past history and the economic development tools
we have at our disposal, over 400 construction-related jobs will be the direct result of
this project in the coming year. This does not take into consideration secondary jobs that
will be created, or the economic value of these workers enjoying Novi's restaurants and
retail establishments while the project is underway, not to mention the thousands of hotel
patrons that will experience the benefits of Novi as well.

Blair, please let me know personally how I can help you demonstrate the positive
economic result this project will have to Novi and surrounding communities. It will be
impactful.

Sincerely,
CUNNINGHAM·L1MP COMPANY

Samuel J. Ashley, Jr.
Vice President, Pre-Construction Services
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39500 High Pointe Boulevard, Suite 400

Novi, Michigan 48375
Phone 248-348-8200 / 800-828-0759
Fax 248-348-1697

September 20, 2011

City of Novi
45175 West Ten Mile Road
Novi, MI 48375

Re: Suburban Collection Showplace - Hotel and Meeting Space Expansion

To Whom It May Concern:

This letter is one of support for the planned Hotel and meeting space expansion at the
Suburban Collection Showplace.

The FDI Group of Companies has maintained its corporate presence in the City of Novi
for many years. We have found the Suburban Collection Showplace to be a tremendous
benefit to our company allowing us to maintain and increase our staffing levels of highly
paid and highly skilled employees. We have provided several of the insurance needs for
the numerous shows that have come to the facility.

In these most difficult economic times it is vital to our great city to cooperate with
entrepreneurial visionaries who bring opportunities. It is though this type of strategic
development that business such as ours is able to continue to grow and prosper.

As an individual who has chosen to both work and live in Novi, I strongly believe that the
Hotel and Meeting space expansion is right for the City of Novi.

The Hotel and meeting expansion space addition to the Suburban Collection Showplace
is certain to provide a significant increase of economic benefit to our business.
Additionally, it will provide much needed positive economic activity to many businesses
in the City of Novi.

Sincerely,

Mark B. Churella
President/CEO

MBC/mc

Financial Designs, Inc. (!) Health Care Administrators, Inc. (!) FDl Risk Managers, Inc. (!) George B. Ford Agency, lnc. (!) COl1lpOnc Administrators, Inc.,
FOI Realty Partners, LLC (!) rvlanageAbility,lnc. (!) StarTech Software, Inc. (!) United States [ndemnity and Casualty Company, Limited



Dear City of Novi,

Ilive in Novi and own a business here. My company Speed pro Imaging has been working with the Suburban Collection

Showplace for the past two years as their banner and signage printer. In this time, we have worked on new and

innovative projects with them that have increased our sales numbers and helped us grow our business. We have also

been able to leverage our relationship with Suburban Collection Showplace, gaining exposure to new customers from

the various shows that are put on at the facility.

We are strongly support and are encouraged by their plans to build a hotel attached to the Suburban Collection

Showplace. We look forward to the increased business that it will bring. We are excited to see this development, as

there is definitely a need for a combination Expo Center/Hotel in Suburban Detroit that cannot be fulfilled with what is

currently in existence. We hope that this letter wilt help in the approval process.

24404 Catherine Industrial Drive, Suite 316

Novi, MI 48375

(248)468-0604



June 7, 2011

Mary Jane Scott,

Thank you for the opportunity to speak in front of the House Committee that is
reviewing the legislation that would allow Suburban Show Place the opportunity to
extend the tax abatements already granted to them.

Representative Hugh Crawford is on the right track with his initiative to extend the
existing tax abatements granted to the Suburban Collection Show Place.
Representative Crawford seems to have a clear understanding of the importance of
this project from a general community revenue stand point as well as the taxable
revenue gain from all businesses involved both directly and indirectly.

As a hotelier in the local Novi / Wixom community I can immediately see the
benefits of having a host hotel attached to the Suburban Show Place complex.

Suburban Show Place has driven hundreds of thousands of dollars to my hotel as
well as all other hotels in the area, and if the abatements are needed to allow
continued growth at that facility than as a business person I support your efforts to
add revenue to all the businesses in our local community.

Any tax abatements granted to this project will be offset ten fold by taxable revenue
gained at this and all other hospitality related businesses in the area. This is a
symbiosis that needs to grow.

It was a pleasure speaking to a group of legislators that understand the value of this
project. I wish I were able to attend the Wednesday meeting but have prior
commitments in Jackson. I am confident that the Senate will also understand the
tremendous tax benefit that Suburban Showplace has not only on the community
tax revenue but also threw the Lodging and bed Tax a tremendous benefit to COBO
center.

Oakland County is fortunate to have someone like Blair Bowman willing to commit
private dollars to grow a public venue like Suburban Show Place.

My wishes for continued support from both the House and Senate

George Barbour
President / COO
Five Lakes Hospitality Management Resources
Wixom / Novi Michigan



The Post "'" Est. 1978 Detroit
42875 Grand River Rd. Suite 104
Novi, MI 48375 248.465.9600

t7tJtJd JF()Od dJreat Time§!

June 6, 2011

The Honorable Members of the State of Michigan Legislature

The Post Bars - Novi
42875 Grand River Ave
Novi, MI. 48

To Whom It May Concern:

I would like to have this letter added to the public comment.

As the director of a local business, I cannot say enough about the significance of the Suburban
Collection Showplace. The Suburban Collection Showplace is a regional destination place that has
resounding impact on local businesses. The Post Bars have greatly benefited from the events hosted by
the Suburban Collection Showplace. Hundreds of patrons walk through our doors and spend thousands
of dollars annually. The Post Bar is just one of many businesses that benefit from the many thousands
of people that attend events at the Suburban Collection Showplace. The continued success of the
Suburban Collection Showplace is paramount to the continued benefits to Novi and the surrounding
conillmnities. Understanding that the Suburban Collection Showplace needs to expand and desires to
build a hotel to remain competitive on a national level, the Post Bar is supportive of their investment
into the facility and knows that it will bring more business to the area.

In addition to the benefits the Post Bar has received from the Suburban Collection Showplace. I would
like to make you aware of an organization that was formed for the purpose of supporting the Suburban
Collection Showplace and establishing West Oakland County as a destination location. Expelience
West Oakland (EWO) is a membership based group with the mission to "promote West Oakland
County as a destination location for tourism, conventions, co/~ferences and expositions. Supporting
this effort through our local business community inclusive of: hotels, restaurants, attractions,
entertainment venues, retail businesses, transportation, and services providing a source ofarea
information and community support." EWO has brought many businesses together and hosted many
events structured to promote the West Oakland region. Again, the area greatly benefits from the
Suburban Collection Showplace and its continued growth.

Best regards,

Darrel Krause
Director of Operations
The Post Bars



Network Services Group, LLC
PO 80x 7646

,A.nn ,A.rbor, MJ 48104
(877) 8'15-69714

http.!fwVNJ.nsgroupHc.com

Friday, September 16. 201-'

Dear City of Novi,

My cornpany has been v/arking with the Suburban Collection StlO\Nplace for the past nine years

as the computer and networK support company, as well as their web design and hostll1g firm We

are delighted that over tile years 'we have been able to work with the fantastic staff at tl18

Showplace on many new and e:<citin9 projects. On numerous occasions our relationship with the

Suburban Collection Sr-mwplace has led us to new business opportunities - opportunities that vie

otherWise might not have had, This !las led to additional business for us, and allowed us to

maintain and even grow our business and stan, even in these difficult economic times

We look fOI"vard to the II1creased business that would result from the addition of a new hotel to

the Suburban Collection Showplace. Tilisis an exciting development that would help Increase

bUSiness in the area, and help fulfill a need t11at cannot be met with eXisting facilities. It is our

hope that this letter will help in the approvar process

Sincerely,

C~r,~>;'
Don Prior

President
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9/20/11

Dea r City of Novi,

We have had the pleasure of working with Suburban Collection Showplace for several years as a media

outlet to promote shows and events. In this time, we have helped increase traffic to Suburban

Collection Showplace thus increasing exposure to customers throughout Southeastern Michigan. We

also have hosted events for our customers to attend and take part in the facility and amenities which

was also a huge success for our company.

10 bUilding a hotel attached to the Suburban Collection Showplace, we look forward to the increased

business it will bring. We are excited to see this development, as there is a need for a combination Expo

Center/Hotel in Suburban Detroit that cannot be fulfilled with what is currently in existence. We hope

that this letter will help in the approval process.

Sincerely,

Megan R. Zumbach

Corneast Spotlight



44480 Grand River NOIII, Michigan 48376

FREE DEUVERY
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City of Novi
45175 W. Ten Mile
Novi, mi 48375

To whom it may concern:

This letter is in support of The Suburban Collection Showplace Tax Abatement request.

Sentry Supply has done business with them since they were the old Novi Expo and Rock
financial showplace.

We are very much in favor of this request and feel it it extremely important to the growth
of Novi business. The addition of the proposed hotel and meeting facilities conference
expansion would only enhance the city of Novi.

The Suburban Collection Showplace is our most important account that we have and has
kept our business going strong throughout the years. This expansion would have a
significant benefit to Sentry Supply for years to come.

Thank you for your consideration

John Sniley
;'1 I f 1';//t~11/), L--",,:--.).A1 ~ p' £ . ;/ / - \. 'G;j/

t./" Vice president (J

Sentry Supply inc.



H~OVATIVE MEDII.\,.

September 19, 2011

Dear City of Novi}

Innovative Media has been working with the Suburban Collection Showplace on increasing their foot

traffic through the use of our banners and signage. We have found the Suburban Showcase Collection

to be an outstanding customer to work with. Through our working relationship I now spend time 2-3

days a week in Novi and I enjoy the experience greatly. The added work that we receive has lead to

additional work for our second shift.

In building a hotel attached to the Suburban Collection Showplace, we look forward to the increased

business that it will bring. We are excited to see this development, as there is a need for a combination

Expo Center/Hotel in Suburban Detroit that cannot be fulfilled with what is currently in existence. We

hope that this letter will help in the approval process.

S1JJd~
Todd Woods
Innovative Media

© 2010 Innovative Media. All rights reserved. Unauthorized reproduction is strictly pmhibited.
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September 20, 2011

To The City of Novi, Michigan

To Whom It May Concern:

81 0-494-0006 p.1

My business supplies audio/visual support for business meetings. I do a lot
of business at the Suburban Collection Showplace in Novi.

I know that many meeting planners will only consider using facilities with
attached lodging. The addition of an attached hotel to the Suburban
Collection Showplace would greatly benefit my business and many other
businesses in the area. The addition of an attached hotel would open up
the Suburban Collection Showplace to a whole new range of events that
might not have otherwise considered the facility. The positive economic
impact would reach far beyond the walls of the facility.

Sincerely, ./

. /~"
I .;./ __<;~/::':-":':'~'I"""'"
····I:/-iV7t·-?~

Mark Steinacker
President, AV Squared
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Michael Adorjan [madorjan@yourworkorder.coml
Tuesday, September 20,2011 1:59 PM
bbowman@suburbanshowplace.com
aasaro@suburbanshowplace.com; madorjan@yourworkorder.com
Suburban Collection Showplace Letter of Approval for Hotel expansion 9-20-11 M.A.
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Letter of Approval for the Hotel expansion of Suburban Collection Showplace.

44300 Grand River Avenue, Novi, MI 48375
Phone: 248-912-9973
Fax: 248-912-9975

Letter ofApproval

9/20/11

Suburban Collection Showplace
46100 Grand River Ave
Novi, .!VIT 48374
248-348-5600
Blair Bowman
Attn: Andrew Asaro, Sr.ext. 212 "d,:'.:.H.'.'. ':.

Dear Blair, Andrew and the City ofNovi Planning & Economical Development

Service Pro is a neighboring business in the city ofNovi. We at Service Pro are please to recommend that the City ofNovi, Michigan
allow Suburban Collection Showplace to move forward with there hotel expansion plans. This new addition to the City ofNovi,
Michigan will be a positive improvement for the economy and will create more jobs and revenues for the City, State and Federal
governments. We need more businesses like Suburban Collection Showplace to help recover from economic downfall in Michigan.

Suburban Collection Showplace is a very big part of economic success to this area and will improve upon the city and area
tremendously by building the hotel in Novi. If you have any questions regarding our approval of this positive development to our city
please feel free to contact me anytime.

Thank you,

Michael Adorjan
Service Pro
Mechanical Department
.1anager/Supervisor

Office 248-912-9973
Cell # 734-679-6900

1



CITY ELECTRIC SUPPLY
NOVIBRANCH

45283 GRAND RIVER
NOVI, MICHIGAN 48375

PHONE (248) 893-2990
FAX (248) 893-2999

WHOLESALE DISTRIBUTORS OF ELECTRICAL MATERIALS

To Whom It May Concern:

City Electric Supply is a full line electrical wholesale company with nearly 400
locations around the United States. Our Novi branch has been in operation since
2006 and we have been trading with the Suburban Collection Showplace almost
from our opening.
We have enjoyed working with Dave Murphy and his team to help them save time
and money in their day to day electrical requirements. Being located in Novi
ourselves we truly appreciate the fact that we can partner with local businesses and
it is our goal to help our customers improve their bottom line and feel a sense of
pride when those businesses are able to grow in our local markets.

Regards,

Brad Jenks
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39500 High Pointe Boulevard, Suite 400

Novi, Michigan 48375
Phone 248-348-8200 / 800-828-0759
Fax 248-348-1697

September 20, 2011

City of Novi
45175 West Ten Mile Road
Novi, NIl 48375

Re: Suburban Collection Showplace - Hotel and Meeting Space Expansion

To Whom It May Concern:

I have had the privilege to know Blair Bowman for many years. I have found him to be a man of
great vision and integrity. The City of Novi has benefited from his "can do" attitude and courage
to bring concepts such as the Suburban Collection Showplace from concept to reality.

I strongly support Blair Bowman in his effort to build a Hotel and expand meeting space at the
Suburban Collection Showplace.

For nearly thiliy years I have continued my commitment to suppOli the many civic and private
business ventures in the City of Novi. I live and work in Novi because I believe in this
community.

The FDI Group of Companies has benefited from our relationship with the Suburban Collection
Showplace. We have provided insurance coverage for many of the events, which has resulted in
our need to hire highly skilled employees and well paid staff at our Novi office.

The addition of the Hotel and meeting space will allow for larger shows to consider the Suburban
Collection Showplace. This will provide significant economic benefit to our company as well as
many other businesses in Novi.

I highly recommend the City of Novi move forward with supporting the Suburban Collection
Showplace Hotel and Meeting Space Expansion.

Sincerely,

Robert G. Churella
Chairman

RGC/mc

Financial Designs, Inc. 0 Health Care Administrators, Inc. 0 FDI Risk Managers, lnc. 0 George B. Ford Agency, Inc. 0 CompOne Administrators, Inc.,
For Realty Partners, LLC 0 ManageAbility, Inc. 0 StarTecil Software, Inc. 0 United States Indemnity and Casualty Company, Limited



September 10, 2011

To whom it may concern,

Having been a Novi resident for over 25 years, it has been a pleasure to observe

the responsible growth in our wonderful city. At times we have experienced

growing pains - but have overcome and adapted.

Suburban Collection Showplace has done immeasurable amounts to enhance our

growth. Individuals and business recognize Novi as a place to shop, dine and relax.

Su burban draws them in, and we, as a city do the rest.

I find it fascinating when I stop for a late dinner at Pot Bellies on a Saturday night;

the young workers are 'recovering1
, or are out of milk for that chocolate shake I

really wanted. When I ask why, 1
1m told that Suburban had a show. The kids take

it in stride that they were slammed - but I'm told the owners/operators are

looking at the Suburba n schedule for the next month in preparation. I find this a

lot while shopping or dining in Novi. I am always amazed that the restaurants in

the area have an hour or so wait on a Friday or Saturday night.

It's also good to know that our high school kids now have a local establishment

for Prom and sports banquets. Novi money staying in Novi, and money from

across the country coming in to Novi. Great combination.
\\;,

Ruth Ann Jirasek

47640 Edinborough Lane

Novi, MI 48374





















































































SUBURBAN COLLECTION

SHOWPLACE

Application for Commercial Rehabilitation Tax Abaten1ent
Proposed Hotel and Meeting Facility Expansion

Response To Criteria Items AA & BB

AA. The Applicant Must Provide Infonnation Establishing That, In Relation to
the Other Similar Uses Throughout the City, the Project Will be of
Exceptionally High-Quality Construction and Service Reputation, and Value
to the Local Community, Given the Cost of the City of Foregone Revenue:
The project will be constructed with the use of the highest quality materials,
will be consistent and compliment the existing structure and will be subject
to the approval processes within the City of Novi. It is anticipated however,
that with as was the case with previously approved site plans, a fayade
waiver will be pursued but will not affect at all the quality of the appearance
of the to-be-constructed facility.

BB. The Project Must be Fully Compatible with the City's Zoning Ordinance
and Master Plan for Land Use and Other Ordinance Requirements: See
answers to Criteria Items Z and AA.

9/21/2011 PA210 Application



SUBURBAN COLLECTION

SHOvVPLACE

Application for Commercial Rehabilitation Tax Abatelnent
Proposed Hotel and Meeting Facility Expansion

Response To Criteria Hem CC
The Applicant Must Clearly and Convincingly Demonstrate That it Would Not Constmct

or Conduct the Improvements in the City if the Tax Abatement Was Not Available. To
Satisfy This Standard, the Applicant must Provide a Written Explanation ofthe Need for

the Abatement, Including a Financial Pro Forma if Requested:

The applicant hereby fonnally states that without receiving the abatement the Applicant
will not proceed with this hotel and meeting facility expansion project. It is common
knowledge, and a basis that should be accepted as fact that hotel projects in general are
not feasible at this time and the applicant stipulates that this particular project would not
pass favorable review under a traditional feasibility analysis. This is one of the main stays
of our application and request, that this is being developed for multiple purposes
including adding and to and becoming apart of and an expansion ofthe overall Suburban
Collection Showplace project. It will act as additional infrastmcture to support, increase
and draw new business as well as sustain the existing business generated from the current
facilities. Additionally, for the record, the applicant states that it will be required to go
well beyond any traditional ratio of equity to debt that would be traditionally available for
any nOffilal development. Although no pro forma or financial proj ections have been
requested, none are being provided as the infonnation contained within the overall
Application package clearly demonstrates that additional business will be guaranteed and
positive impact to the community and the surrounding businesses will be obtained and
again the applicant contends that the business climate and economic climate is clear on its
face and has stated fonnally for the record that it would not constmct this type of hotel
project if the abatement is not granted.

9/21/2011 PA210 Application



SUBURBAN COLLECTlON

SHO\rVPLACE

Application for COlnn1ercial Rehabilitation Tax Abatelnent
Proposed Hotel and Meeting Facility Expansion

Response To Criteria Item DD
The Applicant Must Clearly and Convincingly Demonstrate That the Hotel Will Promote
the Convention Center and That it Will Fill aNeed That Will Assist in the Attraction of

Events and Attendance to the Center in Order to Ensure the Center Itself Remains a
Viable Operation as Relates to Other Competitive Uses. To Satisfy This Standard, The

Applicant Must Provide Information Regarding What Types of Additional or New Users
are Expected to Come to the Facility Following Constmction of the Hotel, and Evidence

That They Will Come Only if There is a Hotel Attached to the Facility:

Please refer to the answers given in the economic benefits and the projected increase to
the businesses and residents and refer to criteria item EE, iv; which contains amongst
other things, dozens of Letters of Interest and Intent.

9/21/2011 PA21 0 Application
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SAE Automotive Headquarters
755 W. B;lg Beaver Road, Suite 1600
Troy, MI 48084-4903 USA

September 20, 2011

Ms. Mary Jane Scott
Suburban Collection Showplace

46100 Grand River Ave.

Novi, MI48374

Dear Mary Jane,

/0113/
Phone: (248) 273-2455

Fax: (248) 273-2494
WVvW.sae.org

I am pleased to learn that the Suburban Collection Showplace is moving plans forward to build an attached hotel.

Novi has always been an attractive area to us for holding our events because of the easy access to major freeways

and the many restaurants, retail and nightlife offerings in the City. Over the years, SAE International has submitted

many RFP's for our technical engineering events. Your location has been eliminated because there was not enough

break out space and/or there was the need for onsite guest rooms. By bUilding an attached hotel with additional

break out space, your location becomes more suitable for the numerous meetings, conferences and symposiums that

SAE holds in the Southeastern Michigan area, the State and the region.

Please keep me up to date as to the progress of the hotel so I may keep my staff members informed to include the
Suburban Collection Showplace in future RFP distributions.

Sincerely,

Patti Kreh

Business Unit Leader

Engineering Events Development & Management

SAE International



\tJJain Society of Greater Detroit, Inc@

29278 W. 12 Mile Road,
Farmington Hills, M148334-4108

(248) 851-JAIN (5246)
Tax 10: 38-2368360

A NON-PFWFIT TAX EXEMPT (501-C3) REUGIOUS ORGANIZATION

ww\v.jain-temple.org

September 16, 2011

Courtney Teeple
Catering & Event Sales Manager
Suburban Collection Showplace
46100 Grand River Ave
Novi, MI 48374

Dear Courtney,

We are very excited to hear that plans are moving forward to build an attached hotel at the
Suburban Collection Showplace. We are working hard to bring the 2013 JAINA National
Convention to Michigan and to hold the event in the Suburban Collection Showplace.

As we discussed, the National JAINA Committee has indicated to us that having a hotel attached
to the Convention Center is a big plus in selecting the convention site.

If the National Committee doesn't select Michigan for 2013, we know that having the hotel
added will be the missing piece to your venue and for our success in booking the future JAINA
Convention.

Please let us know what the projected completion date \vill be for adding the hotel so we can
look at the calendar for the next available opportunity to host the national convention.

Please contact us if we can provide any additional information.

Sincerely,

('~t "!l~ (}J
j--rl-'~~_~~

Rsjendra Modi
Chairman
Board of Trustees
Jain Society of Greater Detroit
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September 20th
, 2011

Blair Bowman
46100 Grand River Ave.
Novi, Michigan 48374

Re: 1. Cun:ent Use of Showplace and Diamond Center
2. Support for Hotel and Meeting Facility Expansion

Dear Blair and Staff,

As you know AFPD currently utilizes your facilities for several events throughout the
year. Particularly, during these challenging times the production of successful events are
a critical component to the overall economic success of our association and its members.
For our trade show events, and annual dinner we literally have thousands of vendors
travel from in and out of state and hundreds of workers who are required to service these
events and the sales activity generated thereafter.

The addition of an onsite hotel and expanded meeting facilities would allow us to
potentially expand our events, the usage of your facilities, and the economic impact
generated from these f1mctions. While we cunently host events many of those who attend
chose not to stay for multiple days and we believe that we would be able to attract larger
amounts of both attendees and participants from longer range with the addition of an
onsite headqumier hotel.

We will watch your progress with interest and again wish to voice our strong support for
any assistance the City ofNovi can provide in your endeavors.

Respectfully,

at6~42~*
Preldent & CEO

EXECUTIVE OFFICE
304'15 W.13 Mile Road

Farmington Hills, MI 48:134
(eoo) 666-6233' F,lX ((i66) 601·%10

LEC,ISLAT1VE OFFICE
'121 West Mlegan Stn,,,;

LElIlsing, MI 48933
(300) 668-6233

OHIO OFFICE
655 Metro Plac.8 South, Suite 600

Dublin, 01-1 43017
(SOO) 1366..6233' Fax (866) 601 ..9610



Mit::h\flan AssocI ajon of
School Adrni nlstrators

2010-2011­
f;~~JJ'I'n/EBOARD

President
T.e. Wallace, Jr.

Lansing School District
May 16, 2011

Director 'I'

Marv Vmlanina
CheboY',rlll-Ot,cuo-PrCs{luQ Isle I0.- 0
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Dear Erin:

Please keep me updated on any progress your venue makes in this matter.

---------_.__._----_._._----_._-_._- -- _.-------_._----

Thank you for being part of the Familiari2ation Tour that I took with the

Detroit Convention and Visitor Bureau. It was great to touryour facility once

again. I was extremely excited to hear that you are contemplating bUilding an

attached Hotel. Our Executive BOClrd is always looking for new locations for

our Annual Conference but won't even consider a facility that does not have
an attached hotel.

Erin Oding

--Sales..M.anager

Diamond Banquet Center

Suburban Collection Showplace

46100 Grand River

Novi, MI. 48374

Dlr<lctor
John Searles'

lvIen'ill Community Schools

Dln::c'w,
Peter Dion

Novi Community Schools

Executive Director
William H. Mayes

Past President
Thoma$ Langdon

Big Rapids Public Schools

Director
Dave C8mpbe1l

01ivet Community Schools

Prel'i.dent-Elect
Marsha Wells

---Portagc-Publictkhuol-,-

The fnh:;~ion or i~A'ASf\ is
to deVt~lop leadership and

unity within
its membership tD

achieve lhc cunUnLlolls
improvement of Jlublie
education in Michigan.

! Sincerely, /~ ,

! /~ /- /J?
I // (pi'..'.. l/ "ljctZ/0
II '// /L/tU/
"l !II Diane l. Dick, CMP, CMS

MASA & MIEM Conference and Event Planner

Your SUCC8SS,
OHY P{~SSl0l1

1001 Centcllnial Way, Suite 300
l.:lI1Ring, 1\\1 48')] 7-9279

Phone: 5 l7 -327 -59 10
Fn~{: ::117-:\)7--0779



September 20, 2011

Novi City Council
Novi, MI

To Whom It May Concern:

I am writing you today on a matter before you concerning the proposed
expansion of the Suburban Collection Showplace.

I strongly urge your support of this expansion plan. As the Executive
Director of the Michigan Sports Hall of Fame, the event facilities at the Suburban
Collection Showplace have been instrumental in our last two Induction Events
held at the center. The statewide reputation and central location of the center
have been a key factor in our decision to locate our event in Novi.

As a statewide organization, we could choose any city in Michigan to hold
our event,' but because of the great reputation enjoyed by the center based on
their tremendous track record of hosting such events, we selected the Suburban
Showplace.

Our event draws people from around the state as well as around the
country, and the central location and hospitality offered our guests have been a
key part of the success of these last two Induction Events.

In addition, the management of the center and the Hall of Fame has been
in discussions regarding locating a satellite exhibit at the center. The proposed
expansion would certainly offer the Hall of Fame increased exposure and brand
identity.

We strongly urge the City of Novi to approve these plans, as we see the
expansion as an asset not only to the city, but the region and the entire state.

/"'""~

/ Regards, I
\ t
~'\ I
1 \ \
i '\ /1 \
i / I I
\",/ \ I
I tf !

Jim Stark~

Bxecutive Director
SUSTAINING PARTNERS

yj~
DETROlT

o i1 N

iJ



April 17, 2011

Courtney Teeple

Catering & Event Sales Manager

Diamond Center at Suburban Collection Showplace

46100 Grand River

Novil MI 48374

Dear Courtney,

I am very excited to hear that plans are moving forward to build an attached Hotel at Suburban

Collection Showplace. That is the one thing your facility was lacking in order to bring our Spring

Conference to your location. Now we can seriously consider using your facility. Let me know what the

foreseen completion date will be so I can look at my calendar for the next available opportunity.

Sincerely,

Kari Pardoe

Director

28 West Ac!cllTIS, Ste, 1500 Detroit, MI '18226 P (313) 39'1-1995 f (313) 965-3755
Ii/WIN, Ie arn in9togiv8,org



from: Rebecca Schlussel [mailto:beccaC01joecornell.coml
Sent: Wednesday, April 13, 2.01110:20 Mil
To: courtney
Subject: The Suburban Collection Hotel!

Hi Courtney,

As you are well aware, we love working with you and the Suburban Showplace. Our clients are always
treated top notch ...and they always rave about YOU, your service and the venue!

It is so easy to send a new client your way. They are always in awe of the amazing facility.

A hotel on the Suburban Campus could ONLY add to its already amazing features.

Bar and bat mitzvah client's typically have another gathering for "out of towners" during the
weekend's festivities. Whether its a Friday night dinner or a Sunday AM brunch, families are always
searching for venues to have these functions in places that make it easy on their guests from out of
town.

By having a hotel on your grounds. You have helped the social client two fold. Now they have a place
for their guests to "stay" and they have a place to use as their home base for the weekend to
"entertain". I say that's a WIN for both you and the customer!

Keep us in the know...we would love to scream the news if the hotel is a go!

Becca

Rebecca Schlussel
Vice President
Joe Cornell Entertainment
www.joecornell.com

~ http://www.facebook.comlJoeCorneIIEntertaioment

Planning a party?
Visit www.PlanItMaqazine.com



Hi Mary Jane, Here you go. Please let me know you received this.

Thanks, Jean

From: Jean Jernigan, CMP
sent: Thursday, April 21, 2011 3:54 P~,

To: Peggy Dzierzawski
Subject: FW: Possible Hotel with Suburban Collection Showplace

My response to their request...

From: Jean Jernigan, CMP
Sent: Monday, April 11, 2011 4:26 PM
To: 'lV1ary Jane Scott'
Cc: Karra N. Townsend
Subject: Possible Hotel with Suburban Collection Showplace

Dear Mary Jane,

I was thrilled to hear the plans to build an attached hotel at the Suburban Collection Showplace may

become a reality soon. We have always brought our larger events to the Suburban Collection

Showplace. We prefer to host our more than 200 seminars at properties with hotels because it allows us

to offer our national speakers the same location to stay overnight and host our program. As we are

already impressed with the service the Suburban Collection Showplace provides our organization, we

very much look forward to hearing when you will be completing the addition of a hotel with more

meeting space so we can discuss hosting some of these programs with you.

Please keep us in the loop when you anticipate this project being completed. We would like to have the

first opportunity to consider scheduling some of our other events with you.

Sincerely, Jean

Jean Jernigan, CMP

Vice President of Conferences and Special Projects

Michigan Association of CPAs

Office: 248.267.3700

Direct: 248.267.3706

Fax: 248.257.3755

Connect with your network:

MACPAI Facebookl Linkedlnl Twitter

"It's the reporting year; where do you stand with your CPE credit hours? Check your ePE Tracker

Today!"
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Eclucation
of Young
Children

To:

From:

Erin Ording, SO'les Manager
Suburban Colledion Showplace

Laurie Nicks~!~~cror of Professional Programs
Michigan Assodalion for ~he Educalion of Young Children

. r..:'.:J:W:J[ti'S educuli:.:..!!1

CJr~d 111:0<

I) 17-35 lLll 83 (loed]

517-3510157 IFO'l

Dale: May 3,2011

I am pleased to learn Ihat Suburban Collection Showplace is seriously considering

the addition of a hotel to the property. The lack of on adiacent hotel is the primary

reason \ have nol considered your facility for any of Ihe professional developrnen~

conferences \ coordina~e. in addirion 10 my posirion a~ MiAEYC coordinating the

Association's many professional development events! I work contractually

coordinating conferences for the Office of Early Childhood Eclucorion and Family

Services ot Michigan Deparlmen~ of Education! and for Ihe Michigan Af\er-school

CoIloborolive.

All of the enlities \ represen~ will consider Suburban Collection Showplace as a

possible venue if a holel is added. Please keep me informed as your pions

progress.



------------c-~___.,

2012 Conference
April 17-18, 2012

. DeVos Place, Grand Rapids, Ml

To: Mary Jane Scott
Suburban Collection Showplace

From: Denise McGinn, CAE, CTA
Executive Director

Date: May 6, 2011

Re: Hotel

Thank you for your email infonning us that plans are moving fonvard to build an attached Hotel
at Suburban Collection Showplace. Our Board of Directors has always held out hope that your
facility would have an attached hotel with additional breakout rooms so we can include you in
our annual rotation oflocations around the State of Michigan. Southeastern Michigan is one of
the areas we have wanted to include but until now had not found a facility big enough or in the
right location to accommodate us.

Please keep us posted as to the progress of the Hotel so we can set a time to come in and talk to
you about specitlc future dates.

1895 Ridgewood Drive \ East Lansing I ~ill I 48823
517-20 3-0737 Fax'S i 7-203-0739 I Email michigansarety@aolcol1l I I,wNI,l1lichsafetycollferellce,OI'g
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May ~, 2011 ..

Ms. Erin Ording
Sales Manager
Diamond B,anqud Center
Suburb,an Collection Shovvplace

Dear Erin,

I am very glad to hear there are plans for an attached hotel at the Suburban Collection
Showplace. Our membership (although perhaps a little spoiled) always prefers that our
meetings be held in a facility where conference space a!1d hotel rooms are under one roof.
I would certainly consider this location in the future as we rotate our meeting sites around
the State of Michigan. Please keep me posted as to your progress, and best of luck with
your expansion.

Sincerely,

/2f~~~
Pat Strzalkov:"ski
MSPTA Office Manager

.----------~-MEMBER OF THE. NATIONAL TROOPERS CUAl.lTION

1715 ABBEY ROAD, SUITE B fi EAST LANSING, MICHIGAN 48823 ~ 517.336.7782 m FACSIMILE: 517.336.8997
vVr\uSITE: ,vvvw.rv!Sl'TA.NJrr

®



Ric Wiltse, Executive Director' nviltse@macul.org
leva Kule, Executive Assistant· ikule@m::tcul.org

Barbara Surtman, Business Manager- bsuriman@maclll.org

May 9, 2011

Dear Mary Jane,

I was very glad to hear of the plans to build an attached hotel next to the Suburban Collection Showplace. As you
know, MACUL has an interest in detern1ining if we could hold our annual conference at your facility. For the
past several years our conference has alternated between Cobo Center in Detroit and DeVos Place in Grand
Rapids to accommodate our attendance of around 3-4,000 attendees.

A major limitation of your facility in the past has been the need for 20-30 breakout rooms for our conference.
Expanding Suburban Collection Showplace to meet these needs is an exciting development! Please keep us
infornled as your plans progress.

Sincerely,

Ric Wiltse, Executive Director
Michigan Association for Computer Users in Learning (MACUL)

:\.1I [} I.lelk ( has\: WHy. Suite 1\in, Lansing, 1\11 .j~·0<) j 1 • Pilon('; (517) fl!J2.1-HU " Fax: (~17) flfl2.23112
\1'\\ \', ,ni~lL'lll.org • nlaC'i!l'lt(n~l(,ill.(lrg



Dear Mary Jane,

Thank you for your email informing us that plans are moving forward to build an attached Hotel at

Suburban Collection Showplace. Our Board of Directors has always held out hope that your facility

would have an attached hotel so we can include you in our annual bidding process of locations around

the State of Michigan,

Please keep us posted as to the progress of the Hotel so we can set a time to come in and talk to you

about possible future dates.

Sincerely,

Associate VP Professional Development

Michigan Association of Insurance Agents

Lansing, Michigan



MICHlGNJ AS~OCIAnotl 0: m~'oPPACroRS

April 13, 2011

Dear Courtney,

416 W, Ionia, Lansing, MI48933
(517) 367-2225., (800) 949-1401 ., fax (517) 367 2228

wwvv,chiromLcom ., info@chiromLcom

I am very excited to hear that plans are moving forward to build an attached Hotel at Suburban

Collection Showplace, That is one thing your facility vvas lacking in order to bring our Fall Conference to

your location, Now we can seriously consider using your facility. Let me know what the foreseen

completion date will be so I can look at my calendar for the next available opportunity.

Sincerely,

Lisa Love-Smith

Membership/Program Director

Michigan Association of Chiropractors



Dear Courtney,

I am very excited to hear that plans are moving forward to build an attached Hotel at Suburban

Collection Showplace. That is the one thing your facility was lacking in order for us to bring more

business to your location - brides love a one stop shop! Now we can seriously consider using your

facility for weddings for our clients. Let me know what the foreseen completion date will be so I can

advise them accordingly when looking for wedding venues. I look forward to working with you soon!

Sincerely,

Ana Skidmore

Two Foot Creative



From: macdUllmailto:macdl il(cUsbcql,obal.r1£U
Sent: Saturday, April 09, 2011 2:19 PM
To: 'courtney'
Subject: RE: Suburban Collection Showplace

Courtney,

I enjoyed your tour through your facility this last Thursday.

YES, I would be interested in the attached hotel facility. It is the main reason that I have not fully given

the facility a serious look in the past. Although my meetings are not large, I feel the hotel would give us

more reasons to consider your facility.

Irene Leidich, Executive Secretary/Program Coordinator

Michigan Association of Commercial Dental Laboratories, Inc.

22800 Stair Dr.

Clinton Twp., MI48036-2.747

V: 586-469-1121

F: 586-469-1147

E: Irene@macdl.org

Website: www.macd',.org



April 13, 2011

Dear Courtney,

Thank you for your email informing us that plans are moving forward to build an attached Hotel at

Suburban Collection Showplace. Ayear ago Iwas looking for space for our annual conference in the
Southeastern Michigan area and could not find one due to the fact that there are very few spaces that

can hold a conference of up to 500 attendees with 12-15 breakouts available along with large space to

hold the opening plenary and meals. So now that Ihear Suburban Collection Showplace is adding an
attached hotel, well that will change things and give us a better chance to come to SE Michigan with our

larger meetings and conferences.

Please keep us posted as to the progress of the Hotel so we can set a time to come in and talk to you

about specific future dates and space.

Sincerely,

Mary Estrada
Michigan Nonprofit Association
Program and Logistics Manager

1048 Pierpont, Ste. 3
Lansing, Michigan 48911

(517)492-2443



Dear Mary Jane,

I am very excited to hear that plans are moving forward to build an attached Hotel at Suburban

Collection Showplace. That is the one thing your facility was lacking in order to consider your space for

an upcoming event. [\low we can seriously consider using your facility. Let me know what the foreseen

completion date will be so I can look at my calendar for the next available opportunity.

Sincerely,

Debbie Kopkau, MBA, CMP, GMS

MSBO!MIEM



Dear City of Novi,

We have had the pleasure of running a bar and grill near the Suburban Collection Showplace. This

proximity has benefitted us over the years, as we see a definite rise in patrons when the Suburban

Collection Showplace has meetings, conventions and shows. We also use the Suburban Collection

Showplace website to advertise for our bar and grill which has also help increase business.

In building a hotel attached to the Suburban Collection Showplace, we look forward to the increased

business that it will bring. We are excited to see this development, as there is a need for a combination

Expo Center/Hotel in Suburban Detroit that cannot be fulfilled with what is currently in existence. We

hope that this letter will help in the approval process.

Sincerely,

~
TC

Stingers Bar & Grill



Dear City of Novi,

IVly company has been working with the Suburban Collection Showplace for the past 3 years as their

printer and mailer. In this time, we have worked on new and innovative projects with them that have

increased our sales numbers and thus, have been able to add a few more positions within our company.

We have also been able to leverage our relationship with Suburban Collection Showplace, gaining new

customers from the various shows that are put on at the facility.

In building a hotel attached to the Suburban Collection Showplace, we look forward to the increased

business that it will bring. We are excited to see this development, as there is a need for a combination

Expo Center/Hotel in Suburban Detroit that cannot be fulfilled with what is currently in existence. We

hope that this letter will help in the approval process.

Sincerely,

Jason F. Walker

EGT Printing Solutions, LLC

A CONSOLIDATED GRAPHICS COMPANY

32031 Townley Madison Heights, MI 48071

jwalker@egtgo.com



SUBURBAN COLLECTION

SHO\VPLACE

Application for Comlnercial Rehabilitation Tax Abatelnent
Proposed Hotel and Meeting Facility Expansion

Response To Criteria Item EE
The Applicant Must Submit Infonnation to the City that:

1. Identifies any existing hotels or other businesses within the same service area
and with which the proposed hotel is expected to compete for business: An
analysis of existing hotels has already been completed by City Administration.
It is worth noting however that the area of impact will extend far beyond the
boundaries of the City of Novi into Farmington Hills, Livonia, Northville,
Plymouth, Wixom, Connnerce and beyond.

11. Describes the anticipated adverse effect (if any) on such existing hotels or
other businesses: This was addressed in criteria items U and V above.

iii. Explains why the grant of an abatement does not constitute the grant of a
competitive advantage to the applicant: This is a totally unique type of
development and this is not a typical hotel being placed in a typical location, it
is being attached to the existing, privately functioning, exposition and
convention center. This, in fact, is not an unfair competitive advantage it is a
assisting in additional private sector investment that will benefit the
surrounding business community region and the entire state.

IV. Quantifies, to the extent feasible, the net economic benefits of the project to
the City and its businesses and residents:

.Economic Impact Analysis

While the job creation from the hotel construction and improvements as well
as the meeting facilities and expansion project are important, they are by no
means the main focus and benefit of the proposed project. As previously
outlined and provided, the Suburban Collection Showplace has long been
providing major economic impact and spin-off to not only Novi, Oakland
County, but Southeastern Michigan and the entire state. With the proposed
construction ofthe new exposition facility, an economic impact analysis was
prefonned by Michigan Consultants. In 2008, when the tax abatement was
requested to be extended to the statutorily allowed limit, an update was
preformed by Morris, Kalish & Walgreen ofthat economic impact analysis
showing what the then current level of impact at the time of the request was.
The applicant has computed the projected economic impact based upon the
same methodologies utilized in the initial analysis and the update. The main
assumption is that approximately twenty to thiliy additional meetings and
events of average size will be attracted by the construction of the on site hotel.
This assumption is very conservative and is more than adequately supported
by the showing of support letters and letters of intent and interest that have
been provided in the package and application. The assumption translates into
approximately one-third new business being developed as compared to the
existing amount of economic impact being generated. That existing economic
impact as of2008/2009 was approximately six hundred and seventy-five

9/21/2011 PA210 Application



SUBURBAN COLLECTlON

SHOWPLACE

Application for COlnlnercial Rehabilitation Tax Abatelnent
Proposed Hotel and Meeting Facility Expansion

Response To Criteria Item EE (continued)
million dollars ($675,000,000) annually, therefore, it is anticipated that with
the addition of twenty to thirty new conference convention and trade show
events that the facility with the addition ofthe onsite hotel and the expanded
meeting rooms would generate an additional two hundred and twenty-five
million dollars ($225,000,000) of economic impact annually.

It is pointed out in both the original analysis and the update that both
Michigan Consultants and Morris, Kalish & Walgreen formally indicated that
the multiplier oftwo times (2X) was an extremely conservative approach.
These types of economic impact analysis are prevalent and show very large
and very positive amounts of spin-off spending that generates local economic
impact with a ripple effect that goes well beyond many of which justifiably to
the use a multiplier of considerably greater amount than the two times (2X).
We have included several examples of summaries and economic studies of
other regions and events for support ofboth the positive nature of the
economic spin-off itself and the methodology utilized to derive the estimate of
economic impact.

Support materials included within this section are as follows:
- Morris, Kalish & Walgreen Update, July 25th

, 2008
. Michigan Consultants' Economic Impact Analysis
-Spread Sheet showing potential room night generation
. Letters of Interest/Intent regarding the usage of the facility with the addition

of the hotel/expanded meeting facilities
-Study: Executive Summary, Economic Impact of Trade and Consumer

Shows, April 20th
, 2006

-Economic Impact Summary of San Diego Convention Center
-Economic Research Associates Ideas and Trends Hotel Online: Economic

Impact of Convention and Conference Centers
-Creative Strategy Group Economic Impact of Colorado, Garden and Home

Show

9/21/2011 PA21 0 Application
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REVIEW AND Ul'DATE OF ECONOMIC IMl'ACT ANALYSIS
ROCK FINANCIAL SHOWPLACE

July 25\ 2008

We have been tb.e accounting fum utilized by Mr. Blair Bowman and his related entities for over ten years. Mr.
Bowman requested we review tbe economic impact analysis prepared by Michigan Consultants prior to the
opening of !.he Rock Financial Showplace and extrapolate using current operational data.

Michigan Consultants conducted an Economic Impa.ct Analysis of the fanner Novi Expo Center facility as well
as an anticipated direct economic impact from th.e then to be constructed "new facility" 110W known as the Rock
Financial Showplace which included the follow1ng aotivities:

~ Survey event promoters.

Review event information..

11 Analyze the state and nationaHigures on spending by trade and consumer show attendees and
exhibitor.s.

w Analyze tourism spending data.

Review impact studies perfomled at other venues.

" Discussions and interviews with various commercial outlets near tne facility.

Michigan Consultants identifwd usage figures derived from hosted event infom1ation and then utilized those
figures to calculate direct economic impact in the following categories:

w Offsite spending by individuals.

• Local business spending by promoters and exhibitors.

" Local exhibitor "retained revenues" (product purchase dollars captured locally)

.. NEC Expenditures.

Further on in the report Michigan Consultants identified an estimate of annual economic impact from the new
expo center (Rock Financial Showplace) by combining the existing event impact with "new conventions or
conferences", Once the overall economic impact was derived Michigan Consultants applied a multiplier factor
of two (2). In the reviewerts opinion this was a conservative. multiplier factor with many economic impact
studies utilizing four to five times m~ltip\ier. It is with this lateral calculation that our review and updnte will
deal with in substance, In short, we understand because of the uncertainty as to what new events wew going to
be generated in. the new facility that it was difficult to project. However, one needs only to review the event
master, a copy of which is contained herein, to see the extensive amount ofnew activity and impact that is being
generated at the Rock Financial Showplace.

@IPOPB PRIVATE CoMPANIES PRACTICE: SECTION OF THE AMERICAN INSTITUTE Dr- CERTIFIED PUBLIC ACCOUNTANTS
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In performing this update we reviewed the above utilized methodology by Micbigan Consult1:ults and found the
assumptions and figures to be basically sound as far as visitor days Ilnd expenditure data. We also examined the
fanner Novi Expo Center Event Promoter list utilized. by Michigan Consultants against the Event Master for the
current event roster at the Rock Financial Showplace. It was determined that almost ull ofthe events then being
produced at the fonner Novi Expo Center are currently being produced or similar events to them at the Rock
Financial Showplace. In addition, there are multiple additional major events as well as literally hundreds of
additional conference, convention and meeting activities held at the new facility. We have adopted the
procedure of utilizing the MicWgan Consultants study as nbase from whieh to work and applied. an. additional
multlplier for the new facility for the actual acth~ty being two (2) times that which was projected by the original
study. The validity of this multiplier was :further supported by information. receiveU from the box offwe
management and the conference and banquet center marketing manager at the existing Rock Finanoial
Sho'l\'Place, Utilizing this similar methodology, total visitor days would be in exC\Jss of 1,750,000 and
individual exhibits were estimated to be in excess of 25,000. These figures when iuj eeted mtD the Michigan
Consultants impact model would.yieJd an amount of impact well in excess of our two (2) times multipHer.

Finally, a calculation was performed to express the economic impact in terms of current year dollar values
applying a traditional cpr increase analysis. The table below is a modification and expansion of Table C as.
contained in the original Executive Summary of the Michlgan Consultants Economic Impact Study and prOVIdes
for a caloulation of the updated economic impact for the existing Rock Financial Showplace of $675,916,000.

TABLE C'

ANNUAL ECONOMIC \MI>ACTS I'OR THE N~W

NOVI EXI'O Cl:NTER

DIReCi IMPACTS

Naw convenUllnl1 or COn19/'(lnCe& $ 12,570.000

Pret>en( u(9tjoriel; of events $111,414,000
(lncludlM Incremenfal cwln~\

DIRECT SUB"TOTAL $ 1211,984,[jQO

~UL llPUER 2.0
1---.

,AREA OF ECONOMIC IMPACT ATTRI8UTABLE TO THE NEW $ 259,968,ODO!J,ACILllY (8t prllvlou5!y projected)

~ULTII'LIER (lId<fltlonal) 2.0

!AcrUAL MWUNT OF EVENTS AND EXPENDITURES $ 51 Q,936,ODO
EXPERIENCED IN 'THE ROCK FINANCIAL SHOWPLACE

$519,936,000

218615.18B,2

168.2

x 1.30 r.

1.30

$675,91 B,eOO,DO 2008 Doliaro
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In conclusion, we believe that this extrapolation process is yielding ,a reasonable impact figure. As
mentioned t1u'Oughout the Michigan Consultant report it is worthy of emphasis that this is amajor
amount of economic impact derived uniquely through a privately funded operation in an environm ent
which is a1most solely and exclusively occupied by fully government subsidized operation.

It is also worth noting that this economio impact analysis does not Wke into consideration the economic
impact from the ansite hotel planned to be constructed on the grounds of tlle Rock Financial
Showplace. The planned hotel project will have a positive economic impact from a construction cost
impac~ job creation impact and tax revenue impact.

MORRIS, KALISH +WALGREN, P,C,



EVENT PROMOTERS DURING A RECENT 12 MONTH PERIOD*

iAMC Network Mich. Assn. of RVs & Campgrounds
I

,American Diabetes Association Mich. Boating Industries Assn,
'American Show Management Michigan Carwash Association
'American Stitches Mllnst. Of Laundering & Dry Cleaning, Inc.
American Woodworker Michigan 50's Festival
Auntie Amy Stamps! Michigan Restaurant Association
Blue Star Productions Mich. United Conservation Clubs
Bride & Groom Pulications Mid-Michigan Cat Fanciers
'Building Industry Association Miesel/Sysco
Convention Management Services MLBA
Crown Amusements, Inc. Motor City Convention, Inc.
Dairy Fresh Foods Nat'l Assn. for college Adm. Counseling
Event Management Services Nat'l Board of Medical Examiners
GATS, Ltd. NOP Automotive
Gordon Food Service Preparedness Expo
Great Lakes Marketing Professional Trade Shows
Great Lakes Fitness Guide Regency Communications
Great Northern Shows RM Classic Car Productions, Inc.
Greenberg Shows, Inc. RR Promotions
IH & F Productions Show Management
IBF Promotions Show Promoter, Inc.
International Gem & Jewelry Inc. Show Promotions
Job Shop Shows Southern Shows, Inc.
Law Expo, Inc. Sport Shows Promotions
Leisure Features Sugarload Mountain Works, Inc.
Upari Foods The Big Idea
Livingston Kennel Club US Food Service, Inc.
Mart Franchise Venture, Inc. Wolverine Knife Collectors
Metro Detroit Landscape Assoc. Woodworking Shows, Inc.
Metro Parent Magazine Young President's Organization
Michigan Antique Arms Collectors Detroit Int'I Festival
*Taken from the 1999 Economic Impact Analysis of the Novi Expo Center



ROCI{ FINANCIAL SHOWPLACE
EVENT MASTER

JULY 2007 . JULY 2008
02/08 Antique Arms Show Leone Imports Wine Tasting

1St Annual Nuspire Twilight Bellefit Ball Light Up ALife

Upari

Lisa &Ryan's Wedding Reception

I sf Annual Providence Park Gala
.~----;-~--;::-----;--;:----::::--;----+:--~------:--:-:-:----;-;:-:=-------::---------_._-­

20th Annual MI Psychoanalytic Foundation Gala

40 under 40 LOC Federal Credit Union

A&D Technology - Cookie Drop Off Lockwood Company

AAU Junior Olympics Log Home &Timber Frame Expo

Abbott Diagnostics MACPA Annual Tradeshow and Educational Seminars

I ABC Bridal Group - Progressive Dinner MACPAIMichigan Association of CPAs (4)

Accenture Macy's

Accenlure Meeting Magic Gathering

ACT Testing Administration Maintenance Shows of America

ADI Security Conference - 2008 Mary Kay, Inc.

AFPD Spring Show Max to the Millions

Meijer Employee Awards Banquet

Measurement Instruments (2)

AIAG Automotive Industry ft-etion Group (3)

flAG Auto Tech

Memorial LuncheonAiribiquity (icw Telemalics)
f----------------------\------------------~---~

AirTech Mercy High School Basket Ball Banquet

Aisin World Corp. of America Mercy High School Track Banquet

Alana &Sarah's Bat Mitzvah MGIA Landscaping

Alana and Shon's Wedding MHRA Banquet- Road Knights

Albion College MI Association of Fire Chiefs

American Baby Faire MI Nurses Association

American Dance Academy - Holiday Charity Performance Michelle's Bat Mitzvah

American Diabetes Association Michigan Association of Insurance and Financial Advisors

American Israel Public Affairs Comm·lttee (AIPAC) Mich:,gan Association of Realtors Professional Slandards Workshop

American Legion (2) Michigan Department of Transportation (icw MITS)

American Mitsuba - CAI"JCELED Michigan Facilities Expo

American Sewing Expo Michigan GolfShow

An Afternoon with Sylvia Browne Michigan International Spring Classic Car Auction

Andover High School 2008 Prom Michigan International Wine Expo

Ankit's Thread Ceremony I Luncheon Michigan Kiwanis

Annual Care Giver Fair Michigan Manufacturing Technology Center

Antique Arms Show - Nov Michigan Meetings Expo

Antique Arms Show - Sept Michigan Republican Party (2)

Arab Story Premier Michigan Self Insurers' Association (2) -- ~

Ariella and Michael's Wedding Michigan State Medical Society Leadership Training

I-A_sh_Ie--,--Y_'s_B_rid_a_1S_h_ow_e~r____ I Michigan Women's Bu._s_in_e~ss_C_o_u_nc_il _i

Asiaf1 Indian Womens Association ---rMiChigan Women's Foundation
I-A-ss-o-ci-a-tio-n,-/L-io-n-Ki-ng-FA-M------------I Midwest Carwash Association

------------



ROCK FINANCIAL SHOWPLACE

-=:~:q . ]EVENT MASTER
i JULY2007 . JULY 2008- ~"" ... .

I Milford High School 2008 PromAutism Speaks (3)

Autocross/Drift· CANCELED EVENT MMHA Installer Course

I Automation Alley MMPI Board Meeting

Automotive Finishing Conference Moldmaking Expo

Automotive Services Association of Michigan Seminar Mother's Day Brunch

AVL· Testing Expo Recepl'ion MTS Systems Corp. Luncheon

Blue Cross Blue Shield (10) MTS Systems Corp. Reception

BMW Competitive Forum Live My Favorite Bead Show

B'nai B'rith International NAACP for Southern Oakland County

~t Wars at the ROCK National Corvette Restorers Society Board Meeting

Bridal Expo 2008 National Society of Hispanic MBA's

Business Planning Meeting New Horizons Computer Learning Centers of Michigan

Cadillac Sales Training New Year's Eve Gala

CAM Breakfast Noah's Bar Mitzvah

!cAM- VIP P,nnualLuncheon and Reception North Central Association Fall Conference

Canadian Consulate BreakfasUMeeting Northville HS 2008 Prom

I Canadian Consulate Reception-ITEC Northvi'lie HS Mens Track & Fiel,d Banquet

Caribbean Tour Organization Northville Wrestling Banquet

Carol,yn's 60th Birthday Northville Youth Football

CC Mother's Club Fashion Show Northwood University

Central Michigan University Center for Charter Schools Novi Bobcats Football

Ceremony Rehearsal Novi Boy's Soccer Banquet

Cessna Novi Chamber of Commerce

Chabad Dinner Novi Educational Foundation Fundraiser

I Cheer Banquet t~ovi High School 30th Class Reunion

~hinese New Year Novi High School Awards Night

Christmas Show Novi High School Class Reunion

I Cisco Systems, Inc. Novi High School 1M arching Band

Citation Corporation Novi High School Prom· 2008

City Mission Annual Fundraiser Novi High School Swim Banquet

Clarkston High School Prom Novi High School Track Banquet

Club Extreme Vol'ieyball Banquet Novi Newcomers and Neighbors

Cody High School 30th Reunion Novi Parks Foundation Fundraiser

Comau Pico ~Jovi Sturgeons Swim Team

Comerica Team Meeting NTC America Corp Holiday Dinner

Comic Con NTH Consultants, Ltd.

Community Institute for Associations-CAl Oakland Chamber Networking Event

Corvette Regional Judging Event Oakland Community College-Reception

Covenant House lVIichigan 1st Annual Fundraiser Oakland County Department of Economic Development & Community Affairs

CSI Hors D'oeuvre Party OaKland County Fall Update
--



ROCK Flt~ANCIAl SHOWPLACE
EVENT MASTER ,

JULY 2007 . JULY 2008
........ """""""~--~~. """"-;t,j ....._~- ,--

Cure 43 Original Equipment Suppliers Association

CVS Pharmacy Outdoorama & Cottage Lake Front Living

CW50 - CBS Television Stalions - Delroil (2) Patrick & Mandi's Wedding

Dak\\ota Integrated Systems Company Vision Meeting Pinckney High School Prom

Dance Competition Player One Productions

Danlaw Inc. (2) Pool & Spa Show

Design & Construction Expo Prayer Breakfast

Detroit Area Agency on Aging PSA Award Banquet

Detroit Catholic Central High School Quality Expo

Detroit Chinese Business Association (OCBA) Quicken Loans Meeting (5)

Detroit Free Press Marathon/Bowman Challenge R.L, Polk & Company

Detroit Medical Center / Women's Show Event 2008 Raval Birthday Celebration

Dodge/Chrysler Minivan & Lberty Launch Red Cross Blood drive

Dr. Sheremeta and Dr. Modi's Office Holiday Dinner RElA. Seminar (2)

dSPACE Renee's Bridal Shower

DTE Energy Conference Research In Motion - Reception for Sprint

ECommerce Restaurant &Lodging Expo

Eagle Scout Dinner Riza\ Day 2007

Easter Brunch Roncelli, Inc,

Ecolab Roopal and Ankoor's Wedding

Ecolab Quick Serve RUby & Sarwan's Wedding

Empowermen l 5MB Ride and Dr'lve

Engineering Society of Detroit-Future Cities Competition Samantha and Kyle's Wedding

Ernst & Young Insurance Round Table Scrapbook Megameet Exhibitor Reception

Evan's Bar Mitzvah Scrapbook Show

Exatec Self Insurer's Conference Breakfast

Experienco West Oakland (2) SEMCOG

Fall Bridal Show Sherwood Food Distributors Luncheon

Fall Camper Show Snow Managemenl Conference & Expo

Fall Remodeling & Design Show Snowmobile USA

Fall Sugarloaf Art Fair Soofi Pre Wedding Dinner

Family Pet Expo Southeast Michigan Association of Fire Chiefs

First Conferences Ltd. Spillane and Reynolds Orthodontists

FIRST Lego Spring Boating Expo

Franchise & Business Expo Spring Detroit Camper & RV Show

FreeScale Spring Home & Garden

Frontier Distributing Spring Sugarloaf Art Fair

Gail & Rice Rice and Drive Training Spring Tour

Garima and Harbinder's Wedding Sprint (5)

Gem & Jewelry Show State Association FAM
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EVENT MASTER
JULY 2007 . JULY 2008

_ .. -w "'V'''", ""'~ r - .. _.- _ ....--"""""""...--~

Gem & Jewelry Show State Farm Chuck Moran (2)

General Motors (3) State of the City Address

Giant Motorcycle Swap Meet Stephen Hudson's Retiremenl Party

Girl Scout Dinner Slructurallmages

Glory Foods-I\lOT USII\lG ROOM! SURPRISE 60th Company Anniversary

GM Meeting TA Instruments

IGold Awards Dinner TCF Bank (7)

Techniques of Alcohol Management (2)Gordon Food Show

Gracenote Meeting (Telematics Exhibitor) Telcordia Meeting

Graduation Celebration Teleallas (icw First Conferences)

Great Lake International Aviation Conference Test Preparation Workshops (2)

Great Lakes Employee Benefil Services Testing Expo

Greal Train Expo Testing Expo Dinner

Greater l\lovi Chamber of Commerce (2) Thaddeus G. McCotter Rally

Greek World Story Premier ~ankSgiVing Day Buffet

I Gymnastic Banquet Thurston High School 2008 Prom

Harada Industry of America Christmas Party Tol,l Brothers - canceled event!

Heather & Dan's Wedding Toyota Motor Sales/Ohio Sequoia/Corolla/Matrix Preview

Heather's Baby Shower Toyota Tech Center Holiday Party

Heirloom Novi Rubber Stamp &Paper Art Festival Tracey & Kevin's Wedding

Holiday Beverage Show Trends Fall Show

Horne Improvement UFCW 951 Conference
--

IHowell HS Girls Swim/Dive Team Banquet Ultimate Fishing Show

ICSC Michigan Iidea Exchange (2) United Stationers

liTAP CSA1's Training I Valentines Dance

India Day I Vector Cantech

IN-HOUSE -Cheryl Stern (Baby shower) Vector CANlech Inc.

Inrix Meeting (Telematics Exhlbilor) Vector Marketing (2)

Intel Corporation Verizon Wireless

International Molorcycle Show Visions - Massage Training Session (2)

International Womens Show Walled Lake Braves Football Banquet

ITC Holiday Party Walt's 80th Birthday

ITEe Waste Management
-

ITS Annual Meeting and Exhibition Wayne Dyer Event

Jackson-Dawson (14) Wayne Memorial High School Reunion

Jake's Superbowl Weekend Bar Mitzvah Weiss Environmental Technologies - Reception Room

Jessica and Johnathon's Wedding Wendy's 'Sparkle Meeting'

hessica and Yossi's Wedding Western Wayne County Fire Dept Mutual ,tI.id Association

'IJohn Deere Landscapes Willis of Michigan Inc.

IJoint Provider Surveyor Training (2) IWind River meeting (Telemalics Exhibitor)
--

I
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Juzo rWine, Chocolate, Jazz &All That Art I

Ken & Lindsey's Wedd_in~g --t_W_ol_ve_ri_ne_K_n_ife_/A_n_t'lq_u_eA_r_m_s_Sh_o_w 1

Kiss-Auction Launch Party Women of the Red Hat Society Holiday Luncheon
f--------------------I-c---c--
Kroger (3) Women of the Year

Lacrosse Banquet Woodworking Show

Lamborghini Troy Ride and Drive Zack's Bar Mitzvah
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EXECUTiVE SUMMARY
ECONOMIC IMPACT .ANALYSIS OF THE NOVI EXPO CENTER

MISSION OF PROJECr

The Novi Expo Center (NEG) has been in operation for over seven years. Hundreds of
thoLlsands of individuals are attracted to Novi annually to attend the varIous trade
shows, consumer shows, civic events, conferences, and other funotions that utilize the
center. The NEG is unique in thal it is the only convention/expo center of
substantiaf size in Michigan that is privately owned and operated.

This report Identifies and enumerates lhe economic activity and impacts generated by
the eXisting NEC. Tilese figures exhibit what the NEC means to the area and the los8
that would occur if the facility no IOhger exlsled within [\jov!. The analysis also provides
projections for the additional benefits that would be generated from a new facility, The
consultants undertook a variety of tasks in order to generale well-founded impact
estimates, These activities Included:

~ Survey of event promoters.
~ Rev)ew of event information in NEC archives.
~ Analysis of slate and national figures on spending by trade and consumer

show attendees and exhibitors.
u Analysis of tourism spending data.
~ Review of inipact studies performed at other venues.
~ Discussions with various commercial outlets near the cellter.

USAGE FIGURES

During a recent 12~month period, the NEG hosted 68 major events, most being several
days in length, The trade shows drew attendees from selected target groups while the
consumer shDws and civic events drew from the public at large. The center also
hosted numerous small, non-published l events. In thaI the NEC Itself typically does
not serve as an event promoter, exact hisloric records on attendees and exhibitors are
not available. in orderto develop the usage figures NEe data was supplemented by a
survey of prornoters and national surveys. The results are summarized In Table A.

- -
TABLE.A

TOTAL VISITOR ESnMATG$-r.Gll 1"02 MON1H fJERIG)).
-

I Visitor days 76D,8!:i4
(

Individual exhibits 11 J697

Room nights 68,589

-------~--._-- '-~

MICHIGAN CONSUU'ANTS tKEGU'r1VI: SUMMARY _vri" rAGE 1 or: 4



EXECUTIVE SUMMARY
ECONOMIC IMPACT ANALYSIS OF THE NOVI EXPO CENTEH

ECONOMIC IMPACTS

The visitors spend money off-site on suell things as hotels, res\aurants, and retail
items. The exhlbitorB and promoters also spend doBars off-site for goods and services
th8t aid with making the event a success. The consumer shows also attract people
from throughout southeastern MichIgan) the Midwest, and Canada to purchase goods
at the events, many from local firms and vendors. Tile NEe also has a substal1tjal
budget, with the dollars flowing to the local economy,

These varlous expenditures result In economic impacts for the Novi 81'ea, Oal<land
County and Southeastern MichIgan. Table 8 exhibits the total direct impacts.

. . . ,

TA8LE B
ANNUAL DIRECT IMPACT TOTAl,S·POR THE N0VI EXPO GaNTER,

- ~-.~

OfF"Srrt; SPENDING BY INDIVlbUJl.LS $34,533 1190

- --.'
LOCAL BUSINESS SPENDING BY PROMOTERS

$6,025,100AND EXHIBITORS
-'--~-----

LOCAL eXHIBITOR "RETAINED REVENUES" $47,353,D75
• (product purchase dollars captured locally)

NEG EXPENDlTURES $7,000,000

-----.f->

TOTAL~~~~==r!~
Tile full report delineates the manner in which corB was taken to differentiate those
dollars that were new to the geographic mea. or were retained in the area froln dollars
that simply p8ssed through or that represent only a temporary shift. The report also
Identifies how the expenditure and impact factors utilized were more conservative than
those used In similar studies for events and cetlters in other areas of the nation.

GROSS IMPACT AFTER CONSIDERATION OF MULTIPLIER EFFEcrS

The dollars expended ripple thl"ough thG economy via successIve rounds of spending,
The RIMS·2 model from the Bureau of Economlo Analysis w;es 2.075 as tho multlplie"
for lodging and entertalnrnent, 2.327 for eating and dinning, alld 2.244 for retal!. The
consultants choose to Lise a more conservative multiplier of 2.0 for all expenditures.

MiCHIGAN CONSULTANTS EXr;:CUTlve SUMMARY -.~. PAGE 2 Or=: 4



EXECUT1Vr:: SUMlVIA[{Y
ECONOMIC IMPACT ANALYSIS OF THE NOVI t::XPO CENTER

Using this mUltiplier, tlie annual economic impact of the Novi Expo Center is
c<llculated to JJe $189,800,000 annually. Given tile location of exhibitors, as well as
the restaurants, hotels, and retail stores, it is reasonable to calculate that more than
half this figure occurs in Oakiand County·"· approximately $100/000/000 annuafly.

These are extremely ImpressIve toia"':;/ particularly considering tbat tho NEe
opC:J/10d les$ than a decade ago/ operates in a retrofitted ff:/clfity built' for other
purposes! and has not received any public subsidies.

INCREASED ECONOMIC IMPACTS AT A NEW FACILITY

The report notes the limitations of the existing facility and the improvements planned
for the new Novi Expo Center. The new facility Will increase economic impacts by
being able to attract large-scale conferences and conventions that the present facility
cannot accommodate, and by Increasing the number of attendees and exhibitors at
present events. It Is stressed that (he most important economic impact created
iJy the new facility is retention of the p1'0Sont base of economic benefits,

Table C exhibits the key totals for the Ilew facility. Tf1e annual economic impact of
the new center is calculated to be aVGf one-quarter of a fJilfion dollars. This
figure is arrived at through conservative assumptions, caution in avoiding double
counting, and exclusion of economic activities that occur outside of the general
geographic region.

r~= "~=="'=r~========'
..

"'"l1ANNUAL,ECONOMIC ['MPACTS FOR THE NEW

I
NqVI EXPQG8NH:R

DIRECT IMPACTS
-

Now conventions 01' conferences $12,510,000

Present categories of evonts $117,414,000(Including Incrementalga[ns)

DIRECT SUB~TOTAL $129,9841000
I

MULTIPLIER 2.0
I

AREA ECONOMIC IMPACT ATTRIBUTABLE TO THE
$259,968,000NEW FACILITY

:iriQI!II'!!l7J)m'T1!'ll'i

At least 65% of the benefits are attributable to OaK1and County, and a large portion Is
captured within Novl itself.

MiCHIGAN CONSULTANTS EXECUTIVB SUMMARY ---- PAGE 3 or 4
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EXECUTIVE SUMMARY
r::COhIOMIC IMPACT ANALYSIS OF THE NOVI EXPO CENTER

EMPLOYMENT (on-going)

The direct spending displayed in Table B creates employment. The figures calculate
to an estimated 1}582 full-time equivalent jobs. Additional positions are created by
ripple effects In the economy.

The new center will assure that present employment created from present economic
Impacts Is retained and additional employment occurs, The report calculates that 1}957
fulH/me equivalentjofJs wllJ /)13 createrlJretalned l)y the now facility, Ripple effect
positions incresM this total.

CONSTRUCTION IMPACTS

The construction of the new facIlity will also produce a direct economic benefit to the
area. A reasonable nGW construction estimate is $12,OOOjOOO, although detailed cost
engIneering has not been completed. The local spending by construction company
employees and subcontractors will further expand the economic impacts gained from
construction.

A COMPETITVE ENVIFWNMENT

The final chapter of the report notes that the NEC operates in a competitive
environment against heaVily subsidized cornpetit\on. A review of other centers in the
Midwest with over 100,000 square feet of exposition spacG found only one other facility
that was privately operated. The other major centers in Michigan (in Detroit, LansinG,
and Grand Rapids) receIve large pUblic subsidies. Grand Rapids recently received a '
direct state appropriatioh of $60,000,000 and a County appropriation of $16,000,000 to
aid with their new faoility .

-_..-----------------------------

MICHIGAN coNSUL'TANTS EXECUTIVE SUMrvlAIW "... PAGE Ii OF 4
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8CONOMlC IMPACT ANALYSIS OF THE ~JOVI EXPO CENTER

CHAPTER ONE
INTRODUCTION AND OVERVIEW

BACKGROUND

The Novl Expo Center (NEe) has been opemting within the City of Nov] for over
seven years. Hundreds of thousands of individuals are attracted to Novi annually
to attend the various trade shows, consumer shows, civic events, conferences,
and other functions that utilize the center. The NEG is unique in that it is the
only convention/expo center of substantial size in Michigan that is priVately
owned and operated. Very few large centers in tile nation operate without a
significant ongoing public sUbsidy, These facilities receive subsidies because
pUblic officials are convinced of the positive economic impacts that a successful

, center brings to the geographic area,

The NEC building was originally constructed to serve industrial and storage
purposes. NEe management has been able to modify the building into an
exposition and conference facility that attracts a wide array of customers.
Despite the success, the NEG is constrained from reaching tts 'full potential
because of the limitations of the current bUilding. Due to the limitations, NEC
ownership must consider moving to a new, larger. more flexib1e. and more
cosmetically appealing site. Such a facility would expand the busIness of the
center and increase the economic impacts.

rifllSSION OF PRO,JECT

This report ldentifies and enumerates the economic lmpacts generated by the
existing NEG, The arralysis differentiates between local, regional, and state
impacts, The estimates generated exhibit what the NEG means to the area, and
the loss that would occur if the facility did not exist within Novi. The analysis also
provides projections for the additional economic benefits that would be created
by a new faollity,

The analysis places an emphasis on ~he direct economic impacts gained by the
spending of vlsltors to the NEG and the dollars that are retained within the
geographic area. The report includes an analysis of the economic Illultiplier
effects that the dollars produce from tho subsequent waves of dollar r'espending
within the economy.
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ECONOMIC IMPACT ANALYSIS OF' '(HE NOVI EXPO C[::;NTEr{

Tile report also provides a short review of how other centers are financed and
reviews a sample of impact studies conducted of centers in other parts of the
nation. Thls Iliaterial further testIfies to the benefits the NEC brings to the
community and region.

MtTHODOLOGY

A variety of baseline data poInts and a series of calculations are needed. In
performing this study, the consultants undertook a variety of tasks in order to
generate the impact estimates. These activities Included:

\'l Survey of event promoters regarding -numbers, characteristics, and
spending habits of exhibitors and attendees,

OJ Review of event information in NEG archives.

L1 Analysis of state and national figures on spending by trade and
consumer show attendees, exhibitors, and promoters as well as state
and national tourist spending data.

s Review of impact studies performed at other venues.

01 Discussions with various commerc'ia\ outlets near the center.

Michigan Consultants develops independent studies for each of its clients---a
standard cookie-cutts I' approach Is not used. Yet, as identified above, the
consulting team does review and incorporate when appropriate the findings of
impacts studies performed by other organizations at other venues, These
references to other studies are useful in developing general parameters fal' our
findings and typically show that our estimates are prudent.
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ECONOMIC iMPAGT ANALYSIS OF THE NOVI EXPO CENTER

CHAPTER TWO
EVENTS~ EXHiBITORS) AND ATTENDEES

SITUATION

Development of economic impact estimates begins with baseline figures for
events that occur at the faciI\ty, The NE.C itself rarely is the promoter (or host or
organizer) of events that occur at the facility, Therefore, specific records for
exhibitors and attendees (or delegates) are not in the possession of NEC
manl:\gement. To address the need for more Information, the consultants
undertook a telephone survey of a sample of event promoters, The survey
provided information not only on the number of exhibitors and attendees) but also
the knowledge promoters had regarding the locations and spending habits of
exhibitors and attendees at their events. This Information was further balanced
by studies of exhibitors and attendees at other convention/expo centers,

EVENTS

Major types of ovents

I~EC business is diverse and multifaceted in the types of events it hosts, Events
range from the annual Michigan United Conservation Clubs show that attracts
50,000 visitors to smaller functions that may utilize only a portion of the facility.

For analysis, the various events are placed into the following major categories:
'i. Trade Shows and association conventions.
2, Consumer shows.
3, Community events/festivals.
4. Private corporate events (typically involving training, testing, or research).
5, Miscellaneous (short-term private us~s).

All possess economic benefits for the comnlunlty, although the preponderance of
the economic Impacts are derived from the first three categories. The trade
show/convention, consumer shows, and community events/festivals thet'efore
receive the primary numerical analysis within this report,

CharacteristIcs of primary Gvents

TablG 2~1 summarizes the key characteristics of the V8Jious types of events.
There is a wide mnge of size and activities within each sub-group, but the
sUilimaries pl'Ovide a useful structure to utilizG for the illipact analysis,

---- ~----
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i~CONOMIC IMI)ACT ANALYSIS OF THE NOVI EXPO CENTER

I-~~, ' TABUE 2~rl

GHA~AGTf£R4ST~GS OF PRiM~R.y BVENTS'HIIL.D AT rH~ NEG

SCHEDULE~ EXHIBITORS ATTENDEES
.----

• Private groups, nOl
• 10010200 or more, open 10 the pUblic.
• from throughout MI. • Mixture of local, out-

TRADE SHOWSI • 2-3 days typically.
and out of slale, stale, and 01.11 of stale

CONFER· • Use besl hotels. • Several hundred 10
ENCEs n Usually mld-weelc • Take orders and several thousand.

develop future • O~en make orders or
leads. commilments for large

producls.
I

- --
• 200 or more, o Opon 10 the pUb',ie.

• 2-4 days. · Mostly 8E ~~ichlgan, • TOlals oiten exceed
CONSUMER • Primarily held over • Use variety of hotels 10,000.
SHOWS and reslaurants. • Primarily SE lv1ichigan, ,

the weekends. • Sell goods directly • Buy Ilems at exhlbHs.
and lake orders, • One day visIts. !

1---

, COMMUNITY
• A few each year.

0 Vendors. • Many thQusands fromEVHJTSf · Often oivlc groups,
J FESTIVALS • Held on weekends. · Enletialliers. local area and bByond.

PRIVATE
• One or more days. • Range from smoll
• Mid-week. • Few.CORPORATE • OccasIonal full-week session's \0 several

EN~NTS training. hundred dally,

r---'

SHOIHTERM u Typically a single • None. • Typically 100- 200.PRIVATE USE mid-week nigh\,

In addition to the exhibitors [{nd attendees other individuals also are involved in
the events, and are sources of economic activity. For a mld~slzed trade show or
consumer show the sponsor will bring 3 to 8 people to assist in management of
the show and to discuss Issues with members. The NEe itself has a variety of
employees and subcontractors.

PROMOTERS

Promotors design, Implement, and manage major events, They typically also
coordInate the exhibitor ba:;e and conceptualizing marketing to potential
attendees,
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EcOt~OMIC IMPACT ANALYSIS OF THE NOVI EXPO CENTER

During a recent 12-month period 62 promoters organized slid managed major
membership or oonsumer 8vents at the NE.G. The number of attendees range
from approximately 50,000 to less than 1,000. The names are listed below. The
events represent a range of consumer and private shows.

EVENT PROMOTERS DURING A R~eENT 12 MONTH PERIOD

AMC Network
American Dia,betes Association
American Show Management
!-\n1CJrio8h Stitches
American Woodworker
I\untie Amy Stampsl
Blue Star ProcJuctiohS
Bride & Groom Publications
Building Industry Association
Convehtion Management Services
Crown Amusements, inc,
Dairy Fr'esh Foods
Event Management Services
GATS, Ltd.
Gordon Food Service
Great Lakes Markeling
Great LaKes Filness Guide
Greai t'-Jorthern Shows
Greenberg Shows, Inc,
H &F Productions
IBF Promotions
International Gem & Jewelry Inc.
Job Shop Shows
Law Expo, Inc,
Leisure Features
Lipari Foods
Livingston I<ennel Club
Mart Franchise Venture, Inc.
Metro Detroit Lahdscape Assoc.
Metro Parent Magallne
Mich. Antique Arms Collectors

NiICH1GA~1 CONSULrANTS

Mich. Assn. of RVs &Campgrounds
Mich. Boating Industries Assn.
Michigan Carwash Association
Mi. Inst. of Laundering & Dry Cleaning, Inc.
Michigan 50's Festival
Michigan Restaurant Association
Mich. United Conservation Clubs
Mid-Michigan Cat Fandel"s
Miesel/Sysco
MLBA
Motor City Convention, Inc.
Nat'l Assn, for College Adm, Counseling
Nat'l Board of Medica! Examiners
NOP Automotive
Preparedness Expo
Professional Trade Shows
Regency Communications
RM Classic Car Productions, Inc,
RR Promotions
Show ManagElment
Show Promoter, Inc.
Show Promotions
Southern Shows, Inc,
Sport Shows Promotions
Sugarloaf Mountain Works, Inc.
The B]g Idea
US Food Service, Inc.
Wolverine I(nlfe Collectors
Woodworkfng Shows, Inc.
Young Presldent's Organization
De/roillnt'l Festival
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EcoNOMIC IM[3ACT ANAL.YSIS OF 11-m NOVI EXPO CENTEr-<.

As noted, In addition to the trade and consumer shows, the NEC also hosts
smaller private, non~published, functions. These events may utJllze only a
portion of the center, and last no longer than one day or evening. Attendance at
these functions range from over 1,000 to less than 100. Total attendance at
these functions during a recent 12"month period was over 9,°00, representing 33
separate functions,

SEGMENT 10T}),LS FOn. A TYPICAL YEAR

Survey of pr0l11oten3·~purposeand methodology

TIle exhibItor and attendee figures for each event are typically the proprietary
information of the sponsoring agency. Therefore the NEG is not in a position to
possess an automatic count of the total number of visitors to facility events each
year. Management does possess certain rental and parking fjgures that can be
used to place certa!n parameters on attendee estimates. Information is also
available for the smaller functions that use catered meals.

In order to expand the base of information the consultants undertook a telephone
survey of the promoters of the larger events, The promoters were asked
questions pertaining to:

o Promoters
ro Length of show,
tl Days used to set-up and take down exhibits.
~ Number of sponsor staff involved at the event.
'1 Comments on hon·NEG expenditures.

[J Exhibitors
" Number of exhibits.
;] Average nuniber of representatives per exhibit.
lJ Home base for exhibItors (to estimate how many likely

stay overnight).
~ Hotel and restaurant habits.
11 Local expenditures for pl"Oducts and services needed for the exhibits.

o Attendees
III Number of attendees.
<l Length of stay.
~ Home base.
11 Hotel and restaurant habits,
l1 Spending habits on goods purchased at the Bvents.

Tile respondents also had the opportunity to add other viewpoInts or information
regarding what they felt were the most impol-tant impacts, the design and
operation of the existing facility, and what they would like to see in a new facility.

MICH[GAN CONSULTANTS PAGE G



ECONOMIC IMPACT ANAL.YSIS OF THE: NOVI EXPO CENTER

EStima~es of people involved and locations

The promoters sampled were involved with events that represented
approximately one-half of attendees, Conservative extrapolations were made for
the remaining events, From the survey and NEC data figures were generated for
total visitors by category, The estimates are displayed In Table 2~2,

JZLCa;tta~\SJii - .

TAtB.LE! 2~2
SS'TIMA-rms FOR·ONE YEAR·OPNEG EVENfS

"f0tAl VI:SiTOR DAYS AN0kO'(:iM::NI6Rrrs
.. . ... .,- . --'_......,;.

PRIME CATEGORY
!(EY VISITOR ROOM

SUB-TOTALS DAYS NIGHTS

EXHIBITORS
Exhibits 11,697

Exhibitor staff days
j

Daytrippers 30,488 II
I

Overnighters 5,050

36,088
Room Nights 18,011

ATTENDEES
Visit Days

Daytrippers 653,115

Overnighters 45,385

723,500
Room Nights 49,924 I-

IPROMOTERS

Promoters 62

IndIviduals 388

Staff on-site total days 1,266
Room Nights 204

SHORT ~TEF\1\tI PRIVATE USE
Attendees (vlsitor days) 9,000

Room Nights 450
=

TOTALS

VisItor' bays 7G9,854

Room NIghts (8)b89
""""--...~
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ECONOMIC IMPACT ANALYSts OF THE NOVl EXPO CENreR

The totals are clearly very impressive, arid serve as the foundation for the
substantial econornic impact calculations developed in Chaptel" Four.
Regardless of the factors used to estimate spending by the visitors, the
attendance figures alone loudly declare the strong economic impact the NEe
brings to the area.

The attendee figures developed and used in Chapter Four are derived from
conservative estimation techniques, including only visitors where clear evidence
exists. Visi.tors that were impossible to clearly track or estimate are not included.
A prime e0Elmple Is when an exhibItor or promoter prov1des substantial quantities
of complimentary tickets to various indiVIduals. These may not show up in the
figures the sponsors have for event attenda.nce. Many events ha.ve corporate
sponsors (such 8S 8, media outlet, consumer product, or retail chain); the
complimentary tickets distributed by these groups also may not be recorded in
the official attendance figures,

The figures in Table 2~2 therefore are vIewed as base estimates; the actual
number of visitors is likely to be even greater.
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ECONOMIC IMPACT I-\NfI,LYS[S or lHE NOVI EXPO CENn~R

CHAPTER THREE
ECONOMIC IMPACT FACTORS

AND STUDIES ELSEWHERE

INTRODUCTORY COMMENTS

Before calculating the economic impacts of the NEC it is useful to establish a
conceptual foundation and statistical referenoe points, This Chapter flrst
discusses the concepts used to estimate and evaluate economic impacts. A
section is then devoted to key surveys that have focused upon spending habits at
conference, trade shows, and consumer shows, as well as overnight tourism in
general. Included are the results published by other studies of particular
pertinence to the NEC situation, The final section further identifies the types of
total impaots calculated at a variety of other venues around the nation.

A primary benefit of this somewhat academic 8l<ercise \s to display that the
findings developed in this report are consistent with the types of findings
developed in other venues for cOllvention/exposition centers. The figures also
establish that the estimates generated for the l\j EC are based upon conservative
assumptions---benohmarks that more than likely will be exceeded by the new
NEC facility.

CONCEPTS n~VOLVING THE ECONOMIC BENEFITS or ATTRACTING NEW
DOLLARS TO A COMMUNITY (OR RETAINING LOCAL DOLLARS)

Types of spending

Given the deep subsidies that many communities provide to convention and
Expo centers, there is a clear consensus that having a successful center in an
area generates economic benefits. The basic reasoning Is that a center brings
neW dollars into a community. Some of the types of new dollars include:

,

u Hotel and restaurant spending by Expo center visitors.
It Spending that \s directed into the cornnlunity through the staff salaries

and other spending by the center.
~ Locai subcontractors whose services are pUI'chased through the

center 01' directly by exhibitors.
pOther 10081 spendIng by visitors, suel'\ as retail, entertainment, and

rental cars,
~ Local products sold by local exhibitors.
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ECONOMIC IMPACT ANALYSIS Of THE NOVI EXPO CENTER

In understanding the impacts it is also important to consider the living or business
location of the exhibitors and the attendees,

Shined Vel'SUS now dollars

An economic impact study needs to differentiate new expenditures that have a
direct local impacC retained dollars from looal spending that otherwise would
have left the community, and spending that is shnied within the community and
would not have left even if the event did lIot occur. The most evident benefits
come from vIsitors from other regions that stay overnight in Novi. There is the
obvious economic activity at hotels and restaurants due to the t~EC, In n10st
cases there will also be expenditures on retail goods, entertainment, and other
items, This; type of expenditure is a IIpositive sum game ll for the con~mun\tYI !"nare .
money comes in than flows out.

A local attendee may spend relatively little while attending the conference, Even
jf the person or company makes expenditures, these may have occurred locally
anyvlay at another time, Yet, there is a benefit from keeping dollars withIn the
community If the local dollars would otherwise flow to another region, These
impacts ill a sense keep the convention and exposition expenditures from
becoming a "negative sum game" for the community.

There Is also the purchasing of goods at many of the SllOWS, The consumer
shows are directed to immediate pUl'chasing by visitors. If the exhibitor is local
and Hie buyer from a distance, these expenditures repl'esent signifrccmt gains for
the area economy. This is only partially offset by the rarer ocoas101l of a local
person buying from an exhibitor frolil a distant area for an item that would
otherwise h8ve been bought locally jf not for the s11ow.

Economic Impact and economic activity

Without becoming overly academic: the above discussion introduces the
difference betV:'een economic Jmpact and economic activity. Our emphasis is
economic impect""the difference the NEG makes in the economy of the area,
This involves the net dollars added to the economy or kept within the economy
due to its existence. An even larger rigure is the economfc Cictivity---all dollars
spent In the area that relate to functions at the NEC, whether or not some of the
spending is immediately leaVing the area. A substantial economic activity figure
is an attribute for any Gvent, but the Ilet gain to looal residents and merchants
may not be as tangible as the economic impact figures. Examples are provided
in 8 later section ofthis document.
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ECONOMIC \[vW!:..CT ANALYSIS OF THE NOV\ EXPO CE.NTER

DIscussion of geographic flarea"

There are several geographlc "areas" that are referred to in this report
~ Novi Itself.
l< The Nov! area (Novi and adjacent communities).
1'1 Oakland County (with sorne overlap Into northern Wayne County).
" Southeast Mic11lgan (primarily Oakland, Wayne, and Macomb).
JlJ Entire state.

Some expenditures can be traced to a spcc1r-lc community--such 8S the spending
that occurs at Novi (or Oakland county) hotels and restaurants. Others are more
general--such as the sales made by "Iocalll exhibitors! who Come from southeast
Michigan. Some entire shows likely would not be held In Michigan if not for the'
NEC; in this situation significant economic benefits are generated for the entire
state. Choosing a larger geographic area surrounding an event means a highel
likelihood that off-site expenditures do indeed occur within the area.

When possible, -the analytic emphasis of this report is t'lovi Itself. Due to elata
limits, however, we often need to refer to a larger area for spending captul'e. In
most instances our findings are comments that refer to the Novi area, Oakland
County, or southeastern Michigan.

REFERENCE SOURCES r=OR CONVENTIONfEXPO SPENDING

Sources based upon survey data

In addition to the information gained from the promoter survey, several pUblished
resources were considered when developing a baseline for the spending that
occurs at conventions, conferences, consumer shows, and other events that
would use the NEG. The sources that were determined to be of most use for our
project are brle'fly reviewed in this Chapter. Each utilized some form of survey
to obtain first-hand information on spending habits. None of the sources were
viewed as j)arfectly representing the NeG $1tuation) but GEJch was helpful in
developing the factors chosen for the calcufatlon of NEC impacts.

IACVB FoundlJjtion Convention Income Survey Report

The International Association of Convention and Visitors BUI'eaus (IACVB) has
published results of a survey conduc:eclln 1998 of the spending of !'defegates ")
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I'exhibftors tr and "as,sociations. II These functions tend to be conferenoes or
conventions, rather than consumer shows, but the data is srln very usefUl In
helping to understand NEG Impacts.

To develop their data, the IACVB distributed over 50,000 surveys during the
oourse of a 12~mollth period throughout the nation. An attribute of the IACVB
survey was that Its magnitude allows the information to be differentiated between
size of the event and the type of oommunity. Events in the largest cities, such as
New York and Chicago, natura\1y create larger expendltures for attendees than
those in less populous communIties.

Overall, across all types and locations of events, the average delegate spent
$696 per event or $231 per day for an average stay of approximately three
nights. Approximately one-half of the spending went towards lodging, while one­
Cjuarter went to food and beverage. Their surveys found that exhibitor spending
at trade shows averaged $300 per attendee or $83 per day per attendee.

The study did not consider spending on products purchased at the exhibits.

The spending per delegate day figu1'8s for International, National or Regional
events, and State and L.ocal events are shown in Table 3~1.

l>r='L~~~

TABLE 3-1
1998 SPENDING PER DELEGATE DAY

Source: IACVf3 Convention Incom(3 Survey Report, 1998
~~-.......~~

International,

!
National! State & Local

IRegional

Convention Delegate
Delegate Expenditures $239.87 $198.72
Association Expenditun3s $17.29 ji7,49 I

TOTAL $257.16 $216.21 I
-~

Trade Show Delegate
Delegate Expenditures $239,87 $198,72
Association Expenditures $17,29 ~p17,49

Exhibitor Expenditures _$76.06 §:97,83
TOTAL $333.22 $314,04

. """"'""
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A similar study had been conducted ill 1895. Total daily spending at State and
Local events had increased 45% for Delegates, 94% for Associations, and 74%
for Exhibitors.

Subdivided IACVB sRendlng estimates for- state and local events

The expenditures for delegates, GXhlbitors, and associations are subdivided in
the following three tables.

Delegate spending

The various spending categories are delineated in Tabl~ 3-2. Some of the
figures are rounded. A "Delegate" in their calculations represents the overall
travel pali.y, or an average of 1.6 people.

TABLE 3"2
DELEGATE EXPENDITURES AT STATg AND LOCAL EVENTS

Source: IAOVB Convention Income Swrvey Report, 1998

Type of Expenditure Totai Daily

Lodging and Incidentals $198.55 $97.33
Hotel food and Beverage $61.11 $29,96
Other food and bever8ge $49.30 $24.17
Tours/Sightseeing $3.01 $1.48
Admission to Museums, etc $2,52 $'<1.24
Recreation $3.50 $1.72
Sporting events $1.77 $0.87
Retail stores $49.90 &,24.46
Local transportation $3.23 $1.58
Auto rer\ta\ (within event city) $5,96 $2.92
Gasoline, Tolls, Parking (within city) $9.~5 $4.63
Other U7,09 $8.38
Total $405.39 ~j198.12

Out·of~town delegates. $442.69 $211.00
In-town delegates $66.93 $32.81
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The figures do not include any ailiam to or from the host city. The "0therll

category includes such items as gambling, retreats, pictures, gratuities,
massages, messengers, donations, etc,

Association spending

The Associatton sponsminQ the event, or the sponsor of a consumer show, also
makes SUbstantial local expend1tures Oil the event. When considering these
figures for economic impact calculations (Chapter Four of this report) it is
important not to double-count the spending. The dollars for the Assoola.tion
spending were generated through the fees of the delegates and exhIbitors.

The f-\ssoclatlon expenditures for State and Local events as calculated by the
IVACB study are displayed in Table 3"3. .

rABU~ 3-3
ASSOCIATION EXPENDlTURES AT ~rrATE A.ND LOCAL EVENls

Sou(-oe: IACVB COJ1ventfon Income Survey Report, 1998

me of E)(pendlture ~~ ~__T-=-co-...-;.ta=l --'O"'--'a=H;..>.y
Food and beverage $19,834 $6,011
Exhibition Space Fees $4,906 $1A87
Addltional Exhibit Hall/Mtg, f-\oorn $1,125 $341
Staff Members Uving Expenses $1,745 $529
Equipment Rental $3,265 $989
Services Hired 1,749 $530
Other (speaker-s, special events j etc,) .lli.§.,458_. $"'--i'-.L',6=5:....;.4

Total $38,083 $11,540

Average number of days per event: 3,30
Average delegate attendance: 660
Average spellding per delegate day: $17.49

Exhibitor spending

The IACVB survey estimated' exhibItor spending, Approximately one-third of the
events in theil' smvey had Gxhlbitors. The costs for the individuals who served as
exhibitors (for rooms, restaumnts, etc,) are apparently captured within the
delegate spending totals, and are n01 included In Ta.ble 3·4,
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~~"(S.~~~ 'f7""'<?'~~~'~-~""""'7'''''''''''"~
. ~~.~,~C'~"C:- '. . . TABLE 3.'~4: '. ..-- .

··iiEXI·U!3rrORl~1~~mNDITUF{ES. AT'sTATE' AND LOGAL eV.ENTS-
. . SQur&e: IAOVB'G0nventi0fJ l(/Gom~.$tlIVeY·Report 19M .

(tj~we~ r9u.!!!.~d) _

Type. of Expendituro
Food and Beverage
Hospitality Suites
Advertising (in Event City)
Additional Meeting Rooms
Equipment Rental
Services Hired
Vender Services (dmyage, eiectrical)
Other (gratuities, parking, custQmer enter.)

Total

Average number of days per event: 2,69
Average delegate attendance: 660
Average number of exhibiting companies: 165
Average spending per attendee: $97.83

lotal Daily·
$739 $274
$117 $44

$62 $23
$16 $6
$50 $18
$30 $11

$264 $98
~$3,-,6~6~~~ 136

$1,G43 $611

Some of the expenditures by exhibitors represent pass through dO.lms to the
sponsor or the center and thus care will be used not to double count these
figul-es in the economic impact figures.

Michigan Tourism Figures

Several soul-ces were visited to review spending habits by vIsitors to Michigan
and by Michigan residents traveiling to other Michigan destinations for business
or pleasure. The State Tourism OHice maintains tourist spending data. Michigan
State University publishes each year a variety of tourism repods specifically
addressing economic Impact issues. The UnIted states Department of
Transportation 1995 American Travel Swvey also publishes Michigan speoific
data. A benefit of reviewing the tourism da('8. is to reinforce the concept
that vjsltors to NEG {wents spend significant do/lars off~site-"kdo/lars that
heneflt the local economy.
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A study performed at Michigan State University estlm8ted that $9.8 billion was
spent on tourism in Michigan during 1997, witli tile total being $7.2 bilHon when
airfare Was excluded. Of this, $5.0 blilion of the spending was for goods made
inside Michigan or services provided Within the state. These Michigan
expenditures brought $2.3 billion In direct inoome to MichIgan residents (via
wage and salary income, proprietor's income, and rents and profits).

The MSU study also calculated that the tourism spending resulted in the creation
of 140,000 direct Jobs. Wilen secondary spendIng was considered (the
respending of the initial dollars within the economy) the total effects were
calCUlated to $9.3 billion in sales and $4.5 billion in income. These figures are
pa.rticularly useful reference polnl's when considering the economic
multiplier effects of spending created by the NEe. .

Of the $7.2 billion in total spending (airfa.re excluded), the main categories were
as follows:

19.4%
20,8%
'13.9%
13.9%

6,9%
25.0%

PercentageTotal
$1.4 b111\0n
$1.5 billion
$1.0 billion
$1.0 billion
$0.5 billion
$1.8 billion
$7.2 billion
Source: Michigan state University

Total

Categ~_ .
Lodging
Restaurants
Groc81'ies
Vehicle
Recreation/Entertainment
Retail

The statewide average per motel, hotel, cabin, or bed 8\ breakfast was
approxiniately $60 per party per night. This figure is skewed lower by the prices
in the tourist areas of the north,

Colorado Garden & Home Show Economic Impact Analysis

The Colorado Garden Show, Inc. commissioned an economic impact stUdy by
BBC Research & Consulting of their 1999 event. The report estimates that the
event generated approximately $10 million in direct irnpacts and more than $22
million in new spending.
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There are three reasons why the Colorado SllOW study merits special attention:

~ First-hand information was' gathered via a telephone sUlvey of
attendees.

~ Most studies of events at major convention/expo centers focus upon
conventions and major exhibitions rather than consumer shows,

III An attempt was made to calculate the value of purchases by
attendees from the exhibitors (this is not common).

Consumer shows apparently have received less attention in economic impact
studies around the nation, perhaps due to a high proportion of local residents.
attending the events, ThIs ls unfOliunate, because there are sbll an enormous
amount of aHendees from outside the immediate area, and the sales at the
shows are extremely important to local merchants/handcrafters,

The purcli8se figures of particUlar relevance from the Denver study Include:

&l 10,600 attendees resided outside the six county Denver Metro area,
and over 41,000 from within the area.

10( Over 53% of non-local attendees repotied purchasing something from
a vendor during the eveni, and 16% made sLich a purchase afier the
event. The average expenditure by non-focal attendees during the
event was $146 and after the Show was $2,600,

" Over 55% of local attendees bought something during the Show, and
31 % reported buying something from a Show vendor aftetvlards,

~ Of those who made purchases, over one-third reported that the
purchases would not have been made locally if the event had not
been held,

The sources and totals from the study of all direct and indirect impacts are
displayed in Table 3,,5.

-~-~-----~~------~-----------
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_._~. r TJ~I3LE3-5

DENVER HOME SHOW IMPACTS
Source: Colorado Garden &Home Show Economlo Impact Analysis

Diroct Indirect Total
Expenditure Type _$ Impacts $lm128cts $ Impacts
Lodging & Enterta!llment 335,627 360,865 696.492
Local Attendees who would have

purchased from non-local
vendors but for the event 266,406 353,654 620,060

Parking 122,087 158,176 280,263
Transportation 39,251 46,001 85,332
Retail from area stores 130,812 162,822 293,634
Purchases from local vendors

in the event 6,926,377 8,623,750 15,552,127
Local event.. relaled expend. 2,078,510 2[630,354 4,708,864

Totals $9[901,070 $12,335,703 $22,230,772

_~0C'V0>0'_'__.~"""""~"""'"

=._~- - ,~---

The indirect impacts in Table 3-5 represent the Colorado analysis estimates of
respendinQ of dollars within thB Denver mea economy. For a single show the
total estimated figures are notable. A large portion of the spending is clearly a
shift within the local economy, but these dollars are highly significant to the
vendors at the show. it is unclear if the analysis considers the location of the raw
materials for the goods sold (Within or outside the area) or purchases rnade by
locaf residents of vendors from outside the area. The event attendance is in
close proximity to the attendance to the largest shows held annually at the NEe.

BUildar Home and Detroit Flower Show (Cabo HaH)

In a press release summarizing a report submitted to the Show's sponsor, David
Littman estimated that the show IIbrought $28.2 millfon into the Detroit economy
in 1998. This Includes $23.5 miillon in direct spending and another $4.7 in
indirect re-spending In Metro Detroit" It is unclear if shifted spending within the
local economy is considered in the full analysis. In a survey conducted for the
study "almost 40% of the exhibitors estimated their total sales at the show to
exceed $200,000. If

OTHER STUDIES FOR REFERENCE

Several reports were reviewed from other parts of the nation. The level of quality
and detail varied. In all cases the studies wer0 Lisee! fo justify signlficClnt tax
suhsidies for the centers, A few samples are noted on the follOWing page.
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Buffalo Convention Center Feasibility Study

Tile economIC,) impact study was part of an analysis of the benefits to be derived
from an expanded center. Botl1 "base" (existing impacts) and "increment"
(additional from the expansion) were calculated, and are shown in Table 3-6.

C
T:ABLG. 3~13. .~ '. .'. .

SUMMARY OF BUFPALO GONVENTIGN GENTt!R
'D.lRI3GT IMPAGT:ESTIMATS.:S .

.$QW~t ~~i![Qij!;~!nt!Wl "'J!}1l1!.rl'~~.ij1!9li~ $jy~y ..
B~S0 Incroment 2005

- '" - ===="

Delegate 7,712,100 12,127,100 18,839,200
1
I Association 988,900 1,932,500 2,921,500
~

Exhibitor 2,174,700 3,535,100 5,709,800

Convention Center 788)00 1,435,800 2,224,600
:

$19,03D,~I.!:~~~Totals _==-=" """,,L-$11~'G64,400

Austin C[ty Convention Expansion Study

The 1998 Austin study estimated that the community economic impact from an
expansion of the existing center would increase the present level of economic
impact from $70.6 million annually to $156.6 million annually, Jobs created
would increase from 1A64 to 3,268.

Richmond Convention Center Expansion

The Richmond study estimated that an expanded center would create attendee
spending of over $90 million annually. It also estimated that state ta)( revenues
would equate to almost $6.8 million annually,

SUMMARY COMMENT

Approaches to calculated economic impacts vary, It is evident tlU'll all studios
agree that COtlV011tfonlexpo conters and their events bring in (or retain
wIthin) tremendous amounts of dolfars for the local economy_
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CHAPTER FOUR
ECONOMIC IMPACT CALCULATIONS FOR THE

NOVI EXPO CENTER

FORMAT

Each of the major economic impact areas will now be oaloulated. A
conscientious effolt was made to avoid double counting of any expendrtures or
impacts and also to delineate expenditures that are new to the area from those
lhat are generated from within the area,

The calculations are presented in the following order:
o Personal spending by individuals off-site.

11 Exhibitors,
l:l Attendees.
1\) Sponsor staff.

o Bus Iness expenses by firms off-site,
i'l Exhibitors, '
tl Promotel's.

o Personal spending on-site
~ Food, beverage, and parking (pass-through to other categories) .
•1 Show expenses (pass-through to other categories).
IS Attendee product spending.

o NEe spending and other contractors (a pass through from on-site
spending),

The oalculations utilize the various NEG attendance figures developed in
Chapter Two and the various expenditure factors discussed In Chapter
Three,

PERSONAL SPENDING BY INDlVIDUALS OFF-SITE

To the typical citizen probably the most evident econornic impact created by the
NEe is the off-site spending by visitors to the events, This involves lodging,
restaurants, entertainment, retail purchases, gasoline, and vs.rious other
expenditures,
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The expenditures for people traveling a distance to attend are signifloantly
different from those of local individuals. To arrive at the average expenditures
utilized In this report, the analysis considered the IACVB "state and local eventll

averages and the Michigan Tourism figures that were introduced in ChaptN Two,
along with first hand information gathered from hotels and from event promoters.

In many instances a persoll involved with an event, whether as a promoter.
eXhibitor, or attendee, will come to Novi with another person who does not
attend. The IACVB survey found that delegates to conferences have an average
"partyll size of 1.6 people, For the purposes of our report) the dollars spent by
the second (or more in the case of a family) person is included in the average per
person expenditures of the attendee, sponsor, or exhibitor,

Lodging

Table 4~1 estimates the lodging expenditures. Some figures are rounded.

""_r.... ~.

TABLE 4-1
lODGiNG SPENf;ING GENERATED BY NEG EVENTS

Room Nights
Average $
pGr room

Tota!
l:xpenditures

-t--~--+--------

31,500

16,280

70

80

80 1,440,840

70 3,494,645

=~=====~=====*==~~=i=~~"~-===--------'=fiI=-~

Attendee 49,924

, Exhibitors 18,011
--

. Promoters 204
._----

People at non- 450pUblished events

t~on·lodging pcHsona! expenditures off-site

Using state and national sources average non-lodging expenditures are
calculated, Prudent assumptions are utilized, The factOl's for attendees and
exhibitol's are shown in TablG 4-2.
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TAI:BLill 4-2
OPF·sfrffi· NON..LOlDG1N8PER:8AY SPENfJ1NG FAGTOIR:$
. . .FOR N~6 EVENTS·

...

AtTENDeES

Overnighters Daylrippers Overnighters Daylrlppers

Food and
Beverage

Entertainment

Retail

Local gasoline and
loca1 auto rentClI

$60

$20

$25

$20

$15

$0

$10

$5

$50

$10

$20

$10

$15

$0

$10

$6

The expenditure factors are averages and not medians, For example, many
daytrippers will not spend any money on retail\ but these are offset by the
individuals who spend hundreds in the upscale shopping areas near the t~EC.

The attendee expenditure factors are multiplied totals introduced in Table 2-2--­
653,115 visitor days from daytrippers and 45,385 vi~itor days frOll) overnighters.
The exhibitor factors are hlultip'!ied by 30A88 visitor days from daytr\ppers and
5,050 from overnighters.

For Promoters, a fixed figure of $70 per day (meshing overniglits and
daytrippers) is !Jtil1zed I and for non,published event patrons an average fig Ut'G of
$35 per visitor day is used.

Parking is viewed as pass,through expenditure 10 the NEG. The economic
impact of those dollars Is calculated through the NEe expenditures tn the
community that are displayed in a following section.

The totals for non-lodging off-Site spendlr'lg are displayed in Table 4-3.
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=~

'fA·fiLE 4,-3 .
Or:f~S!TIfi NON;,LOmSlKlG SPENDING

, GENe:}iATED' my NE(3 EVSNiS
'f.--~;J>a_':"""""-

Attendee $27,397,525
-

, ExhIbItor $1,748,780
-

Promoters $88,620
-

Patrons of non-published $315,000
events

I - - - ......"...., .....

TOTAL $29,549,925

=- ~

The figures do not include airfare or car renial expenditures made outside of
Michigan, or gasoline bOl19ht in distant areas. Such out-of-area spending IS
substantial but are not appropriate to include in NEe econornic impact
considerations.

The non-lodging and lodging off-site figures are totaled in Table 4~4.

~~~~l"'3J':'j':XJn!f' r&O!,lJb.i"":P~~~"......, "

TABLE 44
TOTAL DIRSCT OFF~SiTE SPENDING,

,(lodgJng and n011~lodging)

G6NERATED BY NEG EVENTS

Attendee $30,892,170

Exhibitor $3,189,620

Promoters. $104,900

Patrons of non-published
$346,500events

'TOTAL $341533,190

The total of $34,533,190 is utili:z.ed in the dimct spending grand total provided in
a latter seclion of ihis Chapter.
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------------------_._-----~

Loct\L BUSiNESS SPENDING BY EXHIBITORS AND PROMOTERS
(excluding payment,;; to the NEG)

This section considers the business expenditures by exhibitors and promoters. It
does not include the expenses for pet'sonne] that were represented in the
previous section. The totals also do not include payments to the center (rent,
concessions, parldng, etc.) because these pass-through dollars are mare
aocurately totaled and represented In the NEe expenditures presented in a
following segment.

Local expendItures are Included only if they occur while the event is operating
(including set-up and takG down). In actuality, exhibitors spend many thousands
each year preparing their exhibits for a tour of shows. In some instances these·
expenditures involve Novi area businesses, but the data is not sufficiently
established to offer a reasonable estimate of that form of spending.

There is a wide variance in the spending by promoters j depending upon the type
of show. The nationa,l 'figures and discussions with promoters were considered
in deriving the average expenditures pel" promoter. The factor averages per
show were also cross-checked with delegate day and exhibitor day spending
figures in national studies.

A total of 68 shows are used (rather than 62) because some promoters hold
more than one event at the NEe.

The following factors are utilized for per' show averages

Good and Services
AdvertiSing
Catering/Hospitality
other

Total per show

$5,000
$25 j OOO

$5,000
$2,000

$37,000

The Iota I for the year Is therefore $2,516,000 ($37 I 000 * 68).

The advertising figures include only direct expenditures, It does not Include non·
oash contributions from sponsor or cross~marketlng arrangements wIth
newspapers, merchandisers, or radio outlets. Inclusion aHhe total value of such
arrangements would increase the adverlislng figure to $'100,000 or greater,
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EXhibitol's

As noted, the expenditures here lnclude only local dollars directly involving the
particular show and exclude any payments to the promoters or the NEG. The
same process for developing factors for the promoters was employed for the
exhibitors.

An average of $300 per exhibit per show was derived. This includes
expenditures such as copying, booth material, local equipment/computer rentals
and third-party services. The annual total number of exhibitors caloulated
previously was 11,697, This generates an estimated total expenditure in this
category of $3,509 1100.

Category total for promoters and exhibitors

Summing the two subtotals produces a category total of $6,025,100,

ATTENDEE PRODUCT PURCHASiNG

The reason that hade and consumer shows exist is the business they create for
the exhibitors. The consumer shows in particular are based upon the direct
purchase by attendees from the exhibitors, or at a minimum future purchases
through tile contact made at the event.

During the discussions the consultants held with the promoters there were
numerous descrIptions received of large-scale purchases being made at NEe
events, both consumer shows and trade shows.

Economic activity and economic impact

It is valuable to again distinguish economic aotivity from economic Impact. Both
concepts merit consideration. The economic activity generated by an event is
the reason the event occurs, A substantIal figure helps assure the Viability of the
event and the '{iability of the center. Yet, nohl.ll of the economic activity accrues
to local Gconomic lmpact; an example would be a Lansing visitor to a consumer
show who purchases after the event a f<itchen range from a.n Ann Arbor exhibitor.
An example at the other economic Impact extreme is an outhofhstate visitor who
bUyS arlwor\< from a Novl area artist. 111 the same vein, iterns purchased from
civic groups at the Blues Festival primarily accrue to the ~jovl mea.
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In assessing the economic weight the NEC creates in the V\ichlgan economy the
economic activity figure merits special note. .1'1 assessing the impact the NEG
has on the Nov! area, Oakland, and the tri-county area the economic impaot
figures are, perhaps, more appropriate to consider.

Factors used in othet' studies

Due to the magnitude of the figures, it is useful to revisit the product purchase
figures from other stud[es introduced in Chapter Three. Tile attendee survey for
the Colorado Garden & Home Show Analysis found that over 53% of non-local
attendees bought a product from a vendor (exhibitor) at the show and 16% ma.de
a purchase from a show vendor aiter the show, The average expenditul'e during
the show was $146 and the average expenditure after ihe show was $2,600.
Local attendees spent in even larger amounts. Over 55% of the local attendees .
bought something from a vendor at the show (average purchase total of $550),

The Builders Home and Detroit Flower shovv claims $23.5 million for their four­
day event. This represents an average spending per attendee of over $400,

Product purchase factors usee! in this study

III developing factors for the Novi shows, sevel'a) items were considered:

10 The average income of the attendees at the NEG events show is Iileely
the same or greater than at the Detroit or Denver shows.

~ The majority of attendees in the visitor day totals are for consumer
shows.

tI The consultants believe it is most appmprlate to Lise conservative
figures that emphasize expenditures induced rather than shifted in
time.

'" Smaller .purchases, typically at the show itself, should analytically be
distinguished from larger purchases that typically would be finalized
after tile show.

'I The consultants pl'efer conservative factors that may underestimate
the total economio impact but serve to create a sound foundation for
pUblic claims and presentations.
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The factors that are utilized in this repoll are listed below. The term local refers
to the tri"county area, although sponsor information suggests that a high
propoliion of the exhibitors at consumer shows come from Oa)\.land County.

Personal Rroducts
Average purchase amount for personal products: $'100
Percent of attendees making such purchases: 50%
Percent of purchases from local exhibitor: 85%
Cost of provision of the product: 30%

Large hOllie or business expenditures
Average purchase amount $1,300
Percent making such purchases: 8%
Percent local exhibitor: 85%
Cost of provision of the product: 65%

It is noted that the factors chosen are significantly lower than those chosen by
the consultants for the Denv81' and Detroit studies. We believe it prudent (and
more convincing) to choose conservative fsctors, Even with this conservative
approach the calculations still extrapolate to very impressive totals fOf' the NEG.

Tile calculations are displayed in Table 4-5. The unit figures are maintained to
the dollar level to facilitate continuity of approach. but all figures should be
rounded. The totals generated-A ·$'122+ miffJon annually in direct economic
actfvity and $47+ million annually In direct economic impact from the
retained revenues···are vGry impressjve accompfishments.

The totals do not include purchases between exhlbitol's. Such expenditums
would further expand the economic activity figures, but a baseline does not exist
to make an estimate, and some dollars would be shifted rather than hew.

The Denver and Detrolt factors can be viewed as the high end of the range of
estimates. Use of the factors \n those studies would swell the activity figure to
over one-half billion dollars.
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A~~~O'1d~"~1Jn'l"1'W~~~

TrA:Bt:.E·4~6;' '":':::,,
GAlGULATI0N' b~I'ffid'0NbMIG'i AeffiIVlfp(.· &;

ECONOMIC IMPAGT·ifROM.P'R6'Otidif:p.V'RbHASES
. ,AT··N'ffi$~V~il\f~\$ .' . ., . ..

- ' . . .

I PER.BONAl LARGE
TOTALS,

SCALE ITEMSi ITEMS
F-.~-~----~~"---
Average total expenditure by $100 $1,600
those making purchases

Percentage of attendees 50% 8%
I ma\dng such purchases

Visitor duys 723,500 723,500
-

Total purchases or $36,175,000 $86,82°1°00 $'122,995,000
I E.conomic Activlty
• _n~'~~~~ ~~~~~~c"?'1IPercent of sales by local 85% 85%
exhibitors

Sales attributable to local
$30,748,750 $73,797,000 $104,545,750exhibitors

._.

Reduction due to material 30% 65%
costs of the product ~- '--C---'

~, Local 0xhibitor "Retained
RevcnucsJl (contribution $21,524,125 &iZ5,8Z8,950

~:::jtowards NEe Impact)
~~~

Some of the expenditures would heve been made in southeastern Michigan even
if the show did not exist. Clearly, though, the event would not Gxist If it did not
increase the I-evenues of exhibitors. Furthermore, the use of conservative
expenditure and local capture figuI"88 offsets any concerns that some of the
purohases were shifted in time rather than new dollars,

NOV] EXPO CENTER EXPE[I,\DITURES

Any expenditures by promoters, exhibitors, or attendees from the NEC have
been treated as passthrough dollars In order to avoid double counting, These
dollars are represented in the expenditures by the NEG in staff, building costs,
utilitIes, and provision of goods and set'vices,
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The total budget of the NEe for the most recent year was approximately
$7,000,000,

TOTAL DIRECT ~MPACTS

The totals for the four categories are listed in this section, As noted throughout,
the consultants have been careful to avoid inclusion in the figures any
expenditures that relate to the events at the Center but would have occurred in
other regions of the state or cou Iltry.

Economic Impact

Table 4-6 uses the economic impact figure for the product purchases, along with .
the other categories of local expenditures, to arrive at the total direct impact
during a single year of operation.

..~~~-); iC ~jiJ;t:p)v~.,.I(WW~~

TA.BLE 4-6
ANNUAL DiRECT ECONOMIC IMP)).,CT TOTALS

FOR THE NOVI EXPO GENTER
~-

... O'T'" - " - -...~....=
\

1OFF-SITE SPENDING BY INDIVIDUALS $34,533,190

, LOCAL BUSINESS SPENDiNG BY
$6,025,100PROMOiERS AND EXHI81TORS

!

LOCAL EXHIBITOR "RETAINED REVf:.NUESll

$47,353,075
(product purch(,'\se dollar5 caphued locally)

...~._. -

NEG EXPENDITURES $7,000,000

~~~ft!'Rt.-e':G~'J ~==~~~~ -

TOTAL DIRECT ECONOMIC IMPACT $94,91 i ,3GG

The total does not include any rnulliplier impacts, which are considered in a
following section.
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Economic activity

The section that focused on product purchases also calculated an eoonomic
activity figure for that component of $122,995,000. If that figure is sUbstituted for
the Local Exhibitor trProfitlr cornponent in Table 4-6 the calculations generate a
figure of over $170 mil/Jon annllaffy as the direct total economic activity,
involving the Novi Expo Center.

r\t1ULTlPLlERS

Tile dollars expended ripple through the economy via successive rounds of
spending. One example is when the employees at the restaurants and hotels
that have jobs due to the NEG spend money locally, thus helping to create.
additional economic impacts and jobs. The use of mUltipliers is a technique to
enumerate these addItional rounds of spending. Unfortunately, it is not
uncommon to find an economic impact study that uses inappropriate or
excessive multiplier figures in order to propel the totals.

Two common models for calculating rnultiplier effects are the RIMS,,2 model from
the Bureau of Economic Ana\ysis and the IMPLAN model. R\MS~2, for example,
uses 2.075 813 the multiplier for lodging and entertainment, 2.327 for ea.ting and
dinning, and 2.24~ for retail. The direct oosts for each component are to be
multlptied by the appropl'iate mUltiplier to derive tho total impact. . FOI' example,
$1,000,000 in local retail expenciitul'es equates to indirect expenditures of
$1,244,000 and a total ecohOmic impact of $2,244,000.

The calculatfon of the direct iil1pacts (in Table 4.8) tool< care not to include
expenditures that did not occur locally or clearly would not be captured locally,
Therefore using the multipliers is appropriate.

Tile consultants choose to use a multiplier of 2.0 for al\ expenditures---again a
prUdent figure. The total economic iJn.Ract of the Novi Expo Center llsing
tfJ;s lJ1uftipfier. Is therefore ,$189,800/000 annua[(y, Given the location of
exhibitors, as well as the mstaurants, hotels, and retail stol-es, it is reasonable to
calculate that more than half this figure occurs in Oakland County•••
approximately $100,000,000 annually.
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--~------------ ---_.._---_._-------

EMPLOYIIllENT

Dkect employment can be calculated by using an average factor of spending to
create a Job divided into total expenditures, Michigan State Univsrsity has
developed various job factors through an Input-Output model prepared for the
touri$t industry, In 1995 their model ufllized a factor for hotel sales of 23 jobs
created from each $1,000,000 in direct hotel expendIture. This equates to one
job per each $43A78 in dlrect spending. The retail factor was 29 jobs, and the
restaurant and bar factor was 3i jobs.

Given the rising cost of labor, and a desire to be conservative, this analysis uses
a factor of $60,000 Uob per million in direct spending) for job creation in Oakland
County In the effected industries. The direct spending created by the I'-JEC thus
creates a total job figure of 1j 582 jobs.

GHAPTEH SUMMARY

Using prudent estimation and calculation techniques the analysis arrived at the
key totals exhibited in Table 4"7 (Note: the figures have been rounded).

TABLE 4:'7
GROSS ANNUAL ECONOMIC IMPACTS

FROJvl THE. EXISTING NOVI t~xpo CENTER

\ DIRECT IMPACT

L-..

MULTIPLIER

AREA ECONOMIC IMPACT

-----+-·_---·-------11

2.0

$189,800,000

~----~----~-~--~---~------------II

EMPLOYMENT FROM DIRECT
!fv'IPAGTS (not including mUltiplier)

1,582

Thes8 are very impressive totals, particularly considering the I\IEC opened less
than a decade ago, opel'ates ill a facilit.y built In 1965 for other purposes, and has
not received allY public subsidi8s.

~-~-------------~. __._._------
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CHAPTER FIVE
IMPACTS CREATED BY A NEW FACiliTY

PLANS

!'lEC management has developed plans for a llew facHity, Modificatiot1s to the
plans may marginally alter the scope of the project, and thus potentially the
additional economic impacts, YetI the plans and discussions with governmental
entities have developed to the point where reasonable projections can be
developed for the increase in business and the increased economic lmpacts,

The limitations at the existing facility make it difficult (sometimes impossIble) to
attract certain types of events to Novi, Moreover, with convention/expo facilities
being built or modernized in other parts of the Midwest, a new facility \s needed
to assure long-lelln competitiveness. /\ new facility will not only increase the
economic impacts from the present level J but also help assure that the
Impressive levGI of present Impact is not jeopardized.

This Chapter first discusses the existing facility and some of the additional types
of events that may be attracted by a new facility,

The Chapter then enumerates the increase In economic benefits that wiH be
created by a new fac'ility. It also briefly references the incremental impacts a
sarnple of convention/expo center projects In oiher parts of the nation EIre hoping
to achieve through expansion and modernization.

In discussing the new faoility one point needs to be emphaslzed~--the most
f!nportant ecol1ombJ impact aspect of a new faemtv is the solidifying of the
current economic impact revels by assuring that cflents do not move to
more modern centers in other pa.rts of the Midwest. The 1i8W facility will
significan11y increase economic benefits, but -the first priority is assuring that the
present benefits for th'8 hlovi area, Oa\,land County, alld southeastern Michigan
do not vanlsh.
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PRESENT LIMITATIONS ADDRESSED BY THE NEW FACILITY

It IS useful to revIew the physicallim\tatlons of the present NEe facility and note
how these would be addressed In 8 new facility. The improvements directly
relate to the attraction of new and expanded business and therefore enhanced
economic impacts,

Comments received through the sponsor survey

In performing the survey of a sample of even't promoters, the consultants were
given the opportunlty to receive comments on the existing struoture from the
customers. Comments were also receIved pertaining to the design of a new
facility. The observations most commonly provided are listed below:

Positives
q Geographic location,
o Sholi distance to major highways,
o 1\11:::C management and staff easy to deal with,
o "User friendly" (fleXibility in operation),
o Absence of hidden or inflated costs.
o Reasonable parking (though more would be ideal),
o Great attendance,

,Limitations
o Ceiling heights.
o Size/capacity.
o Need modern communication lines,
o Need a first class foyer/forum,
o Occasional traffic tie-ups.
o Posts are unattractive and sometimes a hindrance.
o Wal:s,
o Fre1ght doors in only one area.
D Need more office space for exhibitors/promoters.
o B"etter restrooms needed.
q Better looking floor needed,
o More pmking.
q Need seminar rOOnis.
o Would love a square building.
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In all cElses those interviewed were enthusiastic about a new facility. It was
quite common for the promoters to mention that some large exhibits that cannot
be accommodated by the present facility would definitely be present if the same
event was held at the new facility,

Several participants in the survey mentioned that other sites, eXisting and
proposed,ln other Midwest communities have expressed a strong desire to host
their event The NEe is very well thought of due to its location and
management, but the facillty mList be competitive With those at other venues,

It merits remembering that the survey was conducted of promoters already using
the facility, The vast majority had been hosting successful events at the NEe fOI·
severa! years running, By definition then, these 81·e lndividuElls WilD overcame
any sales barriers that are created by the relatively modest visual appeal of the
facility and by the internal limitations, The survey did not Include promoters that
presently do not use the faci\\ty but would bring a major event to the City of [\lovi
if the facility was more modern.

!mpl"overnents incOI'p0l'ated in the design ~f the nevv fOlcility

The NEG has been successful, but it is fully appreciated by rnanagement that the
present facility has serious limitations. Each of the desired improvements noted
by promoters during the survey will be addressed by the new facility.

The improvements planned for the new faCility include:
o Larger total square footage.
o Higher ceilings, accommodating bigger displays.
o More meeting and presentation rooms (particularly important for

attracting cOllventions and trade shows).
o Improved forum and common area outside of exhibition hall.
o Separate rooms available for promoters or special exhibitol"S.
o Irnproved internal traffic flow; elimination of unwanted barriers/walls.
o Advanced communications lines.
o Additional p.arking.
CJ Better road entry and exit.
o Roome more adaptable to large banquets.
o More flexible internal access between rooms and delivery areas.

A modern new facility within Novi will build on the proven attdbutes of tho NEG
managenlent team and the Novi IOC8.t\OIl while eliminating the disadvantages of
operatlng in a retrofitted structure.
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CATEGORIES OF EXPANDED ECONOMIC [MPACT PRODUCED BY /J.. NEW
FACIUTY

The first benefit from the new facility is solIdifying the attractiveness of Novi for
existing promoters and events. There are also incremental gains that can be
realized through a new facility. The g~ins fall into three categories:

1. Hosting major conventions/conferences.

2. Hosting additional trade shows, consumer shows, and private
events.

3. Expansion of atiendees, exhibitors, and exhibit sizes at existing
events.

Each is br\efiy discussed below,

Hosting of rnajor conventions/conf0rences

l"lEe managemertt has belm informed through a variety of discussions that the
Novi ama is an attractivG location for the associations that sponsor major
conventions or conferences annually, The problem is that the present NEC
facilIty 1S inadequate to house such Gvents.

These are events that could be held in a variety of other locations in the Midwest
or the nation. Managers of such events will often prefer centers in major cities
(such as In ChicagD l Cleve\81ld or Detroit), but also prefer to rotate the type of
location to the type of area that Novi represents. The generally lower costs for
hotels, restaurants, parking, etc. are an attractive alternative to many delegates.
In some instances the convenience Novi offers to auto manufacturers along the 1­
75 and 1-96/1-94 corridors makes the location a natural choice by delegates that
want to be able to calIon clients before or after the event.

These events 1)088888 particularly potent economic impacts off-site. Delegates
typioally stay at local hotels and have significant expense account dollars to
spend at local restaurants, retail stores, and entertaillment options,
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Hosting additional trade shows, consurn.er shows, and private:
events.

The NEC has an excellent reputation for being a successful venue for such
events, but some promoters desire a more rnodern structure with the design
features that only a new NEC facility could acoommodato.. Depending upon
schedule, another 10 trade or consumer shows would Ilkely be attracted by a
new center,

The hew facility will also provide the opportunity to greatly expand the one-day
private function segment. There will be much greater flexibility to expand or sub­
divide meeting rooms. Such events typIcally involve at least one major catered
lunch or dinner, Schedulilig of concurrent events will be more manageable,

Expansion of aUendees, exhibitor's, and exhibit sizes at existing
events.

Existing events moved to the new center can be expected to increase the
average number of attendees, exhibits, and size of exhibits. A dynamic is
created---the chance for more attendees creates an increase in the quality of
exhibits and the number of eXhibits, which in turn increases the number of
attendees, Of a very direct note, some exhibits that would be placed at existing
NEC events simply cannot be accommodated due to ceiling heights and other
facility limitations.

1\ high proportion of tho growth in attendees and exhibits will most lil<ely come
'from attracting 1ndividuals and companies from outside of Oakland County and
Southeastern Michigan. Such individuals typlcally exhibit higher spending
averages off-site and on-site and more directly represent an infusion of flew
dollars into the local economy.

CALCULATION OF INCREI\~ENTAL ECONOMIC .IMPACT GAiNS

The metllodology for calculating the econornic benefits at the new facility is very
similar· to that used in Chapter Four to determine the benefits of the eXisting
facility. For the expansion In trade show, consumer show, and private rental
events tho same major oategories of economIc Impact are utilized to represent
the various types of sponding and the ability of the area to capture or retain the
dollars.
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Slight modificalion is made to the basic structure to calculate the benetlts from
the new, largewscale, conferenoes and conventions.

Calculation of added economic impacts from conventions and
conferences.

A reasonable objective for the new facility would be to house 3 major
conventions/oonferences each year. This may represent a rotation of several
events l rather than the same even\ corning back to the NEG each year.

These events produce larger off-site expenditures than the typical trade show or
consumel' show because delegates are much more likely to stay overnight and
they tend to be several days in length.

The survey used for the IACVB 1998 report found that the event expenditures for
delegates at llintemational, National, and Hegional EV8l'1tsll was $839.53, w\th an
average of 3.5 IInighls" pel' event The t1verage incorporates both out-of-town
and in-town delegate averages. This includes lodging, food and beverage, and
the other expenditures discussed in Chapter Three, bul excludes transpoliation
to the venue from the delegatesl home base and any entry fees to tile event.
Given the lower costs for hotels Gnd the like [n the Novi areal it IS reasonable to
assume spending at similar events at Novi VJould be about 20% lower, or
approximately $670 per delegate per event.

Association expenditures at such events average $184,144 per event. This
figure includes payments to the facility and speaker fees. When these
expenditures are excluded the local expenditure total is approximately $150,000
per event (including staff member living expenses), For an event in Novi a
reasonable figure to use for nOIl-I\jEC expenditures by the association Is
$120,000 per event.

Exhibitor expenditures (not paid to the association or the oenter) averaged
$4,000 per eve~t; for Novi we use a 'figure of $3,600 per event.

In Table 5-1 the area economic impacts of the three conventionsfconferences
are generated using the factors desoribed above.
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~~l:'~~~~~liw;;:t(~JlGt;!llPt~]tjTi:'i$ '"""""....~"'~
, TASk,IE!H .,

EOONGMIGIMPACTS FROM'NEW 00NF8:RENGEs/eONVENTI0N6
DRAWNT0 THH·NE:W e:ffiNTEl=i

-~

# Pel' Eventsl $ Per $ TotalEvent Year event
. ==

DELEGATES 6,000 3 $6'/0 $10,060,000

ASSOClATIONS/ 1 3 $120,000 $360,000PROMOTERS
--

EXHI8ITOF~S 200 3 $3600 $2,'160,000 .
1

._:~=.__~__~___~..=-~570'~O~ I
The total does not include any "exhibitor prodUct purchase" impacts, The events
by their nature do not focus on direct sales from exhibitors to consumers. There
may Indeed be some very tangible benefits to local companies that find It more
convenient, less costly, and profitable to display their products at an event in
Novi than if the event was located at another venue In the Midwest or other
region of the country. From the limited information available, however, it Is not
possible to generated any reasonable estimate of such a benefit.

Added local expenditures by the NEe are incorporated in a following table.

'Calculation of incremental economIc benefits from new and
expanded tn.\de shows, consumer shows, and private rt:::ntals.

Various factors' are used to increase the base figures preViously generated, The
factors were derived from the views of NEC management, comments made by
promoters, a review of studies in other venues I and trends in the ovet'all
convention/expo center market. As always, the increase factol's are viewed as
prudent, and represent a base threshold rather than the ultimate internal
operating goals of NEG management.
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The added impacts and the total impacts fOI- the new facility are calculated in
Table 5-2,

'~~m:~v~~~'F .i1LL ,
~I~Q.)P~~~

. .. tjl(Bl\f5~2

INGRmt\~:HE((NG.I~tEGT [M~AdtsPl~(jMiNeWFAotUTY
FR0M; [,x,6TING GAi:E~0RIESG,F;6{jiBr0MER$

_,Jl?DffiA:1~$ ANfJ ~~~~TA~S) "= ..

INCREMENT
soupce 8AS~~ f:ROM TOTALA'r NEW

~ r::XISTING % $ FACILITY
INCREASE INCREASE

-_. - =-
Lodging cxpGndltures

I ,,
Attendees -j 3,494,645 25% 873,661I 4,368,306

-

Exhibitors 1,440.rl40 30% 432,252 1,873,092

1 Promoters 16,280 26% 4,070 20,350
--

Patrons of t~p 31,500 100% 3'1,500 63,000

NOIHodglng off··s!to

AHendeGs 27,397,525 25% 6,849,381 34,246,906
Exhibitors 1.748,780 30% 524,634 2,273,414

--

Promoters 88,620 25% 22,155 110,775
Patrons of NP 315,000 100% 315,000 630,000

.-- --
SpGndlngallocallJus.
,by exhibItor's and promoters
-_.

±Promoters 2,516, ODOr 20% 503,200 3,019,200
--_._-

Exhibitors 3,509,100 30% 1,052J30 4,561,830
---

Local exh\bltor
retained t'evetilJes

r---

Personal items 2i,524,125 15% 3,228,6i9 24,752,744
!----------

Large scale items 25,828,850 20% 5,165,790 30,994,'(40
- - ---_.

Nl:C ExpendItures

Includes new 7,000,000 50% 3,500,000 10,500,000cCll1ferehces!conv.

$94,91'1,365 $23,602,992 $117,414,357

I

--~- --- ...._~----~-
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Incremental increase factors of particular note for the new facility include:
o Public eVGnt attendees---lncrease by 20%; moreover, this increase wll\

be weighted towards individuals from greater distances.
o Private event patrons--increase of 100%.
o Room nlgl1ts---lncrease of 22% for attendees, 30% for exhibitors and

25% for promoters.
o Non-lodging off-site personal expenditures---increase of 20% for

attendees, 30% for exhibitors, and 100% for private function patrons.
DOff-site purchases---increase of 30% for exhibitors and 20% for

promoters,
o Capture of on-site product purchase---increase of 12% [n personal

products and 18% in larger prod uets.
o NEC expenditures---increase in budget to $10,500,000.

TOTAL ECONOM!G IMPACT (INCLUDING RESPENDING WITHIN THE
LOCAL/COUNTY/REGIONAL ECONOMY).

Just as the dollars captured in the base analysIs ripple through the economy
tht'Ough successive rounds of spending, the incremental spending will create the
same multiplier effect captured via the new facility. Table- 5~3 exhibits the direct
economic impacts oalculated in Table 5-1 & Table 5-2 and utilize again the very
conservative multiplier of 2.0 to estimate ripple effects through the economy,
The multiplier generates a gross figure of over one-quarter of a bilfiofJ doflars
for the overall economic impact of the new center.

As described earlier, thiS figure is arrived at through prudent assumptions,
cRulion to avoid double counting, and exclusion of economic activities tnat occur
due to the center but are not captured within the genera! geographic area. The
fIgures In Table 5-3 have been rounded.
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~J:'li~~~~~"'~I~Qt'l~a"I.:i~.~~'~u;t;~~, .-.~~~

TAEHJi,6..3
GROSS EOONOMIGI'MPActS FOR THE NEW

NeVLt!X;PQ 'O$,NT6JZ '
(flgul'cis:l',ouii<1ed)

:
~-_.. . - ;..w~-.;;...;.

DIRECT IMPACTS

I---~' Conventions or $12,570,000Conferences

Present categories of events $117,414,000(including Incremental)
-

DiRECT SUB-TOTAL ~~129l934,OOO

MUL-TIPLlER 2.0
-_._---~" ,-"---

AREA ECONOMIC IMPACT ATTR1l3UTABLE
$259,968)000i TO THE NEW FACILITY

I
,,=~.,=~~,".,.~

At least 65% of the benefits can be attrlbutable to Oakland County. It is not
possible to calculate a specific figme for Novi Itself from the available data, but
the total is in the range of $100,000,000 annually.

EMPLOYMENT (on..going)

The new center will assure that the existing employment levels created from the
current economic impacts are retained and <.1dditional employment occurs. The
$60,000 per J09 facto\" detailed in Chapter Four is also appropriate for the jobs
retained and created by the new center. A conservative estimate of 11957 full"
time oquivalent jobs Is generated for the employment estimate, This does not
Include ripple effect jobs.
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CONSTRUCTION IMPACTS

The construction of the new facility will also produce a direct economlc benefit to
the area. A round cost figure of $12,000,000 is a reasonable estimate, The total
costs will be better estimated when final design engIneering IS completed.

The $12,000,000 figure does not include the spending by the conshuetion
company and Its employees in the area while the work is being undertal\en.
These expenditures alone may add rnil1lons more to the local economy.

The project itself will create approximately 120 personnel-years of construction
employment directly, with the vicinity spending by employees adding dozens
I"nOr0. Furthermore, the ripple spending within the economy adds to the overall
employment creation dynamic,
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CHAPTER SIX
FACILITY POliCIES AND TRENDS IN OTHER COMMUNITIES

A caMPErlTVE ENVIRONMENT

It is useful to conclude the repoti with an overvIew of the competitive
environment that the NEG operates within, Of the 68 18rge events that Were held
at the NEG dW'ing 8 reeent 12 month period very few lihad" to be held in Novi. In
many cases promoters were actively recruited by competing centers to locate the
events at these other venues, The promoters chose the NEG because of 8

superior operation, location, and value, The NEC must continue to offer a
competitive venue If it is to be a finanCial success for ownership---and continue to
pmvide the beneficial economic impacts to the community.,

The success of the NEC is particUlarly impressive in that it is privately owned; no
public subsidy was used to ['etrofit the facllity nor is ther'e any subsidy of ongoing
operations,

OVERALL MARKET

The overall rnarl\et for trade and consumer shows is gradually expanding,

The Center for Exhibition Industry Research (CEIR) has projected that
attendance at trade shows will increase approxImately 27% between 97 and
200a, The growth, howev'er l comes primarily from larger attendance at each
exhibition. The number of events is projected to increase only 10%, In a
separate reportr the CEIR also has predicted that the average exhibition will be
25% bigger by the year 2001. Information on trade show growth suggests
sim\1ar themes·-·the shows are gl'owing in size per show, but the number of
shows is growing at a lower rate.

If these trends and projections hold true the value of havilig a competitive venue
becomes of the utmost importance, The economic impact of a typical event may
likely be greater than ever in the futul'e, but with only a gradual increase in the
number of shows the competition from venues will be fierce, As discussed
below, the NEG is a private enterprise competing with venues that receive
substantial p~blic subsidies,
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SUBSIDJES AS A GIVEN

In reviewing other economic Impact studies from around the nation, and national
survGys rnade of the financing methods of convention centers, it was very clear
tllat subsidies for centers are essentially viewed as a given, The discussion
typically focuses on how (lype of tax or general fund payment) and how much
subsidy. An excellent example of the viewpoint towards financing can be found
in a study performed for the expansion of the Buffalo Convention Center:

liThe private development of major convention and trade show facilities is ra.re
because most often, meeting faef/ilies do not generate sufliclent cash to support
operations and capital Improvemont costs. The benefits from a convention
center accrue to the community as 8 wholo, rether than to a single, private
entity.

In the United Slates, convention center construction is usually finalJoed with
public debt, which is repaId over a twenty to thirty-year perioc!. Sources of
funds to repay the debt Bre usually tax revenues; primarily those generated
from the aotivities or businesses most likely to use, or a/heM/se benefil from
the faoility. ..

In addition, these tax souroes are frequently used to finance ongoing operating
and marketing needs of the facility"

Report to lhe Greeter BuffalD Convention & Visitors Bureau by C,H ,Johnson
Consulting, Inc,

A review of reports on centers around the nation found that subsides were
indeed corntnOh. Only one other center with over '100,000 square feet of event
space was found to be operating and to have been built without public subsidy.

The NEe therefore Is competing \lv'ith facilities and governmental entities that
havf=J the adv<;:1ntage of possessing reduced (or zero) mortgages to payoff from
operations and in many cases the operations themselves are subsidized.
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M!DWEST COMPETITION AND SUBSlDlES

The consultants undertook a brief survey of a sample of centers in MichIgan,
Ohio, and Indiana that were Ilsted in the April issue of Expo Magazine and
possess over 1001000 square feet of exhibition space. Only one center (in Ohio)
was found not to be presently receiving public sUbsidies.

The centers listed for Michigan included:

):l Cabo Conference Exhibition Center
~ The Grand Center,-Grand Rapids
J:l Lansing Center
~ Pontiac Silverdome

All receive substantial public subs1dies. 1t is particularly notewolihy that in the
case of Cabo and the new facility being developed in Grand Rapids, that part of
their subsidies are generated from the Oakland County tax base. The Cobo
subsidy comes from a state 121w passed several years ago.

In the case of Grand f~apids, the llew center has been appropriated $60,000jOOO
in state funds from the most recent state budget cycle. Oakland County
businesses and residents, obviously, are major contributors to state finances,
The center \s also in line for $15,000,000 In County contributions.

FINAL COMMENT

The NEC clearly brings substantial economic benefits to the Novi area, Oakland
County, and sOLitheastern Michigan, It is a privately owned and operated entity
facing the same retui'n on time and investment challenges that face all
businesses, The NEG is placed ill an even more difficult position by the fact that
even though it generated substantial benefits to the area, dollars from the area
are subsidizing other venues. Even in cases where the competition has not
sought state do.llars or dollars from southeastern Michigan, these centers receive
substantial subsidies from their own geographic area.
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Potential HotelRoom~
updated 8/2/11 ''''6'''' ~

Name of Group Ii of events per year 1/ of rooms per night[maxed at our Will use more RN's in Potential Annual RN's

full occupancy for group} area

MI School Business Officials 2 120 I- X 720

MI Assn of CPA's 1 120

~
X 360

Mi Assn of CPA's 3 40 360

MI Assn of CPA's 100 10 I 1,000

MI Dental Assn 1 120 X 380
MI Dentai Assn 3 25 150

MI safety Council 1 120 X 360

MI Assn of Home Builders 3 15 45

Michigan Works! 1 120 X 260

MI Department of Education 3 50 150

MI Elementary & Middle Schooi Principals 1 120 X 380

AS5n

MI Concrete Paving Assn 1 40 BO

MSAE Diamond Awards 1 25 25

MI Assn of Fairs and Exhibitions 1 120 360

GM Dealer Auto Breakfast

I :1-
120 120

MI Assn of Chiropractors 120 X 400

The League of Michigan 1 20 40

MI Assn of Commercial Dental Labs 5 30 300

Joe Cornell Entertainment 10 10 120

MI Nonprofit Assn 1 75 125

Family Reunions 5 25 200

Car Club Conventions 3 40 400

Military Reunions 2 30 180

Religious Retreats/Conferences 4 50 300

Corporate Training 7 30 540

Michigan State Troopers Association 4 120 870
MMPOA- Michigan Public Purchasing 3 90 130

Officers Association
Detroit Metropolitan Association 2 20 40

MSAE- Michigan Society of Association 4 120 780
Executives X

SAE-Internationa\ Society of Automotive 1 120 320
Enolneers X

Michigan Credit Union League 7 120 X 3020
Michigan Association of Public 3 120 2280
Emnlovee Retirement Svstems X

MASA- Michigan Association of Schooi 6 120 2790
Administration X

Michigan Association of Chiefs of Police 2 120 780
X

Michigan Association of Non-Public

-3
120 1030

Schools X
Michigan Association of Community 120 880

Mental Health Boards
~-

Michigan Association of School Boards 15 120 3080
X

;----

Michigan Association of Chiropractors 3 120 ""}Michigan Association for Computer 4 120 1360
Users In Learninn :<

MAIFA- Michigan Association of 1 50 =t 85
I Insurance and Flnanclnl Advisors -------



--
National Asociation for College 1 20 -+ 40

Admissions Councelino
Original Equipment Suppliers 4 120 120

Association x
American Philatelic Society

=t
120 X 1720

Michigan Reading Association 120 X 1980e----
Michigan Association of Insurance 120 620

Aoents X
Michigan Association for the Education 12 120 3760

of Youno Children X
Michigan Association of Commercial 2 30 60

Oentabl Laboratories Inc
MIEM-Michigan Institute for Educational 2 80 160

Mananement
Michigan Association of Nurse 2 85 100

Anesthetics

Totals 356 4010 28055



September 19'h, 2011

The City ofN ovi
45175 West 10 Mile Rd
Novi, 1U 48375

To whom it may concern,

I'm writing to express my support fa! a 120 room hotel attached to Suburban Collection Showplace.
The: addition of a hotel with more meeting space will make the entire venue more desirable as a
place to hold events of all types. When I first heard about this idea I immediately knew it would be
good for Novi and all of Southeast Michigan.

Having a hotd at a venue like Suburban Collection Showplace will bring jobs and economic
prosperity to our C01ll1Ilunity. As an event professional and leader on both the local and national
level, I've seen the value adding a hotel to a venue brings. \Y/e have many examples in our own area
where this model has been successful. Take a look at the Inn at St. John's in Plymouth for example.
They will boast about how easy it's been to sell their meeting and banquet space since adding a
hotel. They are often booked to capacity - simply because they added a hotel to their space.

The city of Novi and the Suburban Collection Shovrplace will not be the only beneficiaries when a
hotel is added. It will be good for hundreds of small businesses that do business with Suburban
Collection Showphce and Diamond Center.

In short, approving the addition of a hotel at Suburban Collection Showplace \\1.11 add jobs and
economic growth to our c01ll1Ilunity. Please join me and support the many long-term benefits
building a hotel will bring.

In the spirit of great events,

~/}if!-
Todd Lloyd
Executive Team Hero
Top That! Event
Chair Covers & Linens
Phone: (855) B-MY-HERO

2011 Immediate Past President, National Association of Catering Executives Greater Detroit
2011 NACE National epc Board Vice Chair Event Professional



SAE Automotive Headquarters
755 W. Big Beaver Road, Suite 1600
Troy, MI 48084-4903 USA

September 20,2011

Ms. Mary Jane Scott
Suburban Collection Showplace
46100 Grand River Ave.
Novi, MI 48374

Dear Mary Jane,

Phone: (248) 273-2455
Fax: (248) 273-2494

www.sae.org

I am pleased to learn that the Suburban Collection Showplace is moving plans forward to build an attached hotel.
Novi has always been an attractive area to us for holding our events because of the easy access to majorfreeways
and the many restaurants, retail and nightlife offerings in the City. Over the years, SAE International has submitted
many RFP's for our technical engineering events. Your location has been eliminated because there was not enough
break out space and/or there was the need for onsite guest rooms. By building an attached hotel with additional
break out space, your location becomes more suitable forthe numerous meetings, conferences and symposiums that
SAE holds in the Southeastern Michigan area, the State and the region.

Please keep me up to date as to the progress ofthe hotel so I may keep my staff members informed to include the
Suburban Collection Showplace in future RFP distributions.

Sincerely,

Patti Kreh
Business Unit Leader
Engineering Events Development & Management

SAE International



29278 W, 12 Mile Road,
fa,rmil1gtol1 Hills, MI48334-4108

(248) 8Si-JAIN (5246)
Tax ID: 38·2368360

1\ NON-PROFIT Tf.t;,X Ei"EMPT (501-C3) RELIGIOUS ORGAi-.jIZAlION

WW''''.f.jain-temple.org

September 16, 20 il

Courtney Teeple
Catering & Event Sales 1\1anager
Suburban Collection Showplace
46100 Grand River Ave
Novi, M1 48374

Dear Courtney,

We are very excited to hear that plans are moving forward to build an attached hotel at the
Suburban Collection Showplace. We are working hard to bring the 2013 JAINA National
Convention to Michigan and to hold the event in the Suburban Collection Showplace.

As vve discussed, the National JAINA Committee has indicated to us that having a hotel attached
to the Convention Center is a big plus in selectingthe convention site.

If the National Committee doesn't select Michigan for 2013, we know that having the hotel
added will be the missing piece to your venue and for our success in booking the future JAINA
Convention.

Please let us know vvhat the projected completion date will be for adding the hotel so we can
look at the calendar for the next available opportunity to host the national convention.

Please contact us if we can provide any additional information.

Sincerely,

Rajendra Modi
Chairman
Board of Trustees
Jain Society of Greater Detroit



Busfne.SSBS SinceHJIO

September 20th, 2011

Blair Bowman
46100 Grand River Ave.
Novi, Michigan 48374

Re: 1. Current Use of Sho'wplace and Diamond Center
2. Support for Hotel and Meeting Facility Expansion

Dear Blair and Staff,

As you know AFPD currently utilizes your facilities for several events throughout the
year. Particularly, during these challenging times the production of successful events are
a critical component to the overall economic success of our association and its members.
For our trade show events, and annual dinner we literally have thousands of vendors
travel from in and out of state and hundreds of workers who are required to service these
events and the sales activity generated thereafter.

The addition of an onsite hotel and expanded meeting facilities would allow us to
potentially expand our events, the usage of your facilities, and the economic impact
generated from these [·unctions. While we currently host events many of those who attend
chose not to stay for multiple days and we believe that we would be able to attract larger
amounts of both attendees and participants from longer range with the addition of an
onsite headquatier hotel.

We will watch your progress with interest and again wish to voice our strong suppOli for
any assistance the City ofNovi can provide in your endeavors.

Respectfully,

~p~
Presldent & CEO

EXECUTIVE OFFICE
30415 W, 131V1i1e Road

Farmington Hills, M! 48334
(gOO) 666·6233' Fax 601·9610

LEGISI_ATIVE OFFICE
'12'1 West Allegan Street

Lansing, MI 48933
(800) 685·6233

OHIO OFFICE
655 Metro Place South, Suite 600

Dublin, OH 43017
666·,6233' Fax (866) 601-96i 0
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President
T.e. Wallace, Jr.

Lansing School District May 16, 2011
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Past President
Thomas Langdon

Big Rapid s I"ublic Schools

Director
Dave Campbell

OUvet Community Schools

PresIdent-Elect Erin Oding
Marsha Wells c l~~ 1\ ~

----PortuwPubiic-echoois-------.J-a t:::.:LJJlJ.anager

Diamond Banquet Center

Suburban Collection Showplace
46100 Grand River
Novi, MI. 48374

Director
Peter Diem

Novi Community Schools

Director
John Searles

Merrill Community Schools

Director
tl!ary Vratanina

Cheboygml-Olscgo-Presql1e Isle
ESD

Dear Erin:

Thank you for being part of the Familiarization Tour that I took with the

Detroit Convention and Visitor Bureau. It was great to tour yourfacility once

again, I was extr-emely excited to hearthat you are contemplating building an
attached Hotel. Our Executive Board is always looking for new locations for
our Annual Conference but won't even consider a facility that does not have
an attached hotel.

ExecutIve Director
William H. Mayes

The mission of MASA is
to develop 1eadership and

uni ty ,,~thin

its membership to
achieve the continuous
improvement of pLlblic
education in \Tichigan_

YOUy SHCCeSS,
OUY PaSS1011

Please keep me updated on any progress your venue makes in this matter.

I ~n;~IV, .,/-ca- ,
/ ,.1 / 1. P

,> - /)1::/ /.-;7 '{ {!//G/ VI /</'$ L.--L.--

/ Diane L. Dick, CMP, CMS

IV1ASA & MIEM Conference and Event Planner

1001 Centennial Way, Suite 300
Lansing. i\1l 48917-927 Lj

Phone: 5 l7 -3'27-59 I I)

j.'wc 517 -J27-0779
\V\\'\'/ .tolT1flsa.org



April 17, 2011

Courtney Teeple

Catering & Event Sales Manager

Diamond Center at Suburban Collection Showplace

46100 Grand River

Novi, MI 48374

Dear Courtney,

I am very excited to hear that plans are moving forward to build an attached Hotel at Suburban

Collection Showplace. That is the one thing your facility was lacking in order to bring our Spring

Conference to your location. Now we can serious1y consider using your facility. Let me know what the
foreseen completion date will be so I can look at my calendar for the next available opportunity.

Sincerely,

l<ari Pardoe

Director

28WestAdarns, S18. 1500 Detroit, MI48226 p (313) 394-1995 f(313)965-3755
www.iearningtogive.org



From: Rebecca Schlussel [mailto:becca@joecornell.com]
Sent: Wednesday, April 13, 2011 10:20 AM
To: courtney
Subject: The Suburban Collection Hotel!

Hi Courtney,

As you are well aware, we love working with you and the Suburban Showplace. Our clients are always
treated top notch ...and they always rave about YOU, your service and the venue!

It is so easy to send a new ciient your way. They are always in awe of the amazing facility.

A hotel on the Suburban Campus could ONLY add to its already amazing features.

Bar and bat mitzvah c1ierlt's typically have another gatherirl9 for "out of towners" during the
weekend's festivities. Whether its a Friday night dinner or a Sunday AIY1 brunch, families are always
searching for venues to have these functions in places that make it easy on their guests from out of
town.

By having a hotel on your grounds. You have helped the social ciient two fold. Now they have a place
for their guests to "stay" and they have a place to use as their home base for the weekend to
"entertain". I say that's a WIN for both you and the customer!

Keep us in the know...we would love to scream the news if the hotel is a go!

Becca

Rebecca Schlussel
Vice President
Joe Cornell Entertainment
www.joecornell.com

I] http://www.facebook.comlJoeCornell Entertainment

Planning a party?
Visit www.PlanItMagazine.com



Hi Mary Jane, Here you go. Please let me know you received this.

Thanks, Jean

From: Jean Jernigan, C[VIP
Sent: Thursday, April 21, 2011 3:54 PM
To: Peggy Dzierzawski
Subject: FW: Possible Hotel with Suburban Collection Showplace

My response to their req uest...

From: Jean Jernigan, CJVIP
Sent: Monday, April 11, 20114:26 PM
To: 'Mary Jane Scott'
Cc: Karra N. Townsend
Subject: Possible Hotel with Suburban Collection Showplace

Dear Mary Jane,

I was thrilled to hear the plans to build an attached hotel at the Suburban Collection Showplace may
become a reality soon. We have always brought our larger events to the Suburban Collection
Showplace. We prefer to host our more than 200 seminars at properties with hotels because it allows us
to offer our national speakers the same location to stay overnight and host our program. As we are
already impressed with the service the Suburban Collection Showplace provides our organization, we

very much look forward to hearing when you will be completing the addition of a hotel with more
meeting space so we can discuss hosting some of these programs with you.

Please keep us in the loop when you anticipate this project being completed. We would like to have the
first opportunity to consider scheduling some of our other events with you.

Sincerely, Jean

Jean Jernigan, CMP

Vice President of Conferences and Special Projects

Michigan Association of CPAs

Office: 248.257.3700

Direct: 248.267.3706

Fax: 248.257.3755

Connect with your network:

MACPAI Facebookl Linkedlnl Twitter

"It's the reporting year; where do you stand with your CPE credit hours? Check your CPE Tracker

Today!"
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Eclucation
of Young
Children

To:

From:

Erin Ording, Sales Manager
Suburbon Collection Showplace

Lourie NicksQ~~dor of Professional Programs
Michigan Associalion for [he Educalion of Young Children

(Jro;T:()!ir'9

cwd t~i~.' ,
i:) '/' II" J n " i-HI..

.'j 17·351 ,jJ 183 Ibed]

517<3510157 IFa,<1

8J9 C':::rdcnniul

SuiH 200

Dole: May 3, 2011

I am pleased 10 learn Ihal Suburban colleclion Showplace is seriously considel'ing

Ihe addition of a holel to Ihe property, The lock of on adjacent holel is the primary

reason \ have nol considered your facility for any of lhe professional development

conferences I coordinale, In addition 10 my position 01 MiAEYC coordinaling the

Association's many profeSSional development events, I work conlractually

coordinaling conferences for the Office of Early Childhood Education and Family

Services 01 Michigan Department of Education, and for Ihe I\~ichigon Afler'school

Collabora live.

All of the enlities I represent will consider Suburban Colledion Showplace as a

possible venue if a hotel is added, Please keep me informed as your plans

progress .



2012 Conference
April 17-18, 2012

DeVos Place, Grand Rapids, MI

To: Mary Jane Scott
Suburban Collection Showplace

From: Denise McGinn, CAE, CTA
Executive Director

Date: May 6,2011

Re: Hotel

Thall-k you for your email infonning us that plans are moving forward to build an attached Hotel
at Suburban Collection Showplace. Our Board of Directors has always held out hope that your
facility would have an attached hotel with additional breakout rooms so we can include you in
our annual rotation of locations around the State of Michigan. Southeastem Michigan is one of
the areas we have wanted to include but until now had not found a facility big enough or in the
right location to accommodate us.

Please keep us posted as to the progress orthe Hotel so we can set a time to come in and talk to
you about specific future dates.

'1895 Ridgewood Drive I East Lansing I ~~I I 48823
517-203-0737 Fax 517-203-0739 I Email michigallsafety@aol.com I w\w/,michsafetyconferellce.org
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May 5, 2011 ..

Ms. Erin Ording
Sales Manager
Diamond B,anquet Center
Suburbpn Collection Showplace

Dear Erin,

I am very glad to hear there are plans for an attached hotel at the Suburban Collection
Showplace, Our membership (although perhaps a little spoiled) always prefers that our
meetings be held in a facility where conference space and hotel rooms are under one roof.
I would certainly consider this location in the future as we rotate our meeting sites around
the State of Michigan. Please keep me posted as to your progress, and best of luck with
your expanSlOn.

Sincerely,

!b~~
Pat Strzalkowski
MSPTA Office Manager

------------ MEMBER OF THE NATIONAL TROOPERS COALITION------------­

1715 ABBEY ROAD, SUITE B .. EAST LANSING, MICHIGAN 48823 ~ 517.336.7782 • FACSIMILE: 517.336.8997
WEBSITE: 'V'VW.MSPTA.NET

@



Ric Wiltse, Executive Director' rwiltse@mucul.org
leva Kule, Executive Assistant· ikule@maeul.org

Barbara Surtman, Eusiness Manager' bsurtman@macul.org

May 9, 2011

Dear Mary Jane,

I was very glad to hear of the plans to build an attached hotel next to the Suburban Collection Showplace. As you
know, MACUL has an interest in determining if we could hold our annual conference at your facility. For the
past several years our conference has alternated between Cobo Center in Detroit and DeVos Place in Grand
Rapids to accommodate our attendance of around 3-4,000 attendees.

A major limitation of your facility in the past has been the need for 20-30 breakout rooms for our conference.
Expanding Suburban Collection Showplace to meet these needs is an exciting development! Please keep us
infonned as your plans progress.

Sincerely,

Ric Wiltse, Executive Director
Michigan Association for Computer Users in Lea11ling (MACUL)

\Y\\ \\ ,[HHun.'JI;C:



Dear Mary Jane,

Thank you for your email informing us that plans are moving forward to build an attached Hotel at

Suburban Collection Showplace. Our Board of Directors has always held out hope that your facility

would have an attached hotel so we can include you in our annual bidding process of locations around

the State of Michigan.

Please keep us posted as to the progress of the Hotel so we can set a time to come in and talk to you

about possible future dates.

Sincerely,

Associate VP Professional Development

Michigan Association of Insurance Agents

Lansing, Michigan



MICHIGAll ,l.SS()C1AnOH Of CHI;::OPRACroR~

April 13, 2011

Dear Courtney,

416 W. Ionia, Lansing, MI48933
(517) 367-2225 eo (800) 949-1401 'dax (517) 367 2228

www.chiromi.com.info@chiromi.com

I am very excited to hear that plans are moving forward to build an attached Hotel at Suburban

Collection Showplace. That is one thing your facility was lacking in order to bring our Fall Conference to

your location. Now we can seriously consider using your facility. Let me know what the foreseen

completion date will be so I can look at my calendar for the next available opportunity.

Sincerely,

Lisa Love-Smith

Membership/Program Director

Michigan Association of Chiropractors



Dear Courtney,

I am very excited to hear that plans are moving forward to build an attached Hotel at Suburban

Collection Showplace. That is the one thing your facility was lacking in order for us to bring more

business to your location - brides love a one stop shop! Now we can seriously consider using your

facility for weddings for our clients. Let me know what the foreseen completion date will be so I can

advise them accordingly when looking for wedding venues. I look forward to working with you soon!

Sincerely,

Ana Skidmore

Two Foot Creative



From: macdUI [mailto:macdl il@sbcqlobal.net]
Sent: Saturday, April 09, 2011 2: 19 PM
To: 'courtney'
Subject: RE: Suburban Collection Showplace

Courtney,
I enjoyed your tour through your facility this last Thursday.

YES, I would be interested in the attached hotel facility. It is the main reason that I have not fully given
the facility a serious look in the past. Although my meetings are not large, I feel the hotel would give us
more reasons to consider your facility.

Irene Leidich, Executive Secretary/Program Coordinator
Michigan Association of Commercial Dental Laboratories, Inc.
22800 Stair Dr.
Clinton Twp., MI48036-2747
V: 586-469-1121
F: 586-469-1147
E: Irene@macdl.org
Website: www.macdl.org



April 13, 2011

Dear Courtney,

Thank you for your email informing us that plans are moving forward to build an attached Hotel at

Suburban Collection Showplace. A year ago I was looking for space for our annual conference in the

Southeastern Michigan area and could not find one due to the fact that there are very few spaces that

can hold a conference of up to 500 attendees with 12-15 breakouts available along with large space to

hold the opening plenary and meals. So now that I hear Suburban Collection Showplace is adding an

attached hotel, well that will change things and give us a better chance to come to Sf Michigan with our

larger meetings and conferences.

Please keep us posted as to the progress of the Hotel so we can set a time to come in and talk to you

about specific future dates and space.

Sincerely,

Mary Estrada

Michigan Nonprofit Association

Program and Logistics Manager

1048 Pierpont, Ste. 3

Lansing, Michigan 48911

(517)492-2443



Dear Mary Jane,

I am very excited to hear that plans are moving forward to build an attached Hotel at Suburban

Collection Showplace. That is the one thing your facility was lacking in order to consider your space for

an upcoming event. Now we can seriously consider using your facility. Let me know what the foreseen

completion date will be so I can look at my calendar for the next available opportunity.

Sincerely,

Debbie Kopkau, MBA, CMP, GMS

MSBO!MIEM
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EXECUTIVE SUMMARY

trade and consumer shows

According to a study by researchers at the University of Guelph's School of Hospitality and Tourism
Management, more than 2.3 million people visit the Greater Toronto Area each year to attend a
consumer or trade show, combining to generate direct expenditure of $1.1 billion in the
region. Consumer and trade shows directly support 10,000 jobs in the Toronto region and show
organizers and visitors pay a combined $260 million in taxes to all three levels of government. "This
independent study proves that trade and consumer shows are a major piece of the tourism pie," said
Barry Smith, President and CEO of the Metro Toronto Convention Centre. "We traditionally
associate only big city-wide conventions as generating significant economic benefits to the community
and for the first time we now realize how important trade and consumer shows are to our economic
success,"
Top consumer shows can attract over 140,000 people over several days. Trade shows are large
industry events including buying shows such as HostEx and Canadian Food and Beverage Show.
Toronto is the number-two destination for trade shows in North America, behind only Las Vegas,
according to Trade Show Week. "Most of the large consumer and trade shows are in off-peak
tourism seasons, which means they are supporting hotels, restaurants and hundreds of businesses
and jobs in the fall and winter period," said Arlene Campbell, general manager of the Direct Energy
Centre. "This is the first study in North America to look specifically at the
tourism impact of consumer and trade shows," said Dr. Marion Joppe, Professor of Tourism
Management at the University of Guelph and the study's lead author. "More than 2 million people cited
these shows as their primary reason for visiting the Toronto area, so clearly this is a sector that
generates real visitor traffic."

Shows:

$ .1 bit ion
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Rest of
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$29,062,368



EXECUTIVE SUMMARY

$145.32 per person per day

$210.21 per person per day

$103.87 per person per day

$5,880 per company per

show

$467,145 per show

Visitors Exhibitors

Show Organizers

Overnight Fringe Residents

(OFR)

Tourists

Exhibitors

Exhibitor Companies

pending

Origall
Ontario

Other Canada

USA

Overseas

72.7%

14.1%

8.4%

4.8%

49.3%

27.2%

14.9%

8.6%

Visitors

Exhibitors

Show Organizers

Exhibitor Companies

2.13 million (out of 8.9 million
attendance)
232,796 total or 1,219
exhibitors per show

44,533 or 233 companies
exhibiting per show

126 consumer and 65 trade

shows

Exhibitor companies have an average of 2.85 locally hired staff,

while show organizers have an average of 26.57.
taff

Population

- 4-
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e would like to thank the staff of the three

venues that tirelessly conducted surveys

with visitors and exhibitors over a twelve

month period, and those who managed these teams, the

contacts with the show organizers to obtain their

permission to conduct surveys and provide the necessary

follow-up astudy of this magnitude requires. Without their

diligence, this research would not have been possible.

We would also like to thank Rick Goy, who supported the

Research Team through the development of the web­

based surveys, and the researchers at Tourism Toronto,

Mena Nunes and Ned Sabev, for their support throughout

this study.

How to Use This Report

This report provides the summary economic impact

findings based on a large number surveys conducted with

visitors to trade and consumer shows, exhibitors staffing

booth at these shows, the companies that organize and

manage trade and consumer shows and their exhibiting

companies.

It is not the objective of this report to provide definitive

details on individual shows, nor on any of the four

segments that were surveyed, Rather, the report serves

as atool to the trade and consumer show industry, the

venues that host these shows and Tourism Toronto as

Ac KNOWLEO GEM EN T8

the marketing agency to determine the economic impact

generated by hosting such events.

- - 0 - -



INTRODUCTION & PURPOSE

4. Inventory of consumer and trade shows taking place

in 2003 & 2004 in the GTA.

Shown below are the major sections of this report.

How This Report Is Organized
rpose

T", he consumer and trade show industry is one of

.. the fastest growing sectors within the tourism

.. industry. In particular, exhibition facility growth is

expected to produce future challenges for Toronto and

other Canadian destinations in maintaining traditional fair

market share for exhibitions and trade shows. From this

perspective, understanding their economic significance,

attendance, and market value has become increasingly

important to facility managers and governments,

However, there are no known studies that have

attempted to assess current market value, share and

economic impacts of trade and consumer shows held in

the Greater Toronto Area.

rpose

The purpose of this report is to assess the value of the

consumer and trade show sector to the GTA's economy

and identifying the distribution of economic return.

The scope of the work includes the following

components:

1. Background research of previous economic impact

studies;

2. Consumer and trade show trends assessment;

3. Consumer and trade show economic impact

assessment; and

- 1-
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EXECUTIVE SUMrAARY

Total Direct
Expenditures of
Trade & Consumer
Shows:

$1,,1 billion

Total Direct Expenditures

GDP (Total Impacts)

Labour Income

Employment:

Direct
Indirect
Induced

Direct Taxes

Total Taxes

Toronto &Area

51,096,169,137

$810,628,216

$464,493,673

9,929
1,267
1,514

$256,494,113

$343,480,456

Rest of Ontario

$94,141,284

$57,855,759

269
444
578

$4,547,898

$29,062,368

Exhibitors

Exhibitor Companies

Show Organizers

Sp~~nding

rigin

Overnight Fringe Residents (OFR) $145,32 per person per day

Tourists $210.21 per person per day

$103.87 per person per day

$5,880 per company per show

$467,145 per show

Visitors Exhibitors

Ontario

Other Canada

USA

Overseas

72.7%

14.1%

8.4%

4.8%

49.3%

27.2%

14.9%

8.6%

Population

Staff

Visitors 2.13 million (out of 8.9 million
attendance)

Exhibitors 232,796 total or 1,219 exhibitors
per show

Exhibitor Companies 44,533 or 233 companies exhibiting
per show

Show Organizers 126 consumer and 65 trade shows

Exhibitor companies have an average of 2.85 locally hired staff, while show

organizers have an average of 26.57.

- 2-



METHODOLOGY

Introd uction This multi-phase study collected expenditure information from both the

demand and supply sides of trade and consumer shows in the Greater

Toronto Area.

¥w" e e

Data Collection

Sampling
Procedu res

Demand Side

IN THIS SECTION ."

• What data collection methods were used?

What were the sampling procedures?

What was the actual size obtained?

The systematic sampling survey method was employed to capture both

expenditures and revenues of (1) visitors, (2) exhibitors, (3) exhibitor

companies, and (4) show organizers or show management companies.

A different questionnaire was developed for each of the four segments.

The Ontario Ministry of Tourism's economic impact model (Tourism

Regional Economic Impact Model: TREIM) is used for the assessment of

the economic impact of trade and consumer shows in the GTA.

The demand side covers visitors and exhibitors.

The sampling frame was constructed based on each venue's show schedule.

The targeted sample size for each venue was as follows:

400 useable visitors from consumer shows

400 useable visitors from trade shows

400 useable exhibitors

In accordance with the allocation of sampling above, a specific targeted

number of samples from each show were re-allocated based on the

information of event shows in each venue during the study period

(September 15, 2004 to September 14, 2005).

The information of the event shows used for allocation purposes included the

macro type of show (consumer or trade), geographical level (local & regional,

national or international), industry category, total expected number of

3



Supply Side

Sample Size
Visitors

METHODOLOGY

attendees, total expected number of exhibitors, and show dates.

Data collection periods were divided into four waves in terms of seasonality

and event show demand:

Wave 1: September, 2004 to November, 2004

Wave 2: December, 2004 to February, 2005

Wave 3: March, 2005 to May, 2005

Wave 4: June, 2005 to August, 2005

100 surveys were to be completed in each wave for show visitors and

exhibitors.

The supply side covers exhibitor companies and show organizers

(management companies) that participated in consumer and trade shows.

The sampling frame for the exhibitor companies was established based on

business cards given to interviewers by exhibitors and the approval of the

show organizer.

The total number of the exhibitor companies and show organizers and the

targeted sample size, respectively, in the sampling frame was as follows:

Exhibitor companies: 694 - 527

Show organizers: 203 -122

The supply side surveys were conducted during October, November and

December, 2005 using web-based and mail survey methods with e-mail and

mail reminders and follow-up phone calls.

From September 15,2004 to September 14,2005, atotal of 2,742 visitor

surveys were collected. Of these, 2,020 were useable for the calculation of

visitors' expenditure (73.7%). Useable data were composed of 82 fringe

residents who stayed overnight in the GTA (out of 533 surveyed) and 1,938

tourists whose permanent residence was more than 80 km from Toronto.

According to established criteria for the treatment of respondents who

indicated that less than 50% of their decision to attend ashow was as a

result of the show itself, these were dropped from the calculations. Therefore,

the final sample size was 61 overnight fringe residents and 1609 tourists

4



Exhibitors

METHODOLOGY

for a total of 1670 visitors.

Of the 2,742 visitor surveys,

796 were collected from the International Centre,

1,046 from Metro Toronto Convention Centre and

900 from the National Trade Centre.

68 shows from three participating venues were surveyed over 101 days.

The 2,742 surveys represent a total of

1,628 samples from consumer shows and 1,114 from trade shows.

1,594 from local & regional level shows, 703 samples frorn national

level shows and 445 from international level shows.

surveys were collected from 11 industry categories:

• "Sports, Travel, Entertainment, Art, & Consumer Services" - 902
• "Consumer Goods &Services" - 625
• "Medical & Health Care" - 31
• "Natural Resources &Agriculture" - 12

Overall, the data were widely distributed in terms of show characteristics.

Frorn September 30, 2004 to August 31, 2005, 1,220 exhibitor surveys were

collected. Of these, 1,029 provided useable information for the calculation of

their expenditures (84.3%), composed of 73 fringe residents who stayed

overnight in the GTA (out of 195 surveyed) and 956 exhibitors whose

perrnanent residence was more than 80 km from Toronto.

Of these 1,220 surveys,

436 were collected from the International Centre,

522 frorn Metro Toronto Convention Centre, and

242 from the National Trade Centre.

47 events from three venues were surveyed over 60 days.

The 1,220 surveys represent a total of

727 from consumer shows and 493 from trade shows.

804 from local & regional show levels, 265 from national and 151

from international level shows.

surveys were collected from 11 industry categories:

• "Sports, Travel, Entertainment, Art, & Consumer Services" - 548
• "Consumer Goods &Services" - 227
• "Food" - 35
• "Medical & Health Care" - 18
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Exhibitor Companies

Show Organizers

Decision Influence

Total Visitation
Visitors

METHODOLOGY

Overall, the data were widely distributed in terms of show characteristics.

From October to November, 2005, 58 exhibitor companies responded:

36 to the web survey and 22 to the mail survey.

30 from consumer shows and 28 from trade shows.

28 from local & regional show levels, 24 from national and 6 from

international level shows.

From October to December, 2005, 28 show organizers responded:

20 to the web survey and 8 to the mail survey

12 from consumer shows and 16 from trade shows

13 from local &regional show levels, 9 from national and 6 from

international level shows

Visiting a consumer or trade show is rarely the sole motivator for avisit to the

GTA. Depending on the type of show, its geographical base and visitor origin.

Decision Influence by Type of Show and Visitor

Visitor Type Consumer Show Trade Show Total

Overnight Fringe
Tourists
Local or regional show 86.57% 97.25% 90.23%

National show 87.92% 96.71 % 91.16%

International show 82.00% 87.50% 83.57%

Tourists

Local or regional show 96.05% 96.95% 96.32%

National show 96.22% 97.76% 97.23%

International show 86.47% 97.24% 96.56%

Based on visitor counts during one-hour time frames at 17 consumer and

trade shows, the distribution of visitors between Torontonians, same day and

overnight fringe residents, and tourists was determined. Of approximately 8.9

million attendees that attended aconsumer or trade show between

September 15, 2004 and September 14, 2005, 400,474 were overnight fringe

residents and 2.12 million tourists. Since about 25% of overnight fringe

residents and 16% of tourists indicated that their decision was influenced at

less than 50%, these totals need to be discounted. Thus, the three

6



Exhibitors

Exhibitor Companies

Show Organizers

METHODOLOGY

participating venues generated just under 2.13 million visitors for the

purpose of economic impact calculations.

On average, there are 5.98 exhibitors per exhibitor company.

There are an average of 233 companies exhibiting per show.

Atotal of 191 consumer and trade shows were held at the three participating

venues between September 15,2004 and September 14,2005.
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Expe
•
Introduction

Visitor Spending

Overnight Fringe Residents

EXPENDITURES INCURRED

This section examines the expenditures incurred by visitors and exhibitors,

taking into account thirteen categories of spending: (1) accommodations, (2)

restaurants, (3) concessions, (4) groceries or other food & beverage, (5)

admission or tickets, (6) other entertainment, (7) show merchandise, (8) retail

clothing, (9) car rentals, (10) gas, parking or car repairs, (11) local

transportation, (12) other retail or incidentals, and (13) other expenses.

It also examines supply-side spending: For exhibitor companies and show

organizers, eight categories of expenditure are taken into account (1) booth/

/hall rental, (2) wages to staff the booth/show ( 3) advertising services and

communication, (4) machine, equipment supplies, energy, and utilities, (5)

accommodation for staff, (6) food & beverage for staff, (7) transportation for

staff, and (8) tour, recreation &entertainment for staff.

Performance measures for show organizers included (1) total revenue, (2)

total number of employees hired locally, (3) total number of staff working the

show, (4) total number of attendees, and (5) total number of exhibitors.

IN THIS SECTION ...

What is the average daily expenditure for fringe residents and

tourists?

What is the average daily expenditure for exhibitors?

• What is the average spending of exhibitor companies and show

organizers?

Fringe residents that stayed overnight spent an average of 2.02 nights in the

GTA. Average party size was 2.81. Spending of $824.87 per party per visit

translates into average spending per person per day is $145.32, weighted

by the decision influence (89.5%). When multiplied by the total number of

8



Tourists

Exhibitors

Origins

Visitor Origins

ExpnlDlTURES INCURRED

fringe residents that stayed overnight and who were influenced by the show

at 50% or more, this accounts for total direct spending of $88.1 million.

Overall, tourists spent an average of 1.4 nights in the GTA. Average party

size was 3.8. Spending of $1,118.32 per party per visit translates into

average spending per person per day is $210.21 weighted by the decision

influence (96.6%). When multiplied by the total number of tourists and who

were influenced by the show at50% or more, this accounts for total direct

spending of $525.7 million.

The total number of exhibitors (visitors) is estimated to be 232,796 in the

191 shows that take place in the three participating venues. Their average

personal spending is $103.87 per day. This accounts for total direct

personal spending of $97.5 million.

Fringe residents and tourists combined broke down as follows:

Exhibitor Origins

Supply~side

Spending

Other Canada

USA

Overseas

Exhibitors broke down as follows:

Other Canada

USA

Overseas

14.1%

8.4%

4.8%

27.2%

14.9%

8.6%

Exhibitor Companies The respondents in this category were heavily weighted towards local and

regional shows. Average operating expenses by exhibitor companies for

all types of shows is $5,580 (this compares to US$6,753 as determined by

IACVB for 2004). The three participating venues estimated that there is an

average of 233 exhibiting companies per show for atotal of 191 shows

9



Show Organizers

EXPE NDITU RES I ~I ell RRE D

that took place over the past year in these venues. The operating expenses

of exhibitor companies totalled $261.9 million, however when including the

estimated operating profits, the actual direct expenditures are $287.1

million.

On average, exhibitor companies brought 5,98 staff and locally employed

2.85.

Average operating expenses by show organizers for all types of shows is

$467,145 (this compares to US$454,673 as determined by IACVB for 2004,

but the IACVB study did not report average expenditure by show orientation).

This accounts for total operating expenses of $89.2 million. When including

the estimated operating profits, the total expenditures of show organizers

are $97.8 million.
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Introduction The Ministry of Tourism's TREIM model requires separate economic impact

calculations for visitor and exhibitor spending as well as for the operational

expenditures of each of the exhibitor companies and show organizers. As a result,

the five separate economic impacts have been combined to provide a total

economic impact statement for Toronto and Area.

Total Visitors' Spending & Total Operational
Expenses with Estimated Profits

Gross Domestic Product

Greater Toronto Area

$1,096,169,137

Rest of Ontario

Direct
Indirect
Induced
Total

Labour Income

Direct
Indirect
Induced
Total

Employment*

Direct
Indirect
Induced
Total

Direct Taxes

Federal
Provincial
Municipal
Total

Total Taxes

Federal
Provincial
Municipal
Total

* Employment: full time, part-time and seasonal employment.

11

$567,882,798 $16,015,501
$104,950,345 $34,084,313
$137,795,075 $44,041,471
$810,628,216 $94,141,284

$325,821,392 $10,314,347
$62,219,794 $20,825,520
$76,452,487 $26,715,891
$464,493,673 $57,855,759

9,929 269
1,267 444
1,514 578
12,709 1,291

$146,553,337 $3,209,424
$105,664,585 $1,327,549

$4,276,192 $10,924
$256,494,113 $4,547,898

$198,835,250 $19,281,255
$138,407,746 $9,517,892

$6,237,461 $263,221
$343,480,456 $29,062,368



Total Economic Impacts of Consumer and Trade Shows on the GTA's Economy

.
Total Impacts Demand Side Supply Side

GTA Rest of Ontario GTA Rest of Ontario GTA Rest of Ontario

Total Visitors' Spending & $1,096,169,137 $711,312,697 $384,856,440
Total Operational Expenses

Gross Domestic Product
Direct $567,882,798 $16,015,501 $350,707,291 $14,396,612 $217,175,507 $1,618,889
Indirect $104,950,345 $34,084,313 $72,853,333 $29,736,494 $32,097,012 $4,347,819
Induced $137,795,075 $44,041,471 $129,281,954 $42,381,944 $8,513,121 $1,659,527
Total $810,628,216 $94,141,284 $552,842,576 $86,515,050 $257,785,640 $7,626,234

Labour Income
Direct $325,821,392 $10,314,347 $175,056,809 $9,100,333 $150,764,583 $1,214,014
Indirect $62,219,794 $20,825,520 $41,654,573 $18,036,347 $20,565,221 $2,789,173
Induced $76,452,487 $26,715,891 $71,194,757 $25,634,928 $5,257,730 $1,080,963
Total $464,493,673 $57,855,759 $287,906,139 $52,771,609 $176,587,534 $5,084,150

Employment
Direct 9,929 269 6,595 233 3334 36
Indirect 1,267 444 804 383 463 61
Induced 1,514 578 1,417 556 97 22
Total 12,709 1,291 8,815 1,172 3894 119

Direct Taxes
Federal $146,553,337 $3,209,424 $100,313,060 $2,858,611 $46,240,277 $350,813
Provincial $105,664,585 $1,327,549 $86,540,575 $1,183,481 $19,124,010 $144,068
Municipal $4,276,192 $10,924 $189,020 $9,728 $4,087,172 $1,196
Total $256,494,113 $4,547,898 $187,042,654 $4,051,820 $69,451,459 $496,078

Total Taxes
Federal $198,835,250 $19,281,255 $144,064,540 $17,698,222 $54,770,710 $1,583,033
Provincial $138,407,746 $9,517,892 $115,112,612 $8,842,313 $23,295,134 $675,579
Municipal $6,237,461 $263,221 $1,707,131 $247,748 $4,530,330 $15,473
Total $343,480,456 $29,062,368 $260,884,282 $26,788,283 $82,596,174 $2,274,085
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Visitor Survey

Exhibitor
Company &
Organizer
Survey

To compare the differences of visitor spending by the macro type of show and

geographical level, a large sample size is obligatory for successful economic

impact assessment when multiple venues are involved. This study used a

systematic random sampling method to collect surveys from visitors and exhibitors

as recommended by Crompton and his colleagues. The study obtained a little over

its target sample size, which is large enough for the economic impact assessment.

However, optimal sample size was not achieved for some segments (12 segments

=2visitor types [OFRs &Tourists] x3 geographical levels [Local &Regional,

National and International] x 2 show orientations [Consumer &Trade Shows])

though the overall sample size was large enough for calculating expenditure

figures for the study. Accordingly, to obtain reliable sample size for each segment,

a stratified sampling method is recommended for future studies.

The Research Team encountered some difficulties when collecting expenditure

information from exhibitor companies and show organizers. The companies were

reluctant to share their information due to its sensitivity to their operation.

Combining web-based and mail surveys was unsatisfactory to increase the

response rate significantly. As a result, this study had a relatively low response

rate for exhibitor companies and show organizers. Future studies should consider

using face-to-face or telephone surveys to collect information from both groups. In

particular, before surveying and interviewing organizers, the participating venues

need to individually contact show organizers to obtain their agreement in

participating in the study. It is believed that this method would be more effective to

collect accurate figures for total attendance and their expenditure.
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Torontonians

Fringe Residents

Tourists

Visitors

Direct Impacts

Employment

Gross Domestic Product

Gross Output

Indirect Impact

Induced Impact

Residents of the following cities: Toronto, York, North York, East York,

Etobicoke, Scarborough and Mississauga

Residents outside of the Toronto area but less than 80 km.

Residents whose permanent residence is more than 80 km from Toronto.

Combines Fringe Residents who stayed overnight and tourists.

The impact that the demand side spending has on the front-line business

serving these visitors. Therefore, these impacts are the initial, immediate

economic activities Gobs and income) generated by the CIT shows. This

includes the initial visitor or exhibitor expenditures as well as purchases of

goods and services for the CIT show operations.

All employment figures are from Statistics Canada's Labour Force Survey.

This survey measures employment in terms of "jobs," aconcept that includes

seasonal, part-time and full-time employees, as well as self-employed and

employees not receiving remuneration. The jobs that are attributed to both the

consumer and trade show industry and tourism are generated by the Ministry

of Tourism's economic impact model (TREIM), which essentially converts

visitor expenditures in a particular industry to jobs according to the industry's

production process and part-time/full-time ratios.

The total value of wages & salaries, profits and indirect taxes (less subsidies)

generated by the industries involved in the production process that is initiated

with the consumer and trade show visitor spending.

The total sales by all industries (direct and indirect) that participate in the

production process initiated by the tourists' or visitors' spending.

The economic impact resulting from the expansion of demand from the

industries involved in the direct supply of goods and services to tourists or

visitors and to other industries. In other words, these impacts are the

subsequent economic spending by the host destination travel industry

businesses on goods and services from local suppliers on behalf of the

consumer or trade show.

The economic impact associated with the re-spending of labour income and/or

14



Appendix

profits earned in the industries that serve visitors directly and indirectly, These

impacts are the result of spending by households in the local economy due to

the direct and indirect effects from the CIT shows. The induced effects arise

when employees (not exhibitors) who are working for aCIT show spend their

new income in the host destination,
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The misslc,n of th~ San [liego Convention Center Corpc.'ratic:n IS to generate significant ecc,nomlc benefits for the gr'2at:::'r
San Di2';JO region by hosting International and nationai CQill,'entiOliS and trade shO",\!5 in our vl.1orld-class facilit·/, Sirlce
r:.penin9 in 1985, the Con\'ention Cent:::r has contributed over $1<3 billion to the regional econNily maling it Qne of San
DiE.;JO'S most irnporti.Jn"2 economic e(lgines,

Economic Benefits ,Q,t-a-Glance for FY10

Economic Impil<t

Total Tax Revenues

liotel Room Nights

Tot~l Events

Convention &. Tradeshows
:'[:,'er1.5 lJ'irv:;n:; In out,oJ town vis~tJ:or5j

local Events

Tot&l Atler\dame

Out-ol-town visitors

local vtsitors

51.27 bnlioll

';;10.2 million

709,298

165

66

99

7B6.403

557,Z37

229,166

http://'vv'vvw.sdccc.org/community/economicimpact.cfm 9/20/2011



economIC ImpaCT or conventIon ana comerence centers / bconomiCs Kesearch AssocIat... Page 1 of 7

Economif;S Resean:h .Associates

Economic Impact of Convention and Conference Centers

by Steven E. Spickard, 1998

(Presented to the 2nd Annual Conference of the
National Council for Urban Economic Development,
titled "If You Build It, Will They Come?: Stadiums,
Arenas & Convention Centers")

The primary mission for members of the National Council for Urban Economic
Development (CUED) is economic development for their communities. In many
communities throughout North America today, development or expansion of a meeting
facility is being considered as a means of creating positive economic impacts to achieve
the economic development goal.

As communities consider the role of convention or conference centers in their economic
development plans, five basic points should be kept in mind:

1. Public investing for economic impacts is like any other leveraged investment.
There is the possibility of negative leverage as well. Economic impacts can be
less than zero.

2. It takes more than a meeting facility to get conventions and conferences to come
to your city.

3. Contrary to a popular misconception, convention and conference centers are
designed to lose money.

4. How you operate a facility on a daily basis has a great deal to do with how much
economic impact you can achieve.

5. Some communities should stop feeling guilty about their secret agendas. It is
okay to want a civic facility.

What if you build it, and they do not come? For one thing, the community is stuck with
debt service that continues for 15 to 25 years. You may very well achieve negative
economic impacts.

Starting with an assumption that a conference or convention center would be good for
their community, many communities have made the mistake of hiring an architect
before they know what type of facility they really need. Market research needs to be

http://wv.l\v.hotel~online.com/Trends/ERAIERAImpactConventionCenters.html 9/20/2011
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done before you start designing. You must know what your future facility users will
want, and design to meet customer needs.

Expanding Existing Facilities

It is useful to break the decision-making down into two types of facilities. The first type
are existing facilities requiring expansion. In North America, these are primarily
convention centers because everyone who has a reasonable convention destination
already has at least some kind of facility in place. Construction ofthese large centers
boomed in the 1970s, but in the 1980s convention and trade show groups kept growing
as well. The associations sponsoring large meeting-intensive events discovered that a
trade show component could be a money-maker for the association, and could
underwrite the meeting functions of their events. Therefore, needs
for expanded exhibit space have grown even faster than the number of meeting groups.
At the same time, trade show/exhibit groups began to find that educational purposes
also needed to be served for their industries, and what had been pure exhibit events
added meeting components to their events.

With expansions, it is necessary to be clear on what your community is trying to
accomplish.

I!> Trying to keep your existing customers from outgrowing you?
" Trying to open up new markets?

Either way, it is necessary to talk to actual users, and plan the facility expansions for
their needs. To keep existing customers as they grow, you must know if their trade
show/exhibit function is what is outgrowing your existing facilities, or if they have
other needs. Such other needs could be for a larger number of additional break-out
rooms, or for larger break-out rooms to hold larger meeting groups. Flexible ballrooms
have also become much demanded by groups, and a few are looking for specialized
facilities such as fixed-seat theaters of specific sizes.

A key concept for expansion facilities is flexibility. For one thing, flexibility means that
individual spaces should have the capability of being reconfigured to make smaller
spaces and even to serve as swing space which can be an exhibit hall for one group, and
meeting room space for the next.

Another aspect of flexibility is to create facilities which can acconunodate multiple user
groups simultaneously. For example, you need more than one "front door" to the
facility. Every group wants to be made to feel that they are the only meeting in town.

Simultaneous use of the facility can also create greater economic impact. With a single
large convention/trade show event, a boom of four or five days of activity is followed
by four or five days of move in/move out, during which there are no guests in hotels, a
lack of patrons in restaurants, underutilized transportation facilities, etc. In a facility
that can accommodate more than one group at a time, schedules tend to naturally
become interleaved so that one group is in the middle of their meeting while is another
is moving in or out. This more even flow of
delegates through your community creates a more sustained and even economic impact,
which is more conducive to the establislmlent of visitor-serving businesses in the

http://www.hotel-online.com/Trends/ERjVERAlmpactConventionCenters.html 9/20/2011
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vicinity ofthe meeting facilities.

New Facilities

The second class of facilities are those which are being developed from the ground up,
where no meeting venue existed in the past. New facilities today tend to be smaller and
typically are more properly thought of as conference centers (Again, the locations for
convention centers already tend to have such a facility). With expansion of an existing
facility the community knew what kind of destination they had, they were only fine­
tuning a going COnCelTI. New development is harder, because the community has to
guess whether they even have the potential for a destination draw.

To investigate the potential attraction power of your community, you need to
understand the motivation of potential users for coming to your location:

I) Is it a retreat, to get away from where they normally are?
I) Is it to get together in a convenient place, centrally located?
til Is there any unique draw to your community?
(; What are their alternatives (i.e., who are your competitors)?
e Why would they come to you instead of them (the competition)?

Another question which must be answered concretely before you start counting on
economic impact of your new meeting facility is: how long are the delegates going to
stay? In viltually every community, there is a demand for people to get together for
seminars, product demonstrations, sales pitches, training sessions, parties and weddings.
These users will pay to rent meeting facilities for a few hours, but they do not
contribute much to overnight visitation. It is the overnight visitor that creates most of
the economic impact from convention and
conference centers. It is the money which is imported from outside the immediate
region which has the power to stimulate true expansion of your local economy. One-day
meetings tend not to draw people from great distances, and even when they do, those
people have little opportunity to spend significant amounts of money in your
community.

Even the very best meeting facility isn't enough to make meeting groups come to you.
A number of other elements must be present in your community as well. Of great
importance are hotels:

It They must be of sufficient quality, not merely motels.
• There must be a sufficient quantity, not only the number of rooms in total, but a

sufficient number which can be blocked months and years in advance for use by a
single group (traditionally at a discounted rate).

• They must be in close proximity to the meeting facilities and to transportation
and airport access.

Overnight hotel business is predominantly driven by air travelers in most locations. The
day-use market for short meetings, on the other hand, is often composed of drive-in
traffic. A major meeting location requires convenient air access, with greater lift

http://\v\v\v.hotel-online.com/Trends/EIWERAlmpactConventionCenters.html 9/20/2011
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available for larger facilities.

Other attractions besides the meeting facilities are also necessary to create interest in
your community as a destination. For more sophisticated meeting groups, the city itself
is generally the attraction. Cities such as San Francisco and New Orleans have become
known as great places for consenting adults, with urbane cultures. Other groups may be
attracted by commercial attractions. Disney theme parks have been great for the
convention draw in Anaheim and Orlando. As meeting groups get more resort-oriented,
attractions such as golf and other recreational facilities become more important.

Cost is obviously a major issue for every meeting planner, but it is not so simple that
the lowest-cost destination becomes the most attractive. Each association analyzes the
trade-off between cost and revenue potential. As stated before, associations have
discovered they have the greatest revenue potential for themselves from the trade show
component to their major meetings. The demand to rent space in the exhibit hall is in
tum driven by the expected attendance of delegates (customers) at the meeting. Those
cities known to be attractive as fun
destinations to individual delegates will in tum create more revenue for the association
in spite of somewhat higher costs. For example, San Francisco is a very high-cost
destination in North America, but many groups get their biggest draw ever each time
they meet in that city. Exhibitors in the respective industries know that as well, and are
willing to spend big to be present in these transitory marketplaces.

A more dramatic illustration of why the meeting facility itself is not sufficient to draw
the business is provided by the results of MetropolL Metropoll is a syndicated survey of
several thousand meeting planners in North America that ERA has been conducting
since the start of the 1980s. In the figure below, meeting executives have been asked to
rate the importance of different criteria when selecting the site for their next convention.
For each meeting plamler, there will be an initial screening of a potential destination to
see if the bare minimum convention facilities are available in the right proportions to
house their event. Once that basic threshold is established, the evaluation hinges on
factors in the order of impOliance as presented in the figure.

Costs of food and lodging are first, with 78% of meeting plamlers rating this as a very
important consideration in site selection. Travel connections and costs are close behind
in impOliance.

The inventory of hotel rooms is also very important, and is based on the munber of
rooms that can be blocked for convention business, not just on the gross number of
hotel rooms in the area. Meeting planners are also looking for a large block in as few
individual hotel propeliies as possible, with at least one hotel being sufficiently large to
serve as the headqualiers for their event. With around 50% of respondents repoliing this
factor as very important, attributes ofthe city are then considered. ERA has observed a
trend of increasing concern over security and crime rates in site selection, but general
friendliness and attractiveness of the destination is also important. Way dow'll at 32% is
the first time that the attractiveness ofthe convention center itself is considered.

The conclusion is clear that the facility alone will not create sufficient attraction for
your community. You must have the whole package of tourism infrastructure to pursue
this economic development strategy.

http://wvlw.hotel-online.comlTrends/ERA/ERAlmpactConventionCenters.html 9/20/2011
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It is hard to be absolute, because there are real-world exceptions to virtually every rule;
however, even in the rare cases where revenues cover operating costs in meeting
facilities, they never cover debt service. For example, in San Francisco the Moscone
Center brings in about $10 million per year in revenue. Operating expenses, on the
other hand, are currently running at about $13 million per year. Thus, there is a
"planned deficit" of about $3 million annually. On top of that, this year's debt service
will be about $20 million, creating a structured deal that is designed to lose $23 million
per year for the City of San Francisco.

The profits from a convention or conference complex come from renting hotel sleeping
rooms. What may not be observable in an integrated private conference center is that
there is an internal subsidy occurring between the meeting facilities and the overnight
accommodations. In a large-scale public convention center in a community of hotels
and other tourism-supported businesses, a more complicated means of subsidization
must be created. This is typically accomplished by a tax on the hotel sleeping rooms,
variously referred to as the "bed tax", the
"transient occupancy tax (or TOT)" or simply the "hotel tax".

In their planning phases, many communities make statements such as, "We will include
a convention center in our new project so it can subsidize our performing arts center (or
new municipal auditorimn, or other new civic facility)." Using a meeting facility to
subsidize other public facilities is obviously a flawed concept.

The figure on the following page provides an illustration of the dynamics of this need
for subsidizing in an expansion project as an example. The significant goal ofthe
community is the economic impact, which is depicted by the large bar on the right side
of the figure. This impact can be $200 million per year or more. A local government
concerned about the well-being of its people is willing to suffer some seeming cost to
get this dramatic economic benefit for its citizens. Looking at the bottom line for the
public convention center, its financial performance is clearly a loser. Statiing from zero,
operating expenses and debt service drive the facility into a hole so deep that operating
revenues cannot bring it back into the black.

On the other hatld, no matter how good the intentions, the local government must
remain whole in order to survive over the long run. Some other forms of public
revenues must be used to make up the loss from the convention facility. As Catl be seen
in the figure, the hotel tax on the rooms the incremental delegates pay is not enough.
Even adding all the other taxes the delegates generate, such as sales tax or payroll taxes,
don't add up to enough to meet the break-even line. In the case of the expansion being
analyzed here, which was true of San
Francisco about ten years ago, and is true ofthe new expansion being proposed today,
the hotel tax city-wide must be raised a point or two to create a fiscal situation for the
local government that is positive for the long run.

It is important to note that an enlightened hotel community is willing to go along with
this tax increase because they receive much of the incremental business in the economic
impact cOltU1111 on the right ofthe figure. Furthermore, this incremental hotel business
tends to be the additional money flowing in after fixed costs have been covered, and is

http://vl\Nw.hotel-online.com/Trends/ERA/ERAImpactConventionCenters.htmJ 9/20/2011
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what contributes disproportionately to the bottom-line profits for hotel propeliies.

From the figure before, one might look at the third bar and ask "why not operate the
facility in such a way as to maximize facility revenues?" The way to do this is by
booking consumer shows and events which cater to the local market. Promoters of these
shows pay great rent, often in the form of a percentage of the gate. The problem with
this strategy is that there is little or no expansion in the local economy created.

Community economic impact is maximized when delegates and exhibitors are attracted
from out of town, bringing their money with them to spend as they stay for several days
in your city. This new money flowing in then creates multiplier effects as the initial
spending is circulated through businesses which serve as suppliers to the directly­
affected hotels and convention service companies, and from there as it filters from the
hands of employees into the grocery stores, service stations and other businesses that
support the general population in your community.

Most major cities have realized this trade-offtoday, but the industry has been evolving
over the last couple of decades. On behalf of ERA, I spent the 1980s shuttling between
Los Angeles and San Francisco, advising both communities on their tourism industries
and meeting facilities. San Francisco had bought into this systemic view of the
convention industry early on, and geared their marketing and booking policies to attract
out-of-town user groups. In contrast, Los Angeles pursued policies to maximize facility
revenues in service to the City Council. As a result, Los Angeles covered operating
costs and, in some years, even contributed slightly to debt service, but did not enjoy
nearly as large a boost to its city economy as did San Francisco as a result of
convention business. Los Angeles is still struggling today, in spite of its $500 million
investment in a facility expansion, to change its
image and boost its economic impact.

One other point on operations is that each location has its own unique seasonality in
hotel occupancy. The point of attracting meeting groups is to fill hotel rooms in the
slower periods, but not to displace the higher-paying, free and independent tourists and
commercial travelers. Booking priorities, pricing and marketing should reflect these
seasonal imperatives.

As a counterpoint to the bulk of this presentation, it should be noted that economic
impact is not the only reason communities build public assembly facilities. In spite of
the goals of CUED, economic development is not the only goal communities have.
Legitimate public purposes can be served by having civic auditoriums and community
meeting halls, and because there is that demand for day-use meetings in every
community, even heavily-subsidized civic facilities have the potential to make some
revenue by renting space for meetings.

The point, however, is to be honest in the community's objectives. It is a mistake to try
to justify development of a civic center for your own residents' use by claiming it will
have great economic impacts. Civic centers are public precisely because they serve

http://www.hotel-online.com/Trends/ERA/ERAlmpactConventionCenters.html 9/20/2011
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social purposes, yet are not sufficiently profitable to be provided by the private sector.

If you are in this situation, you should stop feeling guilty about wanting facilities to
expand your own quality oflife. Community-serving facilities may not generate great
economic benefits, but they are good for you anyway.

Contact:

388 Market Street, Suite 1580
San Francisco, CA 94111

(415) 956-8152 phone
(415) 956-5274 fax

Web Site:

Back to Economics Research Associates

Please contact witlt your comments and suggestions.

http://vv\v\v.hotel-online.com/Trends/ERA/ERAlmpactConventionCenters.html 9/20/2011
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Colorado Garden & Home Show

Page 1 org

Posted by on Friday, August 27, 2010 .

February 11-19,2012
Colorado Convention Center

The Rocky Mountain Region's Largest & Most Successful Consumer Show

Simply stated, there is no other consumer show of its kind in the Rocky MOlmtain West that has
achieved the success and notoriety of the Colorado Garden & Home Show.

The 53-year old non-profit organization utilizes more floor space, (400,000 square feet), attracts
larger audiences (54,000+ adults), has more exhibitors, (sold out months in advance to 650
companies) and invests more in advertising, ($250,000+ paid plus $200,000+ promotional), dwarfing
its next closest competitor. Associating with this highly-anticipated arumal show provides its
sponsors with extensive reach and tremendous exposure to impact and sell to their target customers.

It is truly the largest marketplace in the region for those researching and purchasing products and
services for the home and yard. Independent economic impact studies have determined that each
year, $40 million in incremental commerce is generated from the Show.

http://csg-sponsorship.com/colorado-garden-home-show/ 9/20/2011



SUBURBAN COLLECTION

SHO\VPLACE

Application for Commercial Reliabilitation Tax Abatelnent
Proposed Hotel and Meeting Facility Expansion

Response to Criteria Items FF & GG

FF. The Applicant-and the Proposed End User/Operator of the Hotel-Must be a
Viable, Profitable, and Highly Reputable Ongoing Business Concern:

GG. The Applicant and Proposed End User/Operator Must Commit, In Writing, to
Stay as a Viable Business Concern for the Entire Term of the Tax Abatement
and into the Future:

The applicant hereby submits that it is a viable ongoing business concern and
that it intends to continue to do business as such. As it relates to references to
highly reputable or ongoing community concern organization, the applicant will
let its record of the past nineteen years of business investment and involvement
and community involvement stand as its best evidence of that fact.

9/21/2011 PA21 0 Application



SUBURBAN COLLECTI01-.J

SHOWPLACE
Petition in Support of an Attached Convention Center Hotel and

Expansion of Meeting Space
Suburban Collection Showplace

Tax Abatement Application: City of Novi

You may have heard of our efforts at the SCS to construct an onsite attached hotel. This onsite
hotel will allow us to attract more ancllarger events, particularly of a convention and conference
nature. We are asking the business community to indicate their support for our efforts and
acknowledge the positive economic impact that it has had on their operations from the current
and past activity at the Showplace and prior to that, at the Novi Expo Center. We are pursuing a
tax abatement from the City of Novi and it is our intention to submit this petition(s) as evidence
of the support for the passage of that abatement. It is important to make it clear that this will be
at no cost to the tax payers, that taxes will not rise or be used to support the project what­
so-ever.; it will simply freeze the level of current taxes and require us to pay all of the
school taxes based upon the value of the new hotel.
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SUBlJRBAN COLLECTION

I~OWPLACE
Petition in Support of an Attached Convention Center Hotel and

Expansion of Meeting Space
Suburban Collection Showplace

'fax Abatement Application: City of Novi
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SUBURBAN COLLECTION

HOWPLACE
Petition in Support of an Attached Convention Center Hotel and

Expansion of Meeting Space
Suburban Collection Showplace

Tax Abatement Application: City of Novi
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SUBURBAN COLLECTION

HOWPtACE
p'etition in Support of an Attached Convention Center Hotel and

Expansion of Meeting Space
Suburban Collection Sho)vplace

Tax Abatement Application: City of Novi .

You may have heard of our efforts at the SCS to constmct an onsite attached hotel. This onsite
hotel will allow us to attract more and larger events, particularly of a convention and conference
nature. We are asking the business community to indicate their support for our efforts and
ackno,wledge the positive economic impact that it has had on their operations from the current
and past activity at the Showplace and prior to that, at the Novi Expo Center. We are pursuing a
tax abatement from the City of Novi and it is our intention to submit this petition(s) as evidence
ofthe support for the passage of that abatement. It is important to make it clear that this will be
at no cost to the tax payers, that taxes will not rise or be used to support the project what­
so-ever.; it will simply freeze the level of current taxes and require us to pay all of the
school taxes based upon the value of the new hotel.
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Michigan Department of Treasury
4507 (Rev. 06-09)

Application Number Date Received LUCI Code

Application for Commercial Rehabilitation Exemption Certificate
Issued under authority of Public Act 210 of 2005, as amended.

Read the instructions page before completing the form. This application should be filed after the commercial rehabilitation

district is established. The applicant must complete Parts 1, 2 and 3 and file one original application form (with required attachments)

and one additional copy with the clerk of the local governmental unit (LGU). Attach the legal description of property on a separate

sheet. This project will not receive tax benefits until approved by the State Tax Commission (STC). Applications received after October

31 may not be acted upon in the current year. This application is subject to audit by the STC.

PART 1: OWNER I APPLICANT INFORMATION (applicant must complete all fields)

Applicant (Company) Name (applicant must be the owner of the facility) NAICS or SIC Code

HEYOTS, LLC
Facility's Street Address City State I ZIP Code
46100 Grand River Ave. Novi MI 48374
Name of City, Township or Village (taxing authority) County School District Where Facility is Located

l\lovi

[R] City DTownship DVillage
Oakland Novi

Date of Rehabilitation Commencement (mm/dd/yyyy) Planned Date of Rehabilitation Completion (mm/dd/yyyy)

Estimated Cost of Rehabilitation Number of Years Exemption Requested (1-10)

Expected Project Outcomes (check all that apply)

~ Increase Commercial Activity ~ Retain Employment D Revitalize Urban Areas

[g] Create Employment ~revent Loss of Employment D Increase Number of Residents in Facility's Community

No. of jobs to be created due to facility's rehabilitation I No. of jobs to be retained due to facility's rehabilitation I No. of construction jobs to be created during rehabilitation

PART 2: APPLICATION DOCUMENTS

ire and attach the following items:

General description of the facility (year built, original use, most recent use, D Statement of the economic advantages expected from the exemption
number of stories, square footage)

~Description of the qualifed facility's proposed use D Legal description

D Description of the general nature and extent of the rehabilitation to be undertaken D Description of the "underserved area" (Qualified Retail Food
Establishments only)

~riPtive list of the fixed bUilding equipment that will be a part of the qualified facility D Commercial Rehabilitation Exemption Certiifieate for Qualified Retail Food
Establishments (Fonm 4753) (Qualified Retail Food Establishments only)

ZI Time schedule for undertaking and completing the facility's rehabilitation

PART 3: APPLICANT CERTIFICATION

Name of Authorized Company Officer (no authorized agents) Telephone Number

Blair Bowman (248) 348-5600
Fax Number E-mail Address

(248) 347-7720 bbowman@suburbanshowplace.com

Street Address City State I ZIP Code
46100 Grand River Ave. l\lovi MI 48374

I certify that, to the best of my knowledge, the information contained herein and in the attachments is truly descriptive of the property for which this
application is being submitted. Further, I am familiar with the provisions of Public Act 210 of 2005, as amended, and to the best of my knowledge the
company has complied or will be able to comply with all of the requirements thereof which are prereqUisite to the approval of the application by the local
governmental unit and the issuance of a Commercial Rehabilitation Exemption Certificate by the State Tax Commission.

I further certify that this rehabilitation program, when completed, will constitute a rehabilitated facility, as defined by PublicAet 210 of 2005, as amended,
and that the rehabilitation of this facility would not have been undertaken without my receipt of the exemption certificate.

Signature of Authorized Company Officer (no authorized agents) Title Date

Owner 09/13/2011



Form 4507, Page 2
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PART 4:A.S5ESSORRECOMMENOATIONS(assessotofLGDim Us{compiete Part'4)
..... . ., ........ '.' • . i·e

Provide the Taxable Value and State Equalized Value of Commercial Property, as provided in Public Act 210 of 2005, as amended, for the tax year
immediately preceding the effective date of the certificate (December 31 of the year approved by the STC).

Taxable Value State Equalized Value (SEV)

Land

Building(s)

The property to be covered by this exemption may not be included on any other specific tax roll while receiving the Commercial Rehabilitation Exemption. For example,
property on the Eligible Tax Reverted Property (Land Bank) specific tax roll cannot be granted a Commercial Rehabilitation Exemption that would also put the same property
on the Commercial Rehabilitation specific tax roll.

D By checking this box 1certify that, if approved, the property to be covered by this exemption will be on the Commercial Rehabilitation Exemption specific tax roll
and not on any other specific tax roll.

Name of Local Govemment Body

Name of Assessor (first and last name) Telephone Number

Fax Number E-mail Address

I certify that, to the best of my knowledge, the information contained in Part 4 of this application is complete and accurate.

Assessor's Signature Date

PART 5: LOCAL GOVERNMENT ACTION (clerk of LGU must complete Part 5)
Action Taken By LGU (attach a certified copy of the resolution):

D Exemption approved for years, ending December 30, (not to exceed 10 years)
--

D Exemption Denied

Date District Established (attach resolution for district) I Local Unit Classification Identification (LUCI) Code I School Code

PART 6: LOCAL GOVERNMENT CLERK CERTIFICAnON (clerk of LGU must complete Part 6)
Clerk's Name (first and last) Telephone Number

Fax Number E-mail Address

Mailing Address City State I ZIP Code

LGU Contact Person for Additional Information LGU Contact Person Telephone Number Fax Number

I certify that, to the best of my knowledge, the information contained in this application and attachments is complete and accurate and hereby request
the State Tax Commission issue a Commercial Rehabilitation Exemption Certificate, as provided by Public Act 210 of 2005, as amended.

Clerk's Signature Date

The clerk must retain the original application at the local unit and mail one copy of the completed application with attachments to:

State Tax Commission

P.O. Box 30471
Lansing, MI 48909



Instructions for Completing Form 4507
Application for Commercial Rehabilitation Exemption Certificate

The Commercial Rehabilitation Exemption Certificate was created by Public Act 2100f2005, as amended. The application is initially filed,
reviewed, and approved by the LGU and then reviewed and approved by the State Ta'( Commission. According to Section 3 of Public Act 210
of2005, as amended, the LGU must establish a Commercial Rehabilitation District. Rehabilitation may commence after establishment of
the Commercial Rehabilitation District.

Owner I Applicant Instructions
1. Complete Parts 1,2 and 3 of application

2. Prepare and attach all documents required under Part 2 ofthe application:

a. General description of the facility (year built, original use, most recent use, number of stories, square footage)

b. Description ofthe qualified facility's proposed use

c. Description of the general nature and extent ofthe rehabilitation to be undertaken

d. Descriptive list ofthe fixed building equipment that will be a part of the qualified facility

e. Time schedule for undertaking and completing the facility's rehabilitation

f. Statement of the economic advantages expected from the exemption

g. Legal description of the facility

h. Description ofthe "underserved area" (Qualified Retail Food Establishments only)

3. Qualified Retail Food Establishments:

a. Complete Part 1 of the Commercial Rehabilitation Exemption Certification for Qualified Retail Food Establishments
(Form 4753). Submit to LGU clerk along with application.

b. Describe the "underserved area" and provide supporting documentation to show how the project area meets one or more of
the following requirements:

i. An area that contains a low to moderate income census tract(s) which, based on per capita income, are tracts below the
66.67 percentile ($23,643 in 1999 dollars) and a below average supermarket density

ii. An area that has a supermarket customer base with more than 50% living in a low income census tract(s) which based on
the per capita income, are tracts below the 66.67 percentile ($23,643 in 1999 dollars)

iii. An area that has demonstrated significant access limitations due to travel distance and has no Qualified Retail
Food Establishments within two miles of the geo-center for an urban area or has no Qualified Retail Food Establishments
within nine miles of the geo-center for a rural area.

For assistance in determining the project area's eligibility, visit www.michigan.gov/propertytaxexemptions and click on
Commercial Rehabilitation Act.

4. Submit the application and all attachments to the clerk ofthe LGU where the property is located.

LGU Assessor Instructions

Complete and sign Part 4 of the application.

LGU Clerk Instructions
1. After LGU action, complete Part 5 of the application.

2. After reviewing the application for complete and accurate information, complete Part 6 and sign the application to certify the
application meets the requirements as outlined by Public Act 210 of2005, as amended.

3. Assemble the following for a complete application:

a. Completed Applicationfor Commercial Rehabilitation Exemption Certificate (Form 4507)

b. All required attachments listed under Part 2

c. A copy ofthe resolution by the LGU establishing the district

d. A certified copy ofthe resolution by the LGU approving the application

e. Complete Form 4753 (Qualified Retail Food Establishments only)

4. Submit the completed application to: State Tax Commission, P.O. Box 30471, Lansing, MI 48909

Application Deadline
The State Tax Commission must receive complete applications on or before October 31 to ensure processing and certificate issuance for the
following tax year. Applications received after October 31 may not be processed in time for celiificate issuance for the following ta'( year.

For guaranteed receipt by the State Ta'( Commission, send applications and attachments via certified mail.

If you have questions or need additional information or sample documents, visit www.michigan.gov/prope.-tytaxexemptions or call
(517) 373-2408.



 
 
 
 

 

September 30, 2011 
 
Blair M. Bowman, Owner 
Suburban Collection Showplace 
46100 Grand River Ave. 
Novi, MI 48374 
 
Dear Mr. Bowman,  
 
RE: Application for Commercial Rehabilitation Tax Abatement Proposed 
Hotel and Meeting Facility Expansion, Suburban Collection Showplace 
 
The City of Novi received your application on September 22, 2011 for 
consideration of creating a Commercial Rehabilitation District under 
PA210 for a proposed hotel attached to a convention center. We 
continue to look forward to working with you towards a successful 
project and addition to your Suburban Collection Showplace.  It is one of 
the keys to Novi and the area’s economic success.   
 
City staff has reviewed your application for completeness in accordance 
with the City’s recently-adopted policy for abatements under the Act. 
City Council has developed expectations in that policy for supporting 
data to be included with submitted applications.  Your application 
requires further information in order to clarify certain provisions under the 
policy.  Additionally, after initial review, the application does not indicate 
the specific area of the proposed District by legal description or other 
visual depiction.  Furthermore, the application does not describe the 
specific area, by way of legal description, for which an exemption 
certificate will eventually be requested.   We request that information be 
provided as well.   
 
In an effort to provide a comprehensive package to the City Council, 
the following information is requested in order for the application to be 
considered complete: 
 

• Tab 3.  Items C. i. and D contemplate additional information 
regarding the appearance of the proposed hotel improvements.  
The policy adopted by the City Council states that the applicant is 
to provide information establishing that the “project will be of 
exceptional high quality construction. . . .”  It appears that the 
discussions involve a Hyatt Place hotel.  The information provided 
is minimal and extremely generic given the likely known hotel 
brand, features, and amenities.  Additional information should be 
provided regarding the architecture, façade, and materials for 
that sort of building—including, for example, information 
regarding other similar Hyatt Place hotels, assuming that is the 
brand. 

 
• Tab 4.  Item F requests the applicant to provide a specific 

calculation, based upon the anticipated value of the 
construction, of the local tax abatement amount.  Please provide 
this information in the form of a numeric analysis.  Item J asks for 

CITY COUNCIL 
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Novi, Michigan 48375 
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248.347.0577 fax 
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Suburban Collection Showplace   
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any projected increase in the taxable value/personal property tax 
as relates to the convention center use only (i.e., the existing 
Showplace).  Please provide this information.  In addition, the text 
under this Item J indicates that there is a possible area for 
expansion of an additional 120 to 140 rooms.  Please specify 
where that area is on the application. 

 
With regard to Item K, the item requests a number reflecting the 
anticipated real and personal property value to be added to the 
entire development at the end of the abatement period.  Please 
provide that information in the form requested. 
 

• Tab 7.  Items O and P, relating to the number and kinds of jobs to 
be created by the hotel improvement, please provide a list of jobs 
(by classification for both full and part time positions) directly 
created by the project corresponding with the anticipated salary 
and if the positions receive benefits.  

 
• Tab 9.  Items U and V expect a specific description by the 

applicant as part of the application (i.e., not by reference to other 
documents created by the City) of the competition/potential 
adverse effect on other hotels within the City.  This information, 
along with that required in Item EE discussed below, requires a 
comparison of the proposed hotel with the specific hotels now 
existing in the City of Novi.  Please provide that additional 
information. 

 
• Tab 12.  Item Z asks for environmental impact of the project.  

Please note the provided information regarding “the area of 
crushed aggregate” is not a permitted material for parking.  This 
has been shared previously with the applicant.  Please revise the 
application accordingly, and discuss with the Community 
Development Director, Charles Boulard, if necessary. 

 
• Tab 13.  Under Item AA, the information requested contemplates 

greater detail with regard to architecture, façade materials, and 
the like.  Please provide this additional information in the context 
of a proposed Hyatt Place building, using other existing Hyatt 
Place buildings to the extent applicable. 

 
• Tab 14.  Item CC requires the applicant to “clearly and 

convincingly demonstrate” that without the exemption certificate, 
the project would not proceed.  Although the City is not at this 
time requesting a full financial pro forma, you have provided 
essentially no factual information on this item.  Please provide 
sufficient financial detail with regard to the feasibility of the 
project for the City to determine the amount of the annual tax 
exemption in comparison to the overall cost of the 
construction/operation of the facility.  Please note that the 
information can be readily held to be confidential by the City, 
and exemption from disclosure to anyone other than the City 
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Council and appropriate City staff. 
 

• Tab 16.  Item EE. i. requires the applicant include information 
regarding hotels, at a minimum, those located within the City of 
Novi.  A reference to prior analysis by the City administration is 
insufficient.  Please provide the identifying materials as described 
in this section. 

 
Items EE. ii. And EE. iii. are not, in the opinion of City staff, 
sufficiently addressed from an informational standpoint.  
Information with regard to these items would require, for example, 
identification of existing hotels within the service area (and 
specifically Novi) and an analysis as to whether and how the 
proposed hotel would or would not be a direct competitor to such 
existing hotels.  In the alternative, additional information with 
regard to “spillover” as contemplated by the applicant is required.  
The information appended to Item EE does not address either the 
direct competition or the spillover to other hotels. 

 
• State Application.  The full set of information required in the State 

application (including legal descriptions for the proposed 
exempted area) is to be provided at the time of the request for a 
district.  Please include, for example, the legal description of the 
proposed district and the anticipated area for which you intend to 
petition for an exemption certificate. 

 
Please review and contact me at your earliest convenience.  Ideally, if 
you provide the additional information to the City Clerk, in writing, by 
Friday, October 7, 2011, then this would allow the administration and City 
Council adequate time to review the complete application in time for 
placement on the October 17th agenda for creation of the District.  If 
that district is favorably considered at the meeting on the 17th, then 
October 26th could be the likely public hearing date for the PA210 
application for the exemption certificate.  
 
If you have any questions, please feel free to contact me at 248-347-0583 
or atopouzian@cityofnovi.org.  
 

Sincerely,  
 
 
 
Ara Topouzian 
Economic Development Director 
 

c:  Mayor and City Council members 
      Maryanne Cornelius, City Clerk 
      Clay J. Pearson, City Manager 
      Victor Cardenas, Asst. City Manager 
      Thomas R. Schultz, City Attorney 
 

 



TBON, L.L.C.
A Michigan Limited Liability Company
46100 Grand River Ave.
\\lovi, Michigan 48374
Ph: (248) 348-5600 Fax: (248) 347-7720

Owner of

SUBURBAN COLLECTION

SHOWPLACE

-
Re: Response to September 30th

, 2011 Communication Requesting Additional <!ltd
Supplemental Information

October i h
, 2011

Mr. Ara Topouzian
Economic Development Director
C/O City Clerk
City ofNovi
45175 West Ten Mile Road
Novi, Michigan 48375

Dear Ara,
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I appreciate receiving your response and review of our application. Within that response
you had indicated that the administration feels that in certain instances, additional
information is necessary and/or suggested to be submitted. While I very much appreciate
your pursuit of additional information, my understanding of the policy is that it
establishes criteria that the decision makers will consider the "extent" to which an
application qualifies. In that spirit, we have included significant amounts of additional
information and at the same time, acknowledge that we may not meet all of the criteria or
be able to provide responses to some portions of the application to your full satisfaction.
We respectfully contend that our original Application merited consideration and approval
and feel that with this supplemental information being delivered to the decision makers
along with our original package the need for this modest type of assistance will be clear.

As it relates to your request for a legal description of the district and the exemption
certificate area, we have developed and sent a legal description to the City and that
description is included immediately following this correspondence. The description meets
the minimum area required under the State statute and we would propose that the area
established for the exemption certificate itselfbe one in the same as the district. This
approach should be consistent with what we understand the City Administration's
position to be as to the size ofthe district. We truly did not want to assume what the City
desired to do as it related to the district's area and did not realize that the development of
the description was our responsibility. This should address this initial issue identified in
your response.

In further response, we have followed, by item and tab, your correspondence of
September 30th

, Please consider the following:

10/0712011 Cant. PA21 0 Application



Tab 3. Items C.L & D: As previously indicated we are focusing on a Hyatt Place
franchise and brand. After considering multiple brands and types ofhotels, the
Hyatt Place, in our opinion, represents the highest quality best fit for both our
operations and for meeting the requirements ofthe criteria set forth in the City
policy. In addition to those materials previously provided, enclosed with this
supplemental package are additional photographs of existing Hyatt Place
facilities, examples of interior finishes, rooms and amenities. Additionally, we
have provided copies of the fac;ade portion of our previously approved site plan
package for a Hyatt Place which was proposed to be located in our South parking
area and connected to the Showplace via skywalk. Again, as we previously noted,
while the finishes will be substantially similar to those as previously proposed and
approved however, a fac;ade waiver will be required.

Tab 4. Items F, J & K:

F: Following, please find our calculation ofthe local abatement. We have
included the table and calculations provided by the City Administration for the
ordinance review committee. We still feel that the administration and assessing
professionals are the best source to make such an estimate. Our calculations are
based upon the estimate of real property improvements being $8.5 million. We are
assuming that the hotel would be complete by 2013. Using the millage rate and
other assumptions contained in the City of Novi estimate we have also adjusted
the calculation to reflect a six year abatement period.

J: As previously stated, no material change is anticipated in the convention
center's real or personal property, with the exception of the potential for the
continued decline in the overall real property values that has been experienced
over the last three to four years.

Relating to the potential future expansion area, the area was identified on the site
plan submitted in the original package. We have highlighted the area for easier
reference and included it again.

K: The real property portion of this criteria has been addressed in the previous
sections. Personal Property and equipment will be added at the startup of the hotel
operations and will be consistent with other hotels of this size and type and is
estimated to be in excess of $1 ,000,000 dollars depending again on the size and
ultimate number of rooms.

Tab 7. Items 0 & P: Please refer to chart found in the supplemental material.

Tab 9. Items U & V: We had referenced the other information previously
developed by the City Administration during the deliberation relating to the
establishment of the policy because it was, in our opinion, the best source of this
type of information and it already existed and had been previously provided. We
have developed a "Google" style map showing the location of hotels in the Novi
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area and have included a copy of the table developed for the Ordinance Review
Committee.

As it relates to potential negative impact, as we have previously stated our
position is that no negative impact will exist. We believe that the evidence
provided as it relates to new and substantial demand generation from events that
we will attract to the area, will be of great benefit to all the region's businesses
including the surrounding hotels. Because they may have been lost in the large
volume of information previously provided, we have included again and direct
your attention to the significant number of Letters of Interest and Intent contained
within this supplemental package.

As it relates to competitive disadvantages and advantages, it in fact is highly
arguable that the existing hotels enjoy a significant advantage even if we are
successful in obtaining the limited tax abatement being requested. This is due to
the fact that most, if not all, of the surrounding hotels were transacted at
substantially lower, and in some cases, distressed sale values at some point in
their transaction history. This lower cost basis allows these hotels to offer their
room inventory at a much lower rate than that of our proposed hotel which will be
built at new construction costs. Finally many of the hotels identified on the list
enjoy an assessed or taxable value, on a per room basis, that is considerably lower
than the estimated value arrived at for our purposed hotel.

As it relates to the differentiation between our proposed project and other hotels
within the community, the obvious and major difference is that our hotel will be
attached to the convention exposition and conference facility as required by the
State Statute. This distinction in and of itself should set this facility and project
apart from any other hotel that is located within the city's boundaries or in the
region for that matter. In addition, we are proposing to construct an additional
eight to ten (8 - 10) meeting rooms which will provide the breakout space '
necessary to attract the larger conference and convention delegations. Finally, it is
worth noting that the Showplace with the attached hotel will be more directly
competitive with projects outside ofthe Novi area, such as The Inn at St. John's.
At the core of our proposal is the expectation that we will be more competitive
with Lansing, Grand Rapids and other convention centers in the Midwest that
have attached lodging facilities. We will be aggressively pursuing these types of
events and business currently not considering our area due to the lack of an onsite
hotel and adequate meeting space. We will also be pursuing however, much larger
convention and trade show business due to the obvious larger exposition space as
an added asset at the Suburban Collection Showplace.

Tab 12. Item Z: Please revise our application to remove any reference to the
"crushed aggregate" area which is the festival/entertainment area to the immediate
East of the Showplace site. It is important to note that this area will be critical in
our attracting at least one larger scale event that we are pursuing. I have included
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a copy of an e-mail received very recently and we are meeting with the Great
Lakes Agricultural Fair Committee to hopefully attract what is a revitalization of
The Michigan State Fair. Areas like the festival area will be critical for
entertainment and outdoor exhibits and agricultural exhibits. As also previously
shared with the administration, we will be seeking to request adjustments to the
required parking amounts as we are consistently experiencing that our parking
lots, in the vast majority ofthe events, are "over parked." We will provide
information to show that we have excess spaces even with the inclusion ofthe
hotel and meeting space, and that the remaining available parking will be more
than adequate. Our point was, the use of offsite, overflow parking arrangements,
certainly from an environmental standpoint is a much more prudent approach ie:
using on a rare occasion, this adjacent site versus having to hard-surface a sea of
parking that will be used for only a few days out of the year. This is an issue that
would be addressed during the site plan process.

Tab 13. Item AA: Please see the included plans and information with regard to
similar Hyatt Place projects located in the Supplemental information for Criteria
Items C &D.

Tab 14. Item CC: Of all the criteria items, we believe that this one should be the
most evident. The lack of feasibility for this type of project is clearly
demonstrated by a review of what is common knowledge relating to the overall
economic conditions, the hotel and development market in general, and the fact
that no other similar style projects are planned or have been built for years within
the City. The City can easily review its own public records relating to the
distressed values and the transaction history relating to many of the hotels within
its borders. Also, the highly publicized liquidations ofmajor hotel projects in
Southeastern Michigan are further evidence of the lack of viability for this type of
project.

Furthermore, we have provided a statement for the formal public record that we
will not proceed with this project if an abatement is not received and we have
further indicated that other factors in addition to the abatement are necessary to be
accomplished including successful financing arrangements (which will require
extraordinary ratios as compared to traditional measures relating to debt to equity)
and franchising arrangements. It must be clear and stated again for the record, that
it is not a certainty that the project will proceed even ifthe abatement is granted.

It was (and is) our intention to have representatives from the hotel industry and
our potential Franchiser provide a portion of our presentation at the hearing for
the establishment of the district. This presentation will provide more detail on the
hotel and financing markets that will further cement the "clear demonstration"
that the project will not proceed without the grant ofthe abatement amongst other
critical items that need to be accomplished.

10/07/2011 Cant. PA21 0 Application



Tab 16. Item EE. i., ii. & iii: Please refer to Supplemental response to Criteria
Items U &V

State Application: In response to your indication that a completed State
Application must be included at the time of the application for the district, I was
unable to find that requirement specifically outlined and in fact the State
legislation requires that the application not be submitted until after the
establishment of the district. It also requires an adopted resolution of the local unit
of government establishing the district be included. We have included an updated
application form and the description. All other required information for the State
Application is contained within the original package and the supplemental
package. We will work with the City to finalize a completed application and
submit it at the appropriate time once the district has been established.

Finally, we are continuing our petition drive efforts and have been overwhelmed with the
amount of positive feedback and support that we have received. To this point, along with
the Letters of Support and petition signatures, we have over 300 local businesses,
citizens, vendors and customers of the Showplace expressing their support for our
project. This emphasizes the importance that the decision makers should consider the
benefit to the entire community and while important, not focus solely on the hotels.
We would again, like to thank you, the City Administration and the decision makers for
their consideration of our request.

Very Truly Yours,

Blair M. Bowman
Owner
Suburban Collection Showplace
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PROPOSED HOTEL SITE PROPERTY DESCRIPTION

A PARCEL OF LAND IN THE NORTHEAST 1/4 OF SECTION 16, TOWN 1 NORTH, RANGE S EAST, CITY OF NOVI,
OAKLAND COUNTY, MICHIGAN, BEING MORE PARTICULARLY DESCRIBED AS: COMMENCING AT THE EAST 1/4 CORNER
OF SAID SECTION 16; THENCE ALONG A LINE AS MONUMENTED AND OCCUPIED, S.8T26'37"W. 1135.25 FEET
(PREVIOUSLY DESCRIBED AS S.86'56'26"W.); THENCE N.01'45'51 "w. 306.73 FEET TO THE POII\JT OF BEGINNING;
THENCE S.8S'14'09"W. 270.00 FEET; THENCE N.01'45'51"W. 111.09 FEET TO THE SOUTHEAST CORNER OF THE
EXISTING SHOWPLACE BUILDING; THENCE ALONG THE EXISTING EASTERLY SHOWPLACE BUILDING LINE THE FOLLOWING
FIVE COURSES: N.01'45'51"W. 30.67 FEET, S.8S'14'09"W. 3.77 FEET, N.01'45'51"W. 21.75 FEET, N.S8'14'09"E. 3.77
FEET AND N.01'45'51 'W. 189.85 FEET TO THE NORTHEAST CORNER OF SAID EXISTING SHOWPLACE BUILDING;
THENCE CONTINUING N.01'45'51 "w. 195.04 FEET TO THE SOUTH RIGHT-OF-WAY UNE OF 1-96 EXPRESSWAY
(RIGHT -OF-WAY VARIES); THENCE ALONG SAID 1-96 RIGHT-OF-WAY LINE S.74'OO'1 O"E. 283.51 FEET; THENCE
S.01'45'51 "E. 461.91 FEET TO THE POINT OF BEGINNING. CONTAINING 134,474 SQ. FT. OR 3.087 ACRES AND
BEING TOGETHER WITH AND SUBJECT TO EASEMENTS, RESTRICTIONS OR RIGHTS-OF-WAY OF RECORD.



SUBURBAN COLLECTION

l-IOWPLACE
Petition in Support of an Attached Convention Center Hotel and

Expansion of lVleeting Space
Suburban CoUection Showplace

'fax Abatement Application: City of Novi

You may have heard of our efforts at the SCS to constmct an onsite attached hotel. This onsite
hotel will allow us to attract more and larger events, particularly of a convention and conference
nature. We are asking the business community to indicate their support for our effOlis and
acknowledge the positive economic impact that it has had on their operations from the current
and past activity at the Showplace and prior to that, at the Novi Expo Center. We are pursuing a
tax abatement from the City ofNovi and it is our intention to submit this petition(s) as evidence
of the suppoti for the passage of that abatement. It is important to make it clear that this will be
at no cost to the tax payers, that taxes will not rise or be used to support the project what­
so-ever.; it will simply freeze the level of current taxes ancl require liS to pay all of the
school taxes based upon the value of the new hotel.
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SUBURBAN COLLECTION

S PLACE
Petition in Support of an Attached Convention Center Hotel and

Expansion of Meeting Space
Suburban Collection Showplace

Tax Abatement Application: City of Novi

You may have heard of our efforts at the SCS to construct an onsite attached hotel. This onsite
hotel will allow us to attract more and larger events, particularly of a convention and conference
nature. We are asking the business community to indicate their support for our efforts and
aclmowledge the positive economic impact that it has had on their operations from the current
and past activity at the Showplace and prior to that, at the Novi Expo Center. We are pursuing a
ta" abatement from the City of Novi and it is our intention to submit this petition(s) as evidence
of the support for the passage ofthat abatement. It is important to make it clear that this will be
at no cost to the tax payers, that taxes will not rise or be used to support the project what­
so-ever.; it will simply freeze the level of current taxes and require us to pay all of the
school taxes based upon the value of the new hotel.



COLLECTION

HOWPLACE
Petition in Support of an Attached Convention Center Hotel and

Expansion of Meeting
Suburban Showplace

Tax Abatement Application: City of Novi



SUBURBAN COLLECTION

SHOWPLACE
Petition in Support of an Attached Convention Center Hotel and

Expansion of Meeting Space
Suburban CoUection Showplace

Tax Abatement Application: City of Novi
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SUBURBAN COLLECTION

S LACE
Petition in Support of an Attached Convention Center Hotel and

Expansion of Meeting Space
Suburban Showplace

Tax Abatement Application: City of Novi

You may have heard of our efforts at the SCS to constmct an onsite attached hotel. This onsite
hotel will allow us to attract more and larger events, particularly of a convention and conference
nature. Weare asking the business community to indicate their support for our etIorts and
acknowledge the positive economic impact that it has had on their operations from the current
and past activity at the Showplace and prior to that, at the Novi Expo Center. We are pursuing a
tax abatement from the City ofNovi and it is our intention to submit this petition(s) as evidence
ofthe support for the passage of that abatement. It is important to make it clear that this will be
at no cost to the tax payers, that taxes will not rise or be used to support the project what­
so-ever.; it will simply freeze the level of current taxes and require us to pay all of the
school taxes based upon the value of the new hotel.

DatePrint Name & TitleBusiness/Person's Name



SUBURBAN COLLECTION

HOWPLACE
Petition in SUDDort
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an Attached Convention Center Hote! and
Expansion of Meeting Space

Suburban Collection Showplace
Tax Abatement Application: City of Novi

Print Name & Title



SUBURBAN COLLECTION

HOWPLACE
Petition in Support of an Attached Convention Centel' Hotel and

El:pansiion of Meeting Space
Suburban Collection Showplace

Tax Abatement Application: City of Nov]

BusinesslPerson's Name Print Name & Title



SUBURBAN COLLECTION

SHOWPL CE
on'veIltiolll ......,\oUL\oA Hotel andPetition in Support of an Attached

Expansion of IVl(~etiing

Suburban Collection Sho"vnl~H"1'

Tax Abatement City of Novi

You may have heard of our efforts at the SCS to construct an onsite attached hotel. This onsite
hotel wiIl allow us to attract more and larger events, particularly of a convention and conference
nature. We are asking the business community to indicate their suppOIi for our efforts and
acknowledge the positive economic impact that it has had on their operations from the current
and past activity at the Showplace and prior to that, at the Novi Expo Center. We are pursuing a
ta-x abatement from the City ofNovi and it is our intention to submit this petition(s) as evidence
of the support for the passage of that abatement. It is important to make it clear that this will be
at no cost to the tax payers, that taxes will not rise or be used to support the project what­
so-ever.; it will simply freeze the level of current taxes and require us to pay all of the
school taxes based upon the value of the new hotel.

Business/Person's Name



Supplemental Material for Criteria Items C & D
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September 26, 2011

Mr. Blair Bowman
Suburban Collection Showplace
46100 Grand River Ave.
Novi, MI48374

Dear Blair:

RE: Proposed Hyatt Place Hotel- Novi, MI

Dear Blair:

K~\ 111 5.:111·, mOl

V,ce PrL'Sic!L:l1! ot LJc\'dupm~nt
71 S. Vacker Dr.
12'" Flo\lr
Chic'll)O, IL b060b

I'm writing to express the Hyatt Corporation's interest in the development opportunity you are proposing
in Novi, MI. We are familiar with the market and welcome the opportunity to be a part of this project.
Hyatt has historically been very successful in convention center locations. In this instance, our Hyatt
Place concept best suits the lodging demand created by The Suburban Collection Showplace.

Hyatt Place is a new kind of hotel that puts style, innovation and The Hyatt Touch® within everyone's
reach. Our guests will enjoy a spacious guestroom with a 42" flat-panel HDTV, our signature Hyatt
Grand Bed™, a plush Cozy Comer oversized sofa-sleeper that is separated from the sleeping area, and
complimentary high-speed Wi-Fi internet access throughout the hotel.

Guests at Hyatt Place may purchase signature hot breakfast entrees along with Starbucks® specialty
coffees or enjoy a free continental breakfast. Hyatt Place also offers a variety of freshly prepared, cafe
quality items, including made-to-order entrees, sandwiches, soups, salads and pizza which guests can
order 24 hours a day, seven days a week via a touch screen menu in the Guest Kitchen or from the Gallery
Host.

The Hyatt Place Hotel will be an ideal solution for the lodging needs of those visiting Novi, MI. The
Hyatt Reservation System contributes approximately 70% of the overall business to our Hyatt Place
hotels. The lack of representation of Hyatt products in Novi, plentiful demand generators in close
proximity to this site, and connectivity to The Suburban Collection Showplace has us very excited about
this opportunity. I have great confidence in your ability to deliver a high quality development as you've
demonstrated in other locations.

Sin~i1M~/J!
Kevin Schramm ftI(
Vice President of Development
Hyatt Corporation
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Portion of Taxes Abated by the City of Novi

Year Amount
1 (2013) $41,972.70
2 (2014) $41,972.70
3 (2015) $41,972.70
4 (2016) $41,972.70
5 (2017) $41,972.70
6 (2018) $41,972.70

Total $251,836.20

These numbers are based off the assumptions contained in the city calculations chart
provided to the Ordinance Review Committee meeting package on August 3rd

, 2011. A
copy of these calculations is attached.
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PA210 Commercial Rehab Estimate

Suburban Collection Showcase - Hotel Construction

PA 210 Commercial Rehabilitaion Estimate

Land (Taxable Value):
BUilding (Taxable Value):
Planned Investment:

TOTAL Millage Rate:
Local School Op & SET Mills*:
Other Mills:

$

$ 8,500,000

52.6043
24.0000
28.6043

Estimated Savinqs with PA210
$ 1,138,916

* These are the ONLY mills applied to the investment under PA210:
"'''/BS;(i': ~-:' ~.r~

Year

1 2011
2 2012
3 2013
4 2014
5 2015
6 2016
7 2017
8 2018
9 2019

10 2020

Frozen Taxable Value
BUilding ONLY

$
$
$
$
$
$
$
$
$
$

ALL Taxable Values **
Land Building Improvements

$ - $ - $ -
$ - $ - $ 4,250,000
$ - $ - $ 4,292,500
$ - $ - $ 4,335,425
$ - $ - $ 4,378,779
$ - $ - $ 4,422,567
$ - $ - $ 4,466,793
$ - $ - $ 4,511,461
$ - $ - $ 4,556,575
$ - $ - $ 4,602,141

Estimated Taxes with PA210
Land Taxes Frozen Taxes PA210 Total Tax
$ - $ - $ - $ -
$ - $ - $ 102,000 $ 102,000
$ - $ - $ 103,020 $ 103,020
$ - $ - $ 104,050 $ 104,050
$ - $ - $ 105,091 $ 105,091
$ - $ - $ 106,142 $ 106,142
$ - $ - $ 107,203 $ 107,203
$ - $ - $ 108,275 $ 108,275
$ - $ - $ 109,358 $ 109,358
$ - $ - $ 110,451 $ 110,451

Estimated Taxes with
No Incentives
$
$ 223,568
$ 225,804
$ 228,062
$ 230,343
$ 232,646
$ 234,973
$ 237,322
$ 239,695
$ 242,092

[ Total: $ - $ - $ 955,590 $ 955,590 II II $ 2,094,505 II

** Values are increased a conservative 1% annually.

These tax estimates represent genera! approximations, and are not meant as precise projections of tax liability.

These estimates do not have the force of law, nor should they be construed as an incentive offer from the City of Novi.

Further consultation with a private tax attorney and/or a certified public accountant is highly recommended

to firms considering location or expansion in Novi, Michigan.
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Hotel Development:

Construction:

Job Creation Estimate

Number of Jobs:

400*

Full-Time 12
4 Administrative:
Manger ($75,000-$95,000 including benefits per year)

Assistant Manger ($40,000-$60,000 including benefits per year)

Executive House Keeper ($38,000-$45,000 per year)

Desk Supervisor (#38,000- $45000 per year without benefits)

8 House Keeping/Maintenance ($20,000-$30,000 per year without benefits)

Part-Time 15
(Average salary of $2 an hour above minimum wage without benefits)

Additional Showplace/Support Operations if the hotel is constructed:

Peak Temporary Operation Jobs
Combination of Hotel and Show/Event staff
(Average salary of $2 an hour above minimum wage)

Service/Set-Up Personnel
Average $10-$12 dollars an hour without benefits
Average of 40+/- during regular seasons
Administrative Full-time
($30,000-$45,000) with benefits)

Full-Time Job Equivalents due to Additional Economic Impact

200

45

4

700+/-**

* See attached letter provided by Cunningham-Limp.
** Based upon formulas utilized in the Michigan Consultant's Economic Impact Study

10/07/2011 Cont. PA21 0 Application



Cunninghanl-Limp
DESIGN 0 CONSTRUCTION DEVELOPMENT

3930CJ IV rV'I\"ve ['iiil€' F!d. C,te 200

Fari11ingtO!l Hills ~.i1 48331
main: 248.489.2300 fax: 248.489.2310

September 20, 2011

Mr. Blair Bowman
President
Suburban Collection Showplace
46100 Grand River
Novi, MI 48374

RE: Proposed Hotel Project, Novi, Michigan

Dear Blair,

With respect to the proposed construction of a new hotel at the Suburban Collection
Showplace, we are proud and happy to have been selected as the builder for this project.
As a supporter of the City of l\Jovi in light of over 2,000,000 square feet of construction we
have directed in Novi, we are very excited and fully supportive of the project moving
forward, particularly because of the economic impact it will have to Novi and surrounding
local communities.

With specific respect to this project, the generation of jobs during the construction of the
hotel will be significant. Based on our past history and the economic development tools
we have at our disposal, over 400 construction-related jobs will be the direct result of
this project in the coming year. This does not take into consideration secondary jobs that
will be created, or the economic value of these workers enjoying Novi's restaurants and
retail establishments while the project is underway, not to mention the thousands of hotel
patrons that will experience the benefits of Novi as well.

Blair, please let me know personally how I can help you demonstrate the positive
economic result this project will have to Novi and surrounding communities. It will be
impactful.

Sincerely,
CUNNINGHAM-LIMP COMPANY

Samuel J. Ashley, Jr.
Vice President, Pre-Construction Services
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notels in novi mi - Google Maps

hotels near Novi, Oakland, Michigan " .
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I. Staybridge Suites Hotel Novi - IHG
Priority Club Points!
27000 Providence Parkway, Novi, MI
(248) 349-4600
2 reviews

G. Holiday Inn Express Hotel & Suites
Novi
39675 Twelve Mile Road, Novi, MI
(248) 344-8204
3 reviews

Residence Inn Detroit NoviE.
27477 Cabaret Drive, Novi, Ml
(248) 735-7400
3 reviews

c. Crowne Plaza Hotel Detroit- Novi
27000 Sheraton Drive, Novi, MI
(248) 348-5000

8 reviews

B. Doubletree Hotel Detroit/Novi
42100 Crescent Boulevard, Novi, MI
(248) 344-8800
3 reviews

H. Sheraton Detroit Novi Hotel
21111 Haggerty Road, Novi, MI
(248) 349-4000
1 review

F. Hilton Garden Inn Detroit/Novi
27355 Cabaret Drive, Novi, MI
(248) 348-3840

5 reviews

D. Courtyard Detroit Novi
42700 West 11 Mile Road, Novi, MI
(248) 380-1234
2 reviews

The Baronette RenaissanceA.
Detroit-Novi Hotel
27790 Novi Road, Novi, MI
(248) 349-7800
2 reviews

Go

J. Country Inn & Suites By Carlson Novi
21625 Haggerty Road, Novi, MI
(248) 596-9800

7 reviews



Novi Hotel Census

Largest - 8,778 sq. ft.; Smallest - 468 sq.

ft. message

12,000 + sq. ft. message

message

637 sq. ft. ~70%

message

message

1,100 sq. ft. ~mid-80%

-2,000 sq. ft. message

1,092 sq. ft. message

126 sq. ft. message

3,075 sq. ft. message; out of office untH 8/1/11

280 sq. ft. message

-600 sq. ft. message

osq. ft. message

Sheraton Novi

Crowne Plaza Novi

The Baronette Renaissance

Courtyard by Marriott

Exented Stay Deluxe

Extended StayAmerica

Hampton Inn

Hilton Garden Inn

Holiday Inn Express

Staybridge Suites

DoubleTree

Residence Inn

Country Inn & Suites

TownePlace Suites

~~,'~(at!on

21111 Haggerty Road

27000 Sheraton Drive

27790 Novi Road

42700 West 11 Mile Road

39640 Orchard Hill Place

21555 Haggerty Road

20600 Haggerty Road

27355 Cabaret Drive

39675 Twelve Mile Road

27000 Providence Parkway,

42100 Crescent Boulevard

27477 Cabaret Drive

21625 Haggerty Road

42600 Eleven Mile Road

:J:. (l~ Hooms

239

218

ISS

122

86

125
105

140

92

108

148

107

100

95

iVt(:t"'tfng Space."?

Yes; 17 meeting spaces

Yes; 9 meeting spaces

Yes; 1 meeting room

Yes; 1 meeting room

Yes; 4 meting rooms, 1 ballroom

Yes; 1 meeting room

Yes; 1 boardroom

Yes; 5 independent usalonsll

Yes; 1 meeting room
Yes; 1 meeting room

Yes; 1 meeting room

Me€t~ng 5p1.((' 51r'2
IVionlhi'l!Yeill'lv

OCCUP~HH:Y ~ate
1~e\,'eI1ue (Up/DO\l<,'n,)

Relatively Same

Up. Marginally

08/03/2011



Potential Hotel Room N',ghts

updated 8/2/11

Name of Group # of events per year Uof rooms per night(maxed at our Will use more RN's in Potential Annual RN's

full occupancy for group) area

MI School Business Officials ;[ UO
I

X 720

MI Assn of CPA's 1 UO X 360

MI Assn of CPA's 3 40 360

MI Assn of CPA's 100 10 1,000

MI Dental Assn 1 UO X 380

MI Dental Assn 3 25 150

MI Safety Council 1 120 X 380

MI Assn of Home Builders 3 15 45

Michigan Works! 1 120 X 260

MI Department of Education 3 SO 150

MI Elementary & Middle Schooi Principals 1 120 X 380

Assn

MI Concrete Paving Assn 1 40 80
I

M5AE Diamond Awards 1 25 25

MI Assn of Fairs and Exhibitions
I

1 120 360

GM Dealer Auto Breakfast 1 120 UO

MI Assn of Chiropractors 1 120 X 400

The league of Michigan 1 20 40

MI Assn of Commercial Dental labs 5 30 300

Joe Cornell Entertainment 10 10 120

MI Nonprofit Assn 1 75 US
Family Reunions 5 25 200

Car Club Conventions 3 40 400

Military Reunions 2 3D 180

Religious Retreats/Conferences 4 SO 300

Corporate Training 7 30 540
Michigan State Troopers Association 4 120 870
MMPOA· Michigan Public Purchasing 3 90 130

Officers Association
Detroit Metropolitan Association 2 20 40

MSAE. M1chlgan Society of Association 4 120 780
Executives X

SAE·lnternational Society of Automotive 1 120 320
Enolneers X

Michigan Credit Union League 7 120 X 30;[0
Michigan Association of Public 3 120 U80
Emnlovee Retirement Svstems X

MASA· Michigan Association of School 6 120 2790
Administration X

Michigan Association of Chiefs of Police 2 120 780
X

Michigan Association of Non-Public 1 120 1030
Schools X

Michigan Association of Community 100 120 880
Mental Heallh Boards

Michigan Association of School Boards 15 120 3080~X

Michigan Association of Chiropractors 3 120

I--:':O-_~Michigan Association for Computer 4 120
Users In Learnina X

MAIFA· Michigan Association of 1 SO I 85
Insurance and Fln"nc;al Advisors



I
National Asociation for College

I 11 20 40
Admissions Councelino

Original Equipment Suppliers 4 120 no
Association x

American Philatelic Society 2 120

It
1720

Michigan Reading Association
--

8 120 1980
Michigan Association of Insurance

--
5 120 , 620

Anents X
Michigan Association for the Education 12 120 3760

of Youna Children X
Michigan Association of Commercial 2 30 60

Dentabl Laboratories Inc
MiEM·Michigan Institute for Educational 2 80 160

Manaaement
Michigan Association of Nurse 2 85 100

Anesthetics

Totals 356 4010 28055



SAE Automotive Headquarters
755 W. Big Beaver Road, Suite 1600
Troy, MI 48084-4903 USA

September 20,2011

Ms. Mary Jane Scott
Suburban Collection Showplace
46100 Grand River Ave.
Novi, MI48374

Dear Mary Jane,

Phone: (248) 273-2455
Fax: (248) 273-2494

www.sae.org

I am pleased to learn that the Suburban Collection Showplace is moving plans forward to build an attached hotel.
Novi has always been an attractive area to us for holding our events because of the easy access to major freeways
and the many restaurants, retail and nightlife offerings in the City. Over the years, SAE International has submitted
many RFP's for our technical engineering events. Your location has been eliminated because there was not enough
break out space and/or there was the need for onsite guest rooms. By building an attached hotel with additional
break out space, your location becomes more suitable for the numerous meetings, conferences and symposiums that
SAE holds in the Southeastern Michigan area, the State and the region.

Please keep me up to date as to the progress of the hotel so I may keep my staff members informed to include the
Suburban Collection Showplace in future RFP distributions.

Sincerely,

Patti Kreh
Business Unit Leader
Engineering Events Development & Management
SAE International



Jain Society of Greater Detroit, Ince

29278 W. 12 Mile Road,
Farmington Hills, M148334-4108

(248) 851-JAIN (5246)
Tax 10: 38~2368360

P. NON-PROFIT TAX EXElt.1PT (50"I-C3) RELIGIOUS ORGANIZATiON

\vww.jain-temple.org

September 16, 2011

Courtney Teeple
Catering & Event Sales Manager
Suburban Collection Shovvplace
46100 Grand River Ave
Novi, MI 48374

Dear Courtney,

We are very excited to hear that plans are moving forward to build an attached hotel at the
Suburban Collection Showplace. We are working hard to bring the 2013 JAINA National
Convention to Michigan and to hold the event in the Suburban Collection Showplace.

As vve discussed, the National JAINA Committee has indicated to us that having a hotel attached
to the Convention Center is a big plus in selecting the convention site.

If the National Committee doesn't select Michigan for 2013, vve know that having the hotel
added will be the missing piece to your venue and for our success in booking the fuhlre JAINA
Convention.

Please let us know what the projected completion date will be for adding the hotel so we can
look at the calendar for the next available opportunity to host the national convention.

Please contact us if we can provide any additional information.

Sincerely,

(}lo~~
Rajendra Modi
Chainnan
Board of Trustees
Jain Society of Greater Detroit



September 20th
, 2011

Blair Bowman
46100 Grand River Ave.
Novi, Michigan 48374

Re: 1. Current Use of Showplace and Diamond Center
2. Support for Hotel and Meeting Facility Expansion

Dear Blair and Staff,

As you know AFPD currently utilizes your facilities for several events throughout the
year. Particularly, during these challenging times the production of successful events are
a critical component to the overall economic success of our association and its members.
For our trade show events, and annual dinner we literally have thousands of vendors
travel from in and out of state and hundreds of workers who are required to service these
events and the sales activity generated thereafter.

The addition of an onsite hotel and expanded meeting facilities would allow us to
potentially expand our events, the usage of your facilities, and the economic impact
generated from these functions. While we currently host events many of those who attend
chose not to stay for multiple days and we believe that we would be able to attract larger
amounts of both attendees and participants from longer range with the addition of an
onsite headquarter hotel.

We will watch your progress with interest and again wish to voice our strong support for
any assistance the City ofNovi can provide in your endeavors.

Respectfully,

U\..A/"~a~
Aud P. Arabo, Esq.
Pre dent & CEO

EXECUTIVE OFFICE
304'\5 \N, 13111lile Read

Farmington Hills, Ml48334
(800) 661)-6233' Fax (866) 601·9610

LEGISLATIVE OFFICE
'121 WestAllegan Street

Lansing, Ml48933
(300) 656-6233

OHIO OFFICE
655 Metro Place South, Suits 600

Dublin,OH 43017
(800) 666-6233' Fax (866) 601-96'10



IvlICHIGAN- ASSOCIATION ofSCHOOL ADMINISTRATORS

Michigan Association of
Schoo! Administrators

2010-2011
EXECUTIVE BOARD

President
T.e. Wallace, Jr.

Lan.sing School District
May 16, 2011

-----------------------.._-------------
Erin Oding

--.S.ales.Manager
Diamond Banquet Center
Suburban Collection Showplace
46100 Grand River
Novi, MI. 48374Director

Dave Campbell
Olivet Community Schools

Past President
Thomas Lan.gdon

Big Rapids Public Schools

President-Elect
Marsha Wells

_.~-Portage-f'u\J1jc:-8chuaIs---

Director
Peter Dian

Novi Community Schno!s

Director
John Searles

MerriU Community 8ehools

Director
Mary Vralanina

Cheboygan"OLsego-PresqLIe [sle
ESD

Dear Erin:

Thank you for being part of the Familiarization Tour that I took with the
Detroit Convention and Visitor Bureau. It was great to tour your facility once
again. I was extremely excited to hear that you are contemplating building an
attached Hotel. Our Executive Board is always looking for new locations for
our Annual Conference but ,von't even consider a facility that does not have
an attached hotel.

Executive Director
William H. Mayes

Please keep me updated on any progress your venue makes in this matter.

The mission of MASA is
[0 develop leadership fLnG

unity within
its membership to

achieve the contirn.lous
improvement of public
edueation in Michigan.

Si~ce..reI
Y
,. /~~ .~/""/i / ~.// U(Ifre--0 . {·c:?/G~

Diane tf. Dick, CMP, CMS

MASA & MIEM Conference and Event Planner

Your Success,
Our PaSSlO11

1001 Centennial Way. Suile 300
Lansing, M148CJ17-9279

Phone: 517-327-5910
Fa:.;: 517 -327-01'79

\Vww.gonlasa.org



April 17, 2011

Courtney Teeple
Catering &Event Sales Manager
Diamond Center at Suburban Collection Showplace

46100 Grand River

Novi, MI 48374

Dear Courtney,

I am very excited to hear that plans are moving forward to build an attached Hotel at Suburban
Collection Showplace. That is the one thing your facility was lacking in order to bring our Spring
Conference to your location. Now we can seriously consider using your facility. Let me know what the
foreseen completion date will be so I can look at my calendar for the next available opportunity.

Sincerely,

Kari Pardoe

Director

28 WeslAdclms, Ste. 1500 Detroit, MI48226 p (313) 394·1995 f (313) 965·3755
www,learningtogive.org



From: Rebecca Schlusse! [mailto:becca@ljoecornell,com]
Sent: Wednesday, April 13, 201110:20 AM
To: courtney
SUbject: The Suburban Collection Hotel!

Hi Courtney,

As you are well aware, we love working with you and the Suburban Showplace. Our clients are always
treated top notch ...and they always rave about YOU, your service and the venue!

It is so easy to send a new client your way. They are always in awe of the amazing facility.

A hotel on the Suburban Campus could ONLY add to its already amazing features.

Bar and bat mitzvah client's typically have another gathering for "out of towners" during the
weekend's festivities. Whether its a Friday night dinner or a Sunday AM brunch, families are always
searching for venues to have these functions in places that make it easy on their guests from out of
town.

By having a hotel on your grounds, You have helped the social client two fold. Now they have a place
for their guests to "stay" and they have a place to use as their home base for the weekend to
"entertain". I say that's a WIN for both you and the customer!

Keep us in the know...we would love to scream the news if the hotel is a go!

Becca

Rebecca Schlussel
Vice President
Joe Cornell Entertainment
www.;oecornell.com

http://www.facebook.comlJoeCornellEntertainment

Planning a party?
Visit www.PlanItMagazine.com



Hi Mary Jane, Here you go. Please let me know you received this.

Thanks, Jean

From: Jean Jernigan, CMP
Sent: Thursday, April 21, 2011 3:54 PM
To: Peggy Dzierzawski
Subject: FW: Possible Hotel with Suburban Collection Showplace

My response to their request...

From: Jean Jernigan, CMP
Sent: Monday, April 11, 2011 4:26 PM
To: 'IVJary Jane Scott'
Cc: Karra N. Townsend
Subject: Possible Hotel with Suburban Collection Showplace

Dear Mary Jane,

I was thrilled to hear the plans to build an attached hotel at the Suburban Collection Showplace may
become a reality soon. We have always brought our larger events to the Suburban Collection

Showplace. We prefer to host our more than 200 seminars at properties with hotels because it allows us
to offer our national speakers the same location to stay overnight and host our program. As we are
already impressed with the service the Suburban Collection Showplace prOVides our organization, we

very much look forward to hearing when you will be completing the addition of a hotel with more
meeting space so we can discuss hosting some of these programs with you.

Please keep us in the loop when you anticipate this project being completed. We would like to have the
first opportunity to consider scheduling some of our other events with you.

Sincerely, Jean

Jean Jernigan, CIVIP

Vice President of Conferences and Special Projects

Michigan Association of CPAs

Office: 248.267.3700

Direct: 248.267.3706

Fax: 248.267.3755

Connect with your network:

MACPA I Facebook I Linkedln I Twitter

"It's the reporting year; where do you stand with your ePE credit hours? Check your ePE Tracker

Today!"



i~,i;T(TT i ijAi·!
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Education
of Young
Children

To:

From:

Erin Ording, Sales Manager
Suburban Collection Showplace

n!'l,.-
Laurie l'\)icksdf1/~irector of Professional Programs
Michigan Associalion for the Educalion of Young Children

rJ!"CliTJ./ing

nrd Ih:::

800..336·61.124

517·351·4183

517<3510157 Ifed

.'lti91 (' ..·9277

Date: May 3, 2011

I am pleased to learn Ihal Suburban Collection Showplace is seriously considering

the addition of a hotel to the properly. The lack of on adiacenl hotel is the primary

reason I have nol considered your facilily for any of Ihe professional developmenl

conferences I coordinate. In addition to my position 01 MiAEYC coordinating the

Association's many professional development events, I work conlradually

coordinating conferences for the Office of Early Childhood Education and Family

Services at Michigan Department of Educotion f and for Ihe Michigan Aher-school

Collaboralive.

All of lhe enlities I represent will consider Suburban Colleclion Showplace as a

possible venue if a hotel is added. Please keep me informed as your plans

progress.



./'7, ...

~1;;
" ~Safety
I 7Conference

To: Mary Jane Scott
Suburban Collection Shmvplace

From: Denise McGinn, CAE, CTA
Executive Director

Date: May 6, 2011

Re: Hotel

2012 Conference
April 17-18, 2012

DeVos Place, Grand Rapids, Ml

Thank you for your email infonning us that plans are moving forward to build an attached Hotel
at Suburban Collection Showplace. Our Board of Directors has always held out hope that your
facility would have an attached hotel with additional breakout rooms so we can include you in
our annual rotation of locations around the State of Michigan. Southeastern Michigan is one of
the areas we have wanted to include but until now had not found a facil.ity big enough or in the
right location to accommodate us.

Please keep us posted as to the progress or the Hotel so we can set a time to come in and talk to
you about specific future dates.

1895 Ridgewood Drive I East Lansing I MI I 48823
517-203-0737 Fax 517-203-0739 I Email michigansafety@ao'l.com I Ivww.michsafetyconference.org



----------- INCORPORATED 1964-----------

'\

MICHIGAN STATE PO
TROOPERS AS SO elATION,

ICE
INC.

May 5, 2011

Ms. Erin Ording
Sales Manager
Diamond B,anquet Center
Suburbiill Collection Showplace

Dear Erin,

I am very glad to hear there are plans for an attached hotel at the Suburban Collection
Showplace. Our membership (although perhaps a little spoiled) always prefers that our
meetings be held in a facility where conference space and hotel rooms are under one roof.
I would certainly consider this location in the future as we rotate our meeting sites around
the State of Michigan. Please keep me posted as to your progress, and best of luck with
your expansion.

Sincerely,

~~k
Pat Strzalkowski
MSPTA Office Manager

------------ MEMBER OF THE NATIONAL TROOPERS COALITION------------­

1715 ABBEY ROAD, SUITE B .. EAST LANSING, MICHIGAN 48823 .. 517.336.7782 .. FACSIMILE: 517.336.8997
WEBSITE: vVWW.MSPTA.NET

@



.\1 khi~an J\ssodnl"ion for COJllpuh::r tscr::; in LC~lrniHg

Ric Wiltse, Executive Director' rwiltse@macul.org
leva Kule, Executive Assistant· ikule@macul.org

Barbara Surtman, Business Manager' bsurtlllan@macul.org

May 9, 2011

Dear Mary Jane,

I was very glad to hear of the plans to build an attached hotel next to the Suburban Collection Showplace. As you
know, MACUL has an interest in detemuning if we could hold our annual conference at your facility. For the
past several years our conference has alternated between Cobo Center in Detroit and DeVos Place in Grand
Rapids to accommodate our attendance of around 3-4,000 attendees.

A major limitation of your facility in the past bas been the need for 20-30 breakout rooms for our conference.
Expanding Suburban Collection Showplace to meet these needs is an exciting development! Please keep us
infonned as your plans progress.

Sincerely,

Ric Wiltse, Executive Director
Miclugan Association for Computer Users in Learning (MACUL)

3410 Belle Chase Wuy, Suite 100, LansiHg, i\11-1.fi>')J 1· Pbone; (517) 082.1-103'1.',1)(; (517) 8S2,2362
\Y\\\\.fYllH.'lil.org il rnacII1:it.rnu{:I1Lorg



Dear Mary Jane,

Thank you for your email informing us that plans are moving forward to build an attached Hotel at

Suburban Collection Showplace. Our Board of Directors has always held out hope that your facility

would have an attached hotel so we can include you in our annual bidding process of locations around

the State of Michigan.

Please keep us posted as to the progress of the Hotel so we can set a time to come in and ta Ik to you

about possible future dates.

Sincerely,

Associate VP Professional Development

Michigan Association of Insurance Agents

Lansing, Michigan



MICHIGAN A.$SOCIATlOH Of CHIPOPRACiORS

April 13, 2011

Dear Courtney,

416 W. Ionia, Lansing, MI48933
(517) 367-2225. (800) 949-1401. fax (517) 3672228

\Nww.chiromi.com. info@chiromLcom

I am very excited to hear that plans are moving forward to build an attached Hotel at Suburban

Collection Showplace. That is one thing your facility was lacking in order to bring our Fall Conference to

your location. Now we can seriously consider using your facility. Let me know what the foreseen

completion date will be so I can look at my calendar for the next available opportunity.

Sincerely,

Lisa Love-Smith

Membership/Program Director

Michigan Association of Chiropractors



Dear Courtney,

\ am very excited to hear that plans are moving forward to build an attached Hotel at Suburban

Collection Showplace. That is the one thing your facility was lacking in order for us to bring more

business to your location - brides love a one stop shop! Now we can seriously consider using your

facility for weddings for our clients. Let me know what the foreseen completion date will be so I can

advise them accordingly when looking for wedding venues. I look forward to working with you soon!

Sincerely,

Ana Skidmore

Two Foot Creative



From: macdUI [mailto:macdl il@sbcglobal.net]
Sent: Saturday, April 09, 2011 2: 19 PM
To: 'courtney'
Subject: RE: Suburban Collection Showplace

Courtney,
I enjoyed your tour through your facility this last Thursday.

YES, I would be interested in the attached hotel facility. It is the main reason that I have not fully given
the facility a serious look in the past. Although my meetings are not large, I feel the hotel would give us
more reasons to consider your facility.

Irene Leidich, Executive Secretary/Program Coordinator
Michigan Association of Commercial Dental Laboratories, Inc.

22800 Stair Dr.
Clinton Twp., MI48036-2747
V: 586-469-1121
F: 586-469-1147
E: Irene@macdl.org
Website: www.macdl.org



April 13, 2011

Dear Courtney,

Thank you for your email informing us that plans are moving forward to build an attached Hotel at

Suburban Collection Showplace. A year ago I was looking for space for our annual conference in the

Southeastern Michigan area and could not find one due to the fact that there are very few spaces that

can hold a conference of up to 500 attendees with 12-15 breakouts available along with large space to

hold the opening plenary and meals. So now that I hear Suburban Collection Showplace is adding an

attached hotel, well that will change things and give us a better chance to come to SE Michigan with our

larger meetings and conferences.

Please keep us posted as to the progress of the Hotel so we can set a time to come in and talk to you

about specific future dates and space.

Sincerely,

Mary Estrada

Michigan Nonprofit Association

Program and Logistics Manager

1048 Pierpont, Ste. 3

Lansing, Michigan 48911

(517)492-2443



Dear Mary Jane,

I am very excited to hear that plans are moving forward to build an attached Hotel at Suburban
Collection Showplace. That is the one thing your facility was lacking in order to consider your space for

an upcoming event. Now we can seriously consider using your facility. Let me know what the foreseen

completion date will be so I can look at my calendar for the next available opportunity.

Sincerely,

Debbie Kopkau, MBA, CMP, GMS
MSBO/MIEM



Supplemental Material for Criteria Item Z

10/07/2011 Cant. PA21 0 Application



Genevra Mitrovich

From:
Sent:
To:
Cc:
Subject:

Blair,

Linda Zabik [LZabik@genisyscu.org]
Wednesday, September 21,2011 11 :38 AM
'Blair Bowman'
'Jackie Scramlin'; 'Linda Davis-Kirksey'
RE: Thank YOU and Follow Up

It is with great pleasure that I contact you, to pass along, that the Board of Directors for the Great Lakes Agricultural Fair,
last evening, selected Suburban Collection Showplace as one of two venues to move forward with additional
conversation.

As we are a volunteer Non Profit Board of Directors, we will need to meet during the evening. A proposed date to meet
with you and members of your team is Wednesday, OctoberS1h

- 7 p.m. at Suburban Collection
Showplace.

We are excited about the next step and look forward to hearing from you.

Ul1da Zabik
Manager
Public Relations and Community Involvement

Where
2100 Executive Hills Blvd
Auburn Hills. MI 48326
Phone - 248-745-8914
Cell- 248-421-7198
Fax - 248-322-6521
Izabik@qenisvscu.oro

From: Blair Bowman [nlailto:bbowman l'9Jsuburbanshowplact.:.coml
Sent: Tuesday, August 30, 2011 4:09 PM
To: Linda Zabik
Subject: RE: Thank YOU and Follow Up

\Nell. liVe look forward to the nn,,,(»"j",",lt,,

mril>(ct:>nd that 'jou 21t other

look fori/lard to

From: Linda Zabik lDJiI ilJ(LL~"-aj:JjJ<EDgE::rll'Oysc.lI,QI9]
Sent: Tuesday, August 23, 2011 5:20 PM
To: 'bbowman@suburbanshowplace.com'
Cc: 'gmitrovich@suburanshowplace.com'; 'Jackie Scramlin'; 'Linda Davis-Kirksey'
Subject: Thank YOU and Follow Up

1

and host the Great
make it happen



You have a wonderful location and we are excited about the possibilities. It was a pleasure meeting you both and we
certainly appreciated all the time you provided to us.

We are in the process of sharing with the Board of Directors highlights of each venue we have visited. Our plan is to have
a special board meeting during the third week of September and then notify our top two venues, at which point we will be
able to discuss details for our 2012 event.

As we discussed, please find attached our DRAFT budget ... which certainly can be adjusted and reviewed, based on our
venue relationship and a DRAFT layouts.

Please feel free to contact us if you have additional thoughts or questions ©

Thank YOU again, very much for your interest and willingness to promote our Agricultural industry for the State of
Michigan.

CornmlJnily Involvement

Come First
2100 Executive Hills Blvd
Aubum MI 48326
Phone· 248-745-8914
Cell·248-421-7198
Fax· 248-322-6527

2



Michigan Department of Treasury
4507 (Rev. 06-09)

Application for Commercia.1 Rehabilitation Exemption Certificate
Issued under authority of Public Act 210 of 2005, as amended.

Read the instructions page before completing the form. This application should be filed after the commercial rehabilitation
district is established. The applicant must complete Parts 1, 2 and 3 and file one original application form (with required attachments)
and one additional copy with the clerk of the local governmental unit (LGU). Attach the legal description of property on a separate
sheet. This project will not receive tax benefits until approved by the State Tax Commission (STC). Applications received after October
31 may not be acted upon in the current year. This application is sUbject to audit by the STC.

PART1:·0WNER/APPL.ICANTINFORMATION.(applicantmustcompleteallfields)· .. <>
..

<•
. ..

y).c. i··.. <
Applicant (Company) Name (applicant must be the owner oflhe facility) NAICS or SIC Code

TBON, LLC
Facility's Street Address City State I ZIP Code

46100 Grand River Ave. Novi MI 48374
Name of City, Township or Village (taxing authority) County School District Where Facility is Located

Novi

[g] City DTownship DViliage
Oakland Novi

Date of Rehabilitation Commencement (mm/dd/yyyy) Planned Date of Rehabilitation Completion (mm/dd/yyyy)

0410112012 04/01/2013
Estimated Cost of Rehabilitation Number of Years Exemption Requested (1-10)

Expected Project Outcomes (check all that apply)

~ Increase Commercial Activity IZl Retain Employment D Revitalize Urban Areas

IZl Create Employment IZl Prevent Loss of Employment D Increase Number of Residents in Facility's Community

No. of jobs to be created due to facility's rehabilitation I No. of jobs to be retained due to facility's rehabilitation I No. of construction jobs to be created during rehabilitation

PART2:APPLICATION DOCUMENTS ... ·c· .•. .y. ... ................ ... Yii·C •..•> .> ·.c...·..... ........ ..

Prepare and attach the following items:
~ General description of the facility (year built, original use, most recent use, ~ Statement of the economic advantages expected from the exemption

number of stories, square footage)

IZl Description of the qualifed facility's proposed use IZl Legal description

D Description of the general nature and extent of the rehabilitation to be undertaken D Description of the "underserved area" (Qualified Retail Food
Establishments only)

~ Descriptive list of the fixed building equipment that will be a part of the qualified facility D Commercial Rehabilitation Exemption Certiificate for Qualified Retail Food
Establishments (Form 4753) (Qualified Retail Food Establishments only)

~ Time schedule for undertaking and completing the facility's rehabilitation

PART3:APPLICANT CERTIFICATION ·}i ..'.. . ...•.y> ...
··C .y..... Y

c· ... ... .......
Name of Authorized Company Officer (no authorized agents) Telephone Number

Blair Bowman (248) 348-5600
Fax Number E-mail Address

(248) 347-7720 bbowman@suburbanshowplace.com
Street Address City State I ZIP Code

46100 Grand River Ave. Novi MI 48374

I certify that, to the best of my knowledge, the information contained herein and in the attachments is trUly descriptive of the property for which this
application is being submitted. Further, I am familiar with the provisions of Public Act 210 of 2005, as amended, and to the best of my knowledge the
company has complied or will be able to comply with all of the requirements thereof which are prerequisite to the approval of the application by the local
governmental unit and the issuance of a Commercial Rehabilitation Exemption Certificate by the State Tax Commission.

I further certify that this rehabilitation program, when completed, will constitute a rehabilitated facility, as defined by Public Act 210 of2005, as amended,
and that the rehabilitation of this facility would not have been undertaken without my receipt of the exemption certificate.

Signature of Authorized Company Officer (no authorized agents) Title Date

10106/2011



Form 4507, Page 2

PART 4: ASSESSOR RECOMMENDATIONS (assessor of LGUmusfcomplete Part4)

Provide the Taxable Value and State Equalized Value of Commercial Property, as provided in Public Act 210 of 2005, as amended, for the tax year
immediately preceding the effective date of the certificate (December 31 of the year approved by the STC).

Taxable Value State Equalized Value (SEV)

Land

Building(s)

The property to be covered by this exemption may not be included on any other specific tax roll while receiving the Commercial Rehabilitation Exemption. For example,
property on the Eligible Tax Reverted Property (Land Bank) specific tax roll cannot be granted a Commercial Rehabilitation Exemption that would also put the same property
on the Commercial Rehabilitation specific tax roll.

D By checking this box I certify that, if approved, the property to be covered by this exemption will be on the Commercial Rehabilitation Exemption specific tax roll
and not on any other specific tax roll.

Name of Local Govemment Body

Name ofAssessor (first and last name) Telephone Number

Fax Number E-mail Address

I certify that, to the best ofmy knowledge, the information contained in Part 4 of this application is complete and accurate.

Assessor's Signature Date

PART 5: LOCAL GOVERNMENT ACTION (clerk ofLGUll1ust complete Part 5) .•. . ....... ..... . ...

Action Taken By LGU (attach a certified copy of the resolution):

D Exemption approved for years, ending December 30, (not to exceed 1°years)
--

D Exemption Denied

Date District Established (attach resolution for district) I Local Unit Classification Identification (LUCI) Code I School Code

pART 6: LOCALGOVERNIVIENTCLERK CERTIFICATION (clerk6fLGLJ mustc6mpletepart 6)
.. '

"' .. . ...•....
.'.,

Clerk's Name (first and last) Telephone Number

Fax Number E-mail Address

Mailing Address City State I ZIP Code

LGU Contact Person for Additional Information LGU Contact Person Telephone Number Fax Number

I certify that, to the best ofmy knowledge, the information contained in this application and attachments is complete and accurate and hereby request
the State Tax Commission issue a Commercial Rehabilitation Exemption Certificate, as provided by Public Act 210 of2005, as amended.

Clerk's Signature Date

The clerk must retain the original application at the local unit and mail one copy of the completed application with attachments to:

State Tax Commission
P.O. Box 30471
Lansing, MI 48909



PROPOSED HOTEL SITE PROPERTY DESCRIPTION

A PARCEL OF LAND IN THE NORTHEAST 1/4 OF SECTION 16, TOWN 1 NORTH, RANGE 8 EAST, CITY OF NOVI,
OAKLAND COUNTY, MICHIGAN, BEING MORE PARTICULARLY DESCRIBED AS: COMMENCING AT THE EAST 1/4 CORNER
OF SAID SECTION 16; THENCE ALONG A LINE AS MONUMENTED AND OCCUPIED, S.8T26'37"W. 1135.25 FEET
(PREVIOUSLY DESCRIBED AS S.86"56'26"W.); THENCE N.01"45'51 "w. 306.73 FEET TO THE POII'1T OF BEGINNING;
THENCE S.88'14'09"W. 270.00 FEET; THENCE N.01"45'51 "w. 111.09 FEET TO THE SOUTHEAST CORNER OF THE
EXISTING SHOWP'LACE BUILDING; THENCE ALONG THE EXISTING EASTERLY SHOWPLACE BUILDING LINE THE FOLLOWING
FIVE COURSES: N.01'45'51"W. 30.67 FEET, S.88'14'09'W. 3.77 FEET, N.01'45'51''W, 21.75 FEET, N.88'14'09"E. 3.77
FEET AND N.01'45'51 'W. 189.85 FEET TO THE NORTHEAST CORNER OF SAID EXISTING SHOWPLACE BUILDING;
THENCE COI'1TINUING N.01'45'51 "w. 195.04 FEET TO THE SOUTH RIGHT-OF-WAY LINE OF 1-96 EXPRESSWAY
(RIGHT-OF-WAY VARIES); THENCE ALONG SAID 1-96 RIGHT-OF-WAY LINE S.74'OO'10"E. 283.51 FEET; THENCE
S.01'45'51 "E. 461.91 FEET TO THE POINT OF BEGINNING. CONTAINING 134,474 SQ. FT. OR 3.087 ACRES AND
BEING TOGETHER WITH AND SUBJECT TO EASEMENTS, RESTRICTIONS OR RIGHTS-OF-WAY OF RECORD.
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City of Novi
Tax Abatement Policy

Commercial Rehabilitation Act PA 210
Hotel/Convention Center Only

Real Property Tax Abatement Statement of Purpose

The Commercial Rehabilitation Act, PA 210 of 2005, was amended in 2011 to provide that the construction ofa
hotel with meeting/convention space attached to an existing convention and trade center of a certain size and
location can qualify for a tax abatement of 100% of the value of the hotel improvements (but not the land on
which it is located) for a period of up to 10 years. There is a convention center in the City that meets the
description in the amended act. This policy describes the City's objectives in considering an abatement for the
construction of a hotel attached to a convention center; the criteria under which the City would review an
application for an abatement; and the limitations on any abatement. This policy also sets forth the requirement
that any abatement be accompanied by an agreement between the applicant and the City designed to ensure that
the City's goals are being furthered by the abatement.

It is further the intention of this policy to state the City's general expectation that, while an abatement (if
granted) can be expected to enhance the convention center by increasing its business opportunities (e.g.,
increasing the kind or number of shows, customers, or prospects), the net benefit to the City and its residents
and existing business would have to greatly outweigh the costs to those same affected individuals and entities in
order for it to be considered by the City. In other words, while the temporary tax relief for a given property will
obviously result in the loss of revenue to the City for a specified period of time, the expectation in granting any
such abatement is that at the end of the period the City will have an increased tax base resulting from
investment in a development that would not otherwise have occurred without the tax incentive, and that the
short-term costs to the City and its businesses and residents will clearly be exceeded by identifiable and
quantifiable short-term and long-term benefits resulting from the new development.

Objectives to be Achieved by Granting a Hotel/Convention Center Tax Abatement

Applications for tax abatements in connection with the construction of a hotel attached to a convention or trade
center will be evaluated in terms of the likelihood that they will achieve some or all of the following objectives
ofthe City of Novi:

A. To "phase in" long-term tax benefits to the City that result from the construction of a very high
quality, highly reputable, and sustainable hotel that would not have been constructed absent the
abatement.
B. To assist in the economic viability of an existing convention and trade center in a manner that will
provide significant economic benefits to the community and its businesses and residents, without
creating a high demand for City Services and City-funded infrastructure improvements.
C. To encourage and promote a significant capital investment that will serve as a catalyst for other
substantial investments within the community, while not undermining the economic/financial viability
of any existing City businesses.
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D. To create or retain a significant number of employment opportunities that offer competitive wages
within the industry.
E. To judiciously and prudently use all tools available to improve the quality oflife in the City of Novi,
in a manner that assures that the long-term benefits of such action outweigh the short-term costs and
foregone revenue.

General or Minimum Requirements for Eligibility

Every applicant must satisfy the following

A. The applicant must provide information establishing that, in relation to the other similar uses
throughout the City, the project will be of exceptionally high-quality construction and service
reputation, and value to the local community, given the cost to the City of foregone revenue.

B. The project must be fully compatible with the City's zoning ordinance and master plan for land use
and other ordinance requirements.

C. The applicant must clearly and convincingly demonstrate that it would not construct or conduct the
improvements in the City if tax abatement was not available. To satisfy this standard, the applicant
must provide a written explanation of the need for the abatement, including a financial pro forma if
requested.

D. The applicant must clearly and convincingly demonstrate that the hotel will promote the convention
center and that it will fill a need that will assist in the attraction of events and attendance to the
center in order to ensure the center itself remains a viable operation as relates to other competitive
uses. To satisfy this standard, the applicant must provide information regarding what types of
additional or new users are expected to come to the facility following construction of the hotel, and
evidence that they will come only if there is a hotel attached to the facility.

E. The applicant must submit information to the City that:
i. identifies any existing hotels or other businesses within the same service area and

with which the proposed hotel is expected to compete for business;
11. describes the anticipated adverse effect (if any) on such existing hotels or other

businesses; and
111. explains why the grant of an abatement does not constitute the grant of a competitive

advantage to the applicant
IV. quantifies, to the extent feasible, the net economic benefits of the project to the City

and its businesses and residents
F. The applicant-and the proposed end user/operator ofthe hotel-must be a viable, profitable, and

highly reputable ongoing business concern.
G. The applicant and proposed end user/operator must commit, in writing, to stay as a viable business.

concern for the entire term of the tax abatement and into the future.

Review Criteria Specific to Project

The following criteria will be used to evaluate specific requests for a tax abatement in terms of the net benefit
to the City and its residents and businesses, and to determine the number of years of the abatement. The City
Council reserves the right to modify the tax abatement criteria to reflect the changing objectives, priorities, or
conditions ofthe community. The applicant shall provide sufficient information to the City to allow it to
conduct a full and complete review of the stated criteria.

A. The value or cost of the hotel improvement (i.e., the capital investment)
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B. The quality of the proposed construction
C. The expected economic life of the improvement
D. The aesthetic value of the improvements - fac;ade, materials, workmanship, etc.
E. The total expected local abatement amount
F. The amount of real and personal property taxes already paid by the existing development (the

convention center)
G. The total amount of real and personal property value that is expected to be added to the convention

center (if any) during the abatement period
H. The total amount of real and personal property value that is expected to be added to the entire

development (convention center and hotel) at the end ofthe abatement period
1. Any additional costs to the City, direct or indirect (e.g., additional required infrastructure, public

safety impacts, traffic concerns, and the like)
J. Direct or indirect public benefits to be provided by project (land donations, contamination clean-up,

utility extensions, road improvements, recreational opportunities, other local "goodwill" to be
offered by the end user)

K. The number and kind ofjobs to be retained by the existing development (the convention center) as a
result of the improvement

1. The number and kind ofjobs to be created by the hotel improvement:
i. Permanent full time jobs

ii. Temporary jobs
iii. Part-time jobs

M. The total projected annual payroll of the newly-created jobs
N. The skill level of the newly-created jobs
O. The extent to which the jobs are (1) minimum wage; (ii) above minimum wage; (iii) considered to be

"high wage" within the industry; and (iv) provide health care and other benefits
P. The extent to which the jobs are anticipated or projected to be filled by Novi residents
Q. The extent to which the applicant commits to the use oflocal (City of Novi) vendors, suppliers, and

contractors, expressed in a set amount or percentage of total construction costs and ongoing
supply/service expenses.

R. The extent to which the applicant would be in direct competition with other similar existing hotels or
other businesses in the City ofNovi

S. The extent to which the hotel improvement would adversely affect such other existing hotels or
businesses

T. The extent to which the project will enhance opportunities for other existing or planned businesses in
the City ofNovi as part of the overall net economic benefits of the project to the City and its
businesses and residents

U. The extent to which the other public economic assistance is being provided to the applicant or the
hotel by the City or other governmental agencies

V. The extent to which other governmental agencies support the project.
W. The environmental impact of the project and improvements-on woodlands, wetlands, storm water,

air quality, etc.
X. Any other factor deemed relevant by the City relating to the property, the project, the applicant, or

any end user or hotel operator

Limitations

A. The maximum time period for an abatement is six (6) years.
B. Motels do not qualify for an abatement.
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C. A project must not have started more than 6 months before an application for abatement was
received by the City, and must be located in a Commercial Rehabilitation District established before
the commencement of the project.

D. There must be no outstanding taxes, fines, or liens owed by the applicant or entity with regard to the
property at issue.

Agreement Required

The City will require a written agreement with the applicant that will include, as a minimum:

Closure/abandonment/sale of building
Change of use
Failure to use local vendors.
Failure to create new jobs as represented to the City.
Failure to complete construction in a timely manner.
Failure to meet any reporting requirements.
Delinquency of either the hotel or the convention and trade center with regard to
property taxes and/or to timely and properly follow legal procedures for contest.

(h) Failure to comply with local ordinances.
(i) Assignment without approval of the City

(5) Any "claw back" or restitution provisions determined by the City to be necessary
as appropriate to a specific project, under which the City will be paid back the amount of the
abatement in the event of certain kinds of defaults

(1) The term of the abatement;
(2) Any conditions required by the City Council in connection with the grant of the abatement, as to
which the City reserves all rights to determine in the interests of the City;
(3) Any reporting requirements established by the City with respect to the information stated above
and/or provided by the applicant, whether required and described under PA 210 itself or established
by the City as appropriate to the project and the agreement;
(4) Events of default that will automatically terminate the agreement, including (by way of example
only):

(a)
(b)
(c)
(d)
(e)
(f)
(g)

Procedures

The applicant must submit a submittal form prepared by the City and an application provided by the State of
Michigan. The documents and the submission will be judged on its own individual merits, on a case-by-case
basis, with respect the achievement of the economic development goals of the City and satisfaction of the
criteria outlined in this policy.

Applicants bear the burden of proof and must substantially satisfy conditions of the policy at initial application
in order to be considered for abatement.

Review of applications shall be as required by statute. The City may approve, deny, or approve the proposal
with conditions within the time specified by statute.

All procedures, rights, and obligations concerning such exemptions are subject to Act 210. The City reserves
the sole discretion, to the fullest extent available under the law, to review each application and determine
whether the project meets the City's goals and the review criteria, and to determine whether the project would
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be beneficial to the City, whether the applicant merits consideration, and whether any other conditions exist that

I afiCct the City determination to grant or deny an application.
I
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